THE NATIONAL MAGAZINE 
FOR EXECUTIVES OF TOWN 
AND COUNTRY CLUBS 














heat eee od 


Pittsburgh’s “Golden Triang 


A special issue covering the 


33rd ANNUAL CONFERENCE IN PITTSBURGH 


published for the 
CLUB MANAGERS ASSOCIATION OF AMERICA 








America’s clubmen prefer 
the rewarding flavor of 


Bottled in Bond 100 proot 
Old Forester 





URBON WHISKY 








vy STRAIGHT BO 
iy atl’ Cy 


YT pom we ane a 

; Ay* /- 

SU ee rete 
5fty gor 


fury wality Sts aT Skee 







{ i Goby het toon go f @ 34 

i * ‘ ad with ook Hard ip What makes famous Old Forester the popular 
7 rr Aultter 0t mv geey ai bonded bourbon in America’s leading 

‘ nydtarr KH - = >) 7 
t eZ clubs? Taste, of course...rich, mellow 
0 nchanging taste...is one reason. Then 

WLLED AN a BOTTLE ORATION \ a 8 : p 

j set? Lees CORP Be there’s the quiet pride, the unspoken 
\ A pani oe ~~ compliment, that’s inherent in en- 


joying this distinctive whisky. Stock 
bonded Old Forester regularly, for your 
membership’s pleasure. 


er in The mune Le 








+1 


. 2 
? \i eg: ’ . > A de 
ON THE LABEL SINCE 1870: There: td HOCKLUG 1g 


© 1959, B.F.0. CorP 






























with 


EQUIPMENT 


using famous STERNO Canned Heat Fuel 
Glamorous at-the-table dining-room service . . . 
sophisticated cocktail-lounge service . . . smart and 
efficient buffet service . . . simplified room service 


Be I peer eme 





STERNO 
Buffet Chafing 
Dish Set 





— 


STERNO 
Combination Stove 
(Rechaud Style) 
with Crepe Suzette Pan 





ESTABLISHED 1887 


YOUR FOOD SERVICE OPERATIONS Vi 
SLs Ryyo eS 






Write For Catalog and Price List 
J I FRA 1 Tite 


Makers of Safe, Dependable STERNO CANNED HEAT FUEL 
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—you’ll find them all easy and profitable to pro- 
vide with Sterno’s complete line of high-quality 
brass, copper and stainless-steel serving equipment. 


All these “‘Aids to Fine Service” burn safe, clean, 
economical Sterno Canned Heat Fuel. 













STERNO 
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Room Service Table : 
| STERNO with Food Carriers é 
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Roll Warmer 


A Subsidiary of Colgate-Palmolive Company 
9 East 37th Street, New York 16, N. Y. 


CONTROL 








ICE PRODUCTION 























Make as little or as much as you need! 


Why waste ice when it costs you money? Now 
you can make exactly what you need with the 
Vogt Automatic Tube-Ice Machine. It can be 
operated to fit drag or peak periods, and will 
return savings to quickly pay for the initial 
cost. You save in other ways too. For example, 
it reduces space requirements substantially, cuts 
labor costs, and the unique “Scoop out,” “Shovel 


out” doors on model illustrated, permit easy 
removal of ice in any quantity. Investigate this 
modern way to control your ice production. 
Units from 2,000 pound capacity up to any 
required tonnage are available. Write for de- 
scriptive literature. Dept. 24A-RTCM. 

HENRY VOGT MACHINE CO., Box 1918, Louisville 1, Ky. 


SALES OFFICES: New York, Chicago, Cleveland, Dallas, Cam- 
den, N. J., St. Louis, Charleston, W. Va., Cincinnati, Los Angeles 


AUTOMATIC 


Tube-lce Machine 


The Finest Ice-Making Unit Ever Made 


DROP FORGED STEEL VALVES, FITTINGS AND FLANGES IN A COMPLETE RANGE OF 
OTHER VOGT PRODUCTS > SIZES © PETROLEUM REFINERY AND CHEMICAL PLANT EQUIPMENT @ STEAM 
GENERATORS @ HEAT EXCHANGERS @ ICE MAKING & REFRIGERATING EQUIPMENT 
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Place an individual packet of Premium Saltines* 
with new Golden Glow next to soups, salads or 
beverages and watch it disappear. The secret? It’s 
Premium’s wonderful taste, improved flavor, con- 
sistent freshness and crispness. Order some today. 


GOLDEN GLOW *Premium Snow Flake Saltine Crackers in the Pacific States 
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DANDY OYSTER CRACKERS 


THE BEST FOODS DESERVE THE FINEST CRACKERS 


TRISCUIT WAFERS 


And you can be sure of top quality everytime when you order 
NABISCO Individuals. TRISCUIT WAFERS, DANDY OYSTER 
CRACKERS, WAVERLY WAFERS, RITZ CRACKERS and COOKIE 
TREATS are all tastier, fresher and snapping crisp thanks to mois- 
tureproof cellophane packets. Serve them to complement your meals. 


246 distributing branches assure you of prompt and frequent delivery. 


NABISCO COOKIE TREATS 


Me a a8 
RITZ CRACKERS AND WAVERLY WAFERS 
" ipa sa) igniter tis yr iage gig Pw = Bi ge “" 
SEND FOR FREE BOOKLET AND SAMPLES 


National Biscuit Co., Dept. '1 
425 Park Avenue, New York 22, N. Y. 
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Bring Customers 
Back for More 
with 


Attiattioe 


Menu Stems! 


Give your customers 
a luxury feeling with 
new and exciting pa- 
per table appoint- 
ments. Give yourself 
a more economical 
and practical food 
service operation. 
Use menu cards, 
wine lists, and menu 
inserts designed to 
please the eye and to 
SELL the palate. 
Aatell & Jones helps 
you build repeat busi- 
ness with their cus- 
tom-designed or stock 
menu patterns, print- 
ed in decorator colors 
on quality stock. 
Select from a large 
variety and be as- 
sured cf the best. All 
menu stocks are suit- 
able for printing and 
duplicating process- 
es. Write today for 
information. 


Aatell 


& 
Efones, Ene. 


3360 FRANKFORD AVE. 
PHILADELPHIA 34, PA. 


Decatur, Ga., 157 Hood Circle 
Chicago, 4754 Washington Blvd. 
New York, 1265 Broadway 


Conventionalities 


By Don Clark, Wes Clark and Johnny Poor 


MILE HIGH—Standing, from the left: R. E. Williams, Finn V. Petersen, Laurice T. Hall, 
Gary Stay, Horace G. Duncan, Howard H. Mehlman, George W. Sperlak, J. Mel Conway, 
and Byron Avis. Seated, from the left: Mesdames Williams, Petersen, Duncan, Stay, Sperlak 
and Conway. They will host the 1961 Conference in Denver. 


Henry Barbour, wine authority who 
manages the Houston Club and writes a 
monthly column for CLUB MANAGEMENT, 
had ample opportunity to test his palate 
at the conference. Besides the wine tast- 
ing Wednesday night, sponsored by the 
champagne producers of France, wine 
was served at several receptions and 
luncheons, courtesy of Taylor Wine Co. 
and Great Western Producers. 


Club managers who may be thinking 
about the fine life of being retired 
should have talked to Bruce and Doris 
Matthews, formerly of Green Ridge 
Country Club, Grand Rapids. From Pitts- 
burgh they were planning to drive to 
Tampa, Florida, where they will visit 
relatives. Bruce then was scheduled to 
fly to Houston for the Greens Superin- 
tendants annual convention, then back 
to Florida where they’ll remain until the 
weather “up North” moderates. Although 
Bruce has retired as an active club man- 
ager, he still keeps busy designing golf 
courses. 


Charles Viviano smiles at Harry Gray as if in 
relief that their jobs as co-chairmen of the 
conference are at an end. 


Eric Scott, Pinnacle Club, New York, 
reported that he is especially looking for- 
ward to attending the Denver conference 
in 1961 because his son is attending the 
Denver University school of hotel and 
restaurant management and it will give 
him an opportunity for an extra visit 
during the year. It wouldn’t be surpris- 
ing to see Eric’s son turn up at some of 
the 1961 meetings, just to get the feel of 
a club manager’s conference. 


SUNSHINE STATE—Standing from the left: Doc Perkins, Dave Anderson, Earl Sasser, Bob 
Yoxall, Jefferson Craft and Woodbury Burr. Seated from the left: Mesdames Perkins, Anderson, 
Yoxall, Craft and Burr. They will host the 1962 Conference in Miami. 
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FRIGIDAIRE freezes them purer 


than the water they're made from... 


Here’s quantity service of quality ice— 
designed with you in mind! In as little 
as 9% square feet of floor area, your 
as much as automatic Frigidaire Ice Cube Maker 
will produce up to 450 Ibs. of hard- 
450 Ibs. ad ay ! frozen, crystal-clear cubes, cubelets . . . 
store as much as 350 lbs.! You can't 
buy better ice! Frigidaire cubes and 
as low as cubelets are solid, uniformly shaped to 
prevent lumping together in the 
13¢ per 100 Ibs.! storage bin! They're completely sanitary, 
made in a closed, dust-proofed cabinet 
as minerals and other impurities 
are floated down the drain. 


FRIGIDAIRE 
Division of G.M.C., Dayton 1, Ohio 
Product of General Motors 


Choose compact model to fit 
your peak needs — CMZ-11, 
up to 110 Ibs. a day; CMY- 
22A, up to 220 Ibs. a day; or 
CMZ-45, up to 450 Ibs. of 
cubes and/or cubelets a day. 


FRIGIDAIRE ICE CUBE MAKERS! 
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Paul Revere 
had the words 


The Daley clan was well represented at the 
conference. From the left are Richard E. 
Daly, Army Navy C. C., Arlington, Va., and 
former CMAA president; his brother, William 
Daley, Mory's Association, New Haven, Conn.; 
and his (Richard's) son, Richard B. Daley, 
Hawthorne Valley C. C., Solon, Ohio. 


One of the mysteries of the conference 
was, “What’s in the treasure chest?” Un- 
fortunately even after about 800 conven- 
tioners had tried to open the chest, the 
right key was still missing. So, Saturday 
night at the costume ball it was revealed 
the chest contained a $500 Savings Bond, 
for which a drawing was held. Lucky 
winner was Dick Maynes of the Tucson 
(Ariz.) Country Club. 


“The Red Coats are 
coming!” Yes, and the 
gold coats, too, and the 
striped vests and novelty aprons. . . they 
make men-of-the-minute of your waiters, 
busboys, bartenders, maitre-d’s . 
yes, even your cooks! 


& Ss 5 Larry Goldklang and Ray Raphael (right) of 
They’re all part of Angelica’s new line— Sterno welcome Mr. and Mrs. Ted Hopkins, 


a new fashion concept in men’s and Minocqua (Wis.) C. C., and Tony Wayne, 
women’s washable uniforms. . . brilliant Riverside Golf Club, Chicago, to the Sterno 
new colors... new fabrics! Featuring breakfast on Sunday morning. 
many Wash ’n Wear styles, Angelica’s 
uniforms give you a broader horizon of 
choice .. . new money saving opportunities 
. a chance to “style up” your whole 
operation and attract more business. 


During intermission at the costume ball 
two conventioners may have wished they 
had rented the “Royal Suite” during the 
conference because they were winners 
Your Angelica representative is a trained of twin bedrooms for the four days. To 
uniform consultant. He’ll be glad to help encourage early arrival at this year’s 
you work out your uniform program meeting the Pittsburgh Chapter included 
to provide the most for your money. ” their fun program the free rooms to 
Send for him today! two “early bird” registrants. Those who 
drew the free rooms were Ray Garrett, 
Statesville (N. C.) Country Club, and 
Ervin Miller, Elks Club, Marshalltown, 
Iowa. 


NEW 1960 CATALOG 
52 pages of vital uniform information in full, vivid 
colors. Write your nearest Angelica office today. 


bupeloea UNIFORM COMPANY | 
Marshall M. Wiltshire (left), national pro- 


1427 Olive St., 107 W. 48th Street 177 N. Michigan Ave. 1900 W. Pico Blvd. —_ a fer ed pg i ay Saige ar 
St. Louis 3, Me. New York 36, N.Y. Chicago 1, Iilinoi Los Angeles 6, Caiif. : : ' . 
0a " peogt ee — er C. C., Charlotte, N. C.; Paul Willard, Univer- 


Lacsitnd wader ot Wesliable Service U sity-Sequoia-Sunnyside Club, Fresno, Calif.; 
ees teeed aca ee ee and Lily Scott, Carolina C. C., Raleigh, N. C. 
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Calorie: 
counting 
customers 


are happy to find Ry-Krisp a reg 
part of your bread and cracker 
service. Ry-Krisp in the breadbas 
shows you cater to their diet wish 
Only 21 calories per double-square 
cracker. Remember: more of your 
customers are watching their 
weight than ever before. 





Ry-Krisp is recognized everywhere 
as a symbol of cracker prestige; 

it adds a touch of class to any meal. 
Order Individuals 180s or Handy 
Caddies frem your favorite 
wholesale grocery supplier. 


By the way, if you haven’t 
ordered your free Ry-Krisp 
“Dine ’n Diet” menu tip-ons, 
send for them right away 

at the address below. 





RY-KRISP 
RIGHT IN THE ¥ 
BREADBASKET 


: Ralston Purina Company . Institutional Department, Checkerboard Square, St. Louis 2, Missouri 
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Let this Seal 
be your Guide to Quality... 


good brands make good friends 


lia. 


* BOLLINGER 


Enteen Cpepeeblts 


LIQUEURS AND CORDIALS 
Benedictine D.O.M. 86° 

B&B Liqueur D.O.M. 86° 

Garnier French Liqueurs 36°-100° 
Garnier American Cordials 54°-96° 


IMPORTED SPIRITS 


Peter Dawson Scotch Whiskies 86.8° 
Robin Cognac 80° 
Wile French Brandy 84° 


IMPORTED RUMS 


Lemon Hart Jamaica 86° 
Lemon Hart Demerara 86°-151° 


AMERICAN SPIRITS & SPECIALTIES 


Julius Wile ed s Choice (Bourbon) 86.8° 
Pernod anis 90°- 

St. Raphael Aperitit Wine 

Pimm’s Cup (No. 1) 67° 

Vodka Romanoff 80°-100° 


IMPORTED VERMOUTHS 


Cazalis & Prats French—White Extra Dry 
Cazalis & Prats Sweet Vermouth 


IMPORTED SPARKLING WINES 


Bollinger French Champagne 
Chanson Sparkling Burgundy 
Deinhard Sparkling German 
Antinori Lacrima Christi 


IMPORTED PORTS & SHERRIES 


Williams & Humbert Sherries 
Robertson’s Oporto Ports 


IMPORTED TABLE WINES 


Deinhard Rhine & Moselle 
Chanson Burgundy Wines 
Eschenauer Bordeaux Wines 
Willm Alsatian Wines 

Antinori Italian Wines 
Chateau Ste. Roseline Vin Rose 


IMPORTED APERITIFS 


Leacock—a cocktail Madeira 
Cherry Elsinore Danish Aperitif 


PELICAN—From the left: Jorgen Andersen 
Pioneer Club, Lake Charles, La.; Walter Ver 
lander, New Orleans A. C.; and Harry Duke 
Sherwood Forest C. C., Baton Rouge, La. 


Sometimes the people who don’t attenc 
the conference make news, too. Missec 
by his many friends was Frank Dowie 
Sr., retired manager of the Des Moines 
Club, and his wife. Howard Mehlman 
Denver Country Club, reported, how 
ever, that Frank had promised him he 
would attend the convention next yeai 
in Denver. 


Everyone's happy at the Hiram Walker 
suite. Standing, from the left: Tony Wayne, 
Ben Waskow, Lee Seeger, George Craig and 
Tudor F. Williams, both of Hiram Walker. 
Seated: Mesdames Wayne, Waskow and 
Seeger. 


If you have a better reason for sending 
Ctus MANAGEMENT to your board mem- 
bers than Frank Sherwood’s, the pub- 
lishers would like to know about it. 
Frank reports that for the past year he 
has been sending CM to the members of 
the board of his Long Beach Elks Club, 
and because they read about the meeting 
this year they voted him an extra $200 
for conference expenses! 


CMAA President Daniel L. Layman of the 
Union League of Philadelphia congratulates 
Bill Westfall (right), new chairman of the 
Distillers Hospitality Committee which spon- 
sored the formal dinner and dance Thursday 
night. Mr. Westfall is with National Distillers. 
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DUKE...P/oneers in Food Service Progress! 


meV AV{- 1-1 4-010) &-0e Ol 10) ©} (--T- 1-1 | AVA Jaa loleyaal hy, 


...with 13) 08545 ; 





ke 

says James Gambino, owner, Gambi’s Cafeteria, 
% Battle Creek, Michigan: 
ec “Our Duke Cafeteria Counters enable us to serve more meals 
od during rush hours . . . and the clean, colorful look stimulates 
“I . appetites.” 
- Duke can help you speed service and increase profits, too, 
he _ with advanced-design Cafeteria Counters in sizes to suit your 


al ; exact needs. 

; You can depend on Duke Cafeteria Counters, and original 
Thurmaduke Waterless Food Warmers with Selective Heat 
Control, for the maximum in economy and efficiency, with a 
minimum of maintenance. 


Call your nearby Thurmaduke dealer and mail coupon today. 


= 








ker 


ne, 
ind 
cer. 


ind 


— TR Duke Dealer: Stark's Restaurant Equipment 
: on : ‘ & Supplies, Battle Creek, Mich. 


Ba ES s 
ee 


pioneers 
new ideas in 


food servi 
ce (] Thurmaduke Waterless Food Warmers and Portable Food Warmers [] Cafeteria Counters 
equipment (_] Service Tables [_] Low cost Aerohot Food Warmers and Tables 


We serve meals per day. 


Chip and WUlail to: CVKE Manufacturing Co., Dept. 120 


2305 N. Broadway, St. Louis 6, Mo. 


Please send me information on one or all of the following: 


We're interested in Duke Food Service Equipment [] for immediate plans [_] for the future 


the ] Name... 

ates 3 - ee 
the | 
on- 
day 
ers. 


Address 
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NEW ENGLAND—Standing, from the left: Allan Byer, Frederick Cuzner, Kenneth Painton, 
Charles Wallace, Peter Berrini, and William Gosselin. Seated, from the left: Harold Hueber, 


Mrs. Hueber, Mrs. Alan Cheseboro, Mr. Cheseboro, Mrs. Wallace, Mrs. Berrini, and Mrs. 


Gosselin. 


VITRIFIED 


THE FINEST... 
FOR OVER 35 YEARS! 


THE 


WALKER 


CHINA COMPANY 


BEDFORD, OHIO 


Daniel M. Layman, retiring president 
of CMAA, reported that his club, The 
Union League of Philadelphia, is receiv- 
ing enthusiastic response from his mem- 
bers on a European tour which will run 
from April 28 to May 30. Originally one 
plane was chartered from TWA but the 
response was so great that there will now 
be two planes for members and their 
families. In addition to the special low 
rate for the round-trip air transportation, 
American Express has arranged a special 
price of $750 for the complete tour of the 
Continent. The plane goes from Phila- 
delphia directly to Rome and return is 
from London on Sunday, May 29. 


Arthur Young (left), well-known representa- 
tive of Angelica Uniform, says hello to Laurice 
"Bud" Hall, Pinehurst C. C., Denver. 


Attending his first conference and en- 
joying every minute of it was Major Dick 
Bubb, who manages the Ft. McPherson 
(Ga.) Officers Club. 


A 


Gene Gilmartin (left) of the Cleveland 
Yachting Club proudly displays a picture of 
his six-month-old daughter to (from the left) 
Ruth Peach of the Seattle Tennis Club, Ray 
McGrath of the University Club of St. Louis, 
and Mrs. and Mr. A. E. "Lon" Martin of the 
Congressional C. C., Washington, D. C. 


Again attending the conference were 
the two Wallaces (no relation) who man- 
age Harvard Clubs. Charley’s is the Har- 
vard Club of Boston, while Frank runs 
the Harvard Club of Tulsa, Okla. 


Bill Bartholomew, veteran convention-goer 
of Liddell Linen, is shown here with Clyde 
Roberts, Willow Oaks C. C., Richmond, Va. 
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ROULANTE 


Ss E RVIC = Specialites de |a Maison in bi-metal, 
Carts for Bl-2005 


7 every purpose | ing ROAST BEEF B1-2006A 
Le ee a LIQUEUR WAGON 


Constructed of copper, 

en ee stainless steel and 

a ; ec ormica. Designed to 
STAINLESS STEEL hold 14 bottles of liqueur 
and as many as 30 
assorted-size glasses in 

the glass rack. Wagon has 

’ drop-leaf extensions and is 
164 mobile, having rubber 
: swivel casters. Undershelf 


silver, Legion gold, or stainless steel. 


Revcy: sto rage 


: shes ‘orp ites  eoas ci for extra glassware. Size: 
i. oard ’ sake S Op : S . ‘ 32” long, 2114” wide, 30” 
Ways, allow patrons to View table height, 45” overall 
food. Heated by Handy dogs height, 44” long with 


ae dropleat. 


a Long > x 321 High 





OYSTER PLATES | Newly designed for rugged service. 
“ All copper body with stainless steel $-3001B PROSCIUTTO HOLDER 
Round 742”, 91/2”, 10” and 11”. | lamp top. Illustrated: 12” oval; also 
Oval 9”. Available with straight ; : available round — 8” and 10” and AND PLATTER 
edge; the scalloped edge illus- moots — > 2 in other styles. Rack fastened to platter to prevent slip- 
trated—which has receptacle for g ‘ F ‘ . — oe ping during carving. Swinging arm ad- 
sauce holder. Ideal for clams, justs to size of ham. Stainless. steel one 
oysters, or salad service. piece construction. Holds meats at cor- 
rect carving angle. Available with marble 


" ~e . . base if desired. Size: 2414” Long x 1738” 
| Za=Se . - Sf | Wide 


; _availab steel, bi-metal, — eee 3 FLAMING 
OVAL BRAZETTE ho os eee Zo SwoRD 

CHARCOAL BROIL SERVICE © ce : ok 

For serving of broiled meats di : are : : ! } a hstses stort blade 

kitchen to table. Heated chi k at hm a is receptacle for holding 

gives eye appeal and appeti : ¥ a es 

for individual service. Oute 2 : ~ aller 2 

heavy gauge perforated co} : securely on blade. 

stainless steel serving hai ies. B < ; ‘ ’ : bie in lengths per 

platters available to fit @ u 7 ; . y sd * ‘ rements 

extra cost. Overall Sizes: 15: . wer. , . , ’ : : o 

22”, (handles included). e. ue a : 


WINE COOLERS 
@ / and STANDS 


All stainless steel, 

~ welded construction. 
Hiustrated — one 
piece cooler pedestal 
stand. Stands available 
without coolers. 


ina xsi ee 


SNAIL PLATE We 3 BE a > SARS cooiers 
6 holes 67%” Diam. (also available a : o Go : . 
with 12 holes). Stainless steel. 


Available with 
le : side handles 

unit. A se allen in ataaless ' Illustrated, or bail 
steel, 2i2 ‘rallon capacity. Q ‘ handle in 1 and 2 


quart bottle capacities. 





Originated by Nino of the Drake, New York City. 


Strip steaks bathed in flaming prepared - 

sauces are cooked and-served from this 

unit at patron’s table. Bi-metal cooking 

pan, stainless steel frame and wind- 

shield. Heated with Handy Fuel or alcohol. : 

ame Ad hang x 16m ne " ong For more than 35 years, Legion has been 

singte portion ” Wide x ” Long x 

6” High (double portion). supplying specialties in food service equipment to 


the world’s leading hotels, restaurants, and clubs. 


2 DUCK PRESS , . ; 
ices wie piso eer at Pi! fee write to: ITEMS CAN BE CRESTED PER YOUR REQUIREMENTS 
ican design polished aluminum . 

construction, mounted on mar-_—- REPRESENTATIVES: 


ble base. Size: 23%” high open. ¢ LEGION UTENSILS CO., INC. 4 San Francisco 


BI-2007 extra heavy weight: ct Beverly Hills 
press (not illustrated). - ‘ -07 40TH AVENUE, LONG ISLAND CITY 1, NEW YORK Miiawn’ Beach 
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Established 1860...A Century of Excellence 


GREAT WESTERN PRODUCERS, 


GREETINGS to all CMAA members...and 
a Salute to your recent Convention from 


the vintners of Great Western New York 
State Champagnes and fine Table Wines. 


INC., 


HAMMONDSPORT, N. Y. 
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~ FOOD WARMING 
EQUIPMENT CO., INC. 


Dept. 2, P. O. Box 163, Arlington Heights, Illinois 


Serve HOT Plated-Up Meals to 


Banquet Guests . . . with HOT-SERVE 





me = Conveying 
| Cabinets 


(1 4d ad 


Ambassador 120 


One man can convey up to 
120 plated-up meals from 
kitchen to banquet hall in an 
easy-rolling stainless _ steel 
HOT-SERVE cabinet; hold 
there until called for (an 
hour or more); then serve 
appetizingly fresh and hot to 
your guests ... with fewer 
waiters, too! Models avail- 
able with plate capacities 
from 48 to 160 


Investigate HOT-SERVE cab- 
inets today by calling your 
dealer or writing for our 
catalog. 





THESE FAMOUS CLUBS USE 
OUR EQUIPMENT: 


Friars Club, New York, 


Svithiod Singing Club, 
Chicago, Ill. 
Piedmont Driving Club, 
Atlanta, Ga. 
Overseas Press Club of 
America, Inc., New York, 


Chevy Chase Country 
Club, Wheeling, Il. 
Saint Paul Athletic Club, 
St. Paul, Minn. 
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Busy officials discuss the successful confer- 
ence. From the left, CMAA Executive Secre- 
tary Edward Lyon, Mrs. John Bennett, Mrs. 
Lyon, and Mr. Bennett, newly elected CMAA 
secretary-treasurer and manager of the Com- 
mercial Club of San Francisco. 


When asked about his wife, Hilda, Al 
Deichler, City Midday Club, New York, 
explained that this year she was missing 
the conference for the first time since 
Dallas. Hilda was on a lecture tour with 
Mary Margaret McBride, for whom she 
works, and at the time of the meeting, 
was scheduled to be at the Washington 
Athletic Club, Seattle, the club of newly- 
elected CMAA president, Ken Meisnest. 


Host for a luncheon was the Taylor Wine 
Co. and shown here are Lloyd Magee, as- 
sistant general sales manager and M. 
Dougherty, Pennsylvania state manager, with 
Floyd Spate, manager of “the Youghiogheny 
C. C., McKeesport, Pa. 


Lee and Eileen Seeger, Brentwood 
Country Club, Los Angeles, made a rest- 
ful trip by train back to Pittsburgh and 
following the conference planned to con- 
tinue eastward to New York City for a 
few days, then south to Myrtle Beach, 
S. C., where they will visit Lee’s sister. 
Altogether they planned to be away from 
their Los Angeles home for three weeks. 


Francis P. Hickey (left), representative of 
Legion Utensils Co., was on hand to display 
some of his firm's buffet equipment, and he is 
shown here with Horace Duncan, general 
manager of the Cherry Hills Country Club, 
Denver, and chairman of the conference to be 
held next year in Denver. 
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Best for the Long Hall! 


Or the short hall. Or any hall or floor area 
that must be mopped regularly. A Geerpres 
outfit is never depressed by the size of the job 
it has to do. 

Electroplated wringers apply the uniform 
pressure of staggered tooth gear design; 
wring mops drier, easier and faster. Water is 
forced downward, back into buckets that 
have been hot-dip galvanized after fabrica- 


tion to give that extra bonus of longer service 
life. A sturdy ball bearing, rubber wheeled 
chassis gives you a floor mopping outfit that 
goes wherever it is needed, smoothly and 
quietly. And it helps make a floor come 
cleaner faster as it goes. 

Make halls shorter, rooms smaller—at least 
when it’s time to clean the floors. Put a Geer- 
pres mopping outfit to work today! 


GEER PRES eerie tn uc 
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Host... 


DON ROTH 


says: 


Thevmatainens 


really keep 
Blackhawk food 


The wonderful reputation that Black- 
hawk food and service enjoy is not an 
accident. Owner Don Roth, who is 
known far and wide in the restaurant 
industry, personally supervises food 
preparation and service in Chicago’s 
luxurious Blackhawk Restaurant to be 
sure that every diner becomes a roving 
advertisement for this fabulous 
restaurant. 


In the selection of equipment, too, 
Don Roth planned every detail to make 
sure that food served in his restaurant 
would always meet his exceptionally 
high standards. That's why Thermo- 
tainers are so important in the Black- 
hawk operation. 


Mr. Roth realizes that the skill and 
effort that has gone into food prepara- 
tion can be completely wasted if the 
food is improperly held before it is 
served. Cold food, soggy food, dried 
food—can all make diners dissatisfied. 
But, Mr. Roth also knows that only 
Thermotainers will hold food in freshly- 
cooked condition for hours. 
Write for 
your copy 
of the 
new 
Thermotainer 
catalog. 


Sold only 
through 
Authorized 
Dealers 


FRANKLIN PRODUCTS CORP. 


400 W. Madison Street e Chicago 6, Ill. 


¢ 


© ae ow ee oe ow ee ww we oe 
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PENINSULAR—Standing from the left: Roy Calvert-Link, Bruce Matthews, Wayne Hen- 
rickson, James S. Ford, Frank A. Macioge, Robert Jaeger, and Howard Hall. Seated, from 
the left: Mrs. Matthews, Mrs. Henrickson, Cecelia Hill, Alfred Schiff, Mrs. Ford, Mrs. Macioge, 
and Mrs. Hall. 


Enjoying Stitzel-Weller hospitality was this group which includes Mr. and Mrs. Bob Tagen, 
Tates Creek C. C., Lexington, Ky.; Mr. and Mrs. Paul Steel, Mentor Harbor (Ohio) Y. C.; and 
Hosts J. Glennon Walsh (second from left) and his wife, S-W, Louisville; Jack Rooney, S-W, 
Ohio; Thomas R. Sullivan, S-W, Pennsylvania; and Joe Gardner, S-W, Washington, D. C. 


DETROIT—Standing, from the left: Clive Helfrich, Jr., Bill Jones, F. J. Thompson, John 
Brennan, S. K. Wagner, and Ted Don. Seated, from the left: Bill Wagner, Ed Grenard, Lowell S. 
Smith, Charles Hartlett, Dave Ripper, and Velus Benson. 


BESS... ate 


Hosts in the Brown Forman suite were Richard E. Donohue (left), B-F, Pennsylvania; and 
Ken Cloutier (right). Enjoying the hospitality: Foil Russell, Myers Park C. C., Charlotte, N. C.; 
Mabel Burr; and Woodbury Burr, Seminole Club, Jacksonville, Fla. 
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NEW! Ocoma’s Frozen Turkey Breasts 


Breast: Tirkey 


America’s Finest Holiday Dinner 


Give every customer the choice 
white meat from Ocoma Whole 
Breast of Turkey. There’s no 
waste to Ocoma Turkey Breasts 
— you trim right to the bone. 
Every ounce of meat you buy is 
delicious, tender white meat. No 
worry of where to use dark meat, 
scraps, backs, necks, tails or 


Portion Control Turkey 


Cooked Turkey Rolls: 
All white meat rolls 
All dark meat rolls 
60% white, 40% dark rolls 
Turkey Breasts 
Turkey Segments 


FREE Menu 
Clip-ons! 


Beautiful, full-color table tents or 
menu clip-ons featuring your Breast 
of Turkey Dinner. Write today, in- 
dicating quantity. 


FOR MORE INFORMATIGN ON ANY OCOMA PRODUCT, WRITE TO OCOMA FOODS CO., 


giblets. Each Ocoma Breast of 
Turkey is carefully prepared — 
excess neck skin and rib bones are 
trimmed to eliminate waste. Each 
Ocoma Breast of Turkey is cut 
from a large tom turkey, weigh- 
ing 20 lbs. or more...individually 
packed in a vacuum-sealed bag 
for perfect storage and handling. 


of Omaha 
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SKIN TOUGHENING 


PREVENTS ATHLETE’S FOOT 


Skin specialists say the best way to prevent Athlete’s Foot is to increase 
the skin’s resistance to fungus growth*. That’s what Onox does. It keeps 
shoe-softened skin as tough and healthy as your hands. 


Onox has been used for many years by clubs, schools, and over 70% 
of the largest U. S. companies for the treatment and prevention of 


Athlete’s Foot. 


*American Pub. Health Assoc., Oct. 15, 1954 


new footsprayer 


CUTS COST 50% 


60-DAY 
TRIAL OFFER 


includes Footsprayer 
and solution 


If you are not completely satis- 
fied after 60 days use, you pay 
nothing ... just return the 
sprayer freight collect. 


[O>.1 0 >. ae Out OF 


Easy to use. 

Bathers step on treadles. 

Four jets spray feet. 

Sanitary, easy to keep clean. 
Uses only half as much 
solution as the sponge footmat. 
Reduces cost 

to 1/10c per treatment. 


Write for FREE brochure 
with complete information 
including medical opinions. 


Dept. D, 121 Second Street, San Franeiseo 5, Calit 


Warehouses: Cleveland «+ Jersey Citys 


» New Orleans + Newark, Calif 





The hard-working CMAA office staff was 
much in evidence at the conference. Here Ex- 
ecutive Secretary Ed Lyon is flanked by Kay 
Pomeroy (left), executive assistant, and Bobbie 
Shellenberger, secretary. 


Toasting a successful conference are Albert 
Jacquot Ill (left), Aatell & Jones; Bill Purcell, 
Indian Harbor Y. C., Greenwich, Conn.; and 
Tim Riley, Aatell & Jones. 


Three Erics have their picture taken at the 
conference. From the left: Eric Koch, North 
Hills G. C., Douglaston, |. I, N. Y.; Eric 
Scott, Pinnacle Club, New York; and Erich 
Kruger, Burlingame C. C., Hillsborough, Calif. 


At the Julius Wile suite were, from the left: 
Richard Kirwan, Downtown A. C., New York; 
Carl Sterne of Julius Wile; Claire and Chris 
Murphy, Algonquin G. C., St. Louis; and Hank 
Heider, Julius Wile. 


Conway Import Co. provided a popular 
hospitality suite and shown are members of the 
firm. From the left: Bill Everding, Buffalo; Irv 
Domash, Chicago; Sidney Kay, treasurer, New 
York; and Joe Drew, Chicago. 
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The way we make whiskey keeps us from producing much... 
but each barrel we mark on this chart means we are making 


A BIT MORE ‘TENNESSEE WHISKEY 


If you’ve been put to inconvenience in getting Jack Daniel’s for fae =NO OTHER WHISKEY IS 


your customers, we trust you'll be pleased to know that the 
worst of the shortage is over. Since 1956, we’ve been making a im 

few modest additions to our little distillery. And now we have _— MELLOWED 
hopes of sending you a bit more Jack Daniel’s than we’ve = THE OLD 
been able to for a long time. “=. 


CHARCOAL 


~ ar 7m «TENNESSEE WAY 
However, you understand, Jack Daniel’s won’t immediately be “=== |b. 
as plentiful as we might like. The old, slow Tennessee way we yond, ad 
make whiskey keeps us from ever making a whole lot. Just the WAC RS GES 
Charcoal Mellowing process—the ancient “‘extra blessing’’ we ‘}Sennsssog: = 
employ to smooth out our whiskey—takes 8 to 12 days. That’s  [RMMUSITSIES 
twice as long as all the other whiskey-making steps combined. 
4 BY DROP 
But we believe you agree with our stubborn refusal to change. 
© 1959, Jack Daniel Distillery, Lem Motlow, Prop., Inc. 
TENNESSEE WHISKEY + 90 PROOF BY CHOICE « DISTILLED AND BOTTLED BY JACK DANIEL DISTILLERY « LYNCHBURG (POP. 401), TENNESSEE 
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CATALINA TUNA- 
ORANGE SALAD (makes 12 servings) 


Here’s the best of the West in a main or side salad dish. 
Fresh Sunkist Oranges give that added Gourmet Touch 
...naturally. With chicken, ham or shrimp, this salad 
does quadruple duty as an entree. 


4 cans tuna (6¥, ounce) 1 teaspoon salt 
2 cups celery, diced Yp_ cup onion, chopped fine 
1 cup green pepper, slivered %, cup fresh Sunkist 
6 cups Sunkist Oranges, cut Lemon Juice 
bite-size (12 medium) Y, cup parsley, minced fine 
Y¥, teaspoon pepper mayonnaise 


Toss all ingredients together lightly with mayonnaise. 
Serve on greens with Sunkist Lemon quarters. 


Fresh citrus adds life to any menu—flavor, color, tang. 
Customers like it, are willing to pay for it. 


SUNKIST ORANGE SALAD PLATE 
(makes 10-12 servings) 


Easy to prepare . . . profitable to serve .. . a perfect 
plate lunch for calorie-conscious women and men cus- 
tomers. And fresh Sunkist Oranges supply 50 known 
health values. 


6 cups Sunkist Oranges, cut 1 cup diced celery 
bite-size (12 medium) \% cup little green onions, 
1 cup ripe olives, sliced sliced thin 
or halved mayonnaise 


Toss all together lightly. Moisten with mayonnaise. 
Serve on lettuce leaf with ham and cheese slices and 
hot corn bread or roll. Makes 34 cup for each serving. 


Nothing adds the Gourmet Touch like fresh-squeezed 
orange juice. For juicing or eating, serve Sunkist, the uni- 
form high-quality oranges from California-Arizona. 
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NEW FLAVOR IDEA! 



















FOR SOUPS THAT SPARKLE... 


Add the fresh lemon taste to tomato, bean and other 
soups. Simply serve a lemon quarter on the side . . . or 
float an eye-catching lemon slice right in the bowl. 
Remember, the fresh lemon flavor cannot be copied. 


Compliment customers. Let them season to taste with 
ct | fresh lemon. It adds the fresh taste to vegetables, espe- 
1s- | cially canned and frozen. For fine table-quality lemons 
| ..the plump, juicy ones...always buy lemons with 
he Sunkist name right on the skin! 





Wonderful new kitchen tool ! 


», | Sunkist 
i ae , Handy LEMON JUICER 
—_ ONLY $1.50 


including tax and shipping cost 


Bie Se ce Ee RN ee 


er ahr e 


JQ 












B Gee rSe 


nd | LEMON BUTTER AND STEAK 


[-bone, New York, filet . . . lemon butter with steak 


ed really says Gourmet on your menu. Adopt it as one of Fast and easy. Gets all the juice, but none of the seeds. Simpli- 


fies squeezing for large scale flavoring in the kitchen. High- 
quality cast aluminum. Easy to clean. Squeezes any size lemon. 





ni- your “specialties of the house”? and keep customers 
coming back for more. 


SUNKIST GROWERS 
P.O. Box 2706, Div. 11003 
Los Angeles 54, California 


RA OR 
= 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
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Please ship one Handy Lemon Juicer, postage paid. 
$1.50 enclosed. 


| 
| 
; | 
in a slice | vii 
: . 














i and a squeeze pore 

~ Sunkist helps Z 0 ie 
you please 

customers with..., 
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PALEN Portable Bar 
and BACKBAR 


Users say 


bar pays for SIZES 5 or 6 feet long 


itself in 3 months. 43 inches high 


GET READY FOR SUMMER PARTIES 


LOOK AT THE FACTS 


@ Management's answer for a quality bar for pool or patio parties. 

@ Ideal for party rooms in all clubs. 

@ Built to pass through normal doorways and can be moved on average elevators. 
@ Stainless steel sinks, drainboard and ice compartment. 

@ Heavy duty casters with brakes on both units. Formica top and front. 


THESE FINE PLACES ARE USING OUR BARS 


Ambassador East, Chicago (4 Bars) 
Palm Beach Biltmore (3) 
Minneapolis Club (4) 


U. S. Submarine Base, New London, Conn. 
Sandia Airbase, Albuquerque, New Mexico (3) 
Monmouth Hotel, New Jersey 

Kenwood Country Club, Bethesda (2) 1200 Beacon St. Hotel, Boston (3) 

Cincinnati Country Club (3) Indiana Club, South Bend (2) 


4 Palen Portable Bars in the new La Concha Hotel—San Juan, Puerto Rico 


USEFUL ACCESSORIES 


HANDY STAINLESS STEEL LIQUOR TROUGH FOR BOTTLES 
54" LONG AND SLIPS ON AND OFF EASILY 


THE PALEN BAR-ETTE DRAWER WITH GLASS OR STAINLESS 
INSERTS FOR FRUITS 


You buy direct from Manufacturer—Write for prices 
ASK ABOUT OUR NEW PORTABLE "GUEST ROOM" BAR 


JOS. F. PALEN, Inc. 


Creators of distinctive Cafe, Bar & Hotel Fixtures 


Since 1915 
112 Hennepin Ave. Minneapolis 1, Minn. 


FEDERAL 8-5636 








The two Press Club managers attending the 
conference again this year were Roy Leonard 
(left), Cuvier Press Club, Cincinnati, and 
James B. Montford, National Press Club, 
Washington, D.C. 


Max Fillet of Pepsi Cola says a few words 
to the managers at a luncheon his firm spon- 
sored while Daniel L. Layman, CMAA presi- 
dent, and Harry Gray, conference co-chair- 
man, look on. Mr. Fillet was a familiar figure 
at the conference, not only at the meetings 
but also around the popular Pepsi stand where 
thirsty managers were refreshed throughout 
the convention. 


Don Boyd, manager of the Highland G. and 
C. C., Indianapolis, smiles at his name carved 
in ice as Mrs. Boyd looks on. The occasion 
was the reception given by the Edward Don 
Company. 


Great Western Producers provided wine for 
one of the luncheons and also were cordial 
hosts in their hospitality suite. Shown here 
with Great Western President Marne Ober- 
nauer are Fred Ashworth, Jr., Mohawk Club, 
Schenectady, N. Y.; Mr. Obernauer, Nicholas 
Harrish, Greensburg (Pa.) C. C.; and Arthur 


Obernauer, father of Marne. 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1960 





eseesees 


spneaenaanepenmansesseenes 














Eliminate) one whole step 





in Floor Cleaning! 
SUPER SHINE-ALL+?® cuts labor time; 


2liminates the whole step of rinsing in normal clean- 
ing. Its extra cleaning quality neutralizes the toughest 
floor soil problems, without a trace of harm to finest 
flooring. cy listed for slip resistance. 


Facts prove you can’t save money by skimping 
on the quality of your floor treatment products. Pennies 
you might save buying “diluted” cleaners will come 
back in dollars lost, because it takes so much more labor 
to get floors clean. On the other hand, strong cheap 
cleaners can ruin floors. 





Whether CLEANING * SANITIZING * SEALING * FINISHING * WAXING or SWEEPING 


You’re Money Ahead with 


Let the 
Hillyard “Maintaineer®” ra 
survey your floors and re 
show where you can save : ’ 
money on floor care. He’s ; : 
“On Your Staff, Not Your Payroll" ' 


; HILLYARD St. Joseph, Mo. Dept. B-! 
H | ce SoA R D er. . Please send me Free book of facts [] Please have the Hillyard Main- 








‘ : on actual cases of floor care sav- taineer get in touch with me. No 
Passaic N. J. ST. JOSEPH, MO. San Jose, Calif. ings. obligation! 

NAME 
FIRM OR INSTITUTION 
Branches and Warehouse Stocks in Principal Cities ADDRESS 
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Made Right 
Priced Kight 


COMMERCIAL ALUMINUM 


yt 


.at home on the Range 


Here’s the heavy duty line of commercial aluminum cookware you'll find at home on any range where 
extra long service life and the ultimate in cooking quality count! Range Ware stock pots, sauce pans, 
saute pans, and roast pans . . . second to none in quality . . . second to none in value! Whether your 
food service calls for heavy-duty Chef-Styled Range Ware, or standard weight aluminum cookware, 
always look for the distinctive blue label with the master chef. It identifies America’s fastest growing 
line of commercial aluminum cookware . . . Chef-Styled! All the utensils you need, the work-saving 
design you want . . . at the lowest prices throughout the year! 


AMERICA'S GREATEST COOKWARE VALUES 


at Hotel Supply and Restaurant Equipment Dealers everywhere. 


 Hange Ware 


THE CHEF-STYLED LINE OF HEAVY-DUTY COMMERCIAL ALUMINUM COOKWARE 
Harlow C. Stahl Co. + 1389 E. Jefferson + Detroit 7, Michigan 
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Kenneth Meisnest Elected CMAA President 
It’s Denver in 61 and Miami in ’62 


By Wesley H. Clark 
Managing Editor 


1 ENNETH MEISNEST of the 

Washington Athletic Club, Seattle, 
was elected president of the Club 
Managers Association of America at 
the 33rd Annual Conference held in 
Pittsburgh at the Penn-Sheraton 
Hotel from January 20 to 24. 

Mr. Meisnest moved up to the pres- 
idency from vice president and was 
succeeded in that position by John 
Brennan, Birmingham (Michigan) 
Country Club, formerly secretary- 
treasurer. John Bennett, San Fran- 
cisco Commercial Club and CMAA 
director, was elected the new secre- 
tary-treasurer. 

Four new directors were elected. 
Robert Dorion, Scioto Country Club, 
Columbus, Ohio; Charles E. Erring- 
ton, Beach Club, Santa Monica, Cali- 
fornia, who had served on the board 
for one year; and Robert E. Yoxall, 
Country Club of Coral Gables, Flor- 
ida, were elected for three-year terms. 
Charles J. Viviano, Shannopin Coun- 
try Club, Pittsburgh, was elected to 
fill the one-year vacancy. 

Continuing on the board for two 
years are Richard E. Daley, Army 
Navy Country Club, Arlington, Vir- 
ginia; Frederic H. Hollister, Scarsdale 
Country Club, Hartsdale, New York; 
and John Outland, Dallas Country 
Club. Board members with one year 
to serve are Robert Guynn, Sr., De- 
catur (Illinois) Club; and Daniel M. 
Layman, Union League, Philadelphia, 
retiring president. 

The 1961 conference will be held in 
Denver from January 25 through 29 
at the new Hilton Hotel. Horace Dun- 
can, Cherry Hills Country Club, who 
offered the official invitation to attend 
next year’s meeting, will serve as 
general chairman. 


The 1962 conference has been 


awarded to Miami and again will be 
held in January at a hotel to be an- 
nounced later. Other invitations were 
offered by Buffalo, Detroit and San 
Diego. New Orleans extended a bid 
for the 1963 meeting. 

The conference opened for “early 
birds” on Wednesday with two in- 
teresting tours, one of the U. S. Steel 
Co.’s Homestead Works and the other 
of the Shenango China Co. plant in 
New Castle, Pennsylvania. Wednes- 
day evening delegates had an oppor- 
tunity to sample six of the fine cham- 
pagnes of France at a wine tasting. 

Officially the conference was called 
to order Thursday morning by Presi- 
dent Daniel M. Layman, who intro- 
duced Co-Chairmen Viviano and 
Harry J. Gray, Edgeworth Club, Se- 
wickley, Pennsylvania. Following the 
invocation, Mayor Joseph M. Barr of 
Pittsburgh welcomed conventioners to 
Pittsburgh, and presented keys to the 
city to Gerald V. Marlatt, Flossmoor 
Country Club, Chicago, and Alex J. 
Zagone, Olympia Fields Country Club, 
Chicago, co-chairmen of the precon- 
ference “safari” from Chicago. 


Following officer and committee re- 
ports, John M. Fox, president, Minute 
Maid Corp., Orlando, Florida, gave a 
stirring keynote address, “What It 
Takes to Be a Manager,” and set the 
pace for an outstanding educational 
program. 

Patterned after the successful 
Houston conference format of last 
year, Pittsbugh offered an outstanding 
group of eight seminars Thursday 
afternoon, and repeated them again 
both Friday morning and afternoon. 
Featured speakers, who appeared at 
luncheons and on the regular educa- 
tional program, included Judge Sam- 
uel A. Weiss; Executive Director 
Joseph C. Dey of the United States 
Golf Association; Walter Slowinski, 
legal counsel for the CMAA; and 
Samuel J. Merriman of the Westing- 
house Corp. Their talks, as well as all 
seminar reports, are published on fol- 
lowing pages in this issue. 

The formal reception and dinner- 
dance held on Thursday evening hon- 
oring 1959 CMAA officers, highlighted 
an entertaining social program. An ex- 
cellent dinner was followed by danc- 


Officers and directors for 1960: seated, Fred H. Hollister, Executive Secretary Edward Lyon, 
Vice President John T. Brennan, President Kenneth Meisnest, Secretary-Treasurer John W. 
Bennett, Daniel M. Layman. Standing, Richard E. Daley, Robert Guynn, Sr., Charles J. Viviano, 
Robert E. Yoxall, Robert Dorion, Charles E. Errington, and John G. Outland. 
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ing to the music of the Glenn Miller 
Orchestra featuring Ray McKinley, a 
floor show of a comedy team and a 
quartet. 

The Friday luncheon honored rep- 
resentatives of allied associations. 
That evening, tours were available to 
four Pittsburgh country clubs, Fox 
Chapel and Oakmont or Longue Vue 
and Green Oaks, and two city clubs, 
the University Club and the Pitts- 
burgh Athletic Association. 

Luncheon on Saturday honored past 
presidents, Twenty-Five Year Club 
members and charter members and 
was enlivened when Mr. Duncan con- 
ducted a drawing for a door prize 
awarded by the Mile High Chapter 
and won by Robert Brothers, Alliance 
(Ohio) Country Club—a live Colo- 
rado burro! 

The entertainment resumed Satur- 
day night at the beautiful new Pitts- 
burgh-Hilton Hotel with a reception 
and a quite successful informal costume 
ball. Vying for tops in the conference 
entertainment program was an hour- 
long concert, “Jazz Comes of Age,” 
by the Pittsburgh Pops orchestra, one 
of the most unusual and well-received 
entertainment ideas in many a con- 
ference. Music for dancing was pro- 
vided by two bands alternating ball- 
room music and Dixieland style. 

Sunday morning a _ continental 
breakfast helped bring the 33rd An- 
nual Conference to a successful con- 
clusion. 

The excellent Pittsburgh conference 
was the result of a great deal of hard 
work by many members of the Pitts- 
burgh Chapter, led by Co-Chairmen 
Viviano and Gray. Committees and 
chairmen were: advisory, John Cam- 
ozzi, Fox Chapel Golf Club, Miss 
Alice Hall, Ralph Martin, and Clement 
Miravelle, Nottingham Country Club; 
arrangements, Lynn Bauter, Beaver 
Valley Country Club; education, John 
H. Waldron, University Club; enter- 
tainment, Michael A. Cecere, Jr., 
South Hills Country Club; exhibits, 


More than 400 club managers listen attentively to President Layman, while above a sign 
reminds that "For Education and Fun It's Denver 61." 


Floyd S. Spate, Youghiogheny Coun- 
try Club; finance, Michael A. Derkacz, 
Pittsburgh Field Club. 

Hospitality, Anthony J. Donadeo, 


Director Richard E. Daley presents gift to 
outgoing president, Daniel M. Layman, and 
his wife, Betts, who charmingly registers com- 
plete disbelief and amazement at the beauty 
of the gleaming silver service set. 


Churchill Valley Country Club; ladies 
entertainment, Mrs. Hilda Donadeo 
and Mrs. Louise Gray; printing, John 
Wilmsfloet, Concordia Club; promo- 


Officers and directors for 1959 were: seated, Secretary-Treasurer John T. Brennan, Executive 
Secretary Edward Lyon, President Daniel M. Layman, Vice President Kenneth Meisnest and 
Edward A. Vetter. Standing, Robert Guynn, Sr., Charles E. Errington, Richard E. Daley, John G. 
Outland, Frederic H. Hollister and John W. Bennett. 
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tion, Joseph S. Ovecka, Green Oaks 
Country Club; registration, Fred R. 
Seitz, Jr., Oakmont Country Club; 
reservations, John Chereka, Highland 
Country Club; and secretary of ex- 
ecutive committee, Mrs. Leora Mc- 
Cune, College Club. 

Special acknowledgement is also 
due to the Club Management Insti- 
tute for its share in developing the edu- 
cational program. Chairman is Carl 
J. Jehlen, Baltusrol Golf Club, Spring- 
field, New Jersey. Committee mem- 
bers are: Henry O. Barbour, Houston 
Club; Edward M. Grenard, University 
Club of Detroit; J. William Connor, 
Statler Club, Cornell University, 
Ithaca, New York; and Royce Chaney, 
Northwood Club, Dallas. 

A national confergnce needs the 
financial support of many firms in- 
terested in doing business with clubs, 
and responsible for arranging much 
of the sponsorship of this year’s meet- 
ing was the National Conference Com- 
mittee made up of Mr. Meisnest as 
chairman, and Mr. Barbour and 
Thomas C. McGuffey, Missouri Ath- 
letic Club, St. Louis. Firms which took 
part in the Pittsburgh conference are 
honored with a full-page acknowl- 
edgement on the facing page. 

Editor’s Note: The 1960 Pittsburgh 
conference was an outstanding meet- 
ing complete with an abundant edu- 
cational program and a social pro- 
gram that complemented an excellent 
meeting. The articles and reports on 
following pages contain hundreds of 
ideas in club management that can 
help club executives in their work. 
Add this issue to your private library 
and refer to it during the year. Adapt 
as many of the ideas as you can to 
your club operation and put them to 
work. It will pay you dividends in a 
more efficient operation. And plan 
now to attend the 1961 conference in 
Denver. 
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WEDNESDAY, JANUARY 20 


Tours and Luncheons: United States Steel Corpora- 
tion, Homestead Works and Shenango China 
Company 


Champagne Tasting: Champagne Producers of 
France (Importers: Scheiffelin Co., W. A. Taylor 
Co., Browne Vintners Co., James Moroney, Inc., 
Julius Wile & Son Co., H. Sichel Sons, Inc. & 
Renfield Importers, Ltd.) and Kraft Foods Co. 


THURSDAY, JANUARY 21 


Reception: Great Western Producers 
Luncheon: Shenango China Company 


Reception and Formal Dinner Dance: Distillers 
Hospitality Committee: 


Jas. Barclay & Co., Ltd., Bellows & Company, 
Brown-Forman Distillers Corporation, Calvert Dis- 
tillers Company, Canada Dry Corporation, Jack 
Daniel Distillery, Fleischmann Distilling Corpora- 
tion, Four Roses Distillers Company, Glenmore Dis- 
tilleries Company, Gooderham & Worts, Ltd., W. & 
A. Gilbey, Ltd. (Gilbey’s Gin), G. F. Heublein & 
Bro., Inc., Kessler-Hunter Distillers Company, 
Melrose-Old Charter Distilling Companies, National 
Distillers Products Corporation, Park & Tilford— 
Dant Distillers, Publicker Distillers Products, Inc., 
Schenley—I. W. Harper—Ancient Age Distilling 
Companies, Seagram Distillers Company, Hiram 
Walker, Inc. 


FRIDAY, JANUARY 22 


Reception: Taylor Wine Company 
Luncheon: Pepsi-Cola Corporation 
Ladies Luncheon and Tour: H. J. Heinz Co. 
Reception: Edward Don & Company 






SATURDAY, JANUARY 23 


Luncheon: Pfaelzer Brothers 


SUNDAY, JANUARY 24 


Breakfast: Sterno, Inc. 





Hosts for Pittsburgh Conference 


John Sexton & Co. 


PRIME SPONSORS 






National Souvenir Co. 


Stitzel-Weller Corp. 


CONTRIBUTORS 


The firms listed below made substantial contribu- 


tions of merchandise and services for which we are 


most appreciative: 


Aatell and Jones 
(Menus and Napkins) 


Addressograph-Multi- 
graph Corp. 
(Printing) 


Benco Trading Co. 
. (Favors) 


Diamond Match Com- 
pany 

Faber, Coe & Gregg Co. 
(Cigars) 


French Cognac Associa- 
tion (Cognac) 


International Business 


Machines (Exhibit) 


International Silver 
Company (Prizes) 


Legion Utensil Co. 
(Exhibit) 


National Cash Register 
Co. (Exhibit) 


Neff & Co. (Coffee, 
Donuts) 


Pittsburgh Chefs Asso- 
ciation (time and 


effort) 


Red Raven Co. 
(Beverages) 


Renfield Importers, Ltd. 
(Champagne) 


Universal Match Co. 


SUPPORTERS 


Firms listed below supported CMAA and this con- 


ference by making contributions to the General 


Conference Fund: 
Angelica Uniform Co. 
Armour & Co. 

Boyle Meat Co. 
Conway Import Co. 
Cook Chocolate Co. 


William Liddell and 


Co., Inc. 


Louie Glass Co. 

Potter McCune Co. 
Sea Pak Corp. 

J. P. Stevens & Co. 
Southern Sea Food Co. 
Sterling China Co. 


Swift & Co. 
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President’s Report 


CMAA Moves Ahead Toward Goals 


r is my pleasure to submit this re- 
port concerning my activities as 
president during the past year. 

It is acknowledged that the chap- 
ter is the key to the success of the 
Association. Activity, participation 
and esprit de corps within chapters 
result in an enthusiastic, dynamic As- 
sociation. With this understanding, 
we have attempted to encourage inter- 
est in the objectives and projects of 
CMAA at the chapter level, to pro- 
mote use of the services offered by 
our Association, to enhance the pres- 
tige of club management as a profes- 
sion and to insure observance of the 
by-laws and code of ethics. 

With this as background, it was 
decided that our objectives would be 
to consolidate some of what had been 
started during the past two years. 
These included completion of clearly 
defined boundaries between chapters, 
re-establishment of the Chapter 
Achievement Award, completion of 
written by-laws for each chapter, and 
verification of the existence of a 
charter for each chapter. We can 
report progress in attaining these ob- 
jectives. 

I presided at three meetings of the 
board of directors, including the one 
following the Houston Conference on 
February 22, one in Pittsburgh May 
3-4 and the one at the convention. In 
addition, there was a meeting of the 
officers in New York on the weekend 
of October 31. 
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By Daniel M. Layman 


During the year my travels in- 
cluded visits to the national office in 
February, March, April and October, 
attendance at the first meeting of the 
newly-chartered Central Pennsylvania 
Chapter in Harrisburg on April 8, the 
New England Chapter in Boston on 
June 8, the New Jersey regional meet- 
ing at Canoe Brook Country Club 
on July 10, the joint meeting of the 
three Pennsylvania chapters at Bed- 
ford Springs on July 27, the opening- 
day session of the short course at 
Cornell University on August 3, a 
meeting with the officers of the 
Canadian Society of Club Secretaries 
and Managers in Toronto on August 
30-31, the opening session of the 
workshop in Philadelphia on Sep- 
tember 10, the workshop at. Michigan 
State University on September 14-15, 
the Southwest regional conference in 
Fort Worth on September 27-28, the 
25th anniversary celebration of the 
Ohio Valley Chapter in Cincinnati on 
October 4-5, the Mid-Atlantic regional 
meeting in Richmond on October 18- 
19, giving the opening lecture in the 
elective in club management at Cor- 
nell University on October 26, the 
Four-Chapter meeting in New York 
on November 2, the meeting of the 
Southern California Chapter in Los 
Angeles on November 9, the San 
Diego Chapter on November 11, the 
San Francisco and Bay Area Chapter 
on November 13, and with a group 
of the Evergreen Chapter in Seattle 
on November 14. 

My attendance at home chapter 
meetings has suffered but the men 
have given me their unqualified sup- 
port at every turn, and they arranged 
a formal dinner dance for us at the 
Whitemarsh Valley Country Club on 
April 27. 

My attendance at chapter and 
regional meetings has been a source 
of pleasure and encouragement to 
me in seeing the devoted interest in 
the development of CMAA on the 


‘part of many managers across the 


country. It is a personal regret that I 
was not able to accept all invitations, 
but I was faced with conflict of dates 
and personal commitments at the 
League. Following the policy of pre- 
ceding presidents, I made every effort 
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to attend chapter or regional meetings 
to which club officers were invited. 
This offers the greatest opportunity 
to explain our objectives and enhance 
recognition of CMAA, and to en- 
courage club officers to have their 
managers active both at chapter and 
national levels and to participate in 
the educational efforts of the As- 
sociation. 

For the Association, I feel we can 
report continued progress in almost 
every direction. We are encouraged 
with our financial stability. This will 
enable succeeding officers to further 
mature our efforts and broaden the 
scope of services. 

The reports of the other officers 
and committee chairmen reflect some- 
thing of the work accomplished. Their 
reports tell only to a small degree of 
their contributions to what was done. 
I am grateful for their cooperation 
and willingness to do whatever was 
asked of them. This has been an in- 
teresting experience, especially in 
view of the distances separating us. 

Many of our services have de- 
veloped into useful programs. The 
employment referral service has be- 
come a source of benefit not only to 
managers but to clubs as well. We 
are encouraged with the increasing 
number of job leads coming into the 
office. 

There is an increasing interest in 
the “Uniform System of Club Ac- 
counts.” With only a limited quantity 
of the present edition on hand, a 
committee has been appointed to re- 
view and add additional information 
which will make this handbook even 
more valuable than it now is. 

The monthly newsletter was con- 
tinued with an effort made to person- 
alize it and make it an informative 
medium of exchange of information 
both pertinent and, I must confess, 
on occasion almost impertinent. This, 
of course, must always be changeable 
in an effort to attract interest and at- 
tention. 

Our group insurance has been re- 
viewed and should be studied period- 
ically in an effort to provide addi- 
tional benefits. 

We feel strongly that each CMAA 





service is important. The degree of 
importance is a personal matter and 
is dependent on the immediate need 
of the individual manager. These 
services are reviewed from time to 
time in an effort to strengthen their 
usefulness. 

It would appear that uppermost in 
the minds of our members are two 
services. The first is the educational 
program, of which we have had an 
interesting report from the chairman 
of CMI. In this respect, the interest 
shown and expressed by responsible 
persons in the educational field is of 
particular note. The fact that others 
are coming to us for suggestions and 
assistance highlights our progress. 

The second is advice on federal tax 
developments and problems. Walter 
A. Slowinski, counsel for the Associa- 
tion, is a source of constant amaze- 
ment to me with his many talents. His 
services as counsel and with the gov- 
ernmental affairs committee are out- 
standing. This is a highly technical 
field, which I will not explore now. 
However, this must be said, CMAA 
is most fortunate in our relationship 
with Mr. Slowinski. We are grateful 
for his many and continuing contribu- 
tions to the prestige and stature of 
the Association. 

Many things have been discussed 
during the year and, interestingly 
enough, quite a few of these have 


come to us because of the increasing 
respect and recognition accorded 
CMAA. 

A matter of particular note oc- 
curred in the organization of our 
fiftieth chapter among the managers in 
Rhode Island. Their charter will be 
presented at a later business session. 

As an Association we have a con- 
tinuing need for your cooperation in 
providing information to the national 
office about your club and its ac- 
tivities. We want so much to build a 
useful reference library which can 
provide answers for the many inquir- 
ies received. We feel each member 
should receive or be directed to an 
answer on any question concerning 
club operation. 

None of this work would have been 
possible were it not for our staff in 
the Washington office. With the 
growth of activities additional office 
space was needed. This was provided 
and we are situated adequately for 
the present. We are still at the same 
address in Washington. The work ac- 
complished by our executive secre- 
tary, Edward Lyon, during the past 
three years is a matter of record. His 
interest in and enthusiasm for CMAA 
is unbounded. Certainly without this, 
together with his foresight and ability, 
the work of your officers and direc- 
tors would be restricted. As we urge 
club officers to send their managers 


to workshops, so have we found it 
helpful to have him attend workshops 
for association executives, the most 
recent one being held at Yale Univer- 
sity this past summer. His attendance 
at such sessions is reflected in what 
has been done for CMAA. I appreci- 
ate so much his helpfulness to me. 

In retrospect it seems “we have 
left undone those things which we 
ought to have done” and, yet, this is 
as it must be. For, in a dynamic or- 
ganization such as ours, success in 
completing what has been left un- 
done is a measure of our growth. 

In closing, I have several personal 
acknowledgements to make: to my 
club officers for their interest in this 
work and their approval of our par- 
ticipation in CMAA; to the League 
staff for their willingness to follow 
through during my absences; and to 
my wife for her patience, understand- 
ing and encouragement. I am grateful 
to all and each of them. I wish to ex- 
press my heartfelt appreciation for 
the many, many invitations and per- 
sonal kindnesses which have come to 
me during the year, and the oppor- 
tunity of enjoying such warmhearted, 
gracious hospitality and friendships 
wherever I went. 

This has been ar. experience which 
I cannot describe adequately, and 
from which I have gained so much 
which is helpful to me. 





Vice President's Report 


Year Proves Active for Association 


By Kenneth E. Meisnest 


HIS year of 1959 has been another 

one of achievements for the 
CMAA. This has been brought about 
by the growth and guidance we have 
had in the past in moving our offices 
to Washington, D. C., and to the re- 
taining of Walter Slowinski as our 
counsel. 

The continued growth and develop- 
ment is in no small measure due to 
the guiding hand and the energies 
that your president, Dan Layman, has 
given to your Association the past 
year. 

It has been my pleasure to help in 
planning and in subsidizing the na- 
tional conference, which, as usual, 


has taken considerable time and ef- 
fort. 

My travels have included meetings 
of the national board in Pittsburgh in 
May and a meeting of the managers 
of the clubs in Honolulu in October 
(this was not at the expense of 
CMAA). I also attended the Four- 
Chapter and officers meeting in New 
York in November and have made 
two trips to familiarize myself with 
the national office in Washington, 
D. C. Recently I went to Portland to 
attend a regional meeting of the man- 
agers and officers of the clubs of the 
Northwest. 

I have enjoyed very much my 
duties as vice president. 


CLUB MANAGEMENT: MARCH, 1960 








OUR board of directors who, like 

all of you, have clubs to run are 
reminded the same as you are that op- 
erating costs are consistently rising 
and that revenues are in some in- 
stances diminishing and if not di- 
minishing, they are not easy to in- 
crease, nor are new sources of rev- 
enue easy to obtain. 

Your Association is somewhat in 
the same category. We on the board 
feel that our prime obligation to the 
membership is to operate this Associ- 
ation in as businesslike way as pos- 
sible and, at the same time, be ever 
mindful of the objects of the Associa- 
tion. 

At our board meeting last Febru- 
ary, a budget was established for the 
fiscal year that we thought was realis- 
tic and that we felt could be adhered 
to in every detail. 

We are happy to report to you 
that our planning was successful and 
that we had an excess of receipts over 
disbursements of $5473 or approxi- 
mately 6%4 per cent of our receipts to 
add to our surplus. 

You might be interested to know 
that our dues income accounts for 78 
per cent of our receipts and that em- 
ployment service, advertising, rev- 
enue from CLUB MANAGEMENT, con- 
ference receipts, interest income and 
other income account for the bal- 
ance. 

Our disbursements are distributed 
in the following manner: National 
office expense including salaries, rent, 
all types of supplies, postage, furni- 
ture and fixtures, telephone, tele- 
graph, insurance, taxes, dues and 
subscriptions, etc., amounts to 52 per 
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Secretary- Treasurer's Report 


cent. Membership expense consisting 
of Club Management Institute ex- 
penses, life insurance for our mem- 
bers, CLUB MANAGEMENT subscrip- 
tions, newsletter and year book, legal 
fees and national conference expense, 
accounts for 37 per cent. Your board 
of directors’ expense for travel and 
meetings, as well as staff travel, 
amounts to 11 per cent. 

And now to our balance sheet. At 
the end of the year, we had cash of 
$26,628. We had United States Treas- 
ury bonds costing $39,856 and we had 
Savings and Loan Association shares 
of $50,000, as well as advances and 
deposits of $2925, making our total 
assets $117,409. 

Your Association is in a sound fi- 
nancial position and has a reserve to 
meet ordinary expenses for a period 
that is considered by financial author- 
ities to be adequate. Your surplus 
funds are invested safely and con- 
servatively, earning interest until 
they might be required for current 
operations. 






By John T. Brennan 


Board Reports Budget Solvent 


In the spring, we moved to larger 
quarters at the same address in 
Washington. This has given our ex- 
ecutive secretary, Ed Lyon, and his 
staff much needed extra space to en- 
able them to continue to do the ex- 
cellent job that they have been doing 
in your behalf. Any member who has 
an opportunity to be in the Washing- 
ton area should visit our office to get 
better acquainted and personally ob- 
serve the workings of the office. 

I am deeply indebted to Ed Lyon 
for his handling of the many matters 
that pertain to the office of secretary- 
treasurer for the past year and I wish 
to extend my thanks to him at this 
time for all of his help. 

It has been a pleasure to serve you 
and if there are any questions that 
you might like to ask regarding our 
financial affairs or the operation of 
the national office, please do not hesi- 
tate to contact me or any of the mem- 
bers of the board at any time and we 
will be happy to give you all the de- 
sired information. 


Publicity Award Goes to Interlachen 


THE Interlachen Country Club, Min- 
neapolis, was grand prize winner of 
the club publicity display exhibit held 
in conjunction with the 33rd annual 
CMAA conference at Pittsburgh in 
January. As manager, Hans J. Skalle 
accepted the Paul Revere Bowl, which 
was contributed by the International 
Silver Co., for his club, and will re- 
ceive from the Club Management In- 
stitute a $100 scholarship award for 
the short course of his choice. 

Other winners were: second prize, 
Washington Athletic Club, Seattle, 
Kenneth Meisnest, manager; prize 
winners for club publications, first, 
St. Paul Athletic Club, Lyle Brown, 
manager; second, Peninsular Club, 
Grand Rapids, Andre J. Brabant, 
manager. 


Hans Skalle of Interlachen receives con- 
gratulations of Chairman Floyd Spate. 





























The more than 55 entries displayed 
literally thousands of excellent ideas 
to promote club membership activi- 
ties in city and country clubs and the 
exhibit area proved to be a focal point 
of the conference. 

Judges for the contest were: Frank 
Neish, Frank Neish Advertising Agen- 
cy; Stanley Brown, artist and writer; 
and Richard London, retail direct 
mailing. 

Committee members included Floyd 
Spate, chairman, and Charles Vernon, 
Youghiogheny Country Club, McKees- 
port, Pennsylvania; George Tomei 
and Joseph Esquina, Edgewood Coun- 
try Club, Pittsburgh; and Nicholas 
Harrish, Greensburg Country Club, 
Greensburg, Pennsylvania. 


Lyle Brown of St. Paul A. C. shows prize- 
winning publication to Publisher Donald H. 
Clark of CLUB MANAGEMENT. 


Conference Report 


What It Takes to Be a Manager 


By John M. Fox, President 


Minute Maid Corporation 
New York City 


ATTENDED a round table confer- 

ence of business executives at Co- 
lumbia University recently. Subject 
of discussions that took place one eve- 
ning a week for two months was 
“Management of Expanding Enter- 
prises.” The topic that came in for a 
heavy concentration of study was the 
selection and training of men to man- 
age a growing enterprise. 

From these discussions and from 
observations of other. business leaders 
shepherding effective management 
teams, I have chosen six fundamental 
qualities that must characterize men 
destined to command in business, such 
as club managers. This list is not com- 
plete and I must point out that these 
six qualities are rarely, if ever, found 
in their fullest degree in any one man. 
Such a paragon of perfection probably 
does not exist. The list may be useful, 
however, to anyone who wants to 
climb high on the management ladder 
and. who is willing to pay the price 
of the climb. 4“ 

The qualifications are: 


Creative Ability 


There are many synonyms for this 
quality. It sometimes is called vision 
—or imagination. Whatever the term, 
remember that nothing starts without 
an idea. Ideas are the lifeblood of an 
organization, a must for success, an 
essential of all growth. To be a good 
manager, a man must have the ability 
to think creatively, constructively and 
clearly. The leadership role in man- 
agement constantly calls for resource- 
fulness: The fast-moving, continually 
changing pattern of the modern com- 
petitive business world demands this 
quality if success and satisfactory 
profits are to be realized. 

There are many misconceptions 
about the ability to have ideas. One 
of the most outrageous statements on 
the subject I have ever heard came 
from a professional friend of mine 
who said that a man should change 
jobs and preferably businesses after 
he had produced ten good ideas. Yet, 
it is well recognized now that the 
brain not only never tires, but be- 
comes more productive and efficient 
with use. Moreover, no one has yet 
been able to utilize more than a small 
fraction of the potential in his brain. 

The ability to think creatively can 
be developed. One of the greatest aids 
to this worth-while pursuit is use of 
our subconscious minds. Those of you 
who have learned to tap this great 
human resource know its value. 

A few other thoughts on creative 
ability: Be curious. Ask questions. 
Keep an open mind to the other fel- 
low’s ideas. And listen. By all means, 
learn to listen! 

Remember, above all, that your su- 
perior expects you to bring him solu- 
tions, not problems. 


Judgment 


Webster defines this somewhat elu- 
sive quality as the “ability to judge 
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justly or wisely, especially in matters 
affecting action.” It is also described 
as “good sense.” Men who are des- 
tined for leadership must be men who 
can make sound and wise decisions. 

This sound thinking qualification 
goes hand in hand with the creative 
thinking attribute. Sheer brilliance of 
innovation and invention can be dis- 
astrous without a counterbalance of 
common sense. 

Is judgment something people are 
born with? I think not. I go along with 
an old college professor of mine who 
once lectured the class on how to de- 
velop judgment. He advised that we 
should take every opportunity that 
presented itself to practice and exer- 
cise our judgment. He recommended 
that we study public issues currently 
under discussion in Washington. Read 
all we could about them. Read the 
commentators’ and columnists’ opin- 
ions, but reserve our decision until 
we had gotten both or all sides of the © 
argument. Then carefully weighing 
the evidence, the facts and the opin- 
ions we had uncovered, we should 
make up our minds on the issue. We 
should write down our considered po- 
sition. Later, when time had finally 
brought the right answer to light, as 
it nearly always does, we should com- 
pare our position with what turned 
out to be right. “This practice, if start- 
ed early enough in life, and continued 
for as long as you live, will develop 
wisdom without the price of expensive 
mistakes,” my professor said. 

A final thought on this matter of 
wisdom. A negative, fault-findirg ap- 
proach is not a substitute for judg- 
ment. Every new idea can be killed 
at birth by a superior who sees noth- 
ing but reasons why something won’t 
work. Enthusiasm and a positive atti- 
tude are important elements in the 
balance required of a leader whose 
judgment and decision-making activi- 
ties will be tested from the day he 
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assumes important managerial respon- 
sibility. 


Administrative Skill 


The good executive must be able to 
foresee the needs of his operation—to 
forecast its requirements in man- 
power, materials, money and time. He 
must have the ability to resolve these 
needs into a practical and understand- 
able program. Modern business must 
have men who can plan. 

This is the unglamorous side of the 
manager’s job. It requires painstaking 
concern over a multitude of details; 
it requires more than a little “i” dot- 
ting and “t” crossing; it requires con- 
centration and vigilance; above all, it 
requires an orderliness of mind and 
method. In my opinion it is an area 
where many otherwise high-caliber 
executives are weakest. In the pres- 
sure and pace of daily operating af- 
fairs, it is a problem for many to find 
time for the planning and thinking 
out of projects. This failure can be, 
and often is, the graveyard of many 
worth-while ideas—with subsequent 
waste of dollars and hours. 

One of the outward manifestations 
of this quality of administrative skill 
is orderliness. The way a man mar- 
shals his thoughts, the way he pre- 
sents his arguments, the way he plans 
his own life, the way he keeps his 
working quarters—these are signs of 
an orderly mind, or lack of it. 

Omitting the unforeseeable emer- 
gency that can throw a curve into 
any of our personal lives, the good 
manager lives within his income. He 
finds ways in spite of today’s inflated 
living costs to protect the financial 
security of himself and his family, to 
provide for their health and well- 
being and to spare himself the mental 
anguish of not being able to make 
ends meet. This calls for a real meas- 
ure of sacrifice, in most cases, and a 
family decision to forego many of the 
material enticements with which our 
society abounds. 


Positive Attitude 


A manager must be optimistic. He 
must radiate confidence and enthusi- 
asm. The business world of today and 
tomorrow wants leaders who can in- 
spire. 

This positive approach cannot be 
a manufactured or an artificial one. 
It must not be merely a pose; it must 
be sincere and deeply felt. A com- 
pany, an operation within a company, 
a project within an operation, must 
be led by a manager who has an all- 
abiding faith in his work and objec- 
tives. This faith is usually the secret 
weapon against the discouragement of 
difficulties and problems. 


34 


The manager’s behavior, his facial 
expressions, even the droop of his 
shoulders, are all watched closely by 
the rank and file of employes. A dis- 
couraged and despondent executive 
can send the morale of 100 or more 
employes into the gutter. A worried- 
looking boss can send a wave of fear 
rolling through an organization which 
starts a chain of resignations among 
the best people and work slow-down 
among nearly all of them. 

You may properly ask, how does a 
man develop a positive, optimistic at- 
titude? With the problems of govern- 
ment regulations, taxation, cut-throat 
competition, strikes, personnel failures 
besetting them daily, most modern 
managers face enough grief to make 
them contemplate suicide once a 
week. How do some men develop the 
ability to relax in the midst of con- 
stant pressure and trouble? 

An important key to the answer is 
health. Vigorous good health is essen- 
tial if a manager is to keep up the 
pace demanded by managerial respon- 
sibility. This means proper eating 
habits, care against overindulgence in 
smoking and drinking, adequate rest 
and exercise. A sick or half-sick man- 
ager is a real handicap to a company. 

All work and no play usually pro- 
duces a tense and grim executive. 
Hobbies and outside interests give a 
man greater capacity and vigor in his 
professional role. Vacations are neces- 
sary—and no company should permit 
its key executives to get so swamped 
that they feel guilty for taking time 
off. 

It is not easy to stay undisturbed 
when things around you are going 
wrong. Jokes about the ulcer inci- 
dence among business managers are 
no joke. Our country’s consumption of 
aspirin is a national disgrace. 

Another important weapon against 
worry and pessimism is faith—faith in 
the people to whom you have as- 
signed an important job, faith in your- 
self, faith in God. People more often 
than not live up to the faith they 
know you have in them. You yourself 
more often than not do a good job if 
you believe you can. 

There is a little prayer which could 
be labeled, “The Manager’s Prayer,” 
which goes something like this: 


“Oh Lord, give me the serenity to 
accept with grace those things I 
cannot change, 

The courage to work and fight for 
those I can, 

And the wisdom to know the differ- 
ence.” 


The job of inspiring others also in- 
volves some important mechanical 
skills. You want men who can talk 
well, men who can write well, men 
who can be understood, men who can 
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@ Recognized as the founder of 
the frozen concentrates industry, 
John M. Fox has been closely as- 
sociated with its growth and de- 
velopment since 1945. In that 
year, he formed the first frozen 
citrus juice concentrate company, 
Florida Foods Corp. (later 
changed to Minute Maid), and 
has directed it since then. Mr. 
Fox is a director of Golden Citrus 
Juices, Inc., Fullerton, Calif., is 
on the board of directors of the 
National Sales Executives, the 
Council for International Progress 
in Management and the Amer- 
ican Foundation of Religion and 
Psychiatry. He is a director of the 
Jacksonville, Fla., branch of the 
Atlanta Federal Reserve Bank. 











sell people on doing what they want 
them to do. 

Some people have these skills nat- 
urally; most have to develop them 
laboriously. How? By practice, prac- 
tice and more practice. This is why 
public speaking courses are desirable 
for an aspiring manager. He should 
also strive to excel in clear, concise 
written expression. A large measure 
of his success will depend on his abil- 
ity to communicate. 


Courage 


Managers must be men who will 
gamble—not in the Monte Carlo, 
Churchill Downs or crap-shooting 
sense of the word. 

In nearly every business decision 
someone must have the courage to 
take positive action without having in 
hand all the facts and data that make 
that decision risk-free. To wait for 
all the necessary information may 
mean missing an opportunity, may 
mean a more aggressive competitor 
will take the important initiative, may 
mean a timing failure. Timing in 
business affairs is vital. So usually 
someone, a manager with courage, 
must stick his neck out and decide to 
do something—now! 

It takes courage to delegate. To 
give a subordinate the authority to 
perform a function, to stand aside and 
let him make a decision—a decision 
that may turn out to be wrong—takes 
valor. It is a fundamental precept 
of business management that although 
the work load may be distributed 
down the line, and many decisions 
may and should be made down the 
line, final responsibility for an oper- 
ation cannot be delegated. Results of 
a departmental decision cannot be 
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ducked by the department head; per- 
formance of a division is the respon- 
sibility of a division vice president; 
deeds and performance (or lack of it) 
of every individual in a company is 
the responsibility of the president. A 
manager can never abdicate this re- 
sponsibility. 

Since it is a well understood code 
that a manager must take the blame 
for the mistakes of his organization, 
yet at the same time pass along the 
credit for its success, it defies a man’s 
natural instincts not to review and 
approve every decision within his 
jurisdiction. When this happens you 
have no true delegation. One of the 
hardest lessons for a manager to learn 
is to “let go.” 

It takes courage to be tough, to say 
“no” to requests that come daily to 
a manager’s desk. It’s much pleasanter 
to acquiesce and to be a good guy. 
But with every important executive 
position goes the unpleasant task of 
being a wet blanket when the good 
of the organization is involved. 

It takes courage to ask your su- 
perior for advice. Many executives 
have the idea that, once given a re- 
sponsibility, it will be viewed as a 
sign of weakness if they admit they 
are stumped now and then. It always 
takes courage for a man in an exec- 
utive position to say “I don’t know.” 

It takes courage to disagree with a 
superior. There has been a lot written 
and even more said about the un- 
desirability of the yes-man. Neverthe- 
less, it takes real guts sometimes for 
a man to say “Boss, I think you are 
wrong—Sir!” It takes even more guts 
for a manager to take action without 
a precedent or company policy to 
back him up. 

When a manager is given responsi- 
bility, it is not for him to complain or 
alibi. Nor can he wait for a decree 
from above when immediate action is 
called for. 

If the action his best judgment tells 
him should be taken is one expressly 
forbidden by policy or instruction 
from higher management, then the 
executive should try to get clearance 
for a change of policy. When there 
is not enough time for the clearance 
to come through, he has to take action 
and explain or defend it afterward. 


Character 


Managers must be men of high in- 
tegrity. The quality of integrity—the 
honesty, sincerity, the moral posture 
of a top executive must be unques- 
tionable. This is a common ingredient 
of all real leaders. They may have the 
previously discussed five characteris- 
tics in greater or lesser degree; on 
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this quality there can be no compro- 
mise. 

Integrity manifests itself in many 
ways, some quite subtle, I think. 

Leaders of integrity have humility. 
President Eisenhower, probably the 
greatest leader of men in our time, 
demonstrated this quality the night 
that he was elected President of the 
United States. You will remember his 
words as he stood before his deliri- 
ously happy campaign workers, having 
achieved the top accolade of Ameri- 
can life: “We should always take our 
jobs seriously but never ourselves.” 

Arrogant leaders are short-lived. 
Arrogant managers may survive be- 
cause they own the business or have 
their boards of directors buffaloed. 
But their companies never attain their 


full potential because people cannot 
feel loyalty to arrogance. As Clarence 
Frances once said, “You can never 
buy an employe’s loyalty—this you 
have to earn.” 

In this same subject Disraeli wisely 
remarked, “Every man has the right 
to be conceited until he is successful.” 

I think that the development of 
managers is of tremendous importance 
—important to our children and the 
generations to come, important to the 
free enterprise system, important to 
our country, important to our pre- 
cious American way of life. It is a pro- 
fession of which I am proud to be a 
member—junior grade. I would be 
supremely happy if either of my sons 
or both of them, would choose to as- 
pire to and could qualify as managers. 


City Clubs Discuss Reciprocal Relations 


By Donald H. Clark 


A VERY interesting meeting of a 
group of city club managers discuss- 
ing reciprocal relations with similar 
clubs was held Saturday morning at 
the Pittsburgh Conference.-Hans W. 
Rawe, Columbus (Ohio) Athletic 
Club, acted as moderator. 

The first point on which there was 
general agreement was that a card of 
introduction from the reciprocal club 
should be insisted upon before guest 
privileges are extended to the visitor. 
There also was general agreement 
that an additional charge, both for 
rooms and for meals, should be made 
for the visiting guest. 

While a number of clubs which 
were represented did not particularly 
care to extend reciprocal relations 
generally, the feeling was that any 
club in the group would be able to 
arrange for a guest to be taken care 
of if a proper letter was received in 
advance from the member’s club man- 
ager. Kenneth Meisnest, Washington 
Athletic Club, Seattle, mentioned that 
he had been able to arrange guest 
cards for his members in clubs in 
many parts of the world—particularly 
American clubs in such cities as 
Tokyo, Japan, and Sydney, Australia. 
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While most of the clubs would not 
encourage groups as such, one or two 
mentioned that their own members 
have been able to arrange small sales 
meetings, with beneficial results. Ob- 
viously, such meetings would only be 
arranged if one or more of the partici- 
pating group in the city were mem- 
bers of the club. 

Others attending the meeting in- 
cluded: H. B. (Tony) Sarver, Chero- 
kee Town & Country Club, Atlanta; 
Maurice Corya, Indianapolis Athletic 
Club; Thomas C. McGuffey, Missouri 
Athletic Club, St. Louis; Wm. F. Van 
Lierop, Buffalo Athletic Club; Lottie 
Hartley, Insurance Club of Houston; 
and Robert L. Thompson, Carriage 
Club, Kansas City, Mo. 

A. M. Deichler, Jr., City Midday 
Club, New York; Gary E. Stay, The 
26 Club, Denver; W. P. Burr, Semi- 
nole Club, Jacksonville; Jorgen An- 
dersen, Pioneer Club, Lakes Charles, 
La.; Sam Aloi, Akron City Club; 
Clyde Mingledorff, Atlanta Athletic 
Club; Carl J. Engelhardt, Yale Club, 
New York; R. H. Kirwan, Downtown 
Athletic Club, New York; and Fred 
O. Ashworth, Mohawk Club, Sche- 
nectady, N. Y. 
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Danny’s Hide-a-way features the 
414-0z. cocktail, No. 02310. Every 
glass is crested with Danny’s 
unique motif for added distinction. 


“Top quality glassware is a must” 


“Top quality glassware is a must. . . to 
build a reputation for a business just a 
little better than average,” says Mr. 
Dalmo Pozzi, General Manager of 
famed Danny’s Hide-a-way, Inc., of 
New York and Miami Beach. 


When you combine the best in food 
and beverage service with an atmos- 
phere of relaxed dining, as Danny’s 
does, glassware service can be most im- 
portant. Attractively set tables or a 
backbar decorated with sparkling 
glasses sets the stage for dining pleasure. 


Libbey “Safedge” Glassware adds 


this touch of elegance to restaurant 
service. Matching stemware and tum- 
blers, a wide range of sizes in a variety 
of patterns, each of which can be deco- 
rated with your crest or motif .. . all 
add up to why Libbey glassware can 
be so valuable in your operation. 


It’s economical, too, because of 
Libbey’s amazing durability which re- 
duces breakage. And, of course, every 
glass is backed by the famous Libbey 
guarantee: “A new glass if the rim of 
a Libbey ‘Safedge’ Glass ever chips.” 


For complete information on how 


Libbey can serve you, call your nearby 
Libbey Supply Dealer, or write to 
Libbey Glass, Division of Owens- 
Illinois, Toledo 1, Ohio. 
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Seminar Report 


By Dr. S. Earl Thompson 


Hotel and Institution Administration 
Pennsylvania State University 
University Park, Pennsylvania 


N all situations where two or more 

persons are together they constantly 
are influencing one another in some 
way. This influence may be planned 
or unplanned, conscious or uncon- 
scious, but it occurs to some degree 
whether we like it or not. Quite sim- 
ply this is what I choose to call com- 
munication. 

There are some who neatly would 
divide all communication into two 
categories, written and spoken. I 
think it is obvious that we also com- 
municate in what we do or don’t do 
and in how we look. These latter fac- 
tors are particularly important when 
spoken communication is involved be- 


Communication— 
Adhesive of Human Relations 





@ Dr. S. Earl Thompson is head 
of the Department of Hotel and 
Institution Administration in the 
College of Home Economics at 
Pennsylvania State University, 
University Park. Dr. Thompson 
was graduated from Southern 
Illinois University and received 
his advanced degrees at the Uni- 
versity of Illinois, where he served 
from 1945 to 1952 as director of 
housing. Widely known as a con- 
sultant in the food and housing 
fields, he was head of the Depart- 
ment of Institution Management 
at Michigan State University until 
going to Pennsylvania State in 


1955. 
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cause it usually occurs in a face-to- 
face situation. The old adage, “actions 
speak louder than words,” is true. 
It does me no good to apologize for 
stepping on your toe if I kick you in 
the seat of the pants as soon as you 
turn around, and some of our actions 
are almost that inconsistent. 

The expression on an individual’s 
face makes a significant difference in 
how we accept what he says. I know 
of nothing which will improve your 
spoken communications as much as a 
smile, which is essentially a reflection 
of cheerfulness and optimism—a smile 
which comes from the heart not just 
from the lips! You can say things to 
an individual when you are smiling 
which you wouldn’t dare say when 
you aren’t. 

The effect of appearance goes far 
beyond facial expression. You 
wouldn’t talk to a waiter about good 
grooming when your fingernails are 
dirty or your face is unshaven. 

Communication is for a purpose. 
My objective is to create in your 
minds a firm conviction about this 
business of exchanging ideas which 
will lead you to do some things differ- 
ently. 

1. Be mindful of the fact that you 
must deal with the whole individual. 
What happens outside your point of 
contact will affect the way he reacts 
to you. You cannot split a man in 
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thirds saying this part is for use at 
home, this part at the office, this part 
at the club. 

2. Consider the effect of what you 
do and how you look, as well as what 
you say and what you write. 

3. Maintain a cheerful attitude. Do 
not take yourself and your job too 
seriously. 

Remember this: Communication 
without action is useless. Because of 
this basic principle we need to con- 
sider carefully what our purpose is 
before we start communicating. The 
angry manager who reprimands an 
employe publicly does not have a pur- 
pose other than the relief of his feel- 
ings. If he took the time to define his 
goal he would know that it could not 
be reached by embarrassing the em- 
ploye publicly and creating a feeling 
of personal mistrust and dislike. Our 
sales experts could teach us a lot 
about this technique—the organiza- 
tion of every word to lead to the de- 
sired action. 

What kind of picture do you want 
to leave in the minds of your mem- 

ers, your employes, your family? 
The three probably will not be the 
same. 

Our attitudes, our motives, our 
conduct vary depending upon where 
we are and what we are doing. The 
lawyer who is a scholarly gentleman 
in his office may become a salacious 
roué in the bar. As individuals every 
member of the club may be highly 
respected, courteous, citizens of the 
community. Put them together and 
suddenly some members undergo a 
Dr. Jekyll to Mr. Hyde metamorpho- 
sis which is not only startling but gen- 
uinely alarming. 

The problems of communication 
faced by the club manager can only 
be solved if he understands the role 
which each member wishes to play 
as a member. These problems are 
further complicated by the fact that 
the lines of administrative control 
above the manager are numerous and 
complex and frequently by-pass the 
manager’s position to become en- 
tangled with those of the chef, the 
pro, the locker room attendant. 

The club manager is expected to 
operate efficiently a business owned 
jointly by many individuals who ex- 
pect maximum goods and services at 
reasonable cost in an atmosphere 
which reflects dignity and respect up- 
on the member and the business or 
profession which he represents. As a 
matter of survival the manager must 
become: 

1. An expert in human relations. 

2. A food service expert who can 
show a profit on meals with a 60 per 
cent raw food cost thereby subsidizing 
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the cost of operating the swimming 
pool. 

3. A genius at beverage control who 
can serve two ounces of premium 
Scotch for 50 cents and still show a 
profit. 

4. A bon vivant and raconteur with 
such a short memory that the things 
so wittily said and done the night be- 
fore are forgotten completely by 
morning. 

So much for the ideal club manager. 

Now to turn our attention from the 
what we want to do and why we do it 
to the how of the business. Contrary 
to some authorities, I believe that for 
most club situations spoken communi- 
cation is more effective than written 
for the following reasons. 

1. It is a two-way operation. You 
get information while you give it. 

2. Your presence, your appearance, 
your actions, are there to reinforce 
what you say. You can also measure 
the impact and effect of your words 
upon the listener or listeners. 

3. You can modify your presenta- 
tion by explaining your meaning and 
correcting misunderstandings. 

4. It is usually quicker, easier and 
more natural to speak than to write. 

There are, of course, some disad- 
vantages to spoken communication. 
These include the following: (a) The 
spoken word is quickly forgotten and 
usually cannot be recalled as a per- 
manent guide. (b) The speaker is not 
protected against misquotation. (c) 
We tend to organize our thoughts 
more completely and express our- 
selves more clearly in writing than 
we do when speaking. 

When you move into the realm of 
written communication several new 
problems must be dealt with. Chief 
among these are: 

1. Spelling. If more than one way 
is listed one is always marked as pre- 
ferred. It should be used. Every time 
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you send out a letter, a memorandum 
or a notice bearing a misspelled word, 
you lose status in the reader’s eyes. 

2. Form. Is the material well spaced 
on the page? Is a uniform style used? 

3. Clarity. A written statement can- 
not answer questions. It must, there- 
fore, be written with extreme care so 
that the danger of misunderstanding 
and misinterpretation will be reduced 
to a minimum. 

4, Interest. You can never be sure 
that the recipient will read the letter 
you send him. It is vital that you catch 
and hold his interest. 

The average person rarely uses more 
than 3000 words. The average high 
school graduate recognizes about 12,000. 
The ten most familiar words are the, 
of, and, to, a, in, that, it, is, and I. They 
make up 25 per cent of all our written 
and spoken English. About 50 com- 
mon words make up 50 per cent of our 
written English and 1000 make up 
20 per cent. These facts are from “The 
Technique of Clear Writing” by Rob- 
ert Gunning, a book which I heartily 
recommend. On the basis of this in- 
formation it is clear that you do not 
have to be a walking dictionary in 
order to communicate effectively. 

It is probable then that we may, at 
times, do well to organize what we 
intend to say by writing it in advance 
or reinforce what we have said by 
confirming the agreements reached or 
the information given verbally by 
presenting a written summary. 








The following “ground rules” may 
be useful to you in your spoken com- 
munications: 

1. Do not speak unless you have 
something to say. 

2. Know what action you expect to 
follow from what you say; have an 
objective in mind. 

3. Take long enough to organize 
what you want to say before you start 
saying it. Be sure that your mind is 
at least one step ahead of your mouth. 

4. Relate what you say to the needs 
and interests of your audience wheth- 
er it be one or 1000 persons. 

5. Express your ideas as simply as 
possible. Never use five words if four 
would do as well; do not say “eluci- 
date” when you mean “explain.” 
Speak to express your ideas, not to 
impress the listener. Use words you 
both know and understand. 

6. Try to maintain two-way com- 
munication. Start with something on 
which agreement is assured; take the 
listener with you step by step and 
give him an opportunity to agree or 
object verbally as you go along. 

7. Never try to sell something un- 
less you believe in it yourself. 

In the interest of effective club 
management I urge the frequent use 
of the following 15 words: 

I am proud of you 
What is your opinion? 
If you please 

Thank you 

We 


University Clubs Meet 


THE managers of university clubs of 
the CMAA held a brief session at the 
Pittsburgh conference, then adjourned 
to meet later with the city club group. 
The informal discussion was under 
the direction of Moderator Edward 
Grenard, University Club of Detroit. 

Primary interest was expressed in 
a survey now being made of univer- 
sity clubs, all of whom are being 
asked to tell the present maximum 
dues per month; the amount of the 
last increase in this class per month; 
the date of its increase; the loss of 
members as a result of this increase; 
and the total number of all classes 
just before the increase. 

Any university club whose man- 
ager is a member of the CMAA is in- 






























vited to submit these statistics im- 
mediately to Charles C. Wallace, Har- 
vard Club, 374 Commonwealth Ave- 
nue, Boston. All clubs participating 
will receive a letter giving the results 
of the survey. 

Those taking part in the program in 
addition to Mr. Grenard, were: Miss 
Danielle Guillery, of the College 
Women’s Club, Inc., Milwaukee; Ray 
G. McGrath, University Club, St. 
Louis; Jerzy Zawisza, University and 
Whist Club of Wilmington, Del.; John 
Waldron, University Club, Pittsburgh; 
Mr. Wallace, Wm. C. Wooddell, Uni- 
versity Club of Akron; Jack Kozar, 
University Club of Cleveland; and 
Carl J. Engelhardt, Yale Club of New 
York. 
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discussion menu 


Reported by Johnson Poor 


Associate Editor 


OW to increase dinner business 

was a major topic of discussion at 
the city club meeting held during the 
conference. And while dinner busi- 
ness is a problem for some city clubs, 
there were many and varied solutions 
offered by the managers attending. 

Henry Barbour of the Houston Club 
suggested gourmet dinners which his 
club is promoting. The club has the 
dinners each Tuesday and the reser- 
vations are limited to 25. Mr. Barbour 
reported that they are a “break-even” 
proposition, a charge of $12.50 is 
made, and the dinner includes nine 
courses and three wines. 

The advantage to them, said Mr. 
Barbour, is their side effect of raising 
the average check in the main dining 
room. By limiting the number to 25, it 
is easier to handle, allows the kitchen 
and service staff to become trained 
and makes possible the setting aside 
of a special table for the affairs. 

Manager Carl Englehardt of the 
Yale Club of New York reported 
starting a special cocktail hour and 
hors d’oeuvre buffet for commuters. 
By making the buffet a dramatic one, 
he was able to increase considerably 
his early evening cocktail business. 

The University Club of Pittsburgh, 
reported Manager John Waldron, has 
used its roof garden to good effect, 
featuring periodical steak fries— 
with special steak cookers on the 
roof. The events, all five of which 
were completely sold out last year, 
feature just the steak, French fries, 
salad and flaming dessert for $6.50. 
But, Mr. Waldron pointed out, the 
drink check average for these events 
was close to $8. 

He also told the group about his 
“lobster nights” which he has once a 
month throughout the year. This has 
met with success with the attendance 
varying from as few as 50 to as many 
as 150. Mr. Waldron charges $5 for 
the dinner and features the choice of 
ten clams or two 1%4-pound lobsters. 
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How to Increase 
Dinner Business 






... important item on city club 


Increasing his weekend business 
by sponsoring weekend bowling 
parties at the club is Manager Bill 
Van Lierop of the Buffalo Athletic 
Club. Not only did these parties in- 
crease room business $250, but they 
raised the business in both the dining 
room and bar some $800. 

The managers agreed that one way 
to increase over-all business was to 
remodel old facilities. Jerzy Zawisza 
of the University Club of Wilmington, 
Delaware, refurbished his dining 
room recently and -reported that it 
definitely increased dinner business 
—probably doubling it. 

Chick Evans of the Granite Club of 
Toronto plans functions for senior 
members at least once a month. He 
also reported the popularity of a 
“travelogue night” when he had 900 
people and 500 extra dinners. He also 
likes to tie in with a downtown civic 
event such as an opera night to lure 
members to the club. 

Along the same line, Danielle Guil- 
lery, College Women’s Club of Mil- 
waukee, reported the success of a 
camera club, which shows pictures of 
various places throughout the world 
to other members. Miss Guillery said 
that such an event is well attended 
and that she tries to tie in the menu 
for the evening with the place that is 
being visited on film. Also popular 
at her club are luncheon lectures for 
women investors. 

Clem Young, moderator for the dis- 


.cussion, and manager of the Cleve- 


land Athletic Club, added that his 
club, too, had had success with travel 
movies, and a recent one about the 
South Seas brought out 600. 

Guest charges came in for some 
discussion. Jack Kozar, University 
Club of Cleveland, reported that his 
club had eliminated the guest charge 
it had of 50 cents for lunch and $1 for 
dinner, and as a result business in- 
creased considerably. Joseph McCon- 
ahy, Athenian Nile Club, Oakland, 
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Part of the city club group. 


California, said he had no intention of 
giving up the guest charge of $1 at his 
club because he felt certain he could 
not compensate the loss of the $10,000 
a year which this charge brings in. 

Fred Ashworth, Mohawk Club, 
Schenectady, New York, agreed, say- 
ing he was not willing to give up the 
$7000 a year his club derived from 
these guest charges. And, while Mr. 
Englehardt at the Yale Cluh charges 
just 50 cents a meal guest charge, 
this brings in $20,000 a year in rev- 
enue, he reported. 

Charles Wallace, Harvard Club of 
Boston and co-moderator of the dis- 
cussion, reported that his club has 
gone to direct dialing for phones 
throughout the club. Although the 
new system costs more, he hopes to 
eliminate his operators on the week- 
end and increase efficiency. 

Clyde Mingledorff, Atlanta Athletic 
Club, said that his club is going to 
the direct dialing system, and Thomas 
McGuffey, Missouri Athletic Club, St. 
Louis, indicated that his club is seri- 
ously considering it, but he wondered 
if the lack of personal service might 
be a disadvantage. The group felt that 
any lack of personal service is out- 
weighed by the convenience. 

Mr. Kozar reported on an inter- 
club progressive party that his Uni- 
versity Club, the Cleveland Athletic 
Club and the Hermit Club are stag- 
ing. Plans call for the members to 
have an open house at the Hermit 
Club, move to the Cleveland Athletic 
Club for dinner and end up at the 
University Club for dancing. 

Each club is limited to 80 couples, 
and they will be transported in special 
buses from club to club. Members 
will be able to sign checks at any of 
the three clubs and there is a reserva- 
tion charge of $2 per couple to help 
defray incidental expenses. The clubs 
hope to strengthen inter-club har- 
mony and good will by the venture. 

Other items discussed briefly in- 
cluded the question of whether city 
clubs will become five-day week op- 
erations (most thought they wouldn’t), 
the problem of raising dues (many al- 
ready have in the last 18 months), 
the question of having senior mem- 
berships to allow more younger peo- 
ple to get into the club, and the 
equally vexing problem of getting 
junior members to use the club more. 
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You Set the Pattern 
Of Club Ethics 


SIDE from any religious consid- 

eration, the moral issues of man- 
agement have a practical, down-to- 
earth significance for you, the club 
manager. They are directly related 
to your own personal success and to 
the success of your club. 

What is this business of morals all 
about? Morals may be defined as our 
ethical judgment—our sense of right 
and wrong. In business this is gen- 
erally called “business ethics.” 

At Westinghouse, as indeed at all 
large companies, a good deal of money 
is spent each year to protect and 
propagate something we call our 
“corporate image.” Actually, what the 
“corporate image” amounts to, is the 
attitude or impression that people 
have of our company. Some people 
form impressions as a result of what 
they read about us in the newspapers. 
Others, who deal directly with us, 
form mental pictures as a result of 
our product performance and our di- 
rect dealings with them. Still others 
are influenced by our financial per- 
formance. Each of these groups is also 
influenced by word-of-mouth impres- 
sions passed about among the gen- 
eral public. 

We are greatly concerned about 
our corporate image because it has 
a tremendous influence on our sales, 
our labor climate and even the mar- 
ket price of our stock. To properly 
operate the company in the best in- 
terests of stockholders, customers and 
employes, our management effective- 
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ly must build and protect a desirable 
corporate image. 

Now, what has all this to do with 
you as club managers? Simply this. 
Whether or not you recognize it, 
each club has a “club image”—a rep- 
utation—in the minds of all those who 
know the club. 

The club’s “public” is made up of 
the officers, the club employes, the 
purveyors, the members, their friends 
and many other people within the 
club’s area of influence. For some 
clubs this may involve only the im- 
mediate vicinity while other clubs 
may command a nationwide audience. 

Among this “public,” the club en- 
joys a certain reputation—perhaps 
good, perhaps not so good. The repu- 
tation is influenced by many things 
ranging all the way from the size of 
the lockers to the size of the man- 
ager. Many things combine to set the 
general atmosphere of the club or, in 
other words, to create its reputation 
or club image. 

Now, all of these things are in- 
fluenced directly by you, the club 
manager. Your attitude and actions 
are reflected in practically everything 
that happens at your club. As a re- 
sult there’s a strong tie between your 
club’s reputation and your own 
character and personality, your own 
reputation. 

Naturally, each of us is concerned 
about our own personal reputation, 
and it is generally our ethical be- 
havior that plays the biggest part in 
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By S. J. Merriman 


Assistant General Manager 
East Pittsburgh Division 
Westinghouse Electric Corporation 


establishing that reputation. If we 
are caught off base, our reputation 
suffers. We have only ourselves to 
blame, but at the same time we are 
the only ones who are hurt. 

But, for club managers there is far 
more involved than just the individ- 
ual. The club manager is entrusted 
with safeguarding the club’s reputa- 
tion. And to do this effectively, he 
must keep his own reputation beyond 
reproach. 

How, then, should a club manager 
conduct himself to assure that his 
own reputation and the club image 
are kept on a high plane in the eyes 
of his “public?” 

The answer is simple: Live up to 
the reputation you would like to have. 
As a club manager you are many 
things to many people. Each part of 
your “public” looks at you and draws 
a club image, each in a slightly differ- 
ent light. 

The officers and directors of the 
club look upon you as the representa- 
tive of the members, the employes 
and the suppliers. You are also the 
executive who puts their policies into 
practice. They expect you to be hon- 
est and fair in your two-way repre- 
sentation—to represent them in an 
upstanding manner in your dealings 
with others and to administer favors 
and duties with equal justice, to be 
alert to inequities and to take cor- 
rective action or call the situations 
to their attention. 

The easiest way out at times may 
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@ Samuel J. Merriman, presi- 
dent for the past six years of 
Churchill Valley Country Club, 
Pittsburgh, graduated from West- 
minster College in 1933 with a 
degree in business administration. 
For eight years he taught high 
school, then joined Westinghouse 
Electric Corporation, holding var- 
ious positions leading to his pres- 
ent one. Mr. Merriman, who is 
vice president of the Western 
Pennsylvania Golf Association, 
recently received a rare thrill 
when he scored a_ hole-in-one 
on his club's 293-yard fifth hole. 
Mr. Merriman is chairman of the 
board of trustees of the Westing- 
house Technical Night School and 
for the past two years has served 
as associate chairman of the Unit- 
ed Fund of Allegheny County. 


be to turn away from a situation or 
pass it off as someone else’s problem. 
But too often this “do-nothing” atti- 
tude will mean that someone will 
continue to be wronged. When this 
happens, your own reputation as a 
manager, and the club image as well, 
will suffer. 

To your employes you are the boss, 
a just and understanding person for 
them to respect and imitate. As their 
employer you have a duty to regu- 
late work and pay in an equitable 
way, to recognize your employes as 
human beings and to lend a sympa- 
thetic ear to their problems. On vari- 
ous occasions you must represent 
them to the officers and to the mem- 
bers. 

Keep in mind that your employes 
usually will do as you do. When you 
are fair and impartial in assigning 
work, you are encouraging employes 
to serve the members in the same 
spirit. Of course, you would all like 
to know that your employes are 
honest and trustworthy. You can set 
an example for them in your deal- 
ings with them. 

Perhaps the biggest part of your 
“public” is made up of the club 
members. Here again, honesty and 
fairness in your dealings are called 
for (with a liberal sprinkling of pa- 
tience and diplomacy). 

You must serve the members and 
cater to their many likes and dislikes, 
and at the same time regulate and 
control them. A man who shows any 
weakness in his character will find 
this a difficult balance to maintain. 

You owe it to yourself and to your 
club to see that your reputation is a 
good one, and you can do that only 
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by continual effort to live up to that 
reputation. 

I would propose a set of principles 
—you might call it a code of ethics— 
to guide the actions of the club man- 
ager. Promise yourself just three 
things: 

1. To be fair and honest in your 
dealings with others; 





2. To set an example of conduct for 
others to follow; 

3. To safeguard the reputation of 
your club. 

If you act within the framework of 
these principles, you will be giving 
yourself and your club a running 
start on the road to a brighter and 
more successful future. 


Patronize Advertisers; Write Articles 
By Wesley H. Clark, Managing Editor 


As representative for the staff of 
Cius MANAGEMENT I am delighted to 
have this opportunity to appear on 
your official program. 

Much of my report has already 
been made by Lowell Smith as chair- 
man of the editorial advisory com- 
mittee and John Brennan, chairman 
of the advertising committee. We 
have formally thanked the chairmen 
and members of both committees at 
the CMAA board meeting for the co- 
operation and help they have given 
this past year, but I’d like to publicly 
acknowledge some of the special help 
we had. 

Ken Meisnest, your new president, 
for example, was most helpful in ob- 
taining a new regular advertiser. The 
advertising committee did its share, 
too. Ed Vetter was responsible for 
selling a full-page ad. John Brennan 
arranged an interview for me with 
the advertising manager of the Chrys- 
ler Corp. in Detroit which we hope 
will result in some business. Frank 
Rolfes was helpful in urging Cincin- 
nati firms to use advertising in 
CLuB MANAGEMENT. 

We feel that if all members of the 
CMAA follow their example, their 
suggestions and advice (as published 
in the advertising committee report 
in this issue) it will ultimately result 
in many more firms advertising in 
CiusB MANAGEMENT, and your support 
of present advertisers will be most 
helpful in enabling us to publish a 
better and more representative maga- 
zine for the club industry. 

We would also like to thank all of 
you who completed and returned the 
questionnaires sent out by the CMAA 
office last summer, and tell you a bit 
about how this information will help 
us sell more advertising. 

For several months the information 
obtained from the questionnaires has 
been cataloged and compiled. In an- 
other month or so, when this work 
is completed, the facts and data will 
enable our sales staff to give adver- 
tisers and prospective advertisers 
more accurate and expanded informa- 
tion about the size of the club market, 
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number of club members, what clubs 
spend annually for food, beverages, 
equipment, remodeling, etc., all of 
the exact information firms and agen- 
cies require and need when making 
decisions on where to spend their ad- 
vertising dollars. This information 
will be extremely valuable in helping 
us sell more firms on the value of ad- 
vertising to the club market through 
CLusB MANAGEMENT. 

The editorial advisory committee 
of Lowell Smith, Charles Smith and 
Gene Gilmartin has been most helpful 
and cooperative, but, unfortunately, 
has not been too successful in getting 
more of you managers to write articles 
for publication. Let me explain briefly 
how we develop articles. 

We are continually looking for 
good, authoritative management ideas 
that will help you as club managers 
do a better job of running your clubs, 
and thus command higher salaries. 
Whenever we come across an ‘idea 
that looks as if it has merit we follow 
it up by writing to the manager and 
try to develop it into an article. There 
are many of you here in this room 
who have ideas that could be helpful 
to your fellow club managers. We 
hope you'll send us or the editorial 
committee an article on an idea you 
have found works in your club, or 
just the outline so it can be developed. 
You don’t have to be a writer. CLuB 
MANAGEMENT staff members will be 
glad to help. 

Frankly, we have found that the 
only authorities in the club manage- 
ment field are you club managers be- 
cause free lancers, or even men in 
allied fields, such as the restaurant, 
bar and hotel industries, simply are 
not aware of the problems that are 
peculiar to club operation. 

We feel that the Fred Crawford 
Memorial contest, announced at this 
conference, is certainly a step. in the 
right direction and we hope it will 
encourage more of you to write arti- 
cles for your magazine because the 
only reason for a magazine such as 
CLuB MANAGEMENT is to serve as a 
medium for the exchange of ideas be- 
tween club executives. 
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OB relations are the everyday rela- 

tions between the supervisor and 
the employes under him. Some are 
good, some are poor; but always there 
are relationships. 

The new employe must know cer- 
tain things. He must know his own 
place and responsibilities, his rela- 
tions to others in his own department, 
his department’s relationship to other 
departments and his work as to the 
aims and desires of management. 

Likewise, a club manager has the 
responsibility for training the em- 
ployes at the club. The actual train- 
ing may be done by a department 
head, but the responsibility for deter- 
mining the training program and see- 
ing that it is followed is the man- 
ager’s. 

The manager must determine train- 
ing needs of the individuals or groups; 
he must then arrange for needed 
training. And he must see that this 
training is given, then follow up and 
evaluate the results. 

In setting up a training program, it 
seems to me that there are certain re- 
quirements: determine the need, de- 
termine objectives, the method to 
use, length and number of sessions, 
training material needed, equipment 
needed, instructors, who is to be 
trained and what results to look for, 
set the schedules, and evaluate and 
follow up the program. 

Remember that some factors that 
affect learning are association (rela- 
tion of things to each other), motiva- 
tion (desire to learn), intensity (viv- 
idness in the learning situation), par- 
ticipation (become a part of the learn- 
ing situation), practice (repetition for 
skill improvement and to form hab- 
its) and distribution (spacing the 
learning units for assimilation). 

An important part of personnel re- 
lations is order-giving. Here are 18 
things to think about in order-giving: 
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How to Improve Your Personnel Relations 


1. Is it given to one capable of ex- 
ecuting the order? 

2. Is it carried out willingly? 

3. Is its importance understood? 

4. Is it perfectly clear with no doubt 
as to: a. what is to be done; b. when 
it is to be done; c. who is to do it? 

5. Is it clear who is to be held re- 
sponsible? 

6. Does the person know that there 
will be a follow-up? 

7. Is sarcasm or other form of an- 
tagonism avoided? 

8. Is impartiality followed in dis- 
tribution of work load? 

9. Is the order clearly, concisely 
and distinctly given? 

10. Is a demonstration given if nec- 
essary? 

11. Are channels followed? 

12. If the order is long, is it written 
as well as orally given? 

13. Do you give enough details? ... 
depends on the person, job, training, 
attitude. 

14. Are individual differences rec- 
ognized and allowances made in the 
approach? 

15. Is enough time allowed for ex- 
ecution before follow-up or check is 
made? 

16. Do you convey enthusiasm? Or 
do you make it a drudge before it is 
started? 

17. Do you give one order at a time, 
not a “bunch” together unless un- 
avoidable? 

18. Do you “nag” or stand over the 
employe while working? Or do you 
walk about while training or dem- 
onstrations are being given? 

Orders can, of course, be given in 
various ways: by direct order (best 
used in an emergency, in correcting, 
for emphasis or in disciplining); by 
doing (setting an example); by sug- 
gestion (to develop initiative and 
gauge acceptance of responsibility) ; 
by implication (to see if the employe 
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Seminar Report 


By Professor C. Oliver, Jr. 
Director 


College of Business Administration 
University of Florida 
Gainesville, Florida 


Clifton C. Oliver, Jr., associate 
professor of management, is di- 
rector of the Management Cen- 
ter, University of Florida, Gaines- 
ville. Mr. Oliver studied at the 
University of Wisconsin, Texas 
Technological College and Louis- 
iana State University, at the lat- 
ter two of which he has been an 
instructor. He also taught at Tex- 
as Christian University. Mr. Oli- 
ver is a consultant on manage- 
ment for W. T. Grant Co., State 
Farm Mutual Insurance Co., Flor- 
ida Heart Assn., Atlantic Oil Co., 
and General Motors Co. 


will act on his own); by request (to 
secure cooperation and to show your 
respect of employe’s ability and 
ideas); and by call for volunteers (as 
a challenge). 

Alex Lewyt has pointed out that 
orders are faulty if they are: vague; 
apologetic; shouted; belittling; or un- 
friendly. Check yourself to see how 
you are giving orders at your club. 

In getting your employe off to the 
right start, it is important for you to 
work on yourself to be sure you are 





















Clarence W. Taylor, Vice President in Charge of 
Production at the Taylor Winery, answers 

a question often asked by visitors: 
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handling the situation correctly. For 
example, it is important to budget 
your time. Think out what you want 
to cover, then write it down. List the 
everyday jobs, the periodic jobs and 
decide how much time to allow for 
each. Manage your own time and 
you'll find it easier to manage your 
men and equipment and desk work. 

In dealing with the employe, if he 
doesn’t understand the reason for an 
order or a piece of business he must 
do, be patient, explain it to him, show 
him “why” and make certain he un- 
derstands. If he’s worried or afraid, 
find out about it. Watch for a change 
in your employe’s attitude or a 
change in his output. Get to the bot- 
tom of what is wrong and make sure 
it is corrected. 

If he has lost interest in his work, 
remind him of the importance of what 
he is doing and point out how other 
jobs depend on his work. Encourage 
suggestions about his own or other 
jobs. Show him that you are interest- 
ed in his job and, through helpfulness 
and interest on your part, show him 
that you are interested in him. 

Five points to remember when rep- 
rimanding: (1) Keep cool; (2) be 
sure it is deserved; (3) talk in pri- 
vate; (4) show him how to improve; 
(5) follow up. 

Everything can’t go perfectly at all 
times. When something goes wrong, 
the first thing to do is spot the trou- 
ble, then figure out what to do. You 
must get the man’s cooperation and 
show him how to improve. And, of 
course, the final task is to follow up. 

Don’t fail to recognize good work. 
Let the man know how he stands and 
compliment him when you can. When 
he has grievances listen sympathetic- 
ally, get all the facts, make or get a 
decision, then inform the employe 
and sell that decision to him. 

Sometimes mistakes can be pre- 
vented right at the start. A good in- 
terview will help weed out the un- 
desirables, also help to hire the peo- 
ple who will help your club the most. 
Here’s a check list of questions to ask 
yourself on your interviewing tech- 
nique: 

1. PLAN: Do I follow a plan that 
permits me to learn something about 
all the qualifications for success on 
the job? 

2. BIAS: Have I recognized my 
prejudices, pet likes, or do I consider 
myself 100 per cent impartial without 
doing anything about it? 

3. APPLICANT: Do I let the appli- 
cant do most of the talking? 

4. FIRST IMPRESSION: Do I 
guard against allowing myself to be 
influenced too easily by first impres- 
sions? 
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5. QUESTIONS: Do I ask “leading 
questions”? 

6. CONCLUSIONS: Do I jump to 
conclusions or do I analyze appli- 
cant’s reactions to arrive at a correct 
judgment? 

7. MOTIVATION: Do I make sure 
that he has a compelling reason for 
this job, and for working hard at it? 

8. EXPERIENCE: Do I stop with 
finding out where he has worked, or 
do I find out the quality of his prog- 
ress in former jobs? 

9. DISCREDITABLE: Do I get the 





facts behind the questionable spots in 
his history, or do I take too much for 
granted? 

10. EDUCATION: Do I analyze 
this for indications, favorable or oth- 
erwise, of his abilities? 

11. PERSONAL: Do I consider his 
life outside of business hours as 
throwing light on his motives, per- 
sonality and interests? 

12. EXECUTIVES: Do I have a 
man interviewed by others whose 
judgment I respect, or do I make final 
decisions entirely on my own? 


Twenty-Five Year Club Meets 


L. Roy Leonard, Cuvier Press Club, 
Cincinnati, was elected president of 
the exclusive Twenty-Five Year Club 
of the Club Managers Association of 
America at the Pittsburgh conference 
in January. 

W. Bruce Matthews, retired man- 
ager of Green Ridge Country Club, 
Grand Rapids, was re-elected secre- 
tary-treasurer. Mr. Leonard succeeds 
Frank Dowie, Sr., who retired last 
year from the Des Moines Club after 
48 years of service. 

Several new members joined this 
distinguished club: Miss Alice Hall, 
who was manager of the 20th Century 
Club, Pittsburgh, for 28 years; Alex 
Murawski, Kenosha (Wisconsin) 
Country Club; William Purcell, for 
38 years with the Indian Harbor Yacht 
Club, Greenwich, Connecticut; Rob- 
ert Standish, Monroe Golf Club, Pitts- 
ford, New York; Eric Koch, North 
Hills Golf Club, Douglaston, L. I.; and 
John A. McCabe, Coveleigh Club, 
Rye, New York. 

Rules for membership in_ the 
Twenty-Five Year Club are strict; 


not only does a manager have to be 
a member of the CMAA, but he must 
be active at the time of application 
and manager of his club for 25 or 
more consecutive years. 

Mr. Matthews, in the absence of 
Mr. Dowie, conducted the meeting 
and reported on members’ activities 
during the year. He reported the 
death of two members, J. A. Mac- 
Googan, formerly of the Youngstown 
Club, after a lengthy illness, and 
Albert E. Mathis, retired manager of 
Gulph Mills Golf Club, Bridgeport, 
Pennsylvania. Mid-year meetings, 
held in former years, have been dis- 
continued and now the annual meet- 
ing is held in conjunction with the 
national conferences. This was the 
14th annual meeting. 

The four members” attending the 
conference, Mr. Leonard, Mr. Mat- 
thews, Robert Guynn of the Decatur 
(Illinois) Club and CMAA director, 
Robert A. Guthrie of the Mountain 
City Club, Chattanooga, Tennessee, 
and the new members were honored 
at a special luncheon on Saturday. 


Twenty-Five Year Club members in Pittsburgh were, seated from left: Robert A. Guthrie, 
Miss Alice Hall, Robert Guynn, L. Roy Leonard and Bruce Matthews. Standing are: Howard 
Mehlman, charter CMAA member who attended meeting, Robert Standish, Eric Koch, William 


Purcell and John McCabe. 
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Avoid that 
uncertain 
walking-on-ice 
feeling... 


For positive traction underfoot, plus lasting beauty, 
use floor wax containing LUDOX—Du Pont’s anti-slip ingredient 


With “Ludox” in the floor wax you get added 
safety underfoot. ‘“‘Ludox”’ acts like a brake that 
promotes easy, effortless walking. And you get 
the lasting beauty only a fine wax can give your 
floors. Scratches and scuffs can be buffed out 
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NS In floor wax, microscopically 
SS. small spheres of “Ludox” colloi- 
Ww» dal silica are mixed among larger 

Ss. wax globules. Under foot pres- 

WX sure the particles of ‘‘ludox” bite 


into the softer wax globules, re- 
sulting in a snubbing action that 
makes walking more carefree 
and comfortable. 
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without rewaxing. For more information and a 
list of suppliers, write us or mail coupon below. 


LUDOX’ 


REG. U.s. PAT OFF colloidal silica 


BETTER THINGS FOR BETTER LIVING. . . THROUGH CHEMISTRY 


E. I. du Pont de Nemours & Co. (Inc.) 
Industrial and Biochemicals Dept. 
Room 2533CL, Nemours Bldg. 
Wilmington 98, Delaware 
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| Please send FREE booklet describing the advantages of floor 
: wax with “Ludox” and a list of suppliers of these quality waxes. 
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By Arthur E. Iredell, C.P.A. 


Senior Partner 
Harris, Kerr, Forster & Company 





Seminar Report 


UR clubs are changing. They are 

getting larger and more complex, 
and there are getting to be many more 
of them. The club business has be- 
come big business. Club management 
has become a highly skilled profession 
of recognized stature. Through your 
fine organization, the CMAA, you 
have taken the leadership in bringing 
about many progressive changes in 
recent years for the benefit of the 
club industry. 

Changes are inevitable. We must 
constantly pursue improved methods 
of accounting and controls, those most 
important tools of management. Mod- 
ern management has changed its con- 
cept of accounting from that of a 
necessary evil to that of a necessary 
aid. 

It is my earnest hope that the “Uni- 
form System of Accounts for Clubs” 
will become accepted throughout the 
club field, and apparently it is well on 
its way toward that end with the first 
edition already out of print. 

We frequently run up against con- 
siderable resistance from club officers 
and board members to changes in 
statement presentation. After extoll- 
ing the virtues of the uniform system, 
we were told by an officer of one club: 
“We don’t care what the other clubs 
are doing, we’re different. It’s tradi- 
tional with us and we don’t want to do 
anything to change our traditions.” 
I’ve often wondered what would hap- 
pen to this gentleman’s business if he 
assumed that same attitude toward it. 

The uniform system is flexible, as 
all systems must be, and can readily 
be adapted for use by any club. It is 
up to you, as well as to us, to put it 
across. 

It was a desire for a common meet- 
ing ground that stimulated the de- 
velopment of the “Uniform System 
of Accounts for Clubs” which, simply 
stated, is the accumulation and classi- 
fication of financial data in accordance 
with the latest accounting trends and 
the employment of standard terminol- 
ogy and arrangement in the presenta- 
tion. 

How is your club handling meals to 
employes? Are they being included in 
your food sales at retail resulting in 
an inflated sales figure? Or is the cost 
of such meals deducted from the gross 
cost of food consumed and charged to 
the respective departments in accord- 
ance with the uniform system? 


The Challenge of Change 
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Isn’t it logical that steward sales 
made from the kitchen at cost be 
credited back to the cost of food con- 
sumed? The uniform system recom- 
mends this treatment. Is your club 
handling it in this manner? 

With the proper use of the uniform 
system, arbitrary decisions on the part 
of, the bookkeeper or accountant re- 
garding the classification of transac- 
tions similar to these are reduced to 
a minimum. The manager need not 
be left to the mercy of the accountant. 
There is less likelihood of unexplain- 
able inconsistencies showing up in 
operating results from one period to 
the next. 

The system simplifies accounting 
rather than making it more complex. 

At first glance the uniform system 
appears to be too detailed for practical 
application in smaller clubs. But few 
clubs operate all the departments pro- 
vided for in the system. Discard 
what is of no value to your particular 
operation. 

It would be foolish for a small club 
not operating a rooms department but 
still maintaining a switchboard to set 
up a separate telephone department 
similar to one which might be neces- 
sary in a larger club. In such cases 
the cost of telephone could be shown 
as an administrative and general ex- 
pense and any telephone receipts 
could be credited back to the tele- 
phone cost. 

The profits from the golf pro shop at 
a club may accrue completely to the 
golf pro under an agreement that he 
bears all caddie expenses. Under this 
arrangement there is no need for the 
club to concern itself with the golf 
shop and caddie expense schedule 
recommended by the uniform system. 

As club managers, you are well 
aware of the need to measure in some 
way the success of your operation. 
Many managers utilize budgets and 
measure monthly and annual opera- 
tions in relation to budgeted opera- 
tions. Others compare the results of 
current and prior periods. 

Why not take another step and com- 
pare operations with those of other 
clubs? All you need is a financial 
statement of your club prepared and 
classified in accordance with the “Uni- 
form System of Accounts for Clubs.” 

A club without the “Uniform Sys- 
tem” is as unintelligible as Mr. 
Khrushchev speaking to the American 
public without a translator. Much is 
said but little is understood. And what 
little is understood is easily misinter- 
preted. 

There are many automatic devices 
which can be used to advantage in 
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Wine makes food taste better... 


pleases your customers...and gives you a tremendous profit... 
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bigger checks and better tips. 


SUGGEST AND DISPLAY 
THE FINE WINES 
OF CALIFORNIA 


It’s easy to do with the wine growers of California helping you. 
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California wineries produce TRAIN rane 

some of the finest wines in EMPLO 

the world. And they offer you Wine Study Course and 

the greatest possible selection personal instruction on USE SELLING HELPS 
of brands, types and sizes, at selling wines are available ; 
prices to please both you and free! Mail the coupon, Table tents, pape 
your customers. Your local below, for information and posters — 7 le 
wholesalers, or California about the free Wine Study the asking. Also sample 
winery representatives, will Course, including “The wine list layouts. 

be glad to help you plan a Sale of Wine in Restau- 

balanced, rapid turnover in- rants” handbook. 

ventory! 
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I’m for it! Please send me the FREE items checked below. WINE ADVISORY BOARD, Dept. T-433 
717 Market Street, San Francisco 3, California 


C] Information on the Wine Study Course and the sale 


of wine in restaurants, hotels and clubs. NAME AND TITLE 





NAME OF BUSINESS. 





1] Samples of table tents and menu clip-on cards sug- 








gesting wine. ADDRESS 
LJ) Sample wine list layouts. CITY ZONE STATE 
LC) Necorative wine posters. (All services and material offered subject to state and local regulations) 
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your club’s office today such as the 
following: 


Comptometers 

Calculating Machines 

Photo-Copying Machines 

One-Write Payroll Systems 

Postage Meter Equipment 

Letter Folding and Sealing Machines 

Multilith Duplicators (print your own 
forms as well as menus, etc.) 

Addressograph (use it for your pay- 
roll, too) 

Bookkeeping Machines (NCR, Bur- 
roughs, etc.) 


The needs of each club vary greatly 
depending upon size and volume of 
activity. 


Names—or Numbers? 


A technique which greatly reduces 
the chance of error, members’ com- 
plaints, and even fraud, is the mem- 
bership numbering system. It also 
saves time in the chit-sorting process. 

Under this method, each member 
is assigned a number (usually pre- 
fixed by the initial letter of his sur- 
name) which he places below his sig- 
nature when signing a chit. This num- 
ber also appears on his addressograph 
plate and his account receivable ledg- 
er sheet. Thus the task of deciphering 
signatures is eliminated. Numbers are 
much easier to read than names. 


Tax-Free Capital Funds 


The biggest item in current club 
taxation news is the exemption from 
dues tax of initiation fees and dues 
used to pay for capital improvements. 
This is the best thing that has hap- 
pened to club finance in a long time. 
For example, before 1959 the club 
member had to pay in $120 to give his 
club $100 purchasing power to build 
a new clubhouse or facility of any 
sort. Of this $120, of course, $20 repre- 
sented federal excise tax. 

Assessments specifically levied for 
eligible capital improvements were 
previously exempted from tax. Now, 
collections of dues, initiation fees, etc., 
after November 1, 1959, earmarked 
for construction, reconstruction or 
furnishings applicable thereto begun 
after January 1, 1959, also are exempt. 

If clubs approach this matter in the 
right way and follow the regulations, 
their improvement dollar is going to 
go 16% per cent or 20 per cent farther, 
depending upon how it is figured. 

This is all new law. There are no 
regulations or rulings issued yet. Here 
is simply our interpretation now of 
how this matter will have practical 
application to your accounts. 

What can the money be spent on 
and still preserve the exemption? 

Land does not apply. The site for a 
new club or grounds to expand your 
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present club cannot be purchased with 
these earmarked funds. But you can, 
apparently, construct golf courses, 
pools and tennis courts, etc. New 
buildings obviously apply but used 
buildings, used facilities and new or 
used furniture, fixtures and equip- 
ment are not considered subject to ex- 
emption. However, furniture, fixtures 
and equipment (including installation 
charges) for any such facility to the 
extent that such furnishing or fixtures 
are required by reason of the con- 
struction or reconstruction now also 
are exempt from the imposition of 
such 20 per cent tax. It seems to us 
that if you rip out your food prepara- 
tion area and rearrange it for more 
efficient operation, expand it or con- 
dense it and re-equip it that this 
would be an eligible reconstruction. 

In any event, every project must be 
evaluated on its own merits and 
stacked up against the law and regula- 
tions. Any attempt to use such funds 
to pay for ordinary operating ex- 
penses or replacements will un- 
doubtedly fail. Actual construction 
on these eligible projects must have 
started after January 1, 1959. 

It is recommended that such funds 
be placed in a separate bank account 
out of which checks can be drawn to 
pay for the capital improvements. You 
definitely will need to establish a new 
fund on your balance sheet through 
which all transactions in this regard 
must flow. And don’t forget, that por- 
tion of dues income which is going to 
be billed on a tax-free basis will no 
longer appear on your income state- 
ment. 

The money must be spent on eligi- 
ble projects within three years after 
collection. If it isn’t, the club, rather 
than the members, will be required to 
pay the tax on the unexpended 
amount. 

It is our belief that if a bank or 
mortgage loan is floated to pay for 
eligible facilities and that the loan is 
clearly for the purpose of financing 
construction of an eligible facility, 
then use of tax exempt dues or initia- 
tion fees to liquidate the loan over its 
term will not defeat the exemption, in 
spite of the fact that the funds are re- 
paid the lender. 

How much of a dues structure re- 
vision will be necessary in each case 
depends upon the size of the project, 
the financial condition of the club, the 
proportion of dues income presently 
being absorbed (or over-absorbed) by 
operations of the club, the ability of 
the members to pay special assess- 
ments and a number of other factors 
which are bound to arise in individual 
cases. 
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@ Arthur E. Iredell is a senior 
partner of the nationwide firm of 
Harris, Kerr, Forster & Company, 
specializing in club accounting 
and consulting. Author of numer- 
ous articles on club techniques, 
Mr. Iredell is a member of the 
American Institute of Certified 
Public Accountants, the New 
York State Society of Certified 
Public Accountants and the Dis- 
trict of Columbia Institute of Cer- 
tified Public Accountants. 
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Use of Statistics and Ratios 


Financial statements present oper- 
ating facts expressed in money values. 
These facts, however, require inter- 
pretation if they are to be of value to 
management in the operation of a 
club. 

Statistics and ratios are only of 
value when used properly. They are 
like a doctor’s stethoscope, thermom- 
eter, blood pressure gauge or cardio- 
graph, all of which-are used to localize 
the source of illness. Please note I 
said localize, not cure. 

Like the doctor’s tools that I just 
mentioned, there is no one statistical 
ratio that can be used for all pur- 
poses. Often a combination of different 
ratios is needed in order to obtain a 
valid evaluation of a club’s operation. 


Control of Beverages 


The control for this’ activity is rel- 
atively simple and it is often referred 
to as “retail sales price control.” Un- 
der this system of control, beverage 
issues are charged to the bars at a 
predetermined sales value of a bottle, 
as well as at cost price. For the pur- 
pose of determining sales revenue 
accountability, the opening inventory, 
as well as the closing inventory, are 
valued at predetermined bottle sales 
prices. To the sales value of the open- 
ing inventory is added the sales value 
of the merchandise issued to the bars, 
and from this combined total is sub- 
tracted the sales value of the closing 
inventory. The remainder represents 
the sales value of the merchandise 
consumed. This value is then com- 
pared with the sales revenue reported 
for the period to determine the status 
of the bar operations. 

However, not all of the items issued 
to the bars are valued at sales price. 
Items such as white creme de menthe, 
white curacao, vermouths, etc., are 
seldom sold by themselves as straight 
drinks. They are generally sold in 
combination with gin, brandy, rum, 
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Take a Guest-Eye view of your own table... and see why 


INTERNATIONAL TABLE SETTINGS will please your customers best! 


The friendly sparkle of an attractive table set- 
ting is the focal point of every meal you serve. 
That’s why your selection of silverplate, china, 
linen and glassware is important. 

Only International Silverplate, offers these out- 
standing values in tableware: « Most complete 
line of patterns. - Fine designs, unique styling, 
choice of weight and quality of plate most suit- 
able to you. « Silverplate for every economy. 

HUTTON, BROADWAY, SUSSEX, CROMWELL 


patterns (trademarked International Silver Co.). 
The very finest! Extra-heavy custom weight 
... bright, hard, extra heavy hotel silverplate with 
superb design, balance and finish. Used in great 
hotels and restaurants everywhere. 

REVLIS, COPLEY, AMERICAN and FALMOUTH 
patterns (trademarked International S. Co. XII). 
Extra heavy weight. This fine silverplate com- 
bines unique construction features with a rich 
appearance. 


Hotel Division The International Silver Company 


SEE YOUR INTERNATIONAL SILVER ‘CERTIFIED DEALER ‘ 
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Are You Getting the “Right” Food Cost in Your Club? 





etc., and their sales value is, therefore, 
assigned to those items. 

Other items to which sales value is 
not assigned are mineral waters and 
mixers, such as grenadine, bitters, 
cream, eggs, etc. 

To determine that bottles are cor- 
rectly valued, measure all of the 
glasses when the system is to be in- 
stalled or require the bartenders to 
use “jiggers” of the desired size. Hav- 
ing determined the size of the drink 
to be served, the drink yield from 
each bottle can be found then by di- 
viding the ounce size of the drink in- 
to the ounce content of the bottle. The 
number of drinks yielded from a 
bottle, multiplied by the sales price 
of the drink, will establish the sales 
value of a bottle. 

It is important to the proper func- 
tioning of this system that new ship- 
ments of glasses be checked for com- 
pliance with the established sizes. 


Payroll Control 


There is often a tendency on the 
part of department heads to spend 
payroll dollars by maintaining the 
same staff regardless of business vol- 
ume. There should be an organized 
plan of controlling payroll by adjust- 
ing work schedules and job coverage 
to meet predictable fluctuations in 
business. 

One of the greatest problems in club 
management is overcoming the fixed 
idea that the working staff level must 
be maintained so as to be ready when 
and if business comes. This idea de- 
veloped when labor was relatively 
cheap, but the continuous rise in labor 
costs and impending effect of even 
higher wages makes it imperative that 
management establish workable con- 
trols over payroll. There are innumer- 
able cases of dishwashers sitting 
around with no dishes to wash and 
waiters, painters, etc., spending much 
of their paid-for time waiting for 
work. Payroll is by far the largest 
cost in the club operation today and, 
therefore, employe time must be con- 
trolled and used efficiently. 


Purchasing and Receiving 


Do you have a purchasing system 
under your control? Or is purchasing 
done haphazardly by simply placing 
orders with favorite suppliers with- 
out regard to obtaining competitive 
prices and without controlling the 
quantities ordered to those needed 
for immediate use? 

In many businesses, clubs included, 
purchasing gets to be a habit rather 
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than a controlled function of opera- 
tion. Most club supplies are available 
on short notice and, therefore, there is 
little to be gained by stocking them 
for slight price advantages, because 
the tendency toward waste is encour- 
aged by an excess supply. 

How recently have you checked on 
your back door to make sure that 
your club is receiving dollar value in 
goods for good money spent? 

There can be many leaks at the 
back door of clubs by having an in- 
competent, underpaid receiving clerk 
responsible for taking in large sums of 
goods which require careful weighing, 
quality inspection and price verifica- 
tion. 


What Is the Right Food Cost? 


Are you merchandising food and 
beverages to produce the best dollar 
results or are you leaving menu plan- 
ning and food production entirely to 
the chef who generally follows a ha- 
bitual pattern of repeating past menus, 
preparing the same quantities and 
being satisfied as long as he main- 
tains a steady food cost? 

The right food cost is the one which 
should be emphasized. Do you know 
which is the right food cost for the 
type of menu you are using? It is pos- 
sible through smart menu merchan- 
dising to give your members greater 
satisfaction and yet improve your food 
cost. A 45 per cent food cost for one 
club may be better than a 40 per cent 
cost at another. The best cost is the 
one which brings in the most dollars 
after the payroll and expenses are 
paid. 

It is still necessary, however, for 
you to know how your current food 
costs are running, without having to 
wait until the books are closed after 
the end of the month. A simple daily 
food cost report takes care of this. It 
takes but a very few minutes to pre- 
pare, and looks like this: 


Simplified Daily Food Cost Report 


Day Thurs. Date Jan. 21, 1960 
Month 
Today To Date 
Food Sales $1,000 $30,000 
Food Cost 600 


, 


50% 


The cost percentage shown does not 
take into account inventory fluctua- 
tions, and presumes that you are buy- 
ing for use and not for stock. It should 
also be pointed out that this is a 
gross cost percentage without credit 
for employes’ meals. 

While it does not necessarily pro- 
duce an exact food cost ratio on a 
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% Cost to Sales 60% 


day-to-day basis, you will find that 
after the first week or so of the month, 
the cumulative cost ratio shown in 
the month-to-date column will tend to 
level off. That is the key figure. Prop- 
erly watched, it will serve as a warn- 
ing signal in the event of any serious 
deviation from what you consider to 
be your right gross food cost percent- 
age. 
Membership Structure 


Seldom looked at, yet most im- 
portant to a club’s operating efficiency, 
is the membership structure. Does 
your club have two, five or 50 differ- 
ent classes of membership? And do 
you have control over the situation? 

Let me give you an example. Club 
X had 36 different classes of member- 
ship, which was obviously an uncon- 
trollable situation. After a good deal 
of research and ingenuity, we suc- 
ceeded in reducing the number of 
membership classifications from 36 to 
12 (a reduction of 66%% per cent in 
numbers, but an improvement of 300 
per cent in efficiency) without hurting 
anyone financially, including the club. 
There was no loss of membership. 

Believe it or not, we recently ran 
upon a golf club that still had in its 
by-laws, from the horse and buggy 
days, provision for non-resident status 
for those who lived beyond a radius 
of only ten miles! This club had many 
members who were enjoying full and 
frequent privileges of their club at 
about one quarter of ‘the cost to the 
regular membership. 

Wasn’t it time for a change? 

Probably more than any other type 
of business, clubs are reluctant to 
change their policies and methods. 
Tradition can be a fine thing in cer- 
tain of its applications, but all too 
frequently it is allowed to overshadow 
sound business judgment. It seems 
sometimes as though the only change 
some clubs will readily agree to, when 
anything goes wrong, is a change in 
management. 





Make Plans 
Now for 1961 
Conference 


in Denver 
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Automatic vendors that dispense Pepsi-Cola 
guarantee new profits, better service 

and the refreshment that members want 
...when and where they want it. 


GET THE FACTS AND FIGURES TODAY FROM YOUR LOCAL PEPSI-COLA BOTTLER OR WRITE: 
NATIONAL ACCOUNTS DEPARTMENT, PEPSI-COLA COMPANY, 3 WEST 57 ST., NEW YORK 19, N.Y. 
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@ Walter K. Tode, an associ- 
ate professor at Cornell Uni- 
versity, is president of Tode’s, 
Inc., frozen food company in 
Brookfield, Conn. He is also 
food consultant to Interconti- 
nental Hotels and American 
Airlines and is owner of Tode’s 
‘Inn, Ridgefield, Conn. 











N my opinion the most important 

factor in menu planning is the prop- 
er blending of balanced accoutrements 
to a main item be it poultry, beef, 
lamb or fish. All too often the chem- 
ical composition of a menu is con- 
trary to the best interests of human 
health or in direct violation of good 
economy. 

It has been said that the best menu 
is the one that is enjoyed most by the 
guest. True, a dinner enjoyed in all 
of its correctness—service, table set- 
ting, neatness of table arrangements, 
proper timing, fine glassware for wine 
service, and, above all, the hot dishes 
hot and the cold food cold—will be 
close to a perfect dinner and praise 
is in order. 

However, let us now look at the 
chemical blending of a menu and the 
requirements to accomplish such a 
menu. 

First, the request menu, meaning a 
prearranged dinner with the host or 
hostess dictating the desires to man- 
agement. 

Second, the daily planning of a 
menu for your own dining room. 

Third, the proper price range to fit 
into the economy of your club. 
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How to Blend a Menu 


By Walter K. Tode, President 









Seminar Report 


Tode’s, Inc. 


Fourth, the close liaison and con- 
stant consultation between chef, stew- 
ard and headwaiter, with management 
as the final deciding factor. 

Fifth, the physical ability of your 
club to do justice to a menu. Is your 
kitchen equipped to master a menu? 
Is your chef capable? Is your dining 
room staff competent to present the 
final dinner? These are major ques- 
tions you must be able to answer first. 

Sixth, is the menu planned to fit 
your guest or party? Are they all 
men, or are they both men and 
women? If only men, are they office 
employes, or are they construction 
workers? If mixed, are they local peo- 
ple so you know their tastes, or do 
you have no idea of their likes and 
dislikes? It is advisable that you, as 
manager, in conjunction with your 
headwaiter, make every effort to find 
out the likes and dislikes of every in- 
dividual. 

Seventh, is the planned menu for 
a dinner where all guests will spend 
the evening, or do the guests plan to 
attend other functions after dinner? 
Is the planned menu for a ladies’ 
luncheon, or is it for a group of golf- 
ers wishing to have a quick lunch and 
play another 18 holes? 

Eighth, is the weather conducive 
to certain food items; is it hot, cold 
or what season of the year is it? This 
is definitely a deciding factor so you 
may incorporate certain foods grown 
in that particular season. 

Ninth, is the planned menu to be 
indoors or outdoors? 

Tenth, is the planned menu for a 
buffet or a barbecue, around the pool 
or on the terrace; is it informal or 
formal? All these factors will influ- 
ence the making of a menu. 

The above “ten commandments” for 
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a club manager are laws governing 
success or failure. They are command- 
*ments to be analyzed. 

Now let us discuss the basic make- 
up of a menu, factors we must con- 
sider. 

Is the menu well balanced or is it 
a menu which will help your food 
cost? For instance, if planning a 
luncheon menu for a group of ladies, 
can I give them: 


Cream of Cauliflower 
Chicken Pattie a la Reine 
Green Peas 
Chocolate Sundae 
Cookies 


No, by all means. First we have 
cream soup of a vegetable that is acid, 
then the chicken pattie is acid. Green 
peas are basic, but the chocolate sun- 
dae is again acid, or not a carbohy- 
drate. You see it is easy to assemble 
a combination of foods. But are those 
combinations sensible? 

For the proper blending, the menu 
should have been planned like this: 


Consomme Printaniere 
Mixed Green Salad with Lemon Dressing 
Chicken Pattie a la Reine 
Green Peas 
Raspberry Ice with Julienne of Pineapple 
Petit Fours 


The salad in the latter menu is op- 
tional, but as a food blending it will 
lighten the overburdening effect of 
two starches, the cream sauce and the 
puff paste in the form of a patty shell. 
These examples can be seen on menus 
in many restaurants. 

A manager should not hesitate to 
give advice to a host or hostess if the 
menu which they have suggested is 
not composed of an acceptable chem- 
istry of food. 

A definite period of the day should 
be set aside to consult with the chef 
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It is not true that vPI’s new CLASSIC MARBLE pattern is being worn by fashiona 
women everywhere. Nobody wears VPI VINYL FLOORING; nobody wears it out, t 
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and dining room staff, and to explore 
new ideas and improve coordination 
between staff members. Food costs 
and new food items should be dis- 
cussed. 

Now I would like to mention a few 
menus which could be considered 
well-balanced arrangements: 


Luncheon for ladies: Supreme of fresh 
fruit, aux kirsch; poached egg, Ben- 
edict; French peas; julienne potatoes; 
sliced tomato, mignonette; lemon ice, 
aux peppermint; demi tasse. 

Luncheon for men: Puree of split peas, 
St. Germain; roulade of beef, in Bur- 
gundy; butter noodles; carrots, Vichy; 
no salad; deep dish apple pie, a la mode; 
coffee. 

Luncheon, mixed group: Fresh garden 
vegetable soup; breast of chicken, Vir- 
ginia; fresh string beans; Parisienne po- 
tatoes; mixed green salad, Roquefort 
dressing; raspberry ice; cherry herring; 
demi tasse. 


Dinner for ladies: Maine lobster en 
i igotte; consomme madrilene; 





kirgch; gaufrettes; demi tasse. 

inner, mixed group: Seafood varie 
af russe; cream of chicken, en tasse; 
roast filet of prime beef, bordelaise; spin- 
ach timbale; Belgium carrots; stuffed 
Idaho potatoes. . 

Dinner, mixed group: Avocado salad, 
pernod dressing; cheese tray; mousse of 
chocolate, metternich; cafe aux Fram- 
broise; petit fours. 

Dinner for men: Fresh crabmeat, cock- 
tail sauce; green turtle, aux la ina sherry; 
roast prime ribs of beef, au jus; York- 
shire pudding; young garden string 
beans; fried egg plant; asparagus vine- 
grette; cheese tray; ice cream roll, with 
fresh strawberries; Irish coffee; Cuban 
cigars; cigarettes. 


These menus are only designed to 
demonstrate to you the necessary 








blending of foods, without losing the 
appearance of the menu in terms of 
beauty and variation. All the menus 
should be supplemented with such 
items as aperitifs, wines and cordials 
properly placed in relation to courses. 
Also, celery, olives, radishes and con- 
diments constitute simple accessories 
to a meal. 

You must remember that the main 
construction of your menu is the ac- 
tual food composition, the basic items 
offered to your members and guests. 
The wording of the various courses 
does not necessarily have to be in 
French. You may add your own imag- 
ination to a menu, as long as this 
imagination does not run away, be- 
coming obviously silly and not at all 
befitting the composed menu. Dignity, 
beauty, and good food is the slogan 
for a fine menu. 





Seminar Report 


Getting Ideas Through 
Brainstorming 


By Joseph W. Thompson 


School of Hotel and Restaurant Management 
Michigan State University 





— ypmgeeagen ge eniiag basic purpose 
is to get ideas. In it we try to 

vary from the established way of 

thinking—to create new ideas. 

People develop what we call a 
“set”—an association or a pattern of 
thinking that tends to be the same. 
This is seen in animals by a bird 
building the nest the same way, time 
and again. We are all creatures of 
habit and thus there is a problem in 
accepting new ideas, new methods. 

This also can be called functional 
fixedness—looking at things in the 
same way. Brainstorming seeks to 
break this down, get new ideas flow- 
ing. 

Actually, it is a group idea tech- 
nique. It has become popular with al- 
most every type of industry and there 
is no reason why it can’t be used in 
club management too. 
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East Lansing 





Here are the set rules for brain- 
storming: 

1. Judicial judgment is ruled out. 
(Don’t knock someone’s idea.) 

2. Quantity is wanted. (Just the 
mere number of ideas is important. 
They should come fast and furiously.) 

3. Free wheeling is welcomed. (The 
wildest idea may be the best one, or 
may inspire another good idea.) 

4. Combination and improvement 
are sought. (“Piggyback” on another’s 
idea—add to it, improve on it.) 

Creativity is a nebulous word, but 
it is the idea-generating element in 
brainstorming. As important as com- 
ing up with the idea, however, is the 
ability to do something with the idea 
—and this is where many of us fall 
down. 

Actually, in my opinion, brain- 
storming is not, perhaps, the best cre- 
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ative thinking device, but it has defi- 
nite advantages. The ruling out of 
judicial judgment is important be- 
cause it emphasizes the positive. But 
brainstorming’s real value, it seems 
to me, is in the esprit de corps which 
it builds in your staff. People want to 
express themselves and this is an 
ideal method. 

Management generally doesn’t let 
people express themselves. It is more 
inclined to “dictate” and this is es- 
pecially true in the food service field. 
Brainstorming helps break this down. 

One final point. The leader of a 
brainstorming session is important. 
He must keep the group talking, 
bringing up ideas, and he must help 
lead the discussion. He should throw 
out entirely different ideas when 
things are going slow and change the 
trend of thinking occasionally. 
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Easy does it 


One call to one man—your local Armour salesman— 
brings you prompt delivery on your choice of the 
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SMOKED BACON—Made 
from leanest cuts of selected 


pork. Made fresh, packed 
fresh, delivered fresh. 
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SAUSAGE PRODUCTS— 
Made of finest selected pork 
cuts, expertly blended and 
seasoned. Made fresh daily. 


CANNED HAMS—In 4 Pull- 
man styles. Regular, Shank- 
less, Shankless Smoked and 
Spiced Shankless. 


FRESH MEATS—Best 
cuts. Armour’s QUALITY 
CONTROL system assures 
consistent high quality. 
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TURKEY ROLL—NEW! Cooked quick-frozen 8-10 Ib. rolls 
of boneless turkey. Approximately 60% white meat and 40% 


dark meat. Uniform slices for perfect portion control. More . 


economical than table-dressed birds. 


FLASH FROZEN MEATS 
—Over 35 types of portioned 
meats. No waste, no boning 
or cutting, no defrosting. 


SHORTENINGS —Special- 
ized products for each cook- 
ing, frying and baking need. 
Quality guaranteed. 


LET US SUPPLY YOU WITH ALL THESE FINE ARMOUR PRODUCTS 


ARMOUR and COMPANY 


Food Service Division, Chicago 90, Illinois 
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Conference Report 








By Joseph C. Dey, Jr. 


Executive Director 
United States Golf Association 








Joseph C. Dey has been executive 
director of the United States Golf As- 
sociation for the past 25 years and is 
currently secretary of the World Area 
Golf Council. Mr. Dey is an ex-news- 
paperman, having worked on papers in 
Philadelphia and New Orleans for 12 
years. He was graduated from the Uni- 
versity of Pennsylvania, served in the 
Navy, is married and has a son. 
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Managing a USGA Championship 


HERE are eight USGA Champion- 

ships every year, ranging all the 
way from the National Open to the 
Girls’ Junior Championship. We have 
the National Amateur, Women’s Am- 
ateur, Women’s Open, Amateur Pub- 
lic Links, Junior Amateur and Senior 
Amateur. In addition there are inter- 
national team matches—four series of 
them, with each series renewed every 
two years: Walker Cup; Curtis Cup; 
Americas Cup; and the new Eisen- 
hower Cup for the World Amateur 
Team Championship. 

Each of the championships is sched- 
uled two years in advance. That gives 
the manager plenty of time to pre- 
pare and to think things over. As a 
matter of fact, one manager thought 
things over so much that the week 
before a championship was due to be 
played at his club he changed jobs. 

There is a natural division of duties 
between the club and our association. 
The club provides the physical facili- 
ties, and the USGA conducts the play 
of the game. To assist the club the 
USGA provides the Golf Champion- 
ship Manual, a booklet of some 35,000 
words which representg#he best expe- 
riences and thoughts of clubs which 
have entertained past championships, 
as well as USGA policies. Members 
of our staff periodically visit the club 
for conferences and provide other in- 
formation through correspondence. 

The amount of work entailed by the 
club is related directly to the number 
of spectators expected, to whether or 
not admission is to be charged and to 
whether or not an elaborate program 
is_to be published. For four of. the 
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championships no admission is charged 
and the gallery is small. At the oppo- 
site end of the scale is the National 
Open. 

Here are some figures from the rec- 
ord-breaking National Open last year 
at Winged Foot Golf Club, Mamaro- 
neck, New York: 

1. The gross income handled by the 
club was about $481,000. More than 
half of this came from admissions 
charges to the grounds and the club- 
house ($242,000). The program ac- 
counted for $138,000. 

2. Sale of food and beverages in the 
clubhouse grossed almost $50,000 
against expenses of $43,000. A conces- 
sionnaire made the sales on the golf 
course and grossed $49,000. However, 
the club did not handle this money. 

3. Clubhouse and general expense, 
not involving food and _ beverages, 
amounted to $49,000. Of this amount 
detective agency service and police 
protection cost $12,500. 

4, Expense on the grounds, includ- 
ing temporary construction, totaled 
$38,000. 

5. The club gave bonuses to the 
staff totaling $6580 and then had net 
income of $70,000 from all operations 
in the tournament. 


- When It Rains, It... 


Illustrative of the adaptability of 
Winged Foot Golf Club and its man- 
agement last year was the way an ex- 
tra day of play was handled. The 
Open is a three-day tournament of 
four rounds; the last two rounds are 
scheduled for the third day, a Satur- 
day. At Winged Foot last June there 
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with black vinyl 
wrapped handles 


Beauty, elegance, durability... 
these are a few of the words that describe 
Vollrath’s new 2-quart beverage servers. Their 
simple graceful shape and lustrous finish 
make them perfect for party serving as 
well as daily use. The smart 

black vinyl wrapping keeps handles 
comfortable for pouring hot or cold 
beverages. Because they’re solid heavy 
gauge stainless steel, they will last a 
lifetime and retain their original 
luster with a minimum of care. 





New Vollrath 


design permits 
; pouring with- 


out removing 


the cover. 
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5288—2-qt. Server with Cover 
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SANITATION 
8142—2-qt. Server without Cover ee 
: i 
OPEN-LIP STRAIGHT-SIDED COVERED ! 
PITCHERS PITCHERS COFFEE 
Beautiful bell Without ice-guard: SERVER 
shape. 4 sizes. 8102—2-quart Tight fitting lid. 
8201—1-quart 8103—3-quart Dripless pour- 
mas seat With ice-guard: ing spout. 
—3-quart 8112—2-quart 7982—2¥,-quart 
8204—4-quart 8113—3-quart =, 











THE VOLLRATH COMPANY, Sheboygan,Wisconsin -« _ Sales offices: New York, Chicago, Los Angeles 


First in Stainless Steel and Porcelain Enameled Steel Utensils for the Volume Feeding Industry 
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reference vote 


FROM YOUR 
CUSTOMERS “me 





“the 
Hoffmaster 
idea” 





TELLS THE TRUTH ABOUT WHAT 
CUSTOMERS REALLY WANT 












“the 
Hoffmaster 
idea’’ 


Napkins, table covers, 
place mats, coasters that 
you use once and 
discard ... expendable, 
spotless, package-fresh 
. +. $0 reassuring, 

so appetite appealing! 


HOFFMASTER 


CREATES 
APPETITE APPEAL 





... APPETITE APPEAL 
CREATES BUSINESS! 








Have you carefully looked at your napkins 
recently ... the way your customers do? 
Do they help create maximum appetite 
appeal... are they what people really 
want today? It’s easy to make sure. 

A ‘Customer Preference Vote’’ will give the 
facts quickly, accurately! Testing 
procedure is simple « . . write today for 
information on how to make this helpful 
checkup. No obligation, of course. 
Hoffmaster Company, Inc., Oshkosh, 
Wisconsin— Hoffmaster Pacific Company, 
Los Angeles, 21. 


e see facing page > 
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were torrents of rain Saturday. Play 
in the third round was delayed so long 
that the fourth round had to be post- 
poned to Sunday for the first time in 
the history of the tournament, which 
goes back to 1895. USGA never sched- 
ules a championship on Sunday, only 
postponements and play-offs when 
necessary. Winged Foot’s second 
course had been used for parking auto- 
mobiles, but it had been so chopped 
up during the rain that public parking 
had to be prohibited Sunday. As if 
that wasn’t enough, New York state 
law did not allow starting play Sun- 
day before 2 p.m. and that left it 
doubtful whether the field could fin- 
ish before dark. Imagine starting the 
fourth round in the National Open 
just before 5 p.m., as happened to the 
late starters last year. 

Only you, as managers, can realize 
fully what trials the club endured, 
and with what great spirit it sur- 
mounted the obstacles. 

During a championship one of the 
most trying parts of the club manag- 
er’s job can be dealing with the mem- 
bers of the club who did not want the 
championship there in the first place. 

Put yourself in the place of such a 
member. You regard the club as your 
club. But you have to clear out your 
locker for the benefit of the visiting 
players, you forfeit your privilege of 
signing for house charges during the 
days of the tournament, you can’t 
park your car in the members’ park- 
ing space and you even have to pay 
to get into the grounds of your own 
club! 

Then there is the matter of club- 
house guests. At Winged Foot 5500 
season tickets to the clubhouse were 
sold. Think of the fun the club had in 
policing admission to the clubhouse 
area. Think of the simple little oper- 
ation of selling and redeeming books 
of coupons for food and beverages, in 
providing and serving these same 
items, in anticipating what to do if it 
rained and everybody suddenly want- 
ed to get into the clubhouse at once 
and in doing all this with a large staff 
of temporary employes. Fun? 

Facilities for players require partic- 
ular attention during a major tourna- 
ment. Provision must be made for 
lockers, the handling of mail and tel- 
egrams and phone calls for 150 to 200 
players who are practically unknown 
to your staff, early breakfasts for 
early starters, private luncheon facili- 
ties, quick service for players who 
have to play two rounds in a day and, 
if it rains, the means of drying clothes 
and shoes of all the players who will 
need them the next day. 

There were a multitude of details 
involved in the preparations at 
Winged Foot—from publication of a 
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program with more than $100,000 HOFFMASTER 
worth of advertising and relations CR EATES 


with the press and radio to transpor- 


tation and hotel accommodations for ® 
players and press. 
The total impression given by clubs 
holding major golf championships is 
one of hospitality and devotion, a vast 





amount of work and great ability on 
the part of the club manager who is 
at the heart of the operation. USGA |- APPETITE APPEAL 


extends many thanks to those of you 


who have been on the firing line, those CREATES BUSINESS 


of you like Carl Jehlen, Lon Martin, 
Tom Farley, Don Cameron and a host 


of others. 

USGA Helps With Preparations “the 

The conditioning of the golf course . Hoff master 
receives a good deal of attention by idea”’ 
USGA. The objective is to provide the 


players with an examination of cham- 
pionship skill over a course which is 
testing but fair and not tricky. Thus, 
the USGA establishes standards for 
the width of fairways and the height 
of cut for the grass on putting greens, 
around the edges of greens, in fair- 
ways and in the rough. We also de- 
termine locations of the holes in the 
greens. A staff of eight agronomists, 
experts on turfgrass, visits the cham- 
pionship course periodically to work 
with the golf course superintendent 
in technical matters of course con- 
ditioning. 

There are, of course, extracurricular 
duties which occasionally face the 
USGA. What do you do when a young 
lady in the Girls’ Junior Champion- 
ship four-putts the last green to lose 
her match, then sits right down in the 
middle of the green and cries? How 
can you console the professional in 
the Open who takes 19 strokes on one 
hole? 


The position of your organization rg ” 
and of club managers individually has Cellutex 1 iy TA K LE N A p K | N S 
become increasingly important and : U. S. PATENT No. 2,729,267 


valuable with the increase of clubs 
and of interest in the game of golf. Wouldn’t you say that every customer 


This year the number of golf courses should be greeted with spotless china, bright 
in the U. S. should reach 6000. : : 9 
: ; ‘ clean silver, sparkling glassware? 
During matches and championships ; : 
and at any other time, there seems to And to complete the picture for maximum 
appetite appeal, each needs an absolutely 









“the 


be one aspect of club operation that 


is of utmost importance. That is the Napkins, table covers . ’ 

' ' resh napkin. 'That’s why so many toda 
atmosphere which the manager cre- place Suman ae i Sendilesiieeed y dabl a llut d 
ates in his club. discard . . . expendable, Pp expenaaole Vellutex 


There is a spirit about every club. spotless, package-fresh  “‘400”’ cellulose napkin. It’s large, super- 
hs «SO reassuring, ° . 
You can sense it as soon as you set foot so appetite appealing! © white, soft, luxurious... used only once! 
inside the door. The manager is largely 


ecipniie tex tle. ‘tae angie HoFFMASTER Is this the napkin service wanted by your 





EATES 
which he establishes on a day-to-day penne cae AL customers, too? Let them tell you through 
basis is reflected throughout the staff. a simple ‘“‘Customer Preference Vote.”” Ask 
Is the club a place of calm, or hurry? ++ APPETITE APPEAL Your Hoffmaster merchant for details or write. 


Does it operate smoothly, or sloppily? CREATES BUSINESS 


Is it warm and friendly, or stiff and 
aloof? The answers to these questions 
tell the story of the management be- 
hind the club. % 
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Seminar Report 


How to Use Activities 


To Build the “Club Habit” 


ARTIES and ideas are the tools 

with which we keep our members 
interested and active in clubs. These 
tools make up a club program, an 
events schedule, a calendar of activi- 
ties. 

Sometimes the problem tends to be- 
come one of weeding out rather than 
of adding on. At any club that main- 
tains an active calendar of events 
over a period of time, all the mem- 
bers get into the act until there are 
more suggestions than there are days 


1 
™ Margery B. Leonard, assistant | 
1 manager, Washington Athletic ! 
| Club, Seattle, was graduated 
; from Grinnell College with a | 
! bachelor of journalism degree 
' and did graduate work at North- ; 
' western University. Mrs. Leonard 
1 was employed after graduation in | 
i the advertising department of ! 
' Sears, Roebuck & Co. In 1941 1 
' she was employed at Washing- 
' ton Athletic Club in the women's ; 
' office, where she became the | 
1 women's secretary in 1946. For ! 
; [lt months of that time, in 1942, 1 
; Mrs. Leonard was advertising 
1 manager, |. Magnin, Seattle, but ' 
1 returned to Washington Athletic : 
1 Club and in 1958 assumed her ! 
present position. 
y 2 





By Margery B. Leonard 


Assistant Manager 
Washington Athletic Club 
Seattle, Washington 


of the week in which to incorporate 
them. 

When working on a program for 
your club, look for long-range results 
not necessarily in direct relation to 
the cost and business obtained at a 
single party or event. And don’t feel 
that a program necessitates the spend- 
ing of a great deal of money. Such an 
occasion should be an exception rath- 
er than a regular happening. 

We had 90 some-odd events at the 
Washington Athletic Club during Sep- 
tember and October. If all of these 
had been extra-special events, the 
club would be bankrupt. 

Activities seem to fall naturally into 
six categories: 

1. Obvious events, such as tennis at 
a tennis club, golf at a golf club, etc. 

2. Seasonal or annual events, such 
as Easter, Thanksgiving, Mother’s 
Day, New Year’s Eve and a Presi- 
dent’s Ball. 

3. Demand events, which you are 
already doing and are expected to 
continue because your members en- 
joy them, such as Latin American 
dancing classes, bingo parties, bridge 
luncheons, etc. 

4. Civic tie-ins, such as_ taking 
blocks of seats for theater parties ben- 
efiting the symphony. 

5. Service events, such as running 
football buses to the game. The more 
services a club can offer members the 
better, for the more necessary it be- 
comes to them. 

6. Timely or fad events, such as oc- 
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curred when Alaska became a state 
and the Sourdough Dance became 
popular. The do-it-yourself fad is be- 
ginning to be felt in the form of a 
series of classes in mosaics, art and 
photography. 

The trick is to make the most of 
the by-products which you can develop 
from the major events and activities. 

At an athletic club classes in syn- 
chronized swimming, ‘life saving and 
water ballet create interest from 
which special dinners or parties can 
be developed with water ballet as the 
evening’s entertainment. Attendance 
is guaranteed. Everyone is certain to 
turn out so see their children, friends’ 
children or their friends themselves 
participating. The turkey-cross-the- 
lake swim, the up-the-river swim usu- 
ally build up a great deal of enthusi- 
asm. 

Seasonal or annual events are al- 
most always fun and good business 
since most of them involve the entire 
family. Extras can be incorporated to 
pull members to the club at such 
times. 

On New Year’s Eve we fill our 
house by charging $6 a person for an 
hour of free drinking, plus dancing, 
favors and breakfast. The breakfast 
has the added factor of making driv- 
ing safer on New Year’s Day morn- 
ing. The Spokane Club charges $12.50 
a person for an evening that begins 
with free hors d’oeuvres and includes 
drinks all night, dancing, dinner and 
favors. According to the manager 











A Long, Block-Long Warehouse that may be considered Yours! 
Home of "50,000 Items" 


Here is headquarters for practically everything in the way of 
EQUIPMENT, FURNISHINGS, SUPPLIES for hotels, motels, 
restaurants, clubs, hospitals, schools, colleges and institutions of 
of all kinds. 
Here is everything you need — when you need it — the 
world’s largest stock of what’s necessary where people 
eat, sleep, drink, and play. 
There are SEVEN advantages in dealing with DON: 
1. Huge Variety—50,000 different items 

2. Nationally advertised products 

3. Each item a genuine value 
4. One requisition for all your 

requirements 
5. Fast delivery 

6. Salesmen experienced 
with your problems 

call on you 
7. Satisfaction 
Guaranteed 
or MONEY 
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ISIT OUR DISPLAY ROOMS OR ASK A 
DON SALESMAN TO CALL. Write Dept. 4 
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Tie-in Club Activities With Civic Events for Added Revenue 





they close reservations each year and 
show an excellent profit. The profit is 
made when a tremendous champagne 
display is shown at midnight. The 
manager usually gives away a few 
just to get the corks popping. Soon 
everyone forgets that the drinks are 
free and buys champagne. There is a 
theory behind this: Everyone has just 
so much liquid capacity. When a per- 
son knows that drinks are to be 
served free of charge all. evening, he 
paces his drinking rather than rush- 
ing it. The manager of the Tacoma 
Country Club (which handles its par- 
ty in the same way) amazed me by 
saying that there was an average of 
less than four drinks per person all 
evening. 

One common problem in connection 
with this party is the problem of 
dress. When we said, “dinner jackets 
necessary” or “formal dress pre- 
ferred,’ members stayed away in 
droves. Now invitations read “semi- 
formal—dinner jackets preferred.” 
And the club draws about 50 per cent 
in dinner jackets. 

On Easter Sunday, many clubs tra- 
ditionally serve Easter dinner. Easter 
brunch has gone over well in many 
places provided brunch service is cut 
off at one or one-thirty or early 
enough that it won’t injure dinner 
service. 

Easter egg hunts are usually popu- 
lar, planned to include some kind of 
entertainment such as a puppet show 
or magic act. Mother’s Day dinner, 
almost without exception, is a meal 
out for mother, so make the most of 
the opportunity to make it dinner at 
the club. 

From demand events such as rhum- 
ba-samba classes not only come dance 
class parties but an increased attend- 
ance at scheduled dances. The prob- 
lem of getting acquainted is a real 
and difficult one with large clubs. 

From evening bingo parties, after- 
noon bingo parties can be developed, 
preferably scheduled in the cocktail 
lounge on a slack day at slack hours. 
Bridge luncheons can develop into 
mixed evening bridge, duplicate 
bridge, bridge lessons and eventually 
bridge tournaments during which, by 
the way, a competent bridge instruc- 
tor should be hired to handle prob- 
lems. 

An event such as a luau usually be- 
comes an annual party and then moti- 
vates hula lessons in the athletic de- 
partment, tours to Honolulu and Ha- 
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waiian luncheons and fashion shows. 
Competent help and excellent sugges- 
tions can be obtained from the air- 
lines. The Benco party book is excel- 
lent and so is the Dole pineapple book. 

Civic tie-ins can be difficult to han- 
dle and yet they also can be of much 
mutual benefit. They produce traffic 
and income for the club and, in addi- 
tion, build a backlog of good will. Re- 
cently such an event took place in the 
theater when an entertainment troupe 
was sponsored by a charity organiza- 
tion and the club took a block of 150 
tickets. We paid for them with the 
understanding that any unsold could 
be returned a week before the event. 

Tickets were sold in a package, the 
theater ticket and dinner for $9.75 
plus round-trip bus tickets from the 
club to the theater for $1.25 per per- 
son additional for those who wished 
them. 

Theater ticket sales totaled 205. 
Dinner sales ran higher because the 
women working on the event were so 
happy with the additional support and 
publicity that they came to dinner 
and brought their friends even though 
they had sold themselves their own 
tickets. Bar business both before din- 
ner and after the buses returned from 
the theater was excellent. 

The Santa Claus parade tradition- 
ally opens the Christmas shopping 
season in Seattle. The first year this 
was held, the club was swamped with 
cold, wet parents and children. Now, 
at the time of every Santa Claus 
parade we have a special children’s 
lunch of hamburger, French fries, gel- 
atin salad, milk and an ice cream bar 
for 95 cents. Parents order from the 
menu. 

Right along with running buses to 
football games, a great many clubs 
buy blocks of tickets for their mem- 
bers. It’s only common sense then to 
make pre-game cocktails and lunch 
available as well as post-game cock- 
tails, cocktail dancing and, later in 
the evening, dancing, either with or 
without dinner. 

For a city club with the football 
stadium in town, the procedure is sim- 
ple, but a country club within a 100 
miles of a football game can still han- 
dle this service successfully. One 
country club I know sends buses and 
has box lunches available, for which 
the members pay. A bartender is 
aboard to serve drinks for which the 
members also pay. Another club 
serves picnic lunch along the way if 
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the weather is good. If it isn’t, the 
manager makes luncheon arrange- 
ments with another club on the route 
or sometimes with a good restaurant. 

Among the fad events for our club 
I always think of a slide showing of 
the Holy Land we presented. A well- 
known member had taken the pic- 
tures and we couldn’t avoid the show- 
ing. The club was packed! Since that 
time we always have a regular series 
of showings of members’ movies or 
slides each winter. We’ve put a time 
limit of an hour on each showing, 
and each one is amazingly good in its 
own way. This entertainment costs 
the club nothing except dinner and 
cocktails and perhaps a corsage for 
the member showing the slides. We 
have full houses each time and en- 
courage dinner attendance by having 
a reserved section for those dining in 
the house. 

Be sure that you’ve appealed to all 
ages and interests. A club that is used 
by the entire family is not considered 
an unnecessary expense. And you 
may find you’ve left out a difficult, 
yet most important, group, the 12- 
through-20-year-olds. We use, most 
successfully, a boys’ committee on the 
theory that girls will go where the 
boys want to but that the reverse is 
not true. Coke dances twice a month 
from 4-6 p.m., priced at 25 cents a 
person with jukebox music and free 
cokes have been most popular. Coke- 
tail parties from 7:30-10:30 p.m. ev- 
ery other month at $2.50 a couple 
have great drawing power with young 
people. We have live music and use 
food decorations left over from some 
adult event. 

Because it’s only natural to want 
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each of our events to be the best, 
sometimes we over-program. Over- 
programing is making one event so 
elaborate that it easily might be two 
instead. For instance, a fashion bridge 
luncheon can easily be a fashion 
luncheon one day and a bridge lunch- 
eon another. If your luncheon capac- 
ity is 250, you then will have pulled 
into your club 500 women rather than 
250 women. Why have a puppet show 
and a magician for a children’s party 
when the puppet show itself is surely 
enough? 

Are the parties and events working 
for the club? Many fraternal clubs 
schedule parties on their regular 
meeting days. Why, when they can 
have two crowds on two days? Tim- 
ing is equally important. A morning 
event from 10 to 11:30 am. won’t 
help lunch business a bit, but a morn- 
ing event from 10:30 to noon will. An 
afternoon event for women from 2 
to 4 p.m. isn’t going to help dinner 
business at all. This gives the women 
time to get home and get dinner. But 
an afternoon event from 3 to 5 p.m. 
or an event from 2:30 to 4:30 p.m. 
cuts it a little short and leaves them 
with the inclination to meet their 
husbands at the club for dinner. 

Blocks of theater tickets are simply 
an annoyance unless dinner is includ- 
ed in the bargain. Bus transportation 
to and from the theater brings mem- 
bers and their guests back into the 
club for nightcaps and/or’ supper 
rather than letting it be easier to go 
some place near the theater. 

Concerning scheduling, all of us, at 
one time or another, get frightened. 
We worry for fear the members won’t 
turn out for a party we’re planning 
to have. And to avoid that, we sched- 
ule events on nights or days when we 
know the club will already have peo- 
ple in it. Actually what we should do 
is put parties and events into our 
slaék nights. If you can get the cour- 
age to try it, the first thing you know 
you'll be hunting for slack times in 
which to fit parties! 

First step in long-range planning is 
the appointment of committees. Some- 
times it’s almost easier to do without 
them but hardly practical. Good large 
committees are the radar by which 
the club manager keeps himself in- 
formed on members’ thinking. Com- 
mittees are also one of the manager’s 
best promotional sources. Certainly a 
committee member is bound to tell 
all his friends about what he’s doing 
and invite them in to see the results 
of his labors. Sometimes, if the man- 
ager’s lucky, he gets a real, honest- 
to-goodness, working committee. 

There are various kinds of commit- 
tees: Standing, appointed for a year 
and in charge of a séries of similar 
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events; one-shot, appointed for one 
large event; and revolving, operated 
by the principle of snowballing, with 
members appointed at the beginning 
of the year to be in charge of a series 
of fashion luncheons or a series of 
stag parties, then divided with two or 
three of the members assigned to each 
of the remaining parties after the first 
in the series. 

In appointing committees, most 
presidents expect their club manag- 
ers to help them (which is fortunate) 
for a good series of committees should 
be a true cross-section of the club 
membership with all ages, social 
groups and parts of the city repre- 
sented. 

To help in committee meetings, 
there is nothing quite as practical as 
the committee agenda plus a little 


pre-planning. The agenda should in- 
clude the past history of the event 
including decorations, menus and 
prices with possible suggestions for 
the current party. Perhaps one of its 
greatest advantages is that it makes 
plain to the club membership the tre- 
mendous amount of work that must 
go into any successful event or series 
of events. 

The club habit is that which makes 
the use of one’s club the easy, natural 
thing to do. It’s the club habit that 
makes your members automatically 
think of entertaining out-of-town 
guests at the club. It’s the club habit 
that makes the club the place to hold 
silver anniversaries, wedding recep- 
tions and spinster dinners, It’s the 
club habit that makes coming to the 
club the thing to do. 


Fred Crawford Memorial Award 


THE Ohio Valley Chapter of the 
CMAA has announced the Fred Craw- 
ford Memorial Award which will be 
presented annually to the club man- 
ager who writes the best article on a 
subject to be designated each year by 
the award committee. 

The perpetual trophy will be award- 
ed at each annual conference and may 
be retained by the winner until the 
following year. 

Contest rules are as follows: Arti- 
cles submitted must be typewritten, 
double spaced, one side of paper only 
on standard 8% by 11 white paper. 
Entries should be sent to the Fred 
Crawford Memorial, CMAA Editorial 


Advisory Committee, Club Managers 
Association of America, 1028 Connec- 
ticut Avenue N. W., Washington 6, 
D. C. Articles must consist of no more 
than 2500 words. Manuscripts may be 
submitted at any time, but the contest 
closes September 30, the year of com- 
petition. 

The topic chosen for the 1960 con- 
test is “A Club Manager’s Responsi- 
bilities.” 

All details of administration and se- 
lection of subject matter will be han- 
dled by the Fred Crawford Memorial 
committee comprised of officers and 
directors of the OVC. 





Ohio Valley Chapter members, with Louisville managers working out the details, head Fred 
Crawford Memorial Award committee. Shown below examining sterling silver trophy are, 
seated: OVC President James P. Sams, Richard Means, and Graham Wright. Standing: H. J. 
MacNeil, David W. Haller, John M. Peterson, Russell F. Davidson, Secretary Charles E. Menges, 
L. Roy Leonard, and Elmer G. Greene. 
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You'll profit when you feature 


EASTER 
TURKEY 


A GROWING AMERICAN TRADITION 


Turkey on the Easter menu becomes more popular each spring. Sur- 
veys prove it now rates as the third big turkey day of the year. Tra- 
ditionally a festive food, turkey can be an everyday money-maker 
when featured on your menu. Reasons are obvious: turkey is economi- 
cal to buy and to prepare; turkey is an excellent change of pace from 
other meats; turkey, bland and delicious, is enjoyed by everyone; 
turkeys come in all sizes and at all seasons of the year. 


PROFIT WITH TURKEY BY USING LATEST CARE AND COOKERY METHODS 


A free booklet “Turkey Care and Cookery in the Restaurant” has been 
prepared for you by the National Turkey Federation in co-operation 
with the National Restaurant Association. This well-illustrated book- 
let has a wealth of material, in- 
cluding latest methods of prepar- 
ation, cooking, portion control, 
serving, purchasing, storage, plus 
charts and other suggestions to 
help you streamline your handling 
of turkeys. Send for it today! 

















NATIONAL TURKEY FEDERATION 
Mount Morris, Illinois 


(1) Please send the FREE turkey booklet “Turkey Care and 
Cookery in the Restaurant.” (Larger quantities by special 
arrangement) 

(J Enclosed, $1, check or money order, for 300 samples of tur- 
key menu clip-ons, printed in full, natural, appetizing color. 





















MENU CLIP-ONS 
A bright array of 30 colorful PAP OSS nnn anncseec cen e nsec cnnc ene nnn ennnnececnnnnnnessnnacsesecsennenntnt 
menu clip-ons and table tents ia Go sl a a MELE et 


to stimulate your turkey sales. 


300 for $1. Distribution limited to Continental United States. 
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Seminar Report 


Sanitation and Maintenance 


Key Area for Concern in Clubs 


By John C. Salonik, President 


Penn Building Maintenance Corporation 
Pittsburgh, Pennsylvania 


HE manager of today must be a 

specialist in all phases of club op- 
erations: a connoisseur of foods and 
wines, service, bookkeeping, purchas- 
ing, labor relations, maintenance and 
sanitation and above all a student of 
psychology in studying the likes and 
dislikes of his members, guests and 
personnel. 

One of these phases to which many 
times little thought is given is sanita- 
tion and maintenance, which is an im- 
portant factor in club operations. 

There are many phases to be cov- 
ered in maintenance. I will endeavor 
to point out the most important items 
that you must keep in mind to assure 
a clean and wholesome club. 

The manager should set up an es- 
tablished sanitation and maintenance 
program as to daily, weekly, monthly 
and yearly frequencies, with proper 
supplies, equipment and standards set 
up for each. In other words, give the 
employes specifications of what work 
is to be rendered each day. One of the 
greatest obstacles to any program is 
human resistance to new ideas and 
methods. Employes should be trained, 
and with proper supervision a vastly 
more efficient labor- and material-sav- 
ing program can be established. 


Floor maintenance. New developments. 
Wood floors, finished and cork tile. 
This type of floor to be maintained 
with extreme caution. 

Daily. Dust with treated dust mop 
sprayed with a dust control product 
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such as Dustcheck, Velva-sheen or 
equivalent. 

Periodically. Clean, wax and buff. 
Depending on wear, floor should be 
cleaned and waxed with a special 
cleaner and waxing product, which 
will clean and wax in one operation. 
When dry, buff with turkish toweling, 
carpeting or lambs wool. Carpet rem- 
nants are suggested because of cost. 

Spot cleaning. Many times the en- 
tire floor does not require waxing, 
and spot cleaning and buffing are suf- 
ficient. 

If other waxes or floor finishes are 
used, a mild synthetic detergent or 
solvent should be used in cleaning or 
stripping. 

Cork tile. Use a carnauba wax; oth- 
ers become tacky. 

Wood floors (unfinished maple or 
oil-treated). Scrub with tri-sodium 
phosphate and rinse thoroughly. This 
will also bleach floor. 


Asphalt tile, linoleum, rubber tile. 
Daily. Dust with treated dust mop. 
Periodically. Clean, wax and buff. 

Care should be taken that only neu- 

tral synthetic cleaners be used, but 

ammonia can be added when stripping 
of wax is required. 

With the development of new scrub- 
bing pads by Minnesota Mining and 
Behr Manning Company, harsh wax 
strippers are not necessary for strip- 
ping a floor on each waxing. A sched- 
ule of once or twice a year should be 
carried out, however. Spot cleaning 
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ciation. 


and waxing in traffic areas will pre- 
vent wax build-up and reduce cost 
of maintenance. Cold-water mopping 
of floor and buffing can be done with- 
out removing wax. Buffing can also 
be done with a piece of carpet under 
the buffing brush, which will elim- 
inate streaks and swirls. Wax should 
be applied, when floor is thoroughly 
dry, in two thin coats (cut wax with 
one quart of water to gallon of wax). 
In applying wax on rubber tile care 
should be. given that no non-slip 
product be used and a carnauba water 
emulsion wax be used, thus prevent- 
ing dirt checking or spots. Rubber tile 
in many of the buildings we maintain 
is waxed only once or twice a year, 
when spot waxing is done (wax is 
cut 50-50 with water and buffed). 

Linoleum floors are washed peri- 
odically with a special linseed oil 
soap which prevents dryness and adds 
life to the linoleum since linoleum is 
a composition of ground cork and pig- 
ments held together with linseed oil 
and resins. Linoleum desk tops are 
also treated with linseed oil. 

Great improvements have been 
made in floor finishes to prevent yel- 
lowing and to provide scuff resist- 
ance, buffability and ease in remov- 
ing. 
If asphalt tile is used in an area 
where oils or grease might be tracked, 
a periodical application of asphalt tile 
sealer will prevent damage. 

If chair casters or rollers are used, 
please remember the following: as- 
phalt tile, use rubber only; rubber or 
vinyl tile, use fiber or plastic. Fiber 
or plastic casters and rollers damage 
asphalt tile. 

Caution: Avoid use of oils, grease, 
solvents, strong alkalis, excessive wa- 
ter and oil sweeping compounds. Use 
synthetic detergents. 


Vinyl and vinyl] asbestos. 

Daily. Same as other floors. 

Periodically. It is said this type of 
floor covering does not require wax- 
ing, but I definitely recommend wax- 
ing. Wax should be cut 50-50 with 
water, which will prevent scratching. 
Some waxes will not adhere to vinyl 
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SEGMENT OF YOUR FOOD DOLLAR... MAKE SURE 
YOU GET THESE BASIC VALUES FROM YOUR SUPPLIER: 


Quality which is consistent and reliable 


Government inspection of plant facilities 
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3 Ample cooler and freezer capacity to meet your needs 
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Attention to Detail Important in Club Sanitation and Maintenance 








John C. Salonik 


tile and will cause gum-up. Spot clean 
and wax as other floor coverings. 

I recommend vinyl asbestos type 
floor covering for areas where grease, 
oils, alcohol, etc., may soil the floor, 
such as kitchens, pantries, grill rooms 
(where spike shoes are not permit- 
ted), hallways, entrances and areas 
back of bars. This floor covering will 
withstand constant mopping and col- 
ors will not fade. 

Use mild synthetic detergents for 
general cleaning. To remove rubber 
marks and marks not removed with 
detergents, use small amount of 
cleanser or pumice placed on area and 
rubbed with rag or fine steel wool. 


Terrazzo. 

Daily. To be maintained as other 
floors. 

Periodically. This floor will with- 
stand mopping and is highly recom- 
mended for lobbies, hallways and rest 
rooms. A mild detergent can be used 
for mopping, but I recommend pyro- 
phosphate (approximately one ounce 
to gallon of water) on weekly mop- 
ping and clear water only on daily 
mopping. 

Once a year the floor should be giv- 
en a thorough scrubbing with a mild 
cleanser, rinsed thoroughly and then 
followed with a rinse of two ounces of 
vinegar to a gallon of water. This will 
neutralize any salts, etc., on the floor. 
When floor is thoroughly dry apply a 
thin coat of terrazzo sealer, buff with 
fine (00) steel wool. Some of the new 
acrylic non-yellowing floor finishes 
can be used also as a sealer. 

I would not recommend this floor 
for kitchens—it will absorb oils, 
grease, etc., and many stains are dif- 
ficult to remove. Caution: Avoid 
soaps, oil sweeping compounds, acids 
and strong alkalis. 


Quarry tile. Abrasive or non-abrasive. 
Daily. Maintain as other floors. 
This floor is highly recommended 

for kitchens and should be installed 
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with a tile cove base thus avoiding 
corners or areas where dirt will col- 
lect. 

To avoid slipping on non-abrasive 
tile, for general mopping use small 
amount of tri-sodium with a synthetic 
detergent added as a wetting agent. 
Definitely avoid soaps, which cause 
scum that is difficult to remove and 
which becomes slippery. General re- 
sistance on this floor is good. 


Concrete, unpainted. 

New floors should be sealed with 
a hardening agent, thus preventing 
the floor from absorbing oils, grease, 
etc. If oil and grease are to be re- 
moved use tri-sodium with hot water 
or such solvents as Per-clean, Gulf 
Stoddard, but no combustible prod- 
ucts. Caution: Avoid soaps and acids. 


Washrooms. Specifications should be 
as follows: 

Daily. Clean washrooms thoroughly, 
which includes washing floors, sinks, 
bowls, mirrors, hardware, etc. Re- 
plenish all washroom supplies. Dust 
ledges. Damp wipe walls around sinks 
and urinals. Remove soil prints from 
compartment doors. Spray washrooms 
with a germicidal agent. 

Weekly. Clean interior and exterior 
of bowls and urinals. Clean entire 
toilet seat with a germicidal agent. 
Clean interior of bowl with bowl 
cleaner and brush, removing all stains. 

Monthly. Polish hardware. Wipe 
compartments with damp cloth. Clean 
sink drains with small thin brush, 
placing one-half ounce of bow! cleaner 
in drain and avoiding contact with 
bowl. 

In old-style urinals place trap ball, 
inflate and then place liquid bowl 
cleaner, let stand five or ten minutes, 
remove ball and clean with wire 
brush. This will avoid odors. 

I recommend that an odorless con- 
centrated germicidal be added to all 
wash water used when cleaning wash- 
rooms. 

If new construction or washroom 
remodeling is planned in future I sug- 
gest the following: 1. Toilet room 
compartments to be suspended, thus 
eliminating base legs and corners 
and permitting accessibility for mop- 
ping. 2. Urinals should be of the bowl 
flush type or, in other words, a type 
which is similar to a commode. This 
requires less maintenance and pre- 
vents odors. 3. Floors should be ce- 
ramic tile, quarry tile or terrazzo 
with cove base. 


Shower room. Floors should be rinsed 
daily and once a week cleaned thor- 
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oughly with a mild solution of tri- 
sodium phosphate with common house- 
hold ammonia added to remove soap 
film. If rust stains prevail use house- 
hold cleanser. Clean soap trays daily 
and replenish soap where necessary. 


Cleaning of stainless steel. Steel wool 
should never be used; this will cause 
a rust stain. 

In giving stainless a thorough clean- 
ing, use only a mild cleanser in wash- 
ing and wipe down with damp turkish 
toweling. A mixture of 50 per cent 
Russian mineral oil and 50 per cent 
lacquer thinner (shake well and apply 
with fine cloth and wipe with clean 
cloth) will help to prevent finger 
marks, etc. All marks then can be 
removed with a dry cloth. Do not use 
this on top of working surfaces on 
kitchen equipment, but on sides only. 
Caution: Avoid steel wool, acids or 
chlorides. 


Wall-washing. In washing use a mild 
detergent and above all use good wool 
sponges, such as Rock Island or Med- 
iterranean sponges, which hold water 
and also draw water when rinsing. 
Synthetic sponges are rough and do 
not hold water. 

Periodic spot washing of doors, 
frames and the area around light 
switches and dusting of walls with 
clean dust mops or turkish toweling 
keeps walls looking better and pre- 
serves the paint. Above all a weekly 
program of removing cobwebs from 
walls, ceiling corners and light fix- 
tures should be carried out. Cobwebs 
can make the most handsomely dec- 
orated room look shabby and unkept. 
To remove stubborn spots a mild 
cleanser can be used lightly. With 
proper equipment an employe should 
be able to wash approximately 300 to 
400 square feet per hour. 

Acoustical ceilings should be cleaned 
with wall paper cleaner or dry cleaned 
with rubber sponges. 


Carpeting. All carpeting should be 
vacuumed daily. When _ stubborn 
stains such as oil, grease, etc., have 
been tracked, the carpeting should be 
spot cleaned with carbon tetrachloride 
(avoid breathing of fumes) or Car- 
bona which is also good for cleaning 
upholstered furniture. Larger soiled 
areas can be shampooed with a scrub 
machine or by hand. 

I also suggest that all carpeting be 
sprayed at least twice a year to pre- 
vent moths and carpet beetles (espe- 
cially around the edges, corners and 
under furniture). The spray should 
be a good insecticide or one contain- 
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ing chlordane. Many of these sprays 
are available in Aerosol containers. 


Window cleaning. A schedule of clean- 
ing should be set up on all windows 
depending on weather and _ season. 
During winter months the inside re- 
quires more cleaning than the exterior 
due to heat. In most areas windows 
are cleaned once a month or once 
every 60 days. Lobby windows should 
be cleaned daily or weekly depending 
on conditions. In cleaning use sponge, 
squeegee and clear water. Wipe base 
and edges with chamois. 

To remove putty, etc., use fine steel 
wool with a small amount of tri- 
sodium phosphate or ammonia added 
to the water. Avoid silicone products 
in cleaning windows. 


Kitchen canopies and ducts. This is 
the fire hazard of any kitchen and 
every precaution should be taken to 
keep this area thoroughly clean. The 
exposed areas should be cleaned and 
de-greased with tri-sodium phosphate 
or a good solvent. The interior of the 
ducts should be cleaned at least once 
a year. In many areas the local fire 
department makes periodic surveys 
of clubs, restaurants and hotels as 
part of their safety programs. 

I have endeavored to give you what 
I think are the important phases in 
proper sanitation methods. Until re- 
cently in the working careers of all 
but the youngest of us here, “manage- 
ment” and “sanitation” were two 
ideas which had little to do with each 
other. Sanitation was and is, house- 
keeping, whether in the home or at 
the club. 

Increasingly stringent enforcement 
of the Federal Food and Drug Act and 
of requirements of the state, county 
and local health authorities has con- 
vinced management that sanitation is 
as necessary a part of its business as 
any other. 





William Pomeroy Elected 


William T. Pomeroy, president of 
the Sterling China Co., in an inter- 
view after his election as president of 
the U. S. Potters Assn., said that sales 
“by American potters averaged a 10 
per cent increase last year over the 
1958 total in spite of a strengthening 
in the import field. 


Named District Manager 


L. E. Foreman has been appointed 
Los Angeles district sales manager by 
Wear-Ever Aluminum, Inc., succeed- 
ing H. E. O’Rear, who has retired 
after 15 years as sales manager of the 
district. ai 
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the imported 
English Gin that 
outsells all 
others combined 





Beefeater—symbol of 
integrity in British tradition 
and in the finest English Gin 
... unequalled since 1820 





BURROUGHS 


BEEFEATER GIN 


Imported by KOBRAND CORPORATION, New York 1, N. Y. 94 Proof, Distilled from Grain 
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This is a book of which the author, Charles Finance, 
and the publisher can be justly proud—the author be- 
cause it represents his years of international expe- 
rience, displaying his artistic ability in catering as well 
as photography; the publisher because we are so fortu- 
nate as to bring our readers this very beautiful and 
useful book, sorely needed by the industry. We offer it 
with confidence, knowing that it will prove a great 
boon to the catering industry which the author and we 
so proudly serve. 


Step-by-Step Procedures 


There are many excellent step-by-step procedures in 
the book—in photographs fully explained in the text. 
These are in such detail that even the novice may fol- 
low them and feel sure that the result will be satisfac- 
tory. 


Among these series of illustrations, some with eight or 
nine in each series, are: Preparation of a Cold Whole 
Salmon, Preparation of Salmon Mousse, of Salmon 
Filets, of Lobster, of Cracked Crab, of Galantine of 
Capon or Turkey. On the latter there are nine illus- 
trations showing the basic preparation and many more 
showing various platters with different garnishes. The 
same thing is true of the Preparation of a Suckling 
Pig and of Chaudfroid of Capon. 


There are illustrations of several trays of canapés show- 
ing various arrangements, some with center pieces, 
some without. There are also many illustrations of 
individual canapés as well as hors d’oeuvres, both hot 
and cold. 


The chapter on decorations shows dozens of ways of 
beautifying food with the simplest of materials—cu- 
cumber and tomato skins; sliced cucumbers; the leaves 
of leeks, onions, and chives; radishes and olives; a rose 
made from smoked salmon, and many others. 


There is also a section on napkin folding with illustra- 
tions. 


The chapter on Salads contains 126 salad suggestions 
and more than 50 illustrations. 


Book Department, Club Management 


408 Olive St., St. Louis, Mo. 


Please send BUFFET CATERING @ $12.00. (Orders outside U. S. or possessions must carry 45 cents postage.) 
.......Enclosed is check to cover. (Postage is prepaid on such orders except outside U. S.) 


weer: Please send C.O.D. Enclosed is $1.00 for deposit. (C.O.D. orders only possible in U. S. or possessions.) 


PUPNONG is bic Sie bin oho as Bes nae eiais B ag ne ene ee ae ADDRESS 
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The Author 


Charles Finance has won a long and distinguished 
list of awards both in Europe and America. In ad- 
dition to his work in Europe he has served as Exec- 
utive Chef at the Balmoral Club, Nassau; for West- 
ern Hotels in San Francisco, Palm Springs, and Los 
Angeles; at the Caribe Hilton, the Greenbrier, and 
the Ridglea Country Club, Fort Worth. He has 
served as Professor of Culinary Art in the Swiss Hotel 
School in Lucerne; in schools in Copenhagen, Oslo, 
and Helsinki; and for the Insular Government in 
Puerto Rico. He was the first man to lead an 
American Culinary Team to the Culinary Olympics 
in Switzerland where his team won top honors. This 
book offers ample proof of all the “know-how” ev- 
idenced by the foregoing. 
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A. C.—Athletic Club 
C. C.—Country Club 
G. C.—Golf Club 


U. C.—University Club 
Y. C—Yacht Club 

O. C.—Officers Club 
(R.)—Retired 


(A.)—Associate (H.)—Honorary 


A 


Abarr, Jr., Earl L., South Side C. C., P. O. Box 361, Decatur, Ill. 

Abbott, Hildegarde, Womans Club of Wisconsin, 813 E. Kil- 
bourn, Milwaukee 2. 

Abernethy, J. Robert, Fraternal Order of Eagles, 160 W. Frank- 
lin Ave., Gastonia, N. C. 

Ackerman, Alfred A., Glen View Club, Golf, Ill. 

Adams, Raymond M., Princeton Club, Park Ave. & 39th St., 
New York 16. 

Adams, Russell E., Hidden Valley C. C., P. O. Box 3058, Reno, 
Nev. 

Adams, Silas E., 1109 South Danville, Abilene, Tex. 

Adkins, W. J., Isle Dauphine Club, Dauphine Island, Ala. 

Adler, Morris, Warrington G. & C. Club, Warrington, Pa. 

Aimi, Jacques N., Woodmont C. C., Rockville, Md. 

Aiuppa, Joseph P., 122 Beauteau Ave., Lake Zurich, Ill. 

Albert, Alfred R., Oakwood Club, 1516 Warrensville Center 
Rd., Cleveland 21. 

Albrecht, Matt J., Chicago Y. C., Foot of Monroe & Lake Front, 
Chicago. 

Alexander, A. Harold, Piqua C. C., Piqua, Ohio. 

Alley, W. Bradley, Dallas A. C., Dallas 10. 

Allgaier, Jr., Jack C., Omaha A. C., 1714 Douglas St., Omaha. 

Allix, Pierre, 4876 Audubon Ave., Detroit 24. 

Almack, M/Sgt. Jack M., Keflavik NCO Open Mess, APO 81, 
New York. 

Aloi, Sam, Akron City Club, Ohio Bldg., Akron 8. 

Alward, Walter I., Gipsy Trail Club, RFD 3, Carmel, N. Y. 

Aman, Steven J., Bel-Air C. C., 10768 Bellagio Rd., Los Angeles 
24, 


THE ROSTER OF THE CMAA 


Andersen, Jorgen, Pioneer Club, Pioneer Building, Lake 
Charles, La. 

Anderson, Alma D., U. C., 801 N. Charles St., Baltimore 1. 

Anderson, J. Dave, Pensacola C. C., Box 1444, Pensacola, Fla. 

Anderson, John M., O. C., Offutt Air Force Base, Omaha. 

Andresen, Herbert F., Westmoreland C. C., Wilmette, II. 

Andrews, F. C., Minneapolis A. C., Minneapolis. 

Andrews, Frank, Commissioned Officers Mess, Cecil Field, 
Jacksonville, Fla. 

Andrews, Harry C., 35 Vincent Ave., Belmont 78, Mass. 

Andrieux, Raymond (River wh Quality Hill Tower, 817 
Jefferson St., Kansas City, Mi 

Andro, George O., Wacken Elks No. 702, 226 N. Sheridan 
Rd., Waukegan, ill. 

Andro, Harry, B. P. O. Elks 737, 18 Villa Court, Elgin, Ill. 

_—-* S., Elks Club, 1214% Pacific Ave., Santa Cruz, 

alif. 

Antonissee, Hendrik J., River Club, Prudential Bldg., Jackson- 
ville 7, Fla. 

Archibald, Frank V., Elks Club, Fargo, N. D. 

Arena, Thomas G., Belmont C. C., 181 Winter St., Belmont, 


Mass. 

Arens, Frank G. (A.), Naval Avionics Facility Cafeteria, Indi- 
anapolis. 

Aris, Byron, Lakewood C. C., West 10th Ave. & Pierce, 
Lakewood, Colo. 

Arnold, Albert J. (Oritani Field Club), South 11 Fairview Ave., 
Paramus, N. J. 

Arnold, — C., Berry Hills C. C., P. O. Box 869, Charleston 
23, W.V 

Arnts, Russell C., Essex Y. C., Essex, Conn. 

Ashworth, Jr. Fred O., Mohawk Club, 1 N. Church St., Sche- 
nectady, N 3 

—_—s — T., Shreveport C. C., P. O. Box 9037, Shreve- 
port, L 

Atkins, William M., 432 Heloise St., Jackson, Miss. 





Wesson makes news 


with convenience... 

















5 GALLON 
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e New 2-gallon Wesson is easy to lift, easy to 
pour. Ideal size for salad pantry use... con- 
venient quantity for deep fryer ... easy to 
handle for pan frying or grill work. 


e Spill-proof Pour-o-scope is so easy to use. Just 
unscrew cap, pull up spout and pour—without 
wasting a drop. 


gallon can. 


e e Where size and weight of package is not a 
( lho Pure Vegetable OL + factor, you can still buy Wesson in the 5- 


For the names of your nearest Wesson distribu- 
tors, write us, P.O. Box 144, New Orleans 3G, La. 


Vegetable oil is no sideline with us... 
that’s why Wesson is light and fine as an oil can be. 
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The Wesson People 


Makers of Heavy-Duty MFB... Keap... Quik-Blend... 
Meedo... Quiko... Task 
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Atkins, Jr., Wilson H., El Camino C. C., P. O. Box 747, Ocean- 
side, Calif. 

Atkinson, Derek D., River Club, 447 E. 52nd St., New York. 

Atkisson, Russell E, Manor C. C., Rockville 13, Md. 

Attebery, Curtis ake Elks Lodge’ 1747, 312 w. Main, Farming- 
ton, N. M. 

Atwood, Douglas G., Goose Creek C. C., Leesburg, Va. 

Atwood, John W., Twin Hills G. & C. C., 3401 N. E. 36th St., 
Oklahoma City. 

Aubin, Jr., Charles J.. Spouting Rock Beach Assn., Bailey’s 
Beach, Ocean Ave., Newport, a a 

Aubin, Richard A,, 4125 Rainbow Blvd., Kansas City, Kan. 

Auerbach, J may Wichita C. C., 8501 E. 13th St., Wichita. 

Aull, William A., Westchester Hill G. C., Ridgeway, White 
Plains, ee a 

Ayres, Robert J. H., Mid-Day Club, 33 S. Clark, Chicago 3. 


Bach, Franz (R.), 500 N. Forest Rd., Williamsville 21, N. Y. 

Backus, Jr., George L., Meadow Brook Town & C. C., 2105 
N. Green Bay Rd., Racine, Wis. 

Baker, Donald B., Hanover C. C., Abbottstown, Pa. 

Bailey, James F., Brandywine C. C., 4601 Concord Pike, Wil- 
mington, Del. 

Baldasary, Jack N., Butler C. C., Box 448, Butler, Pa. 

Baldini, E. Gino, 3110 Holt St., Charlotte, N. C. 

Ball, George Wm. Michael, Richmond C. C., Richmond, B. C., 
Canada. 

Bandura, Stephen M., Mid Day Club, Liberty Bank Bldg., Main 
at Court St., Buffalo. 

Banfer, Wm. (A)., 1220142 Tangerine Ave., St. Petersburg 5, Fla. 

Bangs, Charles R. (A.), Maxim’s, 9516 Harding, Miami Beach. 

Bangs, Jr., William B., U. C., 76 East Monroe St., Chicago 3. 

Bangs, III, William B., Southern Hills C. C., P. O. Box 7247, 
Brookside Sta., Tulsa. 

Bannas, Carl L. (A.), P. O. Box 147, Sarasota, Fla. 

Barbano, Louis J. (A.), 513 Gray, Antioch, Calif. 

Barbour, Henry O., Houston Club, P. O. Box 2138, Houston 1. 

ae ac Jr., Cletus T, Moose Club, P. O. Drawer 2467, Hickory, 

nC. 


Baribeau, Raymond D., Camargo C. C., 8605 Shawnee Run Rd., 
Cincinnati 43. 

Barnette, Robert W., Myers Park C. C., P. O. Box 6054, Char- 
lotte 7, N.C. 

Barr, James W., Chagrin Valley C. C., 4700 Solon-Orange, May- 
field Center Rd., Chagrin Falls, Ohio. 

Barr, Lee C., Brookview C. C., 8200 Wayzata Blvd., Minne- 
apolis 26. 

Barrett, Herbert J., Washington G. & C. C., 3017 N. Glebe Rd., 
Arlington, Va. 

Barrett, Rudwell R., Beach Point Club, Inc., Mamaroneck, N. Y. 

Barrow, Jr., Ted, Raleigh C. C., Raleigh, N. C. 

Barrows, Stanley W., c/o Whitney Hotel, Atlantic, Iowa. 

Bartholomew, Joshua F., Elks Club, 31 S. Eighth St., Allen- 
town, Pa. 

Bartlett, Charles F., Detroit Boat Club, Belle Isle, Detroit 7. 

Bartlett, Lucille C. (A.), Scottish Old Peoples Home, 28th & 
Desplaines Rd., Riverside, Ill. 

eee it —_ L., Island Hills G. C., Lakeland Ave., Say- 
ville 

Bageato, Alfred, Dunes Club, Boston Neck Rd., Narragansett 

ier 

Bauer, Franz, The Colony Club, 2415 W. Michigan Ave., Kala- 
mazoo, Mich. 

Bauer, Paul D. (A.), 800 Clinton St., Waukesha, Wis. 

Baule, Louis J., Evanston G. C., 4401 Dempster St., Skokie, III. 

Bauter, Lynn, Beaver Valley C. C., Patterson Heights, Beaver 
Falls, Pa. 

Baxley, Josephine, City Club, Adolphus Tower, Dallas. 

Bayard, Jack J., Pottawatomie C. C., P. O. Box 67, Michigan 
City, Ind. 

Bayard, Mrs. Marion E., Pottawatomie C. C., P. O. 67, Michigan 
City, Ind. 

Becker, William G., 64 S. Linden Ave., Mundelein, Tl. 

Bayley, Reginald E, Corral De Tierra C. C., P. O. Box 1434, 
Salinas, Calif. 

Bearden, Glenn W., Standard Town & C. C., University Dr., 
Brookhaven, Ga. 

Beck, Max R., Columbia C. C., Chevy Chase, Md. 

Beckerle, Walter A., Box 725, Dania, Fla. 

Beckmann, Fred G. (A.), R. F. D. Rt. 3, Box 158, Savannah, Ga. 

Beeman, Margaret J., 210 S. Atlantic Ave., Ormond Beach, Fla. 

Beever, Donald R., Philadelphia C. C., Gladwyne, Pa. 

Bel-Castro, Nicholas M. (Tam O’Shanter C. C.), 8334 N. Karlov, 
Skokie, Il. 

Beldowicz, Leonard F., Hickam O. C., Hickam AFB, APO 953, 
San Francisco. 

Bell, Burton, Bath & Tennis Club, Palm Beach, Fla. 








Bell, Howard R., Golden Valley G. C., Inc., 7001 Golden Valley 
Rd., Minneapolis 27. 

Bell, Hugh G., Islington G. C., Box 131, Station S, Toronto 18, 
Ont., Canada. 

Bell, Isabelle A., Gen. Delivery, St. Petersburg Beach, Fla. 

Bell, Robert, Hercules C. C., Lancaster Pike, Wilmington, Del. 

Bell, Mrs. Susie, Austin Club, Box 1164, Austin, Tex. 

Bellaart, J. C., Recess Club, Fisher Bldg., Detroit. 

Bender, Mrs. Dorothy J., Colony Club, 17 N. Jefferson St., 
Richmond, Va. 

Benecke, Richard, Lawyers Club, 115 Broadway, New York. 

Benedict, William B., Topeka C. C., Topeka, Kan. 

Benish, Robert A., Oakwood C. C., P. O. Box 5005, Kansas 
City 32, Mo. 

Bennett, John W., Commercial Club, 465 California St., San 
Francisco 4. 

Bennett, Richard D., Wynn Stay Club, 228 W. Walnut St., 
Louisville. 

Benso, G. A., Dearborn C. C., 800 N. Military, Dearborn, Mich. 

Benson, Charles C., Milwaukee Press Club, 125 E. Wells St., 
Milwaukee 1. 

Benson, Velus G., Saginaw C. C., 4465 Gratiot, Saginaw, Mich. 

Benvin, Nicholas, Rockaway Hunting Club, 615 Ocean Ave., 
Cedarhurst, N. Y. 

Beresford, Luella J., Clifton Club, 17884 Lake Rd., Cleveland 7. 

Berg, Jack F., Glen Garden G. & C. C., 2916 Glen Garden 
Drive, S., Ft. Worth. 

Berger, Adolph G. (A.), P. O. Box 181, Ligonier, Pa. 

Berndt, Harold J., Town & C. C., 2279 Marshall Ave., St. Paul. 

Bernnard, Robert M., Spokane C. C., Rt. 5, Spokane 53, Wash. 

Berrini, Peter R., Tatnuck C. C., 1150 Pleasant St., Worcester 2, 


Mass. 

Berry, Robert E. (A.), 4314 Stanford St., Chevy Chase 15, Md. 

Best, Frederick, Bankers Club, 120 Broadway, New York 5. 

Bick, Mrs. Opal, Rock Island Arsenal G. C., Rock Island, Ill. 

Bickford, George D., Davenport Club, 404 Main St., Davenport, 
Iowa. 

Biddulp, George, Springvale C. C., Canterbury Rd., N. Olm- 
stead, Ohio. 

~~ Curtis W., Wildwood C. C., 5000 Bardstown Rd., Fern 

ree y. 

Billingsley, George E. (R.), 1236 S. Victor, Tulsa 4, Okla. 

Birchfield, John C., Meadowbrook C. =. Richmond, Va. 

Birkler, ae 5 Race Brook C. OR Orange, Conn. 

Birner, William F., Sunningdale C. C., Scarsdale, N. Y. 

Bischofberger, Emile (A.), 21706 Louise, St. Clair Shores, Mich. 

Biscus, Peter (A.), 3346 Beecham Rd., Gahanna, Ohio. 

Bishop, Faxon H., Olympic Club, 524 Post St., San Francisco. 

Bissley, Paul L., Union Club, 805 Gordon St., Victoria, B. C., 
Canada. 

Bivens, Jeannie, Insurance Club, Statler-Hilton Hotel, Dallas. 

Black, John L., 10521 Dermstadt Rd., Evansville 10, Ind. 

Black, Troy B., 400 Pine Crest Rd., N. E., Atlanta 5. 

Blades, Dorrace R., Tyler Woman’s Forum, 911 S. Broadway, 
Tyler, Tex. 

Blaisdell, R. Haskell, St. Clair C. C., R. D. 2, Bridgeville, Pa. 

Blank, Ernest, Ridglea C. C., Bernie Anderson Ave., P. O. Box 
9355, Ft. Worth 7. 

Blaufuss, Frank Louis, Spring Lake G. & C. C., Warren St., 
Spring Lake Heights, N. J. 

Bleise, Vernon L., 270 Edison St., Pontiac, Mich. 

Blom, Harry J. K. (A.), 343—191st Terrace, Miami Beach 54. 

Bodkin, John D., Aronimink G. C., St. Davids Rd., Newtown 
Square, Pa. 

Bodollo, Stephen V., Douglaston Club, Inc., 600 West Dr., 
Douglaston 63, N. Y. 

Boettcher, William J., Ridge C. C., 10522 South California, 
Chicago 43. 

Bonaudi, John A., Recess Club, 60 Broadway, New York 4. 

Bond, Herbert Wm., La Jolla Beach & Tennis Club, 2000 Spin- 
drift Drive., La Jolla, Calif. 

Bond, John J., 132 Shunpike Rd., Madison, N. J. 

Borchetta, Michael N., Innis Arden G. C., Tomac Ave., Old 
Greenwich, Conn. 

Borden, Thomas W., White Bear Y. C., Dellwood, White Bear 
Lake 10, Minn. 

Boswell, Louis M., Petroleum Club, 618 S. Main, Tulsa, Okla. 

Boswell, Marion L., Pasadena G. C., 6400 Gulfport Blvd., S., 
St. Petersburg, Fla. 

Boudreau, Ernest J. (A. ), 1734 S. Harbor, Anaheim, Calif. 

Boughton, —_ G., Spring Brook C. C., Mt. Kemble Ave. * 
Morristown, N. J 

Bourland, Vergal, ‘Colonial C. C., 3735 Country Club Circle, 
Ft. Worth. 

Boury, Henry A. (A.), 630 Gramatan Ave., Mt. Vernon, N. Y. 

Bouseman, Maurice O., Elks Club 894, Prairie & Ferris Sts., 
Galesburg, Ill. 

Bouthilette, = E., Vesper C. C., R. F. D. 1, Lowell, Mass. 
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a drink 
is only as 


S RH Confidence comes straight from the 


knowledge that the incomparable taste of 
as the 7 Crown never varies. The pleasure is in 
whiskey the trying. One taste will make you sure. 


that makes it 


say SEAQraM’s and be Sure 


BLENDED WHISKEY. 86 PROOF. 65% GRAIN NEUTRAL SPIRITS. SEAGRAM-DISTILLERS COMPANY, NEWYORK CITY. 
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Bowden, John, Anderson C. C., Box 458, Anderson, Ind. 

Bowen, Joe E., Sand Point C. C., 8333—55th St. N. E., Seattle 15. 

Bowen, Tessie, Tyler Club, Box 1191, Tyler, Tex. 

Boyd, Donald R., Highland G. & C. C., 52nd St., Indianapolis 8. 

Boyd, Jr., Mason W., Rock Hill Lodge 1318 B.P.O.E., Drawer 
1000, Rock Hill, S. C. 

Brace, Stewart E., Orchard Park C. C., 529 S. Buffalo Rd., 
Orchard Park, N. Y. 

ary, Alicia M., Town Club, 2115 S. W. Salmon St., Portland 
5, Ore. 

Brage, Erik B., Orphei Singing Club, 1332 Irving Park Rd., 
Chicago. 

Brainard, Ira F., 23 Masconomet Rd., Ipswich, Mass. 

Brainard, Robert M. (A.), 80 Benwood Ave., Buffalo 14. 

Brake, Robert L., Elmcrest G. & C. C., Box 1308, Cedar Rapids, 
Iowa. 

Brandon, Karl J., Porcupine Club, P. O. Box 398, Nassau, Ba- 
hamas. 

Brandstetter, Frank M. (A.), 3054 S. Ewing, Dallas. 

Brandt, Charles H., Baton Rouge C. C., 8551 Jefferson High- 
way, Baton Rouge 6, La. 

Bray, Charles E., U. C., 614 S. Hope St., Los Angeles. 

Brem, Joseph, Niagara Falls C. C., Lewiston, N. Y. 

Bremer, William F., Pasadena A. C., 425 E. Green St., Pasa- 
dena 1, Calif. 

Brennan, John T., Birmingham C. C., P. O. Box 112, Birming- 
ham, Mich. 

Brennan, M. C. “Pat,” Old Warson C. C., 9841 Old Warson Rd., 
St. Louis 24. 

Brewer, Betty Mae, Jacksonville C. C., Jacksonville, II. 

Brewer, William A., Montreal A. A. A., 2070 Peel St., Montreal, 
Quebec, Canada. 

Brewton, B. Anthony, Carmel C. C., P. O. Box 6112, Char- 
lotte 7, N. C. 

Brinkman, William E., Elks Club, 601 Lake Ave., Racine, Wis. 

Bristol, James T., Illinois A. C., 112 S. Michigan Ave., Chicago 
S 


Brod, Kurt Allen, Fenway G. C., White Plains, N. Y. 

Brogan, Paul R., Army Navy C. C., 2400—18th St., S., Arling- 
ton, Va. 

Brooks, Albert M., 1314 Romany Ave., Charlotte, N. C. 

Brothers, Robert G., 1907 Parkway Blvd., Alliance, Ohio. 

Brown, Eric F., Field C. C., P. O. Box 1871, Sarasota. 

Brown, George M., Elks Club 326, P. O. 707, Roseburg, Ore. 

Brown, Sr., Harold N., Army Navy C. C., 2400—18th St., S., 
Arlington, Va. 

Brown, Harvey D., Meadowbrook C. C., Kansas City. 

Brown, Jr., I. Howard, Houston Y. C., LaPorte, Tex. 

Brown, Joel William, Los Altos G. & C. C., Los Altos, Calif. 

Brown, Lyle E., St. Paul A. C., 340 Cedar St., St. Paul. 

Brown, Paul H., Brooklawn C. C., Bridgeport, Conn. 

Brown, Ray K., Elks Club, 3201 S. Hillside, Wichita 16, Kan. 

Brown, Roscoe C., Hillcrest C. C., 2200 E. Larpenteur Ave., 
St. Paul 17. 

Brown, Thomas A., Latrobe C. C., R. R. 4, Box 380, Latrobe, Pa. 

Brundage, W. Paul, Bath Club, Miami Beach 41. 

Brunner, Frank G., 70 Blackhawk Drive, Park Forest, III. 

Brusco, Patsy, Mountain Lakes Club, 18 Lake Drive, Moun- 
tain Lakes, N. J. 

Brusini, Frank, Building Trades Employers Assn., 711 Third 
Ave., New York. 

Brydges, Mack (A.) (Anandale G. C.), 1201 W. Colorado: St., 
Pasadena, Calif. 

Bubb, Richard F., Ft. McPherson Officers Open Mess, Bldg. 500, 
Ft. McPherson, Ga. 

Buck, Mrs. Mary F., Dayton C. C., P. O. Box 52, Far Hills 
Station, Dayton 19, Ohio. 

Buescher, Jr., William A., Milwaukee C. C., 8000 Range Line 
Rd., Milwaukee 9. 

Buhler, E. (A.), 160 Minot Ave., Chula Vista, Calif. 

Bulka, Wolfgang, Clearview Club, Whitestone, Queens, N. Y. 

Bullock, Paul V., E. Aurora C. C., E. Aurora, N. Y. 

Burdett, Marsada, Petroleum Club, Petroleum Tower, Shreve- 
port, La. 

Burdick, George Owen, Cleveland Skating Club, 2500 Kemper 
Rd., Shaker Heights 20, Ohio. 

Burgett, Jr., J. Rogers, Athlestan Club, 152 St. Francis St., 
Mobile, Ala. 

Burgett, Thomas V., C. C. of Mobile, P. O. Box 2038, Spring 
Hill Station, Mobile, Ala. 

Burkart, Henry, Covenant Club, 10 N. Dearborn, Chicago. 

Burke, Edward M., Forsgate C. C., Jamesburg, N. J. 

Burke, Lawrence A., Aronomink G. C., St. Davids Rd., Newton 
Square, Pa. 

Burness, Thomas B., California Club, 538 S. Flower St., Los 
Angeies 17. 

Burr, Francis J., C. C. of Waterbury, Waterbury, Conn. 

Burr, Woodbury P., Seminole Club, Box 4698, Jacksonville, Fla. 
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Burster, Anton, Furniture Club, 666 Lake Shore Drive, Chicago. 
Buschmann, Dorothea, Kansas City C. C., 62nd & Indian Lane, 
Kansas City 13, Mo. 
Bush, Richard C., Ft. Myers C. C., 1452 Hill Ave., Ft. Myers, 
Fila. 
Bush, William A., Torresdale-Frankford C. C., Frankford & 
Grant Ave., Philadelphia. 
Buswell, Calvin C., Merrill Hills C. C., P. O. Box 402, Wau- 
kesha, Wis. 
Butler, Robert M., Tripoli G. C., 7401 N. 43rd St., Milwaukee, 9. 
Butterfield, Chester W. (A.), 660 S. 69th St., Omaha 6. 
—- Malcolm W., Edgewood C. C., Box 1751, Charleston, 
. Va. 
a Allan J., Lanam Club, Inc., 260 N. Main St., Andover, 
ass. 







Cc 


Cabelitz, Walter C., Amarillo Club, 112 West Seventh St., 
Amarillo, Tex. 

Cagliostro, Angelo, Elks Club, 841 Mulberry St., Macon, Ga. 

~~ Frank X., San Diego C. C., P. O. Box 698, Chula Vista, 

alif. 

Cahill, George P., El Paso Club, 30 East Platte, Colorado 
Springs, Colo. 

Cain, James P., Standard Club, 3503 Narrow Lane Rd., Mont- 
gomery 6, Ala. 

Caldanaro, Tony, R. Rt. 2, Box 12, Wheatfield, Ind. 

Caldwell, Jerry R., C. C. of Birmingham, P. O. Box 234, Bir- 
mingham, Ala. 

Calef, Allan W. (Carlouel Y. C.), 1091 Eldorado, Clearwater 
Beach, Fla. 

Callahan, Ernest W., Hilands G. C., Billings, Mont. 

Callen, James E., Commissioned Officers’ Mess-Open, U. S. 
Naval Academy, Annapolis, Md. 

Calvert-Link, Margaret, Oak Park C. C., P. O. Box 109, Oak 
Park, Ill. 

Calvert-Link, Roy H., Blythefield C. C., Belmont 1, Mich. 

Cameron, Donald, Olympic C. C., 524 Post ‘St., San Francisco 2. 

Cameron, Jr., Lorne A., Sunset Ridge C. C., Winnetka, IIl. 

Camozzi, John C. (R.), 5300 Spring Valley Drive, Pittsburgh 36. 

Camp, A. Lennart, Raritan Valley C. C., P. O. Box 448, Somer- 
ville, N. J. 

Campagna, Thomas J., Short Hills C. C., E. Moline, IIl. 

Campbell, Charles E., North Shore C. C., 134 E. Fairy Chasm 
Rd., Milwaukee 17. 

Campbell, Richard H., Detroit A. C., 241 Madison, Detroit 26. 

Campbell, Sherman, San Gabriel C. C., 411 E. Las Tunas, San 
Gabriel, Calif. 

Canfield, Mary L. (A.), Willow Brook C. C., P. O. Box 1197, 
Tyler, Tex. 

Canfield, Russell B., Willow Brook C. C., P. O. Box 1197, Tyler, 
Tex. 

Capper, Dale M. (A.), 3719 Kensington, Royal Oak, Mich. 

Carey, James O., El Rio C. C., Box 5094, Annex Station, Tucson, 





iz. 

Carey, Jr., John F., C. C. of Lincoln, 3200 S. 24th St., Lincoln 2, 
Neb. 

Carlsen, Mrs. Hazel B., Greenbrier Hills C. C., 2115 W. Big 
Bend Rd., Kirkwood 22, Mo. 

Arthur G. Carlson, South Shore C. C., 7059 S. Shore Drive, 
Chicago 49. 

Carlson, Charles A., Baywood G. & C. C., P. O. Box 573, 
Eureka, Calif. 

Carlson, Carl I., U. C., 12445 N. E. Beech St., Portland 30, Ore. 

Carnes, Vernon I., Glen Lakes C. C., 9500 N. Central Express- 
way, Dallas. 

Carney, Robert F., Winged Foot G. C., Fenimore Rd., Mama- 
roneck, N. Y. 

Carpenter, Marshall O. (A.), Town House—Apt. 806, Birming- 
ham, Ala. 

Carpenter, C. Russell, Lexington C. C., Paris Pike, Lexington, 


y. 

Carpenter, Ursula L. (A.), 929 Goodrich Ave., St. Paul. 

Carr, Jr., Roy, St. Joseph C. C., R.R. 3, St. Joseph, Mo. 

Carrigan, Mrs. Bernadine, Midland C. C., Box 113, Midland, 
Tex. 

Carrigan, John B., Midland C. C., Box 113, Midland, Tex. 

Carrillo, Manuel, Garden City C. C., Inc., 206 Stewart Ave., 
Garden City, N. Y. 

Carvey, Frank P. (A.), 4313 Norwich Dr., Ft. Worth. 

Cary, Morgan, Pennhills Club, Bradford, Pa. 

Cary, Ray B., Cedar Rapids C. C., 27th St. Drive, S. E., Cedar 
Rapids, Iowa. 

Case, Frank W., Denver Club, 518—17th St., Denver 2. 

Casey, Bernard M., New Orleans C. C., 5024 Pontchartrain 
Blvd., New Orleans 18. 

Casey, Harold V., Lafayette C. C., Lafayette Rd., Jamesville, 
N 


bois 
Cassese, Michael E., Eglin O. C., Eglin AFB, Fla. 





Only the natural lustre of fine combed yarns can Create the 
beauty of a Simtex tablecloth. It’s the even strength in both 
warp and filling that adds to the stamina in all Simtex cloths. 
The exclusive Basco” protective process that is applied 
permanently to the fiber itself assures unsurpassed durability 
and long-range economy. Only Stevens exclusive Basco truly 
permanent finish can maintain the look of luxury for the life 
of the cloth. Your choice of sparkling white or fashion colors. 


J. P. Stevens & Co., Inc. New York 36, New York 
* 
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Castillo, Joseph E., Olympic Club, 524 Post St., San Francisco. 

Castle, Ashton, Jonathan Club, 545 S. Figueroa Ave., Los 
Angeles 17. 

Cates, Jules, Petroleum Club, Shreveport, La. 

Cato, T. W., Valley Hunt Club, 520 S. Orange Grove Ave., 
Pasadena, Calif. 

Cavallo, John P., Arizona C. C., 5668 E. Orange Blossom Lane, 
Phoenix, Ariz. 

Cavett, Oliver B., Spring Valley C. C., Rt. 5, Box 656, Spring 
Valley Rd., Dallas. 

Cazentre, Albert H., Rotunda Club, 105 West Franklin, Rich- 
mond, Va. 

Cecere, Jr., Michael A., South Hills C. C., Brownsville & Clair- 
ton Rd., Pittsburgh 36. 

Chabot, Alex J., Tavern Club, 4 Boylston Pl., Boston 16. 

Chadwick, William L., Pine Hollow G. & C. C., E. Norwich, 
ise N.Y. 

Chalet, John, Champaign C. C., Champaign, IIl. 

Chalkley, Edward L., Bluefield C. C., 1501 Whitethorn, Blue- 
field, W. Va. 

Chambers, F. Patrick, Siwanoy C. C., Bronxville, N. Y. 

Chaney, Royce, Northwood Club, Alpha Rd., R.F.D. 5, Dallas. 

Chapin, Doris, 1951—5th West, Seattle 99. 

Chappen, Alexander T., Davenport C. C., Davenport, Iowa. 

Chartier, Roland, Hidden Valley C. C., Rt. 2, Box 177, Salem, 


Va. 
Chase, O. A. “Kirby,” Mesa C. C., 660 W. Fairway Dr., Mesa, 


Ariz. 
Chereka, John, Highland C. C., Highland Ave. West View, 
Pittsburgh 29. 
Cherry, E. L. (A.), Rod & Reel Motel, Lake Ouachita, Mt. Ida, 
k 


Ark. 

Chesebro, R. Alan, Brae Burn C. C., 326 Fuller St., West New- 
ton 65, Mass. 

Chester, Arnold Ammett, Edina C. C., 4701 W. 50th St., Minne- 
apolis 24. 

Chiffriller, Jr., Thomas F., Hamilton Club, 106 E. Orange St., 
Lancaster, Pa. 

Chigas, Victor C., Rolling Green C. C., Rand Road at Euclid, 
Arlington Heights, Ill. 

Chivers, Jr., Algernon L., Briar Club, 3637 Westheimer, Hous- 
ton. 


= Louis, Opera Luncheon Club, 147 W. 39th St., New 

ork. 

Christoph, Nicholas L., 140 Seneca Rd., Rochester 22, N. Y. 

ee Axel B. (A.), 370 Turrell Ave., South Orange, 
J 


— Clifton R., Goldsboro C. C., Rt. 3, Box 244, Goldsboro, 
N.C. 
Civello, oy L., Colonial C. C., R.D. 2, Lingelstown Rd., Har- 


isbur: 
Clark, Sonat H. (H.), Club Management, 408 Olive St., St. 
Louis 2 
Clark, James C. W., Westwood C. C., P. O. Box 24026, Indian- 
alopis 24. 
Clark, John J., Hempstead Elks Club, Fulton Ave., Hempstead, 
) ae Re eg 


Clawson, Wendall I., Miami Valley G. C., 3311 Salem Ave., 
Dayton 6, Ohio. 

Clemen, F. L. (R.), 3111 Glendora Ave., Cincinnati 20. 

Clist, Jr., Walter M., Coronado Club, Bank of Southwest Bldg., 
Houston 2. 

Cloutier, George L., Hillcrest C. C., 10,000 W. Pico Blvd., Los 
Angeles 64. 

Coffey, C. C., CPO Club, Naval Operating Base, Norfolk, Va. 

oe Robert H., South Side C. C., P. O. Box 361, Decatur, 
Tl. 

Colby, Thomas B., Lazy H Club, Pauma Valley, Calif. 

Coleman, James C., Town Club, 346 E. Michigan Ave., Kala- 
mazoo, Mich. 

Collins, B. H., Cascade Hills C. C., Grand Rapids, Mich. 

Collins, Cobert C., Elmira City Club, 320 E. Church St., Elmira, 
N.Y. 

Collins, Harry J., Summit Hills C. C., 236 Dudley Rd., South 
Ft. Mitchell, Ky. 

Collins, James C., Morris Park C. C., South Bend 15, Ind. 

Collins, Paul E., Transit Valley C. C., E. Amherst, N. Y. 

Collins, Ralph P., 887 Mary Vale Rd., Apt. 5-3, Buffalo 25. 

Como, Frank J., Grosse Pointe Y. C., 788 Lake Shore Dr., 
Grosse Pointe Shores 36, Mich. 

Connell, Ralph E., Lincoln Lodge No. 80, B. P. O. Elks, 205 N. 
13th St., Lincoln, Nebr. 

Conner, J. William, Statler Club, Cornell University, Ithaca, 
N. Y. 














NEW CITY 
PACKING & PROVISION CO. 


JOHN J. MURRAY, PRESIDENT 


SOUTH WATER MARKET 


CHICAGO 8, 


Telephone HAymarket 1-4000 


eat. of Didtinction 


Under direct U. S. Department of Agriculture Inspection Establishment No. 147 


SERVING CLUBS FOR OVER FIFTY YEARS 


ILLINOIS 
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Connolly, Ross E., 1603 Hollis Drive, Orlando, Fla. 

Connor, Charles J., Llanerch C. C., Manoa, Havertown, Pa. 

Connor, Joseph P., Penn A. C., 1801 Walnut St., Philadelphia 3. 

Conover, Everett, DuPont Pennsgrove C. C., West Side of 
Hollywood Ave., Pennsgrove, N. J. 

Conrad, Gustav C. (R.), 815 Rudolph Rd., Lake Worth, Fla. 

Conroy, Joseph L., Rhode Island C. e Nyatt Rd., Barrington, 


Converse, Fred L., Sunnehanna C. C., Sunnehanna Dr., Johns- 
town, Pa. 

Conway, James M., Denver A. C., 1325 Glenarm Place, Denver. 

Cook, Lee (A.), 2053 Lakewood Drive, Dayton 20, Ohio. 

Cool, Lynden M., Schuyler Meadows Club, Box 196, Louden- 
ville, Ns aes 

Cooper, C. Norman, Montreal A. A. A., 2070 Peel St., Montreal, 
Que., Canada. 

Copeland, John, Riverdale C. C., Cantrell Rd., Little Rock, Ark. 

Copeman, James A. K., Royal Montreal G. C., Ile Bizard, P. Q., 
Canada. 

Corcoran, John F., 4645 Bedford St., Detroit. 

Corcoran, William T., Whippoorwill Club, Inc., Armonk, N. Y. 

Cornelius, James P. (A.), 516 Howard, Detroit 26. 

Corrigan, James P., Burning Tree Club, Burdette & River Rds., 
Bethesda 14, Md. 

Corya, Charles M., Indianapolis A. C., Indianapolis. 

Cosner, John H., International Club, Merchandise Mart Bldg., 
P. O. Box 7337, El Paso, Tex. 

Costas, Anthony, Kings Club, Adolphus Hotel, Dallas. 

Couch, Charles A., Sportsman’s Club, Inc., 4001 N. W. 39th, 
Oklahoma City 12, Okla. 

Coughlan, Joseph, Springdale G. C., College Rd., W., Princeton, 
N. J. 


Courtney, Leroy F., Crest Hills C. C., Reading & Seymour 
Rds., Cincinnati 37. 

Cousins, Jack A., C. C. of Peoria, 4700 N. Grand View Dr., 
Peoria, Il. 

Cowan, Edgerton D., 72 Golden Hind Passage, Corte Madera, 
Calif. 

Coyte, Joseph D., Commissioned Officers’ Mess (Open), U. S. 
Naval Station, Pearl Harbor, Hawaii. 

Craft, Jr., J. Thomas, Minnehaha C. C., Sioux Falls, S. Dak. 

Craft, Jefferson S., San Jose C. C., P. O. Box 5673, Jacksonville, 
Fla. 


Crane, Leonard “Jack,” B. P. O. E. 297, Dubuque, Iowa. 
rar ag John W., Empire State Club, 350—5th Ave., New 
ork 1. 
Cress, Fred W., Ridgewood C. C., Rt. 1, Box 401, Waco, Tex. 
Cribbs, Margaret D., Carolina C. C., Box 6126, Raleigh, N. C. 
Cronin, Sylvester P., Presidio G. C., 8 Presidio Terrace, San 
Francisco. 
— Rader K. (A.), 1226 Gooseberry Court, Sunnyvale, 


Croucher, F. D., Golfcrest C. C., P. O. Box 5428, Houston 12. 

Crump, C. Vincent, Butterfield C. C., 31st & Midwest Rds., 
Hinsdale, Ill. 

Cufley, Charles G., Walla Walla C. C., Walla Walla, Wash. 

Cummings, Joseph E., Beeville C. C., P. O. Box 348, Beeville, 
Tex. 

— Frank W., Athens A. C., 1215 Clay St., Oakland 12, 
Calif. 

Curran, Page, River Crest C. C., P. O. Box 9875, Arlington 
Heights Station, Ft. Worth 7. 

Curtis, Willard I., U. C., 1225 S. W. 6th, Portland, Ore. 

Curtola, Castlewood, C. C., Pleasanton, Calif. 

= Frederick H., Myopia Hunt Club, South Hamilton, 

ass. 

Cuzzuculi, John J., Conestoga C. C., 1711 Temple Ave., Lan- 
caster, Pa. 

Cyphers, Clyde, Oakland Hills C. C., Birmingham, Mich. 

Cyr, Claude J. (A.), 63 Pleasant St., Bristol, Conn. 


D 


Dailey, John M., C. C. of Farmington, Farmington, Conn. 

Daley, Richard B., Hawthorne Valley C. C., Aurora Rd., Solon, 
Ohio. 

Daley, Richard E., Army Navy C. C., 2400—i8th St., S., Arling- 
ton, Va. 

Daley, William D., Mory’s Association, 306 York St., New 
Haven, Conn. 

Daley, William J., Western Hills C. C., 3251 Midden Circle, 
Cincinnati 38. 

D’Angelo, Peter Alexander, Hampshire C. C., Inc., Hommocks 
Rd., Mamaroneck, N. Y. 

Dannheiser, Charles (A.), Dannheisers’ Inn, Tollgate Rd., Ber- 
lin, Conn. 





28 years of daily jolts, knocks and strains 
eee yet strong and serviceable as ever! 


The story of Hilton Hotels’ experience with HOWE Folding Tables 





Hard usage is an everyday occurrence in 
the life of a HOWE table. Those at New 
York’s Waldorf-Astoria, a Hilton Hotel, 
have already seen up to 28 years service! 
What makes these tables so lasting? 

e@ Riveted and welded, high-grade car- 
bon steel chassis constructed around 
heavy steel angle iron rails run the full 
table length. This flexible chassis makes 
HOWE tables. self-leveling. 

@ 142” square tube steel legs individu- 


ally corner braced for flexible strength 
at points of greatest strain. 
e Aluminum flush edge is riveted to 
solid, sheet plywood tops. Butted against 
each other, HOWE tables form an un- 
broken, one-level dining surface. 
HOWE Tables support 2,000 lbs. Light- 
weight, they are handled by one man. 
HOWE FOLDING FURNITURE, INC. 

1 PARK AVENUE, NEW YORK 16, N. Y. 

If it folds—ask HOWE! 


Choose from over 
170 HOWE units.. 
For illustrated 

® literature, act now! 


CM-30 
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Serve the best 
in “good taste” with 


POLAR 


Insulated Pitchers 


of stainless steel 
iKo) aa sXe) me) aero) (oN ol-\1/-1 4-10 (-15 







































































No. 141 


> 


In three 
convenient 
sizes 
32 ounce 
20 ounce 
10 ounce 


Temperature plays an important part 
in the taste of food. You know that. If 
beverages should be served hot, serve 
them hot. If they are meant to be 
chilled, serve them cold. 


——_ You can do this easily, beauti- 
> gs fully, with these attractive pouring 
pitchers that are made to exceed all 
U. S. Government standards for holding the tem- 
perature of hot or cold liquids. And because 
they are Polar Ware, you know they're right — 
stainless steel throughout, with the inner con- 
tainer welded to the outer shell to provide 
solid one-piece construction. There is nothing 
to break loose and rattle, and the famous Polar 
No-Drip Lip always gives you perfect control 
in pouring from any angle. 











Ask the men who call on you for full infor- 
mation. You'll find the best supply houses 
carry Polar Ware. 


Polar Ware Company }N 


* 5100 LAKE SHORE ROAD, SHEBOYGAN, WIS. 
Merchandise Mart — Chicago 54, Room 1455 
*415 Lexington Ave. *800 Santa Fe Ave. 
New York 17, N. Y. Los Angeles, Calif. 





Offices in Other Principal Cities *Designates office and warehouse 














Darr, Merritt E., High Plains Petroleum Club, Inc., P. O. Box 
219, Liberal, Kan. 

David, Dixie (A.), 304 S. Shaver, Pasadena, Tex. 

Davidson, Russell F., Harmony Landing C. C., Goshen, Ky. 

Po Edward C., Down Town Association, 60 Pine St., New 
York 5. 

Davis, Charles E., Twin Hills G. & C. C., Joplin, Mo. 

Davis, Forest C., Greenwich C. C., Greenwich, Conn. 

Davis, Lee P., Elks Club 1415, 3355 E. Gage Ave., Huntington 
Park, Calif. 

Davis, Olin F., Dunes G. & Beach Club, P. O. Box 1827, Myrtle 
Beach, S. C. 

Davis, Roy F., 213 S. W. 28th St., Gainesville, Fla. 

Davis, Russell O. (R.), 3444 Halsey St., Alexandria, La. 

Davis, William H. (A.), 3501 Fillmore St., San Francisco 23. 

Dawes, Frank A., Arkwright Club, 40 Worth St., New York 13. 

Dawson, William A., Essex G. & C. C., P. O. Box 130, Sand- 
wich, Ont., Canada. 

Dean, Earl U., Bob O’Link G. C., Highland Park, II. 

ea George H., Las Posas C. C., Box 156, Camarillo, 
Calif. 

Deck, William W., Northeast Shrine Club, Huntington Pike, 
Fillmore St., Rockledge 11, Pa 

Deeds, Danny (A.), Maramor Restaurant, 137 E. Broad St., 
Columbus, Ohio. 

DeGeus, John A., American Legion Club, N. 108 Washington 
St., Spokane, Wash. 

DeHaas, Peter H., Boulder C. C., P. O. Box 108, Boulder, Colo. 

DeHart, L. Leon A. (C. C. of Detroit), 220 Country Club Dr., 
Grosse Pointe Farms 36, Mich. 

Deichler, Jr., Albert M., City Midday Club, 23 S. William St., 
New York 4. 

De La Torre, Rene, Bogey G. C., 9266 Clayton Rd., St. Louis 17. 

Dello Russo, Joseph W., Officers’ Open Mess, Ft. Benjamin 
Harrison, Indianapolis 16. 

Delong, Basil, Lakewood C. C., Lakewood Estates, St. Peters- 
burg, 

= Miss Darwin, Kirtland C. C., Box 191, Willoughby, 

io. 

Deneberger, Martin, Chickasaw C. C., 3395 Galloway, Memphis. 

~— Imrich, Lakewood C. C., 2613 Bradley Rd., Westlake, 
Ohio. 

Denise, Alfred F., Greenville G. & C. C., Ayden Hgwy., Box 91, 
Greenville, N. C. 

Dennis, Philip, Chemists’ Club, 52 E. 41st St., New York 17. 

Dent, George S., Orchard Ridge C. C., Lower Huntington Rd., 
Box 2856, Ft. Wayne, Ind. 

Derkacz, Michael A., Pittsburgh Field Club, 121 Field Club 
Rd., Pittsburgh 38. 

Derontaulnay, Francois P. Martel, Bookcliff C. C., 2730 “G” 
Rd., Grand Junction, Colo. 

DeSoto, Henri, Westview C. C., 2601 N. W. 119th St., N. Miami. 

Devers, John 3% Tam O’Shanter C. C., Orchard Lake, Mich. 

Devlin, Thomas M., Sedgefield C. Cc. 3207 Forsythe Drive, 
Greensboro, N. C. 

Diamant, Steffen F., South Bend C. C., Rt. 2, 25800 C. C. Dr., 
South Bend 19, Ind. 

Diamond, Mrs. Gertrude T., Ridgewood C. C., 119 Franklin St., 
Danbury, Conn. 

Diamond, James C., Ridgewood C. C., 119 Franklin St., Dan- 
bury, Conn. 

Dickey, Jr., Robert L., Montana Club, 24 W. 6th St., Helena, 
Mont. 

Dickson, Norman W., St. George’s G. & C. C., 420 Islington 
Ave., N. Islington, Ont., Canada. 

Diemert, Gilbert J., Spokane Club, 1002 W. Riverside Ave., 
Spokane 1, Wash. 

Dillman, Arch, U. C., 1673 Sherman St., Denver. 

Dillon, William D., Westchester C. C., R. R. 14, Box 761 W., 
Indianapolis. 

DiNenno, Philip, Philadelphia C. C., 1601 Spring Mill Rd., 
Gladwyne, Pa. 

Dion, Robert J., Orange Lawn Tennis Club, 305 N. Ridgewood 
Rd., South Orange, N. J. 

Doherty, Harry J. (R.), West Dennis, Mass. 

Dolan, M. V. (A.), Supt. of Dining Cars, 164 W. 5lst St., 
Chicago. 

Domnauer, Rudolf, 96 Cedar St., Ridgefield Park, N. J. 

pny Adolph J., Churchill Valley C. C., Beulah Rd., Pitts- 
burgh 35. 

scan Anthony J., Churchill Valley C. C., Beulah Rd., 
Pittsburgh 35. 

Donadin, Emil, Des Moines G. & C. C., Box 6, W. Des Moines, 
Iowa. 

Donnelly, Paul F., C. C. of York, York, Pa. 

Donnelly, Robert 'M, Overbrook G. C., Godfrey Ave. & Sproul 
Rd., Bryn Mawr, Pa. 
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Donoghue, Joseph J., Losantiville C. C., 3097 Losantiville Rd., 
Cincinnati. 

Doolittle, E. G., Milwaukee A. C., 758 N. Broadway, Milwaukee 
2 


—- Robert, Scioto C. C., 2196 Riverside Dr., Columbus, 

Ohio. 

Dorrough, R. Ruel, Pine Forest C. C., P. O. Box 10127, Houston. 

Dover, William M., Oakwood C. C., 8348 Locust St., Kansas 
City, Mo. 

Dowie, Frank (R.), 1934 Arlington Ave., Des Moines, Iowa. 

Dowie, Jr., Frank D., Des Moines Club, 806 Locust St., Des 
Moines, Iowa. 

Doyle, Lawrence W., Brookville C. C., Glen Head, N. Y. 

Drew, Leland F., Clearwater C. C., 525 Betty Lane, Clear- 
water, Fla. 

a ale Harry J., Tamarisk C. C., P. O. Box 00, Palm Springs, 

a 


Driscoll, Edwin T., Mission Hills C. C., 5400 Mission Drive, 
Kansas City 15, Mo. 
Drongowski, Ted M., Lenawee C. C., Rt. 4, Country Club Rd., 
Adrian, Mich. 
Dee Sydney, Longmeadow C. C., Shaker Rd., Longmeadow, 
ass. 
Duckworth, Howard L., Spring Lake C. C., R. D. 2, Spring 
Lake, Mich. 
— Charles F., Wethersfield C. C., Box 104, Wethersfield 9, 
onn. 
Duff, Harry B., 373 Drexel Ave., Detroit 15. 
Duffy, John F., Ridgewood C. C., Ridgewood, N. J. 
DuFrain, L. E., Victoria C. C., P. O. Box 463, Victoria, Tex. 
Duke, Harry W., Sherwood Forest C. C., Old Hammond High- 
way, Baton Rouge, La. 
Duncan, George, Oakville Club, Ltd., 32 Water St., Oakville, 
Ont., Canada. 
— Horace G., Cherry Hills C. C., Box 60, Englewood, 
olo. 
Dunham, Sam B., Ft. Collins C. C., Ft. Collins, Colo. 
— Gilbert (R.), 603 Live Oak St., New Smyrna Beach, 
Fla. 
Dupre, Henry U., Essex Club, 52 Park Place, Newark 2. 
Durbin, Glen J., Rainier G. & C. C., 1856 S. 112th St., Seattle 
88. 
Durbin, James W., American Brass C. C., N. Church St. & 
Porter Ave., Naugatuck, Conn. 
Durell, Albert B., Metacomet C. C., E. Providence, R. I. 
Durso, Nicholas A. (R.), 4324 Millsbrae Ave., Cincinnati 9. 
Duyndam, Theodore, 121 W. 67th St., New York 23. 
Dwyer, Bernard C., 160 Commonwealth Ave., Boston. 
Dyer, Charles E., Metropolitan Club, 1700 H St., N. W., Wash- 
ington 6. 


E 


Echols, Jack G., Brookhaven C. C., P. O. Box 14355, Dallas 34. 

Eckert, William P., Ft. Orange Club, 110 Washington Ave., 
Albany 10. 

Edic, Donald E., Medinah C. C., Medinah, II. 

Edick, Fred R., Mt. Lebanon G. C., McMurray Rd., Canons- 
burg, Pa. 

— Robert E. (A.), Silver Horn Restaurant, Millbrook, 


Edmundson, Andrew J., 2521 Princeton Ave., S. W., Birming- 
ham, Ala. 

Ehmann, E. J., Wakonda C. C., Des Moines 15, Iowa. 

Ehnow, Richard J., North Hills C. C., Station Ave., North Hills, 


Pa. 

—— George F., Tulsa Lodge BPOE 946, Box 4636, Tulsa, 

a. 

Ellerman, Herman (A.), 2515 Clark St., Manitowoc, Wis. 

Elliott, George A., Elgin C. C., Rt. 3, Box 222, Elgin, Ill. 

Ellissen, Myles A., Capilano G. & C. C., Box 1, Park Royal, 
W. Vancouver, B. C., Canada. 

Elmlund, Henri W., Svithoid Singing Club, 624 Wrightwood 
Ave., Chicago 14. 

Elmore, George B., Riverside C. C., P. O. Box 515, Lake Jack- 
son, Tex. 

Elvins, Willard T., Marion C. C., P. O. Box 35, Marion, Ohio. 

Emerson, Jr., Kenneth W., Pacific Club, 1451 Emma St., Hono- 
lulu, Hawaii. 

Emond, Fred A. (R.), 4671—41st Ave., N., St. Petersburg, Fla. 

Engelhardt, Carl J., Yale Club, 50 Vanderbilt Ave., New York. 

Enockson, Don, Atlantic G. & C. C., S. Chestnut St., Atlantic, 
Iowa. . 

Erbschloe, Guy (R.), 815 E. Buchanan, Harlingen, Tex. 

Erengarth, Gustav E., Sleepy Hollow G. C., Brecksville, Ohio. 

Erengarth, Mrs. Katy, Sleepy Hollow G. C., Brecksville, Ohio. 

Ericson, Arthur H., 686 Washington Rd., Grosse Pointe 30, 
Mich. 

Ericson, Richard N., Traffic Club, Palmer House, Chicago. 
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And little wonder! Johnnie Walker— 
Red Label or Black Label— offers just 
the right combination of satisfying 
smoothness and mellow flavour 

to please the most discriminating 


Scotch drinker. Here are two famous 






labels that work for you throughout the year. 


»/ OHNNIE } 


~X BORN 1820 
SCOTCH WHISKY - still going strong 
BLENDED SCOTCH WHISKY, 86.8 PROOF—IMPORTED BY CANADA DRY CORPORATION, NEW YORK, N.Y. 
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), COMPLETE REFRIGERATION 
SYSTEM ON 14” x 46” 
PANEL AVAILABLE 
FOR MANY SIZES 


e Hermetically sealed 
e Ready to operate 











































Aluminum or steel sectional construction 


Sanitary! Strong! Efficient! You can assemble any size cooler, 
freezer or combination in any shape from standard sections. Add 
sections to increase size as your requirements grow. Easy to dis- 
assemble for relocation. 


Bally Case and Cooler, Inc., Bally, Pa. 


Get details—write Dept. CM-3 for FREE book. 


ce debiheaiiit of ee Beof 


Heartily endorsed and served by 
many of America's Finer Clubs 








Delicious 


Hot or Cold 


Easy to 
Prepare 





Boyles Famous Corned Beef 
Will Give Greater Profits to You 


Through careful and extensive research, Boyle's now brings 
you THE FINEST CORNED BEEF EVER DEVELOPED. Broad 
surveys of consumer preference have led to the development 
of Boyle's "FOUR FAMOUS FEATURES" that mean sure 
PROFITS FOR YOU: 


1. Consistent Quality and Close Trim. 2. Distinctive 
Fine Flavor Found Only in Boyle's. 3. Guaranteed 
Satisfaction. 4. K. C. Meats; the Finest 


Order Now From Your Local Distributor, 
or Direct 


Boyles FAMOUS CORNED BEEF CO. 


416 E. 3rd St. Phone: BAltimore 1-6284 Kansas City 6, Mo. 




















Write advertisers you saw it in CLUB 





Ernspiker, James R., Happy Hollow Club, 1701 S. 105th St., 
Omaha 


Ernst, Karl W., Rt. 1, Box 482, Port Orange, Fla. 

Errington, Charles E., Beach Club, 201 Palisades Beach Rd., 
Santa Monica, Calif. 

Esquino, Joseph R., Edgewood C. C., Box 10585, Pittsburgh 35. 

Esser, John M. (A.), 4402 E. Washington Ave., Madison, Wis. 

Evancho, Emil, Lakeside C. C., P. O. Box 9468, Richmond 28, 


Va. 
Evans, Basil E., Peachtree G. C., 4600 Peachtree Rd., Atlanta 19. 
Evans, John P., Spring Hill C. C., Maple Shade, N. J. 
Evans, Wilton M., Greenville C. C., Box 2087, Greenville, S. C. 
Everitt, Robert, Manufacturers’ G. & C. C., Oreland, Pa. 
Ewing, Mary A., North Shore G. C., R. R. 1, Menasha, Wis. 


F 


Fahey, A. W., Out Door C. C., 439 Country Club Rd., York, Pa. 

Fairbrothers, Stanley T., Rolling Rock Club, Ligonier, Pa. 

Faircloth, Gene A., Cherokee Town & C. C., 81 W. Paces Ferry 
Rd., N.W., Atlanta 5. 

Fairfield, Joseph, Indian Harbor Y. C., Steamboat Rd., Green- 
wich, Conn. 

Fanning, Russell J., Barber’s Point O. C. (Open), Honolulu, 
Hawaii. 

Farley, Thomas F., Baltimore C. C., Roland Park, Baltimore. 

Farlow, Orlo L., CPO Mess Open, U. S. Naval Station, Navy 
128, Box 15, FPO, San Francisco. 

Farr, George S., Shadow Mountain Club, P. O. Box 1018, Palm 
Desert, Calif. 

Farrar, William E., Coshocton Town & C. C., Cambridge Rd., 
Coshocton, Ohio. 

Farrell, James M., Meadow Club, Fairfax, Calif. 

Farrelly, Bernard F., Bay Waveland Y. C., 757 N. 2nd St., Bay 
St. Louis, Miss. 

Fatino, Charles C., Milburn G. & C. C., Overland Park, Kan. 

Faucher, Daniel L., 1647 N. Main St., N. Las Vegas, Nev. 

ner, Mrs. Louise M., Century Club, 566 E. Ave., Rochester 
7, N. Y. 

Fawcett, Harry J., Kansas City Club, Kansas City, Mo. 

Febel, J. W., Bryn Mawr C. C., 6600 Crawford Ave., Lincoln- 
wood 46, Ill. 

Feierlein, Louis M., Tower Club, 20 N. Wacker Dr., Chicago 6. 

Feinstein, Joseph, Knollwood C. C., Birmingham, Mich. 

Felker, Dick, Lake Merced G. & C. C., Junipero Serro Blvd., 
Daly City, Calif. 

Ferguson, Reid D., Meadbrook C. C., 40951 W. 8 Mile Rd., 
Northville, Mich. 

Ferrell, Wayne A., Balboa Bay Club, 1221 West Coast Highway, 
Newport Beach, Calif. 

Ferrone, Louis J.. Wanakah C. C., 6000 Lake Shore Rd., Ham- 
burg, N. Y. 

Fetzek, John, Brookside C. C., Worthington, Ohio. 

Fina, Jack, Elmhurst Club, Elmhurst, Ill. 

Fiocca, Mario, B.P.O. Elks, 1242 Harvey Lodge, 15440 Center 
Ave., Harvey, Ill. 

Fiorito, John, Shore Haven G. C., Canfield Ave., E. Norwalk, 

onn. 

Firestone, Corinne E. (A.), Western Hill Motor Lodge, Highway 
50-169, Merriam, Kan. 

Fischer, George J., Madison Beach Club, Madison, Conn. 

Fischer, James O., East Lake C. C., P. O. Box 1018, Atlanta. 

Fishburn, John F., San Juan C. C., P. O. Box 1506, Farmington, 
N. M. 

Fisher, Arthur W. (R.), 206 Scioto, Urbana, Ohio. 

Fladoos, Arnold, Dubuque C. C., Dubuque, Ia. 

Fladoos, Eddie, Westbrook C. C., Mansfield, Ohio. 

—? Thomas N., La Gorce C. C., 5685 Alton Rd., Miami 
Beach. 

Flaim, Ernest L., U. C., 76 E. Monroe St., Chicago 3. 

Flanagan, Thomas E., Round Hill Club, Greenwich, Conn. 

Fleck, Joseph E., Hillcrest C. C., 8200 Hillcrest Rd., Kansas 
City 32, Mo. 

Fleming, Jerome G., Lookout Mt. Fairyland Club, Lookout 
Mountain, Tenn. 

Fletcher, Donald G., Richland C. C., Nashville. 

Fletcher, Leonard C., Americus C. C., Rt. 2, Americus, Ga. 

= Alfred Si, Seattle G. Ci 145th Greenwood Ave., Seattle 


Flory, I. J. (R.), 188 N. Kealing St., Indianapolis. 
— Eric (Rockland C. C. ), 788 Midland Rd., Oradell, 
N. J. 


Floyd-Jones, Roy A. (R.), P. O. Saranac Lake, New York. 

Foley, Eugene J., Merchants Exchange Club, 465 California 
St., San Francisco 4. 

Ford, James S., Berrien Hills C. C., Benton Harbor, Mich. 

— Robert C., Union League Club, 38 E. 37th St., New 

ork. 

Foster, Norris A., National Democratic Club, 233 Madison Ave., 

New York 16. 
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Forsythe, Harry E., Oak Hill C. C., R.F.D. 2, Box 420, Rich- 
mond 26, Va. 

Forte, Joseph A., Philadelphia Art Alliance, 251 S. 18th St., 
Philadelphia. 

Foster, Clifford S., Emerywood C. C., High Point, N. C. 

Frakes, John D., B.P.O. Elks 385, Box 2150, Tucson, Ariz. 

Fram, R. S., Arizona Club, Luhrs Bldg., Phoenix, Ariz. 

Franklin, J. Herbert (R.), 230 San Leandro Way, San Francisco. 

Franssen, H. M. (A.), 4614 Furley Ave., Baltimore 6. 

Franz, Harry Wm.., U. C., 123 University Place, Pittsburgh 13. 

Fraser, Leo, Atlantic City C. C., Northfield, N. J. 

Frederick, Mary (A.), 302 E. 75th St., New York 21. 

Frederick, Paul C., Knollwood Club, Lake Forest, Ill. 

Fredericksen, Mabel, Portland Woman’s Club, 1220 S. W. Tay- 
lor, Portland 15, Ore. 

Frey, Charles F. A., Orienta Beach Club, Mamaroneck, N. Y. 

Fritts, Victor J., Harrisburg C. C., Box 497, Harrisburg, Pa. 

Froelich, Raymond G., Beaumont C. C., P. O. Box 1746, Beau- 
mont, Tex. 

Fry, Alfred C., Bohemian Club, 624 Taylor St., San Francisco. 

Fullilove, Seaborn E. (R.), 5504 Kirkwood Dr., Washington 16. 

— Edward S., Green Spring Valley Hunt Club, Garrison, 


G 


Gagnon, Park F., B.P.O. Elks 194, Box 378, Bellingham, Wash. 

Gallagher, James P., 904 Vine St., Adrian, Mich. 

Gallaher, Ruby M., Privateers C. C., P. O. Box 2406, Corpus 
Christi, Tex. 

Galloway, Claude W., Waverley C. C., 1100 S. E. Waverley Dr., 
Portland 22, Ore. 

Gangwer, Roland D., Twin ag Club, Winston-Salem, N. C. 

—- Joseph, Cold Spring, C. C., Cold Spring Harbor, L. I, 


Saniiene: Ledyard D. (A.), Colony Hotel, Palm Beach, Fla. 

Garlits, Noah L., Elks Club, 156 W. William St., Decatur, Ml. 

Garrett, Ray F, Statesville C. C., Tid Club. Der:, Statesville, 
N.C 


Gartner, William W., Richmond Boat Club, Upper River Rd., 
Louisville. 
Garwood, Willis, Toledo Club, Madison & 14th St., Toledo, 
Ohio 


Gebstadt, Fred J., Grosse Pointe Y. C., Grosse Pointe Shores 

ic 

Gelwick, Corwin W. (A.), 615 N. E. 7th St., Hallandale, Fla. 

Gendaszek, Felix J., 740 Hampton, Toledo 9, Ohio. 

Gentile, John F., Chicago North Elks, 1666, 1925 W. Thome 
Ave., Chicago 45. 

George, William H., Okmulgee Town & C. C., P. O. Box 590, 
Okmulgee, Okla. 

Getschow, Mrs. R. W., 46 Bellaire Court, Appleton, Wis. 

Georgeson, Agamemnon J., Harmonie Society, 267 E. Grand 
River, Detroit 26. 

Gibbons, James A., Signet Society, 46 Dunster St., Cambridge 
38, Mass. 

Gibbons, William M., Timber Lake C. C., 5501 W. Ferrington 
Rd., Peoria, Ill. 

Gibbs, Richard C., Lancaster C. C., 6201 Broadway, Lancaster 


Gils, Hubert A., St. Paul A. C., 340 Cedar St., St. Paul 1. 

Giles, Robert N, 3758 Terrybrooke, Rt. 2, Orchard Lake, Mich. 

Gillam, George, ‘Chevy Chase Club, Chevy Chase 15, Md. 

Gillespie, W. L., Play Center C. C., Box 298, Ruidoso, N. Mex. 

Gilmartin, Gene F., Cleveland Y. C., Rocky River Island, Rocky 
River 16, Ohio. 

Girard, Andre B., Owl Creek C. C., Anchorage, Ky. 

Giraudy, Arthur, Knickerbocker C. cy Tiiehovbedker Rd., 
Tenafly, N. J. 

Glenn, James B., Naval Lodge 353, Port Angeles, Wash. 

Glymph, John L., Pointsett Club, 804 E. Washington, Green- 
ville, S. C. 

Godsy, Ralph A., Ingomar Club, Box 859, Eureka, Calif. 

Gold, George, Piedmont Driving Club, 1215 Piedmont Ave., 
N.E., Atlanta. 

Goldner, Max, O. C., Tinker AFB, Oklahoma City, Okla. 

Goldschmidt, Paul, 103 Westbourne Terrace, Brookline 46, 
Mass. 

Goldsmith, Bert, Casper C. C., P. O. Box 796, Casper, Wyo. 

Goll, Glenn L. (A.), 1736 Erie St., Ravenna, Ohio. 

Gomez, Joe C., Non-Commissioned Officers Open Mess, Cha- 
nute AFB, Rantoul, IIl. 

Goode, H. G., College Club, 605 Spring St., Seattle. 

Goodman, Vernon J., Terrace Park C. C., Milford Rd., Mil- 
ford, Ohio. 

Goodnow, William (A.), Eastman Kodak Co., 10 E. 40th St., 
New York 16. 

Gordon, .David M., Meadowbrook C. C., Clayton and Kears 
Mill Rd., Baldwin, Mo. 

Gordon, John F., Saucon Valley C. C., Bethlehem, Pa. 

















MACKIMM 
DROTHERS 


a 


MEATS 


AND 


POULTRY 


e 


Purveyors to 


Hotels—Restaurants— Clubs 
Railroads—Airlines 
Institutions 


* 


UNION STOCK YARDS 
3727 So. Halsted St. 


Chicago 9, Ill. 
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Gorton, MacArthur (R.), 4320 Valle Vista, San Diego 3. 

Goslin, Jr., James A., Warwick C. C., Narragansett Bay Ave., 
Warwick Neck, R. I. 

Gosline, Capt. Earl S., Fuch Officers’ Open Mess, 6000th Sup- 
port Wing, APO 925, San Francisco. 

Gosselin, William J., Chilton Club, 152 Commonwealth Ave., 
Boston. 

Gossom, E. I., New Orleans C. C., 5024 Pontchartrain Blvd., 
New Orleans 18. 

Grabeman, Edwin W., Moraine C. C., 4075 Southern Blvd., Day- 
ton 29, Ohio. 

Grader, Jan, Tulsa Club, Tulsa, Okla. 

Grady, G. Mead, Brown’s Run C. C., Sloebig Rd., R. R. 1, West 
Middletown, Ohio. 

Graebert, Erich (A.), Colonial Inn, 314 N. Pacific, Oceanside, 
Calif. 

Graffis, Herb (H.), Golfdom, 407 S. Dearborn, Chicago 5. 

Graham, Dorothy L., Corpus Christi Town Club, P. O. Box 325, 
Corpus Christi, Tex. 

Graham, William W. (Marietta C. C.), Rt. 2, Lawrenceville, Ga. 

Grant, Henry Q., Belmont C. C., 181 Winter St., Belmont, Mass. 

Grauers, Ake, Prairie Dunes C. C., R.F.D. 4, Hutchinson, Kan. 

Graver, William A., Glendora C. C., 310 S. Amelia Ave., Glen- 
dora, Calif. 

Gray, Harry J., Edgeworth Club, Sewickley, P. 

Green, Robert. B; U. ©. of Alameda Sou, 201—19th St., 
Oakland, Calif. 

Greene, Elmer G., Audubon C. C., 3265 Robin Rd., Louisville. 

Greenwood, Eric de L. (A.), 21 Neptune Blvd., Strathmore, 
Montreal 33, Que., Canana. 

amy. Frederick O., Hesperia C. C. & Inn, Box 638, Hesperia, 
Calif. 

Grenard, Edward M., U. C., 1411 E. Jefferson, Detroit 7. 

Greschick, Alexander (A.), 64 Grand Ave., Middletown, N. Y. 

Gresley, T. Dornan, C. C., Morristown, Tenn. 

Griesmer, Orthell F., Apawamis Beach Club, Rye, N. Y. 

Griffin, Charles W., Tejas Club, Petroleum Bldg., Houston. 

Griffin, W. J., Brook Hollow G. C., 8301 Hines Blvd., Dallas. 

Griffis, Jr., L. J., Vestavia C. C., P. O. Box 5737, Homewood 
Station, Birmingham 9, Ala. 

Grimes, Luther N., Ponte Vedra Club, Ponte Vedra, Fla. 

Grissing, Edward L., North Shore C. C., Glen Head, L. I., N. Y. 





a aa J., Railroad Machinery Club, 30 Church St., New 

ork 7. 

Groot, Simon, Alice C. C., P. O. Box 1427, Alice, Tex. 

Groseclose, Beatrice E., Ramada Club, Oil'& Gas Bldg., Hous- 
ton 2. 

Grove, Axel H., Yahnundasis G. C., New Hartford, N. Y. 

Grow, Billy Lee, Pinecrest C. C., P. O. Box 292, Longview, Tex. 

Gruhle, Herbert A. (A.), 14 Dickenson Ave., Sea View Park, 
Absecon, N. J. 

ag Eugene, Downtown Club, 600 Chestnut St., Philadel- 

ia 
Gspann, Fernand A., Downtown Club, 600 Chestnut St., Phila- 
elphia. 

Guillery, Miss Danielle, College Women’s Club, 1330 N. Pros- 
pect Ave., Milwaukee 2. 

Gundel, Charles J., 344 Oak Circle, Wilmette, Ill. 

Gunderson, Glenn O., Green Acres C. C., 916 Dundee Rd., 
Northbrook, Til. 

Gunther, Phillip H., Essex County C. C., West Orange, N. J. 

Guthrie, Robert A. Mountain City Club, 729 Chestnut St., 
Chattanooga 2, Tenn. 

Guy, David J. (A.), 3224 Morrison St., Washington 15, D. C. 

Guyer, Jack, 46 Orchard Ave., Rye, N. Y. 

Guynn, Robert, Decatur Club, Decatur, III. 


H 


Haas, Charles J., Essex County C. C., 350 Mt. Pleasant Ave., 
West Orange, N. J. 

— Thomas D., St. Louis C. C., 400 Barnes Rd., Clayton 
24, Mo. 

Hagenbuckle, Harmon (A.), Rock Sound Club, P. O. Box 8, 
Nassau, Bahamas. 

—- Billy J., Hillwood C. C., 6201 Hickory Valley Rd., Nash- 
ville 5. 

Hair, Arthur Dale, Ansley G. C., 196 Montgomery Ferry Dr., 
N. E., Atlanta 9. 

Hair, Mrs. Helene R., Ansley G. C., 196 Montgomery Ferry Dr., 
N. E., Atlanta 9. 

Hakanson, Clarence H., Gadsden C. C., P. O. Box 915, Gadsden, 


Ala. 
Halbach, William N. (A.), 2130 Lander Rd., Cleveland 24. 














NO. K-3 TABLE 
7 D MASONT’ 
PLASTICIZED TOP 


FotoKine . | Aunouncing NEW 
Mtowrzoe FOLD-KING 
TABLE LINE 


\ prices, dscoums. See | FREE-NEW 1960 CATALOG AND 
——~~~"—-F54~~| DIRECT-TO-INSTITUTIONS PRICES 


CHAIR TRUCKS | Kitchen committees, social groups, attention! Direct-from- 
the leader, | factory prices—discounts up to 40°%—terms. Churches, 
j 7 models, | Schools, Clubs, Lodges and all organizations. Our new 

sizes — for | MONROE 1960 FOLD-KING FOLDING BANQUET 
transporting, storing. .Smooth | TABLES are unmatched for quality, durability, convene 
Tolling, easy loading. See Catalog. | ience and handsome appearance. 


NEW—Completely automatic lock on pedestals and legs. 
“Snaps” them rigidly in place, or folded flat. New pedestal 
and frame construction. 








FOLDING CHAIRS 
All- steel, also ply- 
wood or padded seat. 











Mail coupon, write, wire or phone for our beautiful new 
catalog with color pictures of Folding Tables, Folding 
Chairs, Table and Chair Trucks, Portable Partitions, 
Bulletin Boards, Folding Risers and Platforms. 


NM AIL THIS SPECIAL COUPON TODAY! 














i Please send the new 1960 Monroe FOLD-KING Catalog - prices, discounts, terms. t 

1 
] Name of church, organization ___ bs penee ties - 
Mail to____ ipesncactakaiptensinil Title R a ~| 
| Address ee ee Se I 
i City. a eee eee ___Zone_______State__. esicclaaetis : 

-l 





We are interested in (Tables, Chairs, etc.) 
Mia ene) meuia-whae 79 Church St. Ketelas-¥ alen)'7.\ 











(SAVE , 


Y ACCIDENTS 
VY WASTE 
Y TIME 


emis 


KILLS GERMS IN 30 SECONDS 


Twenty Times Faster Than Phenol 


Bs’ Tabs TABLET 
BOWL CLEANER 


Fast Dissolving — Self Mixing 

ELIMINATES ODORS 

Powerful — But Safe! 

Cost Control on Each Cleaning 

Removes Rust and Lime Film 

Safe on Porcelain Enamel 

Safe in Septic Tanks 

Ends Acid Accidents 
REDUCES COSTS of LIQUID ACIDS and POWDERS 

BOL TABS The ‘'Tabiet"’ Bow! Cleaner 
THERE IS A DISTRIBUTOR IN YOUR CITY 


ftoarizon industries. 


400 Upper Midwest Bidg. 
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Hale, Nathan B., C. C., P. O. Box 116, Sugar House Station, 

Salt Lake City 6. 

Halkett, John G., Olympic Club, 524 Post St., San Francisco. 

Hall, Alice Conway (R.), King Edward, Apt. 4A7, Bayard St., 
Pittsburgh 13. 

Hall, Jr.. Howard L., Elcona C. C., P. O. Box 726, N. S., Elk- 
hart, Ind. 

Hall, C. C. Jack, Crestview C. C., Wichita, Kan. 

Hall, Laurice T., Pinehurst C. C., 1700 Broadway, Denver. 

Hall, Jewell, Engineers Club, 4536 Capital, Dailas 4. 

Hall, John R., 1420 Indiana St., Houston 6. 

Hall, Paul E., Eastern Hills C. C., P. O. Box 38, Garland, Tex. 

Hallberg, Clifford, Detroit A. C., 241 Madison, Detroit 26. 

Haller, David W., Winding Hollow C. C., P. O. Box 6396, 
Columbus 24, Ohio. 

Halpin, Robert D., Hamilton Club, 32 Church St., Paterson, 
N.J 








Halstead, Clifford J., Candlewood C. C., 14000 E. Telegraph 
Rd., Whittier, Calif. 

Halterman, Edward L., 416 E. 115th, Tacoma, Wash. 

Halvorsen, Leif A., Sequoyah C. C., 4550 Heafey Rd., Oakland 
5, Calif. 

Ham, Jr., Lamar F., The Club, Inc., Box 2412, Birmingham, Ala. 

Hamner, Jr., Burks L., Palma Ceia G. & C. C., P. O. Box 
10365, Tampa §, Fla. 

Hampton, Jr., Gifford H., Ft. Wayne C. C., 5221 Covington Rd., 
Ft. Wayne, Ind. 

Hams, Hylbert C., Park Ridge C. C., 636 Prospect Ave., Park 
Ridge, Ill. 

Hancock, Clady H., Admiral Kidd Commissioned Officers’ Open 
Mess, U. S. Naval Training Center, San Diego 33. 

Hancock, Doris, Austin Club, P. O. Box 1164, Austin 64, Tex. 

Hand, Charles L., Jonathan Club, 545 Sout Figueroa, Los 
Angeles 17. 

Hanlon, Jule M., Western Hills C. C., P. O. Box 55, Cincinnati 


38. 

Harding, Frank W., Petroleum Club, P. O. Box 1696, Bakers- 
field, Calif. 

Harkness, George, U. C., 420 Summit Ave., St. Paul. 

Harling, J. E., Spartanburg C. C., P. O. Box 2165, Spartan- 
burg Station, Spartanburg, S. C. 

Harrington, George E., Arizona C. C., 5668 E. Orange Blossom 
Lane, Phoenix, Ariz. 


Harrington, James B., Woodway C. C., 412 Hoyt St., Darien, 





Conn. 

Harris, J. Guy, St. Petersburg Y. C., Central & Beach Dr., 
St. Petersburg, Fla. 

Harris, John R., Indian Hill C. C., 111 Golf St., Newington, 
Conn. 

Harrish, Nicholas, Greensburg C. C., Box 64, Greensburg, Pa. 

Harrison, William A., 22301 Francis, St. Clair Shores, Mich. 

Harrison, W. E., Atlanta A. C., P. O. Box 1018, Atlanta 1. 

Harrop, Lawrence G., Ogden G. & C. C., 4197 Washington 
Blvd., P. O. Box 1168, Ogden, Utah. 

Harry, Mrs. Margaret M., Town Club, 805 Delaware Ave., Buf- 
falo 9. 

Hart, Mrs. Mildred R., U. C., Box 1379, Tampa 1, Fla. 

Hartley, Lottie S., Insurance Club, Ben Milam Hotel, Hous- 
ton 1. 

Harvath, Joseph F., Canton Club, Inc., 
N.W., Canton, Ohio. 

Harvey, John W., Locust Hill C. C., Jefferson Rd., Pittsford, 


4115 Harrison Ave., 


Harvey, Jr., Thomas S., Shuttle Meadow C. C., P. O. Box 920, 
New Britain, Conn. 

Hassinger, Walter D. (A.), Caravan Motel, Highway 301, S., 
White Plains, Md. 

— Ambrose A., Wolferts Roost C. C., 14 Detroit Ave., Troy, 


Hatas, Peter, Milwaukee Club, 706 N. Jefferson, Milwaukee 2. 

Hatcher, H. sa “Jerry,” U. C., 1319 K St., Sacramento, Calif. 

Hatschier, Victor P., Woodmont C. ce Woodmont Blvd., Nash- 
ville. 

Haug, Berry, Indian Hills G. & C. C., Tomahawk Rd. & Cher- 
okee Lane, Kansas City 15, Mo. 

Hay, E. H. Taylor, Union League Club, 65 West Jackson Blvd., 
Chicago. 

Hayden, Mrs. Mary Phillips, C. C. of Virginia, 6031 St. Andrews 
Lane, Richmond, Va. 

Hayduck, William M., Wool Club, 260 W. Broadway, New York. 

Hayes, Harry B., Plymouth c. C., P. O. Box 310, Norristown, 
Pa. 


Hayes, Richard E., Field Club, Box 1871, Sarasota, Fla. 
Hayes, J. > “Sam, ” Brookfield C. c, Shimmerville Rd., Clar- 


ence, N. 
Haynes, Siins E., Detroit G. C., Detroit, Mich. 








LINEN DAMASK ® 


CANADA SOUTH AFRICA 
Mills: BELFAST, IRELAND Cape Town 
Johannesburg 











Standard of Quality for over a Century 


Liddell 
Linens 


Everything in Table Cloths and Napkins for hotel, club, restaurant, railroad, 

steamship, airline and hospital use. 
PART-LINEN DAMASK eo 
In Colors or White 


Table Napery and Huck Towels, either from New 
York stock or specially woven. 
‘Mummy’ weave Cotton Cloths and Napkins—in a 
wide variety of solid vat dyed colors, hand printed 
in special designs made to your order. 
Selling Agents for Carter Bros., Chattanooga, Tenn. 
RetRac* Bath Rugs and Chenille Bedspreads. 


* Reg. U.S. Pat. Off. 


WILLIAM LIDDELL & CO., 


51-53 WHITE STREET, NEW YORK 13, N. Y. 





COTTON DAMASK 


INC. 


ENGLAND AUSTRALIA NEW ZEALAND 
London Melbourne Christchurch 
Sydney 
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and bottle 





drop into standard size 

garbage can enclosed 
within the Disposal 
unit until removal. 





See your franchised Q 
or write to the ma 


ANOTHER LABOR-SAVING PRODUCT FROM 


QUALHEIM, Inc. 


1200 Racine Street 


} 
k 


90 





crusH 2O 


CANS or 
BOTTLES 


in 1 minute 


ae Q” 


Can and 


Save 90% on the high 
costs involved in re- 
moving empty cans 


kitchen to refuse area. 
Now the “Q” Can & 
Bottle Disposal brings 
profitable automa- 
tion to the handling of 
empties. Simple and 
safe to operate ... all 
sizes of cans up to 5 
quarts and jugs up to 1 
gallon when empty are 
simply dropped into 
the spring-type recep- 
tacle and are. crushed 
to within 1/10 of their 
original size: Empties 


Stainless steel or gray enamel. 
3 or single phase operation. 


s from the 
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Choice of exteriors: 


ualheim dealer 
nutacturer. 


Racine, Wisconsin 








Write advertisers you saw it in CLUB 


—, Benjamin L., Pomfret Club, 33 S. Fourth St., Easton, 
‘a 


Healey, George (R.), 1662 Woodsway, Kent, Ohio. 

Hearn, Jack D., Pelham C. C., Pelham, N. Y. 

aay og Richard, Old Pueblo Club, 119 South Stone, Tucson, 

iz. 

Heazlitt, Mrs. Mary W., New Albany C. C., Graybrook Lane, 
P. O. Box 246, New Albany, Ind. 

Hecht, Lowell L., Spring Lake C. C., Spring Lake, Mich. 

Hecker, Richard R., 5228 Kirk Dr., Santa Barbara, Calif. 

Heim, Jr., William J., Coral Reef Y. C., 2484 S. Bayshore Dr., 
Miami. 

Heine, Fred, Shaughnessy Heights G. C., 1400 W. 33rd Ave., 
Vancouver 13, B. C., Canada. 

Helman, Carl E., Quentin Riding Club, Quentin, Pa. 

Helms, Frank B., O. C., Wright Patterson AFB, Ohio. 

Henderson, David, River Oaks C. C., 1600 River Oaks Blvd., 
Houston 19. 

Henderson, Frank I., Milbrook Club, Woodside Dr., Greenwich, 
Conn. 

Henn, Frederick C., Rockaway River C. C., Pocono, Rd., Den- 
ville, N. J. 

Henning, Kurt M., Sandy Run C. C., Oreland, Pa. 

Henriksen, Major Oscar M., Tavern Club, 3522 Prospect Ave., 
Cleveland 15. 

Henrickson, A. Wayne, Atlas Valley C. C., 8313 Perry Rd., 
Grand Blanc, Mich. 

Henry, Major Charles F., O. C., Carswell AFB, Tex. 

Henry, Richard A., Janesville C. C., Janesville, Wis. 

Herington, Charles R. (R.), Kampfe Lake, Bloomington, N. J. 

Herkert, Hermann W., Schnorer Club of Morrisania, 601 E. 
163rd St., New York 56. 

Hermance, Jack, Wee Burn C. C., P. O. Box 1046, Darien, Conn. 

Hermansen, Peter, Y. C., Port Washington, N. Y. 

Herbert, Raymond J., Commissioned Officers’ Mess, 3rd Naval 
Dist., Bldg. 27, Brooklyn 1, N. Y. 

Hetfield, Roscoe W., 14515 Shadywood Dr., Plymouth, Mich. 

Heurter, William G., Knoll G. C., P. O. Box 300, Boonton 
Manor, N. J. 

Heuser, Klaus W., Towpath Lodge, Snow Ridge, Turin, N. Y. 

Hewitt, Harold H., U. C., 141 Washington Ave., Albany 6, N. Y. 

Higgs, Loren P., Huntingdon Valley C. C., Edge Hill & More- 
land Rds., Abington, Pa. 

High, Gordon W., Shady Oaks C. C., 320 Roaring Springs Rd., 
Ft. Worth 14. 

High, Robert B. (A.), 3115 Isabella Rd., Midland, Mich. 

Hilliard, Jr., Ben, Belle Haven C. C., Alexandria, Va. 

Hiltebrand, Charles, Ridglea C. C., P. O. Box 9355, Ft. Worth. 

Hindley, Jr., George J., Congress Lake C. C., Hartville, Ohio. 

Hines, Robert W., Coral Ridge C. C., P. O. Box 4471, Ft. Lau- 
derdale, Fia. 

Hinrichs, Henry, Edgewood Valley C. C., Box 70, La Grange, 
Ill. 

Hodges, William J., Paradise Valley C. C., P. O. Box 1208, 
Scottsdale, Ariz. 

Hofer, George C., U. C., 546 Delaware Ave., Buffalo 2. 

Hogue, Mrs. Belva I., Headliners Club, Box 43, Austin 61, Tex. 

Holbrook, Jr., Edward F., 420 Locke Dr., Aptos Beach Golf 
Course, Aptos, Calif. 

Holl, Henry (A.), Ft. Pitt Motel, Rt. 1, US 22-30, Oakdale, Pa. 

Holland, Earl, Rockhill Club, 4520 Kenwood, Kansas City, Mo. 

Hollenbeck, Granville B., Surf Club, 9011 Collins Ave., Surf- 
side 54, Fla. 

Hollister, Frederic H., Scarsdale G. C., Hartsdale, N. Y. 

Hollister, Robert W., Tacoma C. & G. C., Tacoma, Wash. 

Holmes, B. J., Nantucket Y. C., Nantucket Island, Mass. 

Holmes, Ralph, Houston C. C., 1 Potomac Dr., Houston 27. 

Holmes, S. Graham (A.), 14500 Rossini, Detroit 5. 

Holmgren, Dale O., Officers’ Open Mess, APO 63, San Fran- 
cisco. ‘ 

Holtz, Jr., Marshall H., Maplewood C. C., 28 Baker St., Maple- 
wood, N. J. 

Holtz, Walter, 87 East & West Rd., Ebenezer 24, N. Y. 

Homberg, Victor F., Drug & Chemical Club, 85 John St., New 
York 38. 

Hook, Mrs. Thelma, Tejas Club, Petroleum Bldg., Houston. 

Hoover, Col. C. F., Tampa Y. & C. C., P. O. Box 10,266, Tampa 
9, Fla. 

Hopkins, Frank T., Minocqua C. C., Minocqua, Wis. 

Hoppe, V. Russ, Seattle Y. C., Seattle. 

Horgen, Gerald, Lafayette Club, Minnetonka Beach, Minn. 

Hornecker, George L., Rock Spring Club, West Orange, N. J. 

Houston, James C., Oak Hill C. C., Rt. 2, Box 420, Richmond 
26, Va. 

Howard, Wyatt M., Seattle Town & C. C., 1421—8th Ave., 
Seattle 1. 

Howell, Edwin C., Fox Meadows C. C., 3100 Mt. Moriah Rd., 
Memphis. 
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Howell, Richard T., 212 E. Highland Ave., Chestnut Hill, Phila- 
delphia 18. 
Howland, Elton R., B. P. O. E. 1845, 480 Main St., Hermiston, 


Ore. 

Hubbard, Jr., Clarence F., Glen Garden G. & C. C., 2916 Glen 
Garden Dr., Ft. Worth. 

Huber, Arnold L., Weber Club, Ogden, Utah. 

Huber, Henry L., Westwood C. C., Williamsville 21, N. Y. 

Huber, Riley, Santa Ana C. C., 20382 S. W. Newport Blvd., 

_ Santa Ana, Calif. 
Hucko, Peter J., 1265 Pumalo, San Bernardino, Calif. 

Hueber, Harold T., The C. C., Brookline, Mass. 

Huegel, Nicholas E. (A.), 1250 Singer Dr., Riviera Beach, Fla. 

Huff, W. G., Port Arthur Club, P. O. Box 1022, Port Arthur, 
Tex. 

Huffer, Celeste, Field Club, 36th at Woolworth Ave., Omaha 2 

Hughes, Allen (A.), 6033 Water St., Philadelphia 20. 

Hughes, Thomas G., C. C. of Little Rock, 4200 Country Club 
Rd., Little Rock, Ark. 

Humphrey, Doris S., Williams Club, 24 E. 39th St., New York 
16. 

Hunt, Owen H., Lakewood Y. C., Seabrook, Tex. 

Hunter, Jack O., Palmetto C. C., Rt. 1, Box 57, Benton, La. 

a a Robert y Seymour C. C., 1400 Shields Ave., Seymour 


Hunter, Ralph W., Abilene C. C., Box 1719, Abilene, Tex. 

Hunter, Roland D., Ure. , Hartford, Conn. 

Huntingford, c. Aubrey, Merion Cricket Club, Haverford, Pa. 

Hunziker, Hans, 1572 Edgewood Ave., Roslyn, Pa 

Hurst, William G., Abilene Club, Abilene, Tex. 

Hussell, Harry E., Forest Hills C. C., 5135 Forest Hills Rd., 
Rockford, Ill. 

Hutcheson, Wilson J.. NCO Club, Hickam AFB, APO 953, San 
Francisco. 

Hyland, George A., Manito C. C., P. O. Box 8025, Manito Sta- 
tion, Spokane 36, Wash. 

Hynes, Charles S., U. C., 1 West 54th St., New York. 


I 
~ Eugene A., Automobile Club, 9635 Main St., Clarence, 
N. ¥. 
Imbordino, Charles J., Lubbock Club, Caprock Hotel, Lubbock, 
Tex 


sem Richard J., 1220 Rushden Dr., Sacramento, Calif. 

Imroth, Edward A., 4825 Wright Terrace, Skokie, Ill. 

Indence, Anthony J., North Hempstead C. C., Port Washing- 
ton, N. Y. 

Indvik, Hans J., Westmoor C. C., 10 South Moorland Rd., 
Brookfield, Wis. 

Ingouf, E. J., Shreveport C. C., P. O. Box 9037, Shreveport, La. 

Irmscher, M. Guenter, C. C., Box 37, Madison, Ind. 

Irvin, Fred A., Peninsula G. & C. C., 701 Madera Dr., San 
Mateo, Calif. 

en Elcaney, Cape Fear C. C., P. O. Box 996, Wilmington, 
N.C 


Iverson, Norman C., Minneapolis Club, 729 Second Ave., S., 
Minneapolis 2. 


J 


Jacks, Edward W. (A.), Aruba-Caribbean Hotel, Aruba, Neth- 
erlands West Indies. 

Jackson, Andrew H., Pawtucket C. C., Pawtucket, R. I. 

Jackson, James B., Wright Patterson AFB, Officers Open Mess, 
Dayton, Ohio. 

Jacobson, Meyer H., Suburban C. C., P. O. Box 207, Ports- 
mouth, Va. 

Jacobus, Ethel, Women’s National Republican Club, 3 West 
51st St., New York 19. 

Jaeger, Robert J., Pickwick Club, Niles, Mich. 

Jaget, Camille M., River Oaks C. C., 1600 River Oaks Blvd., 
Houston 19. 

James, Clarence H., Acacia C. C., Cedar at Richmond Rd., 
Cleveland 24. 

Jehlen, Carl J., Baltursol G. C., Springfield, N. J 

Jehlen, George C., Broad Street Club, 15 Broad St., New York 
5. 


Jemsek, Joe, St. Andrews G. & C. C., West Chicago, IIl. 

Jenkins, N. Ashley (A.), American Motor Lodge, 2707 Super 
Highway, Trevose, Pa. 

Johannesen, Robert C., Multnomah A. C., 1849 S. W. Salmon, 
Portland 7, Ore. 

Johannisson, Edwin R., C. C., 2935 East Ave., Rochester 10, 


Wy. Xs 
Johns, Stuart, Minneapolis G. C., 2001 Flag Ave., Minneapolis 
26 


Johnson, Eric O., La Grange C. C., 620 S. Brainard Ave., La 
Grange, Tl. 
Johnson, Erling O., Elks Club, 565 Broadway, Tacoma, Wash. 










































YOUR LINEN WORRIES FLY... 
when you use Linen Supply! 


No more time-consuming linen inventories 

for you. Your Linen Supply Routeman 

will keep inventory for you—and he’s 

an expert. He'll make sure that 
your daily linen needs are - 
amply provided for with 
attractive, immaculate linens 
of top quality. He'll spare 

you headaches, and he'll save 
you money. Why not get 

him started right away? One 


telephone call will do it! 





Note: No investment, no mainte- 
nance, no inventory. Everything is 
furnished and serviced by your local 
linen supplier, at low cost. 


Look in the Yellow Pages 
under Linen or Towel Supply 


Linen Supply 


Association of America 
& National Cotton Council 


dl DUNDEE 


{ Towel Supply Industry by 





DUNDEE MILLS, INC., GRIFFIN, GA. 
NEW YORK SHOWROOMS 
1075 AVENUE OF THE AMERICAS (6th AVE.) AT 41st ST 
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AMERICAN FRUIT AND PRODUCE CO. 
Frozen Food Division 
71 West Island Ave. Minneapolis 1, Minn. 
FEderal 9-8961 


AMERICAN LINEN SUPPLY CO. 


Complete Linen Rental Service for 
Business and Professional Use 


47 S. 9th St., Mpls.—FE 9-9161 
219 W. 5th St., St. Paul—CA 2-8587 


ASLESEN COMPANY 


Cafe, Institution, Hotel, Bakery Equipment 
W holesale Groceries 


509 Washington Ave. So. Minneapolis 15, Minn. 


WESLEY BARLOW 
Music for All Occasions 


1000 W. Franklin 
FRanklin 7-6988 


Minneapolis 


BERGIN FRUIT CO., INC. 


Wholesale Fresh Fruits & Vegetables 
223-225 6th St. No. Minneapolis 3, Minn. 
FE 3-5331 


CALHOUN LAUNDERERS AND 
CLEANERS CO. 


Cleaners—Launderers 
3013 Lyndale Ave. So. TAylor 3-6255 


CROWN MEAT & PROVISION CO. 
Purveyors of America’s Finest Meats 


209 No. 6th St. Minneapolis 
FEderal 3-0331 


ECONOMICS LABORATORY, INC. 
Specialists in Food Utensil Sanitation 


General Offices 


Guardian Bldg. St. Paul, Minn. 


EWALD BROS. SANITARY DAIRY 


Exclusive Distributors 
Golden Guernsey Milk 


Minneapolis, Minn. 
Compliments of Ray & Dewey Ewald 





Leading Purveyors to Clubs in|th 


R. F. FRITZ, INC. 
Cigarettes, Tobacco & Specialties 
129 No. 4th St. Minneapolis 
FEderal 8-4765 


GLEASON, INC. 
Crafters of Fine Printing @ Lithography 
419 South Third St. Minneapolis 15 
FEderal 2-3364 


GRIGGS, COOPER & CO., INC. 
Minnesota’s Largest Distributor 
Fine Imported and Domestic Beverages 


The HENNEPIN PRESS, INC. 
Designers and Producers of Attractive Printing 
2100 Lyndale Ave. So. Minneapolis FR 7-7310 


GORDON JENSEN, INC. 
Headquarters for Syracuse China 
2210 Hennepin Ave. Minneapolis 


JERSEY ICE CREAM 
78 Years of Quality and Service 
Minneapolis 3, Minn. FEderal 6-3378 


JOHNSON MEAT COMPANY 


Purveyors of Fine Meats & Poultry for 
Restaurants, Clubs & Institutions 


1417 Nicollet Ave. Minneapolis 4 


LIN TEX CORPORATION 
Mill Distributors of Linen & Textiles 
15 East Franklin Ave. Minneapolis 
FEderal 6-6391 


MAY BROTHERS COMPANY 
Institutional Foods 
3501 Marshall St. N. E. 


Minneapolis 


The MEAT DISTRIBUTORS, INC. 
Fabricators of Prime & Choice Meats 
Since 1926 
20 No. Ist St., Minneapolis 


FEderal 3-5224 
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njthe UPPER MIDWEST CHAPTER 





= CAPTAIN'S GOURMET COFFEE IS A SPECIAL 
Qs COFFEE, HEAVY BODIED, CREATED EXCLUSIVELY 


FINER HOTELS AND RESTAURANTS 


FOR FINER CLUBS AND HOTELS WHO SERVE 
THE BEST—ALSO WORKS WONDERS IN 


ESPRESSO COFFEE MAKER. 


Order from: CAPTAIN'S COFFEE 
1745 University Ave. 














Hey ghee St. Paul 4, Minn. 
McGARVEY-ATWOOD COFFEE COMPANY “ONI ‘SSIMIVG YOIsAdNS 
Flame Room Coffee—Atwoods Coffee Quality Dairy Products 
1129 Curry Avenue Minneapolis 3 2112 N. E. Broadway Minneapolis 
FEderal 6-3611 STerling 9.4307 


NEW YORK TEA 


Leo A. Krumpelmann—Willis A. Krumpelmann SUPREME FOODS, INC. 


“We Roast Our Coffee Daily” Quality Frozen Foods 
69-71 East 5th St. St. Paul West Lake & Monk Ave. Hopkins, Minn. 
WEst 5-3334 
DECORATIVE 
ap amletamaaidaaiin TWIN CITY MEAT SUPPLY, INC. 
1817 Plymouth Road Minneapolis 


Personalized Service 


LIb 5-3881 
~~ Purveyor of Government Graded Meats 


George Heimel, President 


RUMFORD, INC. 350 E. 6th St. St. Paul CA 4-7491 


Launderers and Cleaners 
817 Portland Ave. Minneapolis 
FEderal 3-0431 


Quality Food Products—Nationwide Service 


WALKER’S MEATS, INC. 


SCHWEIGERT WHOLESALE MEAT CO. } Hotel & Restaurant Supplies 
Specializing in Expert Processing for 1001 No. Concord St. So. St. Paul, Minn. 
Ressanvents @ Bustitations Al Kisch, President GLenview 1-1826 


119 North 6th St., Minneapolis | FEderal 5-4294 
WINSHIP FROZEN FOODS, INC. 


SOGARD AND RIVKIN PRODUCE CO. We Are Specialists in 
FE 3-5534 416 Second Ave. No. Institutional Frozen Foods 
Minneapolis, Minn. P. O. Box 185 Hopkins, Minn. 
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Accepted Procedure... 


with modern 
DOLGE Fungicides 


DUSTING Alta-Co Foot Powder on the feet and 
inside shoes 


FOOT BATH Alta-Co Powder dissolved in water 
for group prophylaxis 

FLOOR WASH HD. Fungicide diluted in 

300 parts water— mop on floor 


Write for Booklet Po yay “Hg 
on Athlete’s Foot Control Doice 


WESTPORT, CONNECTICUT 








BAKER VALUE 
PLUS QUALITY 


Quality, combined with value, are the rea- 
sons why hotels from coast to coast, have 
purchased their linens from Baker for so 
many years. 


Exclusive Distributors 


DWIGHT-ANCHOR 
Sheets & Pillow Cases 


SANDOW and SAMPSON 
Bath Towels 


BATEX 
Huck Towels 


and other quality textiles made 
especially for hotel use. 


315-317 
and 15 other cities 








Johnson, J. C., Oak Hills C. C., Box 5128, Beacon Hill Station, 
San Antonio 1. 

Johnson, Paul C., Oklahoma City G. & C. C., 7000 N. W. Grand 
Blvd., Oklahoma City, Okla. 

Johnston, Charles, Deal G. & C. C., Deal, N. J. 

—2 Jr., Frank, Old Town Club, Box 344, Winston-Salem, 

Johnstone, David (Atlantis Country Club), 1232 S. E. 8th St., 
Deerfield Beach, Fla. 

Jones, Charles W., Rainier Club, 4th & Marion, Seattle 4. 

Jones, Hugh R., Philadelphia C. C., 1601 Spring Mill Rd., Glad- 
wyne, Pa. 

Jones, James C., Keokuk C. C., Box 255, Keokuk, Iowa. 

Jones, John M., River Forest G. C., Box 326, Elmhurst, IIl. 

Jones, John P., California G. C., 925 El Camino Real, South 
San Francisco, Calif. 

Jones, L. Shell (R.), 495 West Main St., Danville, Va. 

Jones, Leonard E., City Club, 135% S. Tryon St., Charlotte, 
N.C 


Jones, Loy T., L’Hirondelle Club, 7611 Club Rd., Ruxton 4, Md. 

Jones, Robert A. (A.), Box 316, Lake Helen, Fla. 

Jordan, E. N., Mt. Lake Club, Lake Wales, Fla. 

Judson, Barney, Paradise Valley Racquet Club, Rt. 2, Box 595, 
Scottsdale, Ariz. 

Junas, George (Ozaukee C. C.), 4654 N. Parkside Dr., Wauwa- 
tosa 18, Wis. 

Junker, E. W., Scarab Club, 217 Farnsworth, Detroit. 


K 


Kagley, Mrs. Amelia, Woodhill C. C., Rt. 5, Wayzata, Minn. 

Kahofer, Frank J. (R.), Old Post Rd., North Attleboro, Mass. 

Kaltman, Mrs. Mary H., Officers’ Open Mess, Eglin AFB, Fla. 

Kamp, Max A., Rainier G. & C. C., 1856 S. 112th, Seattle 88. 

— Christ J. (A.), 6679 Avenida Delas Pescas, La Jolla, 

alif. 

Kane, John A., Elks Club, 900 S. Hanley Rd., Clayton, Mo. 

Karas, Charles S., Essex Club, 52 Park Place, Newark. 

Kareth, Frank C., Clovernook C. C., 2035 W. Galbraith Rd., 
Cincinnati 39. 

Karr, Arthur, Rod & Gun Club, Everglades, Fla. 

Karr, Ray E., Westborough C. C., 631 St. Berry Rd., Webster 
Groves 19, Mo. 

Karrick, James E., Corral de Tierra C. C., 81 Corral de Tierra 
Rd., Salinas, Calif. 

Kastory, Charles, City Club, 601 Walnut St., Knoxville 2, Tenn. 

Kaub, Paul W., Grosse Pointe Hunt Club, 655 Cook Rd., Grosse 
Pointe Woods 36, Mich. 

Kauffman, E. H., Tulsa C. C., P. O. Box 1406, Tulsa, Okla. 

Kay, John L., Woman’s A. C., 640 Sutter St., San Francisco 2. 

Kayser, Raymond J., Glen Echo C. C., Lucas Hunt Rd., Nor- 
mandy 21, Mo. 

Kazik, Harry, Tuckaway C. C., 3445 W. Edgerton Ave., Mil- 
waukee 21. . 

Kearn, Jerry J., Bel-Air Bay Club, 16801 Roosevelt Hy., Pa- 
cific Palisades, Calif. 

Keath, Samuel W., Colonial C. C., Memphis. 

Keck, Charles W., Riverton C. C., Riverton, N. J. 

Keeney, Vincent J., Midvale G. & C. C., Baird Rd., Penfield, 
N, x. 


Keller, William (R.), 120 N. E. 104th St., Miami Shores 38, Fla. 
Kelley, Thomas D., Hardscrabble C. C., Rt. 1, Box 94, Ft. Smith, 
Ark 


Kelly, Arthur V., U. C., 13th & O Sts., Lincoln, Neb. 

Kelly, Timothy J., Links Club, 36 East 62nd St., New York 21. 

Kemp, James L., City A. C., 50 West 54th St., New York 19. 

ee. Joseph N., Midday Club, 123 S. Broad St., Philadel- 
phia. 

Kennon, Dewey F., Meadowbrook C. C., Clayton and Kears 
Mill Rd., Baldwin, Mo. 

Kerekes, Louis, 8419—51st Ave., Apt. F-3, Elmhurst, L. I, N. Y. 

Kern, George T., Pastime Boat Club, 3015 Upper River Rd., 
Louisville. 

Kerry, Sumner L., Kanawha C. C., P. O. Box 8066, S. Charles- 
ton 3, W. Va. 

Kersh, DeWitte T., Fairview C. C., Elmsford, N. Y. 

Kichler, Harry (R.), 3110 Azeele St., Tampa, Fla. 

Kiely, Henry A., Racquet Club, 215 S. 16th St., Philadelphia 2. 

Kier, Thomas N., Oakmont C. C., 3100 Country Club Dr., 
Glendale 8, Calif. 

Kimball, Harvey R., Boston Y. C., 1 Front St., Marblehead, 
Mass. 

Kindilien, R. W., Old Oaks C. C., Purchase, N. Y. 

King, Bill E., Abilene C. C., P. O. Box 1719, Abilene, Tex. 

Kingsley, Irvin L., Bel-Air C. C., 10768 Bellagio Rd., Los An- 
geles 24. 

Kirby, William H., Vancouver Club, 915 West Hastings St., 
Vancouver, B. C., Canada. 

Kirk, Jr., John L., Meadowbrook Recreation Club, Rt. 6, Box 
546-A, Charleston, W. Va. 
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Kirwan, Richard F., New Haven Lawn Club, 193 Whitney 
Ave., New Haven, Conn. 

Kirwan, Richard H., Downtown A. C., 19 West St., New York 4. 

Kizmura, Kaz, U. C., 1004 Boren Ave., Seattle 4. 

— Don H., Spokane Club, 1002 W. Riverside, Spokane, 
Wash. 

Klein, Bernard A., 9275 Marlow Ave., Norfolk 3, Va. 

Klein, Edward J., 135 Sunrise Terrace, Cedar Grove, N. J. 

Klein, Frank L., Merchants & Manufacturers Club, Merchan- 
dise Mart Plaza, Chicago 54. 

— Irvin M., Trumbull C. C., 600 Golf Dr., Warren, 

io. 

Knapp, John E. (A.), 9 Moller St., Tenafly, N- J. 

Knapp, Marie L., Sulgrave Club, 1801 Massachusetts Ave., 
Washington, D. C. 

=e, Winstanley, Chicago Club, 400 S. Michigan Ave., Chi- 
cago 5. 

Knisley, Charles M., West Shore C. C., Camp Hill, Pa. 

Knobelspiess, Ernest, Rehoboth Beach C. C., Rehoboth, Del. 

— Edward R., Woodmar C. C., 1818—177th St., Hammond, 


nd. 

Kopf, Jr., Fred (A.), Commodore Hotel, 11325 Euclid Ave., 
Cleveland. 

Knopfstedt, W. F. (A.), 3245 Glencoe St., Denver. 

Knowles, Andrew J., Selma C. C., Box 854, Selma, Ala. 

Knowles, Jr., Robert R., Petroleum Club of Ft. Worth, Hilton 
Hotel, Ft. Worth. 

Koch, Eric G., North Hills G. C., Inc., Douglaston, L. I., N. Y. 

Koch, Ray, Inglewood C. C., Kenmore, Wash. 

Kostecki, Bernard L., Merchants & Manufacturers Club, Mer- 
chandise Mart Plaza, Chicago 54. 

Kowalsky, Kenneth M., Woodhill C. C., Rt. 5, Wayzata, Minn. 

Kozar, Jack, U. C., 3813 Euclid Ave., Cleveland 15. 

Kracher, Victor (A.), Columbia C. C., 8322 Draper Lane, Silver 
Spring, Md. 

Krafft, Mrs. Mary, Valparaiso C. C., Valparaiso, Ind. 

Kratzke, Daniel R., Germania Club, 115 E. Main, Freeport, III. 

Kress, Charles H., Colony Club, 50 Maple St., Springfield, Mass. 

Kronsbein, Alvaro G. (A.), 2 Midland Gardens, Apt. B-4, 
Bronxville 8, N. Y. 

Kruger, Erich J., Burlingame C. C., Hillsborough, Calif. 

Kuchinos, Peter, Green Valley C. C., Rt. 1, Suisun, Calif. 

Kufeke, George H., 64 Salem Manor, Salem, N. J. 

Kurtz, Herbert G., St. James Park C. C., Dawson, Pa. 

Kurtz, Herbert G., Traffic Club of New York, 15 Vanderbilt 
Ave., New York. 

Kyber, Raymond J., Norbeck C. C., Cashell Rd., Rockville, Md. 

Kyle, William C., Onondaga G. & C. C., Fayetteville, N. Y. 


L 


Lafuerne, Francois B., 1817—23rd St., S. E., Apt. 192-D, Wash- 
ington, D. C. 

Lahman, William C., Quivira, Inc., Quivira Lake, Kansas City 
6, Kan. 

La Lanne, George H., Box 286, North Platte, Neb. 

Lamb, W. Reginald, Starmount Forest C. C., P. O. Box 3095, 
Greensboro, N. C. 

Lambert, Arthur A. (A.), Whitefield, N. H. 

Lamond, Jr., William W., Norfolk Y. & C. C., Norfolk, Va. 

LaMonte, Alfred F., Midlothian C. C., Midlothian, Ill. 

Lampe, Paul B., Norwood Hills C. C., Normandy, Mo. 

Laney, P. W., Dothan C. C., P. O. Box 1248, Dothan, Ala. 

Lang, Zola M. (A.), 2120 E. Charleston Blvd., Las Vegas, Nev. 

Langdon, Harry R., Lotos Club, 5 East 66th St., New York 21. 

Langer, William, Iris Club, 323 N. Duke St., Lancaster, Pa. 

Langham, Autumn L., Trailsend Club, 3500 Governors Hill, 
Dayton 29, Ohio. 

Langham, Vincent (R.), Rt. 2, Box 433, Medina, Ohio. 

Langton, James L., Riverbend C. C., Sugar Land, Tex. 

La saggy Peter J., Dranek’s Astorhurst, Walton Hills, Bedford, 

oO. 

Large, Forrest J.. Plum Hollow G. C., Detroit. 

Laurie, Hamilton, Aurania Club, 25 S. Allen St., Albany, N. Y. 

Lauritsen, Hal C., Pennington Club, 181 Pennington Ave., Pas- 
saic, N. J. 

i, Daniel M., Union League, 140 S. Broad St., Philadel- 
phia 2. 

Leadbetter, George, Middle Bay C. C., Waukena & Skillman 
Aves., Oceanside, N. Y. 

Lean, Charles Sanders, Quebec Winter Club, 650 Laurier Ave., 
Quebec, P. Q., Canada. 

LeCinque, Charles, Berkleigh, C. C., Rt. 222, Kutz Town, Pa. 

Lee, Ralph B., Ballard Elks Club, 1113 W. 67th St., Seattle 7. 

Lee, Vinton (H.), 824 Investment Bldg., Washington, D. C. 

Lee, Virgil R., Port Arthur C. C., P. O. Box 486, Port Arthur, 
T 


ex. ‘ 
Leech, C. Ross, Bohemian Club, Savery Hotel, Des Moines. 






























~ DURABLE and SMART 


furniture 


NO. 8120 
Arm Chair 


Wide assortment of chairs and 
tables. See your dealer or write 
us for distributor's name. 


AMERICAN CHAIR COMPANY 
Manufacturers 
Sheboygan, Wisconsin 
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yf? IF YOU'VE 
*» NEVER SERVED OUR 


WONDERFUL 
DENNIS: 
WATER CRESS: 


TO YOUR PATRONS.! 
SHAME ON YOU! + 


ame emma 
You’re depriving them—needlessly—of one of the true 
pleasures of fine dining. 
Only Dennis Water Cress has that distinctive limestone flavor. Cul- 
tivated with care for over 75 years in the rolling hills of West 
Virginia and Alabama. If you're willing to mend your ways. 
we'll forgive you and gladly welcome you to the club of discrim- 
inating Dennis Water Cress Servers. Your order cut, washed and 
shipped the same day. 









eunan wanna ant 


Ship me post haste \ 

C] boxes [) 36 [60 [J 108 402. bunches. [1] Send menus also. 
Name " 

Address . 1 

Cp... Zone........ GRROW: aetscsncicrastinaecn 
! 

' 











Auth. Signature 





CULTIVATED FOR BETTER TASTE 





inter Address 


tsville, Ala. 





Home Office Ww 
Martinsburg, W. Va., or Hun 














MEMBERS 
ONLY 


Nothing except a paid-up member's Card-Key 
will unlock this door. 5,000 Fraternal and 
Private Clubs are now using Card-Keys. Be 
sure your club gets the benefit of this Card- 
Key System. 


Write for Free Information 


CARD-KEY SYSTEM, INC. 


P. O. BOX 589 BURBANK, CALIFORNIA 











INCREASED PROFITS 


From Your Cocktail 
Lounge Operation! 


THE FAMOUS “CHEESE-OF-ALL-NATIONS 
HOSPITALITY PROGRAM” 


SPECIAL $25 PLAN EXCLUSIVELY FOR 
CLUB MANAGEMENT SUBSCRIBERS 


We send you our nationally advertised GOURMET 
ASSORTMENT of 12 exotic imported cheeses—a 
generous weekly supply. We also include sug- 
gested display plan, attractive descriptive iden- 
tification cards and colorful little flags of all na- 
tions. 


Write, ‘phone or telegraph your order TODAY! 


Ask for our FREE 1960 CHEESE 
ENCYCLOPEDIA, listing more than 
500 varieties. 


CHEESE OF ALL NATIONS 


Dept. CM, 235 Fulton St., 
New York 7, N. Y. 
REctor 2-0752 











Leesone, Albert L., California C. C., 1509 S. Workman Mill Rd., 
Whittier, Calif. 

Leftwich, George E., Downtown Club of Richmond, Box 1049, 
Richmond, Va. 

Lemieux, Clifford Harold, Great Bend C. C., P. O. Box 394, 
Great Bend, Kan. 

Lemon, Ralph W., Kenwood G. & C. C., 5601 River Rd., Wash- 
ington 16, D. C. 

Leonard, Mrs. Margery B., Washington A. C., 1325—6th Ave., 
Seattle 11. 

Leonard, L. Roy, Cuvier Press Club, 22 Garfield Place, Cin- 
cinnati. 

LePla, W. F., Grosse Pointe Club, 6 Berkshire Place, Grosse 
Pointe Farms, Mich. 

Lepp, Emil M., Hillcrest C. C., 10,000 W. Pico Blvd., Los 
Angeles 64. 

Lermer, Otto, Tippecanoe C. C., Rural Del. 2, Canfield, Ohio. 

— Herbert F., Inverness Club, 4601 Dorr St., Toledo 7, 
Ohio. 

Lewis, Robert K., Glenhaven C. C., Houston. 

Lewis, John F., Forest and Stream Club, 210 Lakeshore Dr., 
Dorval, P. Q., Canada. 

Lezec, Henri J., Chestnut Ridge C. C., Box 158, Lutherville, Md. 

Liddy, James J., Canadian Club of New York, Hotel Waldorf 
Astoria, New York. 

Liebau, Frank (A), 47-21—4l1st St., Long Island City 4, N. Y. 

Liebig, Richard, Arcola C. C., Paramus, N. J. 

Liepman, Peter C., O. C., USNPG School, Monterey, Calif. 

Lightcap, M. L., Engineers’ Club, 32 W. 40th St., New York 18. 

Little, John R., Larchmont Shore Club, 1 Oak Bluff Ave., 
Larchmont, N. Y. 

Litzsinger, Albert P., Westwood C. C., 6649 Bartmer Ave., St. 
Louis 30. 

Livingston, Archie, Rock River C. C., P. O. Box 201, Rock Falls, 
] 


Ill. 

Lloyd, Robert W., Eugene C. C., 255 Country Club Road, 
Eugene, Ore. 

Locke, W. Russell, Commissioned Officers Mess (Closed), U. S. 
Naval Air Station, Ely Hall, Breezy Point, Norfolk, Va. 

Lockwood, Mrs. Arline C., Gastonia C. C., Gastonia, N. C. 

Lockwood, L. Charles, Gastonia C. C., Gastonia, N. C. 

Loftin, Jerry A., C. C. of Jackson, 4840 Clinton Blvd., Jackson, 
Miss. 

Logsdon, Robert E., Legionnaire Club, 1525 P St., Lincoln, Neb. 

Lohak, Ralph P., Tamarack C. C., Greenwich, Conn. 

Long, Elizabeth, Sangamo Club, 500 E. Capital, Springfield, Ill. 

Long, Mrs. Geraldine, Bel-Mar C. C., P. O. Box 119, Belvidere, 
Ill. 


Long, Mrs. Marie, Rolling Hills C. C., 223 S. Westlink Dr., 
Wichita 15, Kan. 

Long, Cmdr., Richard W., COMWESTSEAFRON, ° Treasure 
Island, San Francisco. 

Long, William, Greenhills C. C., Box 44, Gretnhills, Cincinnati 
18 


rt William R., U. C., 175 N. Oakland Ave., Pasadena, 

Calif. 

Lorenzen, Fred T. (R.), 323 Almeraid, Patio Apts., West Palm 
Beach, Fla. 

Lorimer, Cannon R., Claremont C. C., 5295 Broadway Terrace, 
Oakland 18, Calif. 

Lotito, Joseph, Century Club, 6611 Buffalo Ave., Niagara Falls, 
N.Y, 


Louderback, Harry A., Woodcrest C. C., P. O. Box 298, Haddon- 
field, N. J. 

Loudin, H. Lee, Bellefonte C. C., Box 1296, Ashland, Ky. 

Louth, Leslie, Oakville G. & C. C., Box 129, Oakville, Ontario, 
Canada. 

Loving, Raymond F., Farmington C. C., Charlottesville, Va. 

Loving, Jr., Raymond F., Farmington C. C., Charlottesville, Va. 

Lowry, William T., Squaw Creek C. C., R. D. 1, Vienna, Ohio. 

Lucha, A. M., Wilmington C. C., Box 789, Wilmington, Del. 

Lumbra, Melburne G., Plandome C. C., 145 Stonytown Rad., 
Plandome, N. Y. 

Lynch, Lloyd T. (A.), 1041 Carr St., Lakewood, Colo. 

Lynch, Paul, Hi View C. C., 227 Sage Rd., Louisville 7. 

Lyon, Edward (A.), Executive Secretary, CMAA, 5517 Trent 
St., Chevy Chase 15, Md. 


M 


Macalis, Joseph M., Valley Forge G. C., King of Prussia, Pa. 

MacDermid, Robert F., Berkshire C. C., Reading, Pa. 

MacDonald, Ronald J., Athletic Round Table, Desert Hotel 
Bldg., Coeur d’ Alene, Idaho. 

MacDonell, John Alex., St. James Club, 675 Dorchester, W., 
Montreal 2, P. Q., Canada. 

MacHugh, Jr., Frank A. Diablo C. C., Diablo, Calif. 

Macioge, Frank A., Kalamazoo C. C., 1609 Whites Rd. Kala- 
mazoo, Mich. 

Mackey, Cecil, Woodley C. C., P. O. Box 545, Montgomery, Ala. 
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MacLeod, A. Stanhope, 8104 E. Jefferson St., Apt. 710-C, 
Detroit. 

MacNeill, Hector J., Evansville C. C., 3810 Stringtown Rd., 
Evansville 11, Ind. 

Madden, Everett F., Neighborhood Club of Quincy, 27 Glen- 
dale Rd., Quincy, Mass. 

Madden, Harold G., Detroit Y. C., Belle Isle, Detroit 7. 

Madden, J. H. (R.), Lot 304, 10111 Gandy Blvd., St. Petersburg 
2, Fla. 

Magill, Robert C. (R.), Warwick Hotel, 1428 Locust St., St. 
Louis 3. 

Magliacani, Frank R., Briarwood C. C., Box 2, Deerfield, Ill. 

Maher, John F., Forest Lake C. C., 1401 Club Dr. Rt. 3, Bloom- 
field Hills, Mich. 

Mahalak, Raymond J., Grosse Ile G. & C. C., P. O. Box 68, 
Grosse Ile, Mich. 

Mahon, Bernard E, (A.), Apt. 78B, 177 White Plains Rd., Tarry- 
town, N. Y. 

Mair, Lester A. (A.), 329—15th Ave., S.W., Rochester, Minn. 

Manca, Eugene T., Broadmoor G. C., Seattle. 

Mander, Mrs. Mary F., 2248 Stillman Rd., Cleveland 18. 

Manderscheid, Clifford H., Elks Club 262, 128 W. 9th St., Sioux 
Falls, S. D. 

Manduke, William J., 219 Nassau PIl., Norristown, Pa. 

Mangin, William J., Aldecress, Inc., Alpine, N. J. 

Manly, Earl R., Rochester Liederkranz Club, 660 W. Main St., 
Rochester, N. Y. 

Mann, Clarence S., Forsythe C. C., 3101 C. C. Rd., Winston- 
Salem, N. C. 

Mann, Harvey H., Westwood C. C., Rt. 4, Box 248, Houston. 

Manning, H. Bertram, Timuquana C. C., Timuquana Rd., Jack- 
sonville, Fla. 

— Paul A., Del Paso C. C., P. O. Box 987, Sacramento, 

alif. 

Marburg, Julian J., Blue Ridge C. C., 3940 Linglestown Rd., 
P. O. Box 980, Harrisburg, Pa. 

Marckstein, John Joseph, Ridgeway C. C., 5845 Polar Ave., 
Memphis. 

Markham, Lynn W., Petroleum Club, Petroleum Club Bldg., 
120 N. W. Second St., Oklahoma City, Okla. 

Marlatt, Gerald V., Flossmoor C. C., Flossmoor, IIl. 

Marshall, Bernard R., Zanesville C. C., P. O. Box 470, Zanes- 
ville, Ohio. 

Marshall, Eugene J., Garden of the Gods Club, Box 1278, 
Colorado Springs, Colo. 

— A. E. (Congressional C. C.), 8500 River Rd., Washing- 
ton 14. 

Martin, Arthur, Calgary G. & C. C., Calgary, Alba., Canada. 

Martin, Gary Gene, Forest Club, 9950 Memorial Dr., Houston 
24 


— Herbert R., Canadian C. C., Box 2338, Oklahoma City, 

Okla. 

Martin, John L., Berkeley Elks Club, 2018 Allston Way, 
Berkeley, Calif. 

— Ray G., Ponca City C. C., P. O. Box 1150, Ponca City, 

a. 

Martinez, Alfred A., Harvard Club of New York, 27 W. 44th 
St., New York 36. 

Marvan, Clarence, 2545 Kenilworth Rd., Cleveland. 

Marvin, Elizabeth J., Blue Hills Club, 6101 Blue Hills Rd., 
Kansas City, Mo. 

Mason, Earl, 1620 N. Victoria Park Dr., Ft. Lauderdale, Fla. 

Mason, Val F. (A.), 59 Lynndale Rd., Toronto 13, Ont., Canada. 

Masterson, Donald H., Ardsley C. C., Ardsley-on-Hudson, N. Y. 

— Harry, U. C., 1332 Santa Barbara St., Santa Barbara, 
Calif. 

Mathers, James C. (A.), Airways Inn Motel, 7th St. N., Liver- 
pool, N. Y. 

Mathews, Clarke, Orinda C. C., Orinda, Calif. 

Mathieu, William H., Freeport C. C., Freeport, Il. 

Mathis, Fred J., Ansley G. C., 196 Montgomery Ferry Dr. N.E., 
Atlanta. 

Mathis, Wattie H., Mira Vista G. & C. C., East End Cutting 
Blvd., El Cerrito, Calif. 

Matteson, E. W., Hinsdale G. C., Hinsdale, Ill. 

Matthews, Francis J., Meridian Hills C. C., 7099 Spring Mill 
Rd., Indianapolis. 

Matthews, W. Bruce (A.), Hess Lake, Newaygo, Mich. 

Matthiessen, West J., Lakewood C. C., Box 19347—Mid City, 
New Orleans. 

Maurin, Anthony, Chartiers C. C., Baldwin Rd., Pittsburgh 5. 

Mayfield, Harry F., Elks Club, Box 405, Anderson, S. C. 

— B. Owen, Hercules C. C., Lancaster Pike, Wilmington, 
Del. 

Maynes, Richard P., Tucson C. C., Tucson, Ariz. 

Mays, Charles E., 1208 N.E. 8th Ave., Delray Beach, Fla. 

McAllister, C. Maynard, Morris County G. C., Punch Bowl Rd., 
Convent Station, N. J. 
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_ GRUENDLER 
; FOOD 

é WASTE 
DISPOSER 


. Most efficient operation of any disposer. 


. Many models... the right one for your specific needs 
whether large or small. 


. Rugged construction for years of trouble-free service 


. Designed and built by the manufacturer 
of reduction equipment since 1885. 


Reasonably priced. Write for Bulletin No. R-124. 
If possible, state number of meals you serve per setting 
for our recommendation of proper model. No obligation. ¢ 


GRUENDLER 
CRUSHER & PULVERIZER COMPANY 
2915 North Market « St.Louis 6, Mo. 


= 





BUSINESS 
STIMULATORS 


UNIFORMS 


FOR 
MEN and WOMEN 


See how little quality 
costs. 


Send today for Samples, 
illustrations, prices... 
no obligation. 


CREATING DISTINCTIVE 
QUALITY UNIFORMS SINCE 1870 








823 S. Wabash Ave. ¢ Chicago 5, Ill. 
1759 Monticello Road ¢ San Mateo, Calif. 


Visit our Booth No. 152 at the Midwest Hotel Show, Morrison Hotel, Chicago, 
March 29, 30, 31. 
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[ag Vegag Luxury 
at Economy Priceg! 


STARDUST 


WORLD’S LARGEST RESORT HOTEL! 


* FUN ’ROUND THE CLOCK... 

2 Olympic-size Pools * Smart Shops 
Stellar Entertainment in the Stardust Lounge 
All the Excitement of Las Vegas! 

% UNSURPASSED MEETING FACILITIES... 
For Groups from 10 to 1,200! 

* SUPERB FOOD...Four Delightful Dining Areas 
Service 24 Hours a Day! 


STARDUST PACKAGE TOUR 
$26°° 3 Days « 2 Nights 


1295 DELUXE 
ROOMS & SUITES 


ROOMS f 
| 80 rom 


$7 to $13 
At-Your-Door Parking 


PHARDUSt Hote 


LAS VEGAS, NEVADA 


On Stage! 
e Wor/d’s Greatest Floorshow! 


LE LIDO DE PARIS 
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for your Regular Menu and Special Parties 





Write, Wire, or Phone: 


CANTON 
SOUTH DAKOTA 








31 YEARS OF SERVICE TO CLUBS 


CLAREMONT—MAJESTIC 


EMPLOYMENT SERVICE 


AGENCY 


anatase PERSONNEL 


80 WARREN STREET, Room 305 
New York 7, N. Y. 


Herman Litman Manager 


PHONE: COrtlandt 7-3853 


A. Zahler, Licensee 







for Dining Room, 
Kitchen ond Office 








McCabe, Sr., John A., Coveleigh Club, Stuyvesant Ave., Milton 
Point, Rye, N. Y. 

McCallister, John S., Buck & Bristol Rds., Holland, Pa. 

McCally, William N., Privateers C. C., P. O. Box 2406, Corpus 
Christi, Tex. 

McCarthy, Bernard, 75 Brighton Park, Rochester 20, N. Y. 

McCarthy, John F., Washington A. C., 1325—6th Ave., Seattle 1. 

— Richard C., Rio Pinar C. C., Rt. 6, Box 700, Orlando, 
Fla. 


McCathie, David M., Out Door C. C., P. O. Box 894, York, Pa. 

McCluskey, Mrs. Dorothy, Springfield Lake Shore Club, 409 
E. Lake Dr., Springfield, Ill. 

McConahy, Joseph P., Athenian Nile Club, 410—14th St., Oak- 
land, Calif. 

McCord, Harold J., Inter-Com Club, Cornhusker Hotel, 
Lincoln, Neb. 

McCoy, Matilda M., Rochester Y. C., Summerville Station, 
Rochester, N. Y. 

McCune, Leora E., College Club of Pittsburgh, 143 N. Craig St., 
Pittsburgh 13. 

McDermott, Edward L., Edison Club, Box 93, Rexford, N. Y. 

McDonald, C. L., Beaumont Club, P. O. Box 830, Beaumont, 
Tex. 

McDonald, Catherine V., Advertising Club, Hotel Adolphus, 
Dallas. 

McElhinney, John D. (A.), Townsend Hotel, aon Wyo. 

McElligott, Edmond B., Uanango C. C., Reno, 

McGivern, Edward A., Hermit Club, 1629 Peles St., Cleveland. 

McGlinch, Charles A., Madison Club, P. O. Box 408, 5 E. Wil- 
son, Madison, Wis. 

McGrath, Ray G., U. C., 3607 Washington Ave., St. Louis 3. 

McGraw, Paul J., C. C. of Ithaca, P. O. Box 485, Ithaca, N. Y. 

McGraw, Jr., William R. (A.), Candle Lite Supper Club, 3447 
Brandon Ave., S.W. Roanoke, Va. 

McGowan, Jr., Nicholas J., Sparrows Point C. C., Baltimore 19. 

— Robert B., Racquet Club, 215 S. 16th St., Philadel- 
phia 2. 

McGrane, William J., Fenwick Club, 435 Commercial Square, 
Cincinnati 2. 

McGuffey, Thomas C., Missouri A. C., 4th & Washington, St. 
Louis 2. 

McIntire, Bertrand C., Bloomfield Open Hunt Club, E. Long 
Lake, Bloomfield Hills, Mich. 

McKeggie, Allan, Rockville C. C., Rockville Centre, L. I., N. Y. 

McKellar, Edwin G., Oahu C. C., 150 Country Club Rd., Hono- 
lulu 17, Hawaii. 

McKenzie, Harry M., Green Hills C. C., P. O. Box 378, Millbrae, 

a 

McKeon, James F., Dartmouth College Club, 37 E. 39th St., 
New York 16. 

McKeon, Douglas O., Catawba C. C., Rt. 2, Néwton, N. C. 

McLaughlin, C. A. (A.), Caribbean Apt. Hotel, 200 S.E. 8th 
Ave., Ft. Lauderdale, Fla. 

McLaughlin, William E. (A.), 4269 Canterbury Dr., El Paso, 
Tex. 

McLean, St. Clair A., Peterborough G. & C. C., P. O. Box 251, 
Peterborough, Ont., Canada. 

McLean, Horace B., Greensboro C. C., 410 Sunset Dr., 
boro, N. C. 

McMahon, James J., Kernwood C. C., Salem, Mass. 

McMaster, George W., Commissioned Officers Mess (Open), 
Naval Air Station, North Island, San Diego 55. 

McNevin, Myles B., Poor Richard Club, 1319 Locust St., Phil- 
adelphia 7. 

McWilliams, George D., Oak Hill C. C., Rochester, N. Y. 

McWood, Charles E., Granite Club, 63 St. Clair Ave. W., 
Toronto, Ont., Canada. 

Means, Richard, River Road C. C., P. O. Box 2022, Louisville. 

Medina, Coradin, Westmoreland Club, Wilkes-Barre, Pa. 

Meek, S. Shelby, Bayou DeSiard C. C., 2656 Louisville Station, 
Monroe, La. 

Mehlman, Howard H., Denver C. C., Denver. 

Meier, Eric, Rolling Hills C. C., Glenwood Rd., Roslyn, L. I, 
N. Y 


Greens- 


Meisnest, Kenneth, Washington A. C., 1325 Sixth Ave., Seattle. 

Menzel, Karl G., Lockhaven C. C., Alton, Ill. 

Melanson, John’ W., Petroleum Club of "Midland, 219 N. Big 
Spring, Midland, Texas. 
Melle, ree Fox Chapel G. C., 426 Fox Chapel Rd., Pitts- 
burg 

Melville, David C., ae House, Christiansted, St. Croix, 
Virgin Islands, U.S.A. 

Menges, Charles E,, Indianapolis A. C., 1932 N. Sharon Ave., 
Indianapolis 22. 

Meredith, Hoyt, Rosemont C. C., 3730 Medina Rd., Akron 13. 

Merlo, Joseph JC. CG: Of Northampton County, Box 187, 
Easton, Pa. 
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Merrill, Clark G., Skinner Hall, University of Pennsylvania, 
Philadelphia 4. 

Merriman, Benjamin F. (R.), 280 N. E. 43rd St., Andrews 
Gardens, Ft. Lauderdale, Fla. 

Meskill, Frank X., Elkridge Club, North Charles & Lake Ave., 
Baltimore 12. 

Mestel, Morton, Tumble Brook C. C., W. Hartford 17, Conn. 

Metzger, Cecil E., Metarie C. C., 580 Woodvine Ave., Metarie, 
La. 


Metzger, Warren H., Preakness Hills C. C., 1050 Ratzer Rd., 
Wayne, N. J. 

Meyer, Arno C., Hillwood C. C., 6201 Hickory Valley Rd., 
Nashville 5. 

Meyer, Gilbert, Tavern Club, 333 N. Michigan, Chicago 1. 

Meyer, Jr., J. D. Henry, Memphis A. C., 577 White Station Rd., 
Memphis 17. 

Meyers, Joseph S., 1351 E. Grand Blvd., Detroit. 

Michaels, Edward G., Press & Union League Club, 555 Post 
St., San Francisco 2. 

= G. Russell (A.), 613—34th St., West Palm Beach, 
Fila. 


Middleton, Joseph Cameron, Mohawk G. C., Stop 5, Troy Rd., 
Schenectady 9, N. Y. 

Middleton, Thomas W., Hackensack G. C., Soldier Hill Rd., 
Oradel, N. J. 

Midtbon, Burns K., Albuquerque C. C., P. O. Box 1076, Albu- 
querque. N. M. 

Millard, Frank R., 5757 South Union Ave., Chicago 21. 

Miller, Erwin R., Elks Club, 213 E. Main St., Marshalltown, Ia. 

Miller, Fred (R.), 45-41—39th Place, Long Island City 4, N. Y. 

Miller, George, Lake Shore C. C., Glencoe, Ill. 

Miller, George E., Arrowhead C. C., Rapid City, S. Dak. 

Miller, George L., Tuscarora Club, Walnut St., Lockport, N. Y. 

Miller, Howard E., Elks Club, 507 Third St., Columbus, Ind. 

Miller, Hubert E. (R.), 709 Maple Ave., Newport, Ky. 

Miller, Joseph C. (A.), 1926 Norfolk St. N., St. Peters- 
burg 10, Fla. 

Miller, Robert P., San Antonio C. C., 210 Burr Rd., San 
Antonio 9. 

Miller, Wayne D., Northmoor C. C., Highland Park, Il. 

Milligan, Loyal J. H., Oak Park C. C., Oak Park, Il. 

Mills, Charles E. (A.), Eddy’s Restaurant, 1741 N. Hillside, 
Wichita, Kan. 

Mills, Leonore M., Toledo Women’s Club, 2920 Cherry St., 
Toledo 8, Ohio. 

Millwood, Roy J., Gainesville Lodge 1126, P. O. Box 448, 
Gainesville, Ga. 

Mingledorff, Clyde S., Atlanta A. C., 166 Carnegie Way N. W., 
Atlanta 1. 

Miravalle, Clement, Nottingham C. C., R. D. 1, Eighty-four, Pa. 

Mitchell, Eleanor M., Oak Ridge C. C., Hwy. 7, Co. Rd. 18, 
Hopkins, Minn. 

Mitchell, Robert Lee, Edison Club, Box 93, Rexford, N. Y. 

Mitterbach, Gabriel M., Kenwood C. C., 6401 Kenwood Rd., 
Cincinnati 43. 

Mittler, Herbert J., Arizona Club, Luhrs Bldg., Phoenix, Ariz. 

Modesitt, Kenneth B., 9275 S. E. 36th, Mercer Island, Wash. 

Moers, Mary E., Privateers C. C., P. O. Box 2406, Corpus 
Christi, Tex. 

Moler, Herbert R., La Jolla C. C., P. O. Box 24, La Jolla, Calif. 

Molony, Jay L., Valencia, Inc., 1900 Valence St., New Orleans 


Mociey, Glenn, Chief Petty Officers Mess (Open), U. S. Naval 
Station, Navy 128, FPO, San Francisco. 

Montague, Oliver E,, Springfield C. C., Springfield, Ohio. 

Monte, Jack (A.), 3727 Willow Crest, N. Hollywood, Calif. 

Montfort, James B., National Press Club, National Press Bldg., 
Washington 4. 

Montgomery, Howard E., Pasadena A. C., Pasadena, Calif. 

Moon, Mrs. Helene M. (A.), Villa Camille, Hunt, Tex. 

Moon, Jay M. (A.), Villa Camille, Hunt, Tex. 


Moore, Kenneth L., Union Club, 1211 Euclid Ave., Cleveland 15. 
Moore, William A., Racquet & Tennis Club, 370 Park Ave., 


New York 22. 
Moran, Herbert J., Canoe Brook C. C., Summit, N. J. 


Morgan, Robert E., Westbrook C. C., Springmill Rd., Mansfield, 


Ohio. 


Morris, James R., Corpus Christi Town Club, P. O. Box 325, 


Corpus Christi, Tex 


Morrison, William B., M.1.T. Faculty Club, 50 Memorial Dr., 


Cambridge, Mass. 
ee, Howard H., Southward Ho C. C., Bay Shore, L. I., 


PB George J., Venetian Isles Y. C., 2701 N. E. 42nd St., 
Pompano Beach, Fla. 

Mowery, Van Buren, Box 8051, Guilford College Branch, 
Greensboro, N. C. 









Robert M. Dorion 
Manager 


Scioto Country Club, Columbus, Ohio 


increased kitchen efficiency 70% 


% Club progress required modernization in all facilities. Layout 
and kitchen space were inadequate. Van worked with Mr. 
Cameron to make the best use of the old equipment, kept new 
equipment to a minimum, helped on rearrangement. 


% Manager Dorion reports modernization has upped efficiency 
markedly . . . enabled use of fewer and better personnel . 
serving of 850 . . . better regular service. 


%& When you modernize, use Van’s century of experience. 


Fhe JohnVan Range @ 


EQUIPMENT FOR THE PREPARATION AND SERVING OF FOOD 








Branches in Principal Cities 
* 520-550 CULVERT STREET td CINCINNATI 





Congress of Motor Hotels 






















<> TRAVEL GUIDE 


by BILL ROAMER 





—PALM BEACH SHORES, FLA. 


Located at the ocean inlet on famous Singer Island, 
the GEORGE APARTMENTS MOTEL offers mod- 
ern, beautifully furnished units, air-conditioned and 
heated. Swimming pool. Guest Lounge, radio, TV— 
everything to make your Florida 
vacation a memorable one. Cred- 
= cards honored. Be sure to visit 
the 


GEORGE APARTMENTS 
MOTEL 


115 Inlet Way 
PALM BEACH SHORES, FLA. 








FR E E ! Write to this motel for 
your free copy of the 1960 edition 
of Congress TRAVEL GUIDE. 
Lists over 700 fine motels 
COAST-TO-COAST 
INSPECTED and APPROVED 


anges of Mot Hotes 
FREE RL aes 
FREE] = 
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Moyer, Norman O., Arlington Club, 811 S. W. Salmon St., 
Portland 5, Ore. 

Mrowicki, Edward, Creve Coeur Club, 300 S. Jefferson St., 
Peoria, II. 

Mucci, Edward, Buffalo Trap & Field Club, Cayuga & Phillips 
Rds., Cheektowaga, N. Y. 

Mueller, Edward C., 125 Main St., Manasquan, N. J. 

Mullican, Eugene N., Columbia C. C., Columbia, Mo. 

Mullins, John, Elks Club, 522 N. Harrison St., Rushville, Ind. 

Mund, Walter H., Midland Hills C. C., St. Paul 8. 

Mundy, A. Victor, India House, 1 Hanover Square, New 
York 4. 

Murai, Zoltan (Cedarbrook C. C.), 230 E. Leamy Ave., Spring- 
field, Del. Co., Pa. 

Murawski, Alex, Kenosha C. C., Kenosha, Wis. 

Murdock, Joseph N., Toledo Club, 14th & Madison Ave., 
Toledo, Ohio. 

Murphy, Christopher S., Algonquin G. C., 340 N. Berry Rd., 
Webster Groves 19, Mo. 

Murphy, Don, Texarkana C. C., P. O. Box 513, Texarkana, Ark. 

Murphy, George E., South Hills C. C., West Covina, Calif. 

Murphy, John F., Miramar Club, P. O. Box 19043, Indianapolis. 

Murphy, Jr., Robert W., Fremont Hills C. C., 26,480 St. Francis 
Dr., Los Altos Hills, Calif. 

— George F., Woodmont C. C., P. O. Box 352, Rockville, 
Md. 


Murray, Leon M., Box 229, Plainfield, N. J. 
Murray, Robert, Pines Ridge G. C., Ossining, N. Y. 


N 


Najdowski, Stanley A., Wilmette G. C., Lake Ave. & Harms 
Rd., Wilmette, Ill. 

Nansen, John H., U. C., 1150 E. Ocean Blvd., Long Beach, Calif. 
Nash, Harry R., Petroleum Club, 1131 McArthur Circle, Evans- 
ville, Ind. 
Nauman, Jr., 

more 2. 
Naylor, Alexander J., St. Davids G. C., Wayne, Pa. 
Nead, Herschel V., C. C. of Austin, 5712 Riverside Dr., Austin, 


Louis, Maryland Club, 1 East Eager St., Balti- 


ex. 

Nebbia, William L., Recess Club, 60 Broadway, New York 4. 

Nedswick, Leonard W., North Jersey C. C., Hamburg Turnpike, 
Wayne, N. J. 

we Richard H., Willimantic C. C., P. O. Box 206, Willimantic, 

onn. 

Neiman, Milton M., Trumbull C. C., 600 Golf Dr., Warren, Ohio. 

Nelson, Al. B., Mendakota C. C., 2075 Dodd Rd., St. Paul 18. 

Nelson, Chauncey W., Aero Club of Oregon, 804 S. W. Taylor, 
Portland 6, Ore. 

Nelson, Edwin L. (Lakeshore Beachcomber), 5076 Kensington 
Rd., Detroit 24. 

Nelson, Wallace N., Rockledge C. C., 289 S. Main St., West 
Hartford, Conn. 

Nemeti, James, Drumlins C. C., 800 Nottingham Rd., Syracuse 
10, N. Y 

Neukom, O. Albert, Lincolnshire C. C., Crete, Ill. 

Newhart, Ed. C. (R.), 835 Keystone Ave., River Forest, Il. 

ee Edward P., Union League Club, 38 E. 37th St., New 
Yor 

Ney, John W., C. C. of Petersburg, Petersburg, Va. 

Nicholson, Mrs.. Ruth F., Clarksburg C. C., P. O. Box 1566, 
Clarksburg, W. Va. 

Niel, Jr., Roy M., Princess Anne C. C., Virginia Beach, Va. 

Nitzsche, John M., Williamsport C. C., Williamsport, Pa. 





3V PAPAYA ... JUICE APPETIZER 


PAR EXCELLENCE” ... served at the Wal- 
dorf-Astoria... Statler Hilton... Roosevelt 
. .. Sheraton Gibson ... The Shoreham 
(Wash., D.C.) and fine hotels and clubs 
everywhere ... many since 1941. Costs 
less than Ic per oz. ready to serve. Write 
for free taste sample. 3V Co., Dept. C, 53 
Mercer St., N.Y. 13, N.Y. Makers of famous 
Instant 3V Meat Tenderizer. 








oy William L., Capital City C. C., P. O. Box 67, Tallahassee, 

Fila. 

Noble, Harvey O., Rocky Fork Hunt & C. C., P. O. Box 331, 
Gahanna, Ohio. 

— John E., Florentine Club, 728 Austin Place, Shreveport, 


Nodier, Raymond F., Colonial G. & C. C., 42 Colonial Club Dr., 
New Orleans 23. 

Noell, Jr., Gilbert W. (A.), Yohannan’s Restaurant, Lenox 
Square, Atlanta. 

Nofs, Donald J., North Shore C. C., 1340 Glenview Rd., Glen- 
view, Il. 

Nolletti, James L., Davenport Club, New Rochelle, N. Y. 

— Robert F., Smoke Tree Ranch, Box A, Palm Springs, 

alif. 

Norman, G. Norman, Willow Creek C. C., 8300 S. 2700 East, 
Sandy, Utah. 

Norrish, Stephen G., Mayfair G. & C. C., Edmonton, Alberta, 
Canada. 

North, George B., Portland G. C., 5900 S. W. Scholls Ferry, 
Portland 19, Ore. 

Norton, Arthur L., 142 Beacon St., Boston 16. 

Norton, E. Kenneth, 20 Temple Rd., Waltham, Mass. 

— J., Maumee River Y. C., Walbridge Park, Toledo 
14, Ohio 


oO 


Oberhammer, Ernest, Quaker Ridge G. C., Scarsdale, N. Y. 

O’Brien, Francis W., Wannamaset C. C., 96 Hoyt Ave., E. 
Providence, R. I. 

O’Brien, Jr., Fred W., 636 N. E. First Ave., Ft. Lauderdale, Fla. 

O’Connell, Edmund N., Chippanee G. C., P. O. Box 1078, Bris- 
tol, Conn. 

OQ’ Connell, Frank B., San Diego Club, P. O. Box 511, 1250 Sixth 
Ave., San Diego 12. 

O'Day, John E., Owl Club, 30 Holyoke St., Cambridge 38, Mass. 

O’Hagen, Harry V. (A.), 664 Claiborne Ave., Jackson 9, Miss. 

O’Keefe, Charles A., Essex Fells C. C., Essex Fells, N. J. 

Ohsberg, Roland L., Agawam Hunt C. C., 15 Roger Williams 
Ave., Rumford 16, R. I. 

Old, Mack O., Norfolk Servicemen’s Club, 219 Boush St., 
Norfolk, Va. 

Olsen, Elmer L. (A.), 23660 Buckingham, Dearborn 7, Mich. 

Olson, Jack A. (A.), 1809 Wilson Ave., Salt Lake City. 

O’Neill, Leonard J., C. C. of Decatur, P. O. Box 486, Decatur, 
Ill 


Onis, Stephen J., Elks Club, 700 S. Ridgewood Ave., Daytona 
Beach, Fla. 

Opitz, Richard H. (A.), Faculty Club, University of Pennsy]- 
vania, 36th & Walnut ’St., Philadelphia. 

o. Reilly, James J., 4009 Acacia, Fort Worth. 

Oremus, Charles R., Grand View Bay G. C., ) Lake Shore Rd., 
Angola, N. Y. 

Orfield, Herman L., Aptos C. C., 7111 Soquel — Aptos, Calif. 

Orkisz, M/Sgt. Peter P., East O. C., Tachikawa Air Force Base, 
APO. 323, San Francisco. 

O’Roke, H. Herbert, Multnomah A. C., 1849 S. W. Salmon St., 
Portland 7, Ore. 

Orr, Dan J., 2433 Greenbrier Rd., Winston-Salem, N. C. 

Orr, John F., Florence C. C., Florence, =... 

Osborne, CG: W., 85-30—68th Ave., Forest Hills 74, L. L, N. Y. 

Osborne, Harold S., Columbian Club of Dallas, Rt. y Box 82, 
Carrollton, Tex. 

Otis, Carleton, Westmoreland C. C., Export, Pa. 

Otis, Frank G., Lakewood C. C., 6430 Gaston Ave., Dallas. 


ELIZABETH GARRISON 


specializes in the procurement and placement of EXECU- 
TIVE personnel for Country Clubs, City Clubs, Resorts, 
Hotels and Universities. 


Men and women who are thoroughly trained and can show 
proof of an honest work record—apply for positions and 
invite our investigation. 


For further information, contact her at: 


WABASH EMPLOYMENT AGENCY 


202 South State St. Chicago 4, Illinois 
Phone: WAbash 2-5020 
(Wabash Agency established in 1935) 
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Otis, Mrs. Henryetta, Midland Club, P. O. Box 933, Midland, 
Tex. 

Ott, Edward J., Aviation Club, 1890 Teller St., Denver. 

Ott, William A., Henderson C. C., Henderson, N. C. 

Ouellette, Leon A. (R.), 10 Bermuda Village Cottage, 4300 N. 
Dixie, West Palm Beach, Fla. 

Oustaian, Jack, 221 Glendale Ave., Lexington, Ky. 

Outland, John G., Dallas C. C., Dallas. 

Ovecka, Joseph S., Green Oaks C. C., Verona, Pa. 

Ovens, Frank N., Royal Canadian Y. C., 1 Wellington St. West, 
Toronto 1, Ont., Canada. 

Overton, William D., 3914 Medford Rd., Ft. Worth. 

Owen, Jr., H. Alton, Harbor View Club, 2 Broadway, New York 
a, N.Y. 

F 


Page, Roy W. (A.), 2912—3rd Ave. S., Great Falls, Mont. 
Painton, A. Kenneth, Union Club, 8 Park St., Boston. 
Pen, John J., Kona Kai Club, 450 Yacht Harbor Dr., San 


Pallads Theodore R., 67 West Euclid St., Valley Stream, L. I, 
N. Y. 


Palmer, George, Butte Town Club, Montana Standard Bldg., 
Butte, Mont. 

Palmer, James A., Brook-Lea C. C., 891 Pixley Rd., Rochester 
oe. We 

Palmer, Lorna C., Madison G. & C. C., 6245 Chapel Rd., North 
Madison, Ohio. 

— James A., Cleveland A. C., 1118 Euclid Ave., Cleveland 


a. Harry W., Southern Y. C., Lakeview P. O. Box 12073, 
New Orleans 24. 

Parker, James E., Corning C. C., East Corning Rd., Corning, 
N.Y. 


Parker, James Henry, New York A. C., 180 Central Park South, 
New York 19. 

Parker, Ray (A.), 2300 N. 12th St., Terre Haute, Ind. 

Parker, Robert Burgess, Black Knight C. C., P. O. Box 1290, 
Beckley, W. Va. 

Parkinson, Fred, Glen Flora C. C., 2200 N. Sheridan Rd., 
Waukegan, Ml. 

Parlamento, Danny G., Druid Hills G. C., 740 Clifton Rd. N. E., 
Atlanta. 

Parlamento, Louis, Executive Lunch Club, Morgan Guaranty 
Trust Co. of N. Y., 140 Broadway, New York 15. 

Pasler, Kurt, Lake Success G. C., 318 Lakeville R., Great Neck 
(Nassau), N. Y. 

Patterson, Albert E., 1456 Verna St., New Orleans 19. 

Pattison, Walter S., Century Club, Muskegon, Mich. 

Patty, Jack E., Court House C. C., Box 398, Fairfax, Va. 

Paul, Donald J., Torresdale Frankford C. C., Philadelphia. 

Paul, Robert W., Butte C. C., P. O. Box 224, Butte, Mont. 

Payton, Harry O., 1314 Larsen Lane, Tampa 5, Fla. 

Pazzi, Milo E., 5809—7th Ave. South, Birmingham, Ala. 

Peach; Ruth A., Seattle Tennis Club, 922 McGilvra Blvd., 
Seattle. 

Peacock, W. H., Loyal Order of Moose, 921 W. Sprague Ave., 
Spokane, Wash. 

Pearce, James D., Binghamton Club, 83 Front St., Binghamton, 
Now 


Pearson, Tom E., Mt. Hawley C. C., P. O. Box 502, Peoria, IIl. 
Peduzzi, John, Piedmont Club, 361 E. Main St., Spartanburg, 
S.¢€ 


Peele, Carlton R., Chief Petty Officers’ Mess (Open), Bldg. 
R-53, NAS, Norfolk, Va. 


Peemoeller, William E., Wilmington Club, 1103 Market St., 
Wilmington, Del. 

Pelcher, Sr., Stanley F. (A.), Mobile County, Mt. Vernon, Ala. 

Pelot, Charles H. (A.), 5 Woodland Dr., Malvern, Pa. 

Pentenero, Joseph (A.), 2203 Tuttle Ter., Sarasota, Fla. 

Perkins, Ellis “Doc,” Bradenton G. & C. C., Bradenton, Fla. 

Perkis, Frank, Rocky Fork Hunt & C. C., Gahanna, Ohio. 

Perry, E. Robert, Maple Bluff C. C., 500 Kensington Dr., Mad- 
ison, Wis. 

— Verne, Multnomah A. C., P. O. Box 390, Portland 7, 

re. 

Pesavento, Edward J., Pittsburgh Field Club, 121 Field Club 
Rd., Pittsburgh 38. 

Petersen, Finn V., Denver Petroleum Club, 110—16th St., 
Denver 2. 

Peterson, Harold i South Side Swedish Club, 7330 Ridgeland 
Ave., Chicago 49 

Peterson, John M., Big Spring G. C., P. O. Box 636, Cherokee 
Station, Louisville. 

Peterson, William L., Wheeling C. C., Wheeling, W. Va. 

Pettijohn, Charles R., Kitchi Gammi, 9th Ave. & Superior St., 
Duluth, Minn. 

Petty, James S., Inland Empire Early Birds Club, P. O. Box 
194, Spokane 10, Wash. 

Phillips, Beatrice M., Brae Burn C. C., 326 Fuller St., West 
Newton 65, Mass. 

Phillips, Robert F., City Club of Lansing, Olds Hotel Bldg., 
Lansing, Mich. 

Phillips, Mrs. Ted, Edina C. C., 4701 W. 50th St., Minneapolis 24. 

Pick, Henry B., Highland Town & C. C., 128th & Pacific Sts., 
Omaha 14. 

= A. (A.), 2407 W. Pacific, Apt., F., Spokane 43, 
Wash. 

Pierceall, Richard, Illini C. C., R. R. 2, Springfield, Ill. 
Piffner, Harvey ©. (A,), P.O: Box 775, Mendota, Minn. 

Pike, Franklin R., U. Cc. 1346 Central, Memphis. 

Pillis, Edward J., Fry’s Spring Beach Club, Jefferson Park 
Ave., Charlottesville, Va. 

Piluso, Emil F., Riverside G. & C. C., 8105 N. E. Sunderland 
Ave., Portland 11, Ore. 

Pinkowski, Frank J., LaSalle Y. C., 73 S. 68th St., Niagara 
Falls, N. Y. 

Pinner, Jr., I. Kenneth, Cape Fear Club, Wilmington, N. C. 

Piper, Henry C., Bonnie Briar C. C., Larchmont, N. Y. 

Plante, Bruce G., Le Sueur G. C., Le Sueur, Minn. 

Plenge, Edward B., U. C., 26 Broadway, Rochester, N. Y. 

Pohl, Herbert P. , Irving C. C., 6236 Turner he Dallas 30. 

Pohlman, Ewald C., Inwood C. C., Inwood, L. L, N. Y. 

Polansky, John, Longue Vue Club, 400 Longue Vue Dr., 
Verona, Pa 

Polansky, Pete, Longue Vue Club, 400 Longue Vue Dr., 
Verona, Pa. 

Pollock, James E., Fortnightly of Chicago, 120 E. Bellevue 
Place, Chicago 11. 

Polson, Mrs. Ruth B., Merion G. C., Ardmore Ave., Ardmore, 


Pa. 

Pontillon, Marcel G., 3894 N. W. Fourth St., Miami 44. 

Porter, Eugene B., 2236 W. Whitton Ave., Phoenix, Ariz. 

Potter, Donald S., Hamilton G. & C. C., Ancaster, Ont., Canada. 

Potter, Ray H., Leewood G. C., Tuckahoe, N. Y. 

Powe, F. S., Petroleum Club, Wichita Falls, Tex. 

Powers, Sherman D., Sherman D. Powers Associates, Box 750, 
E. Lansing, Mich. 

Powers, Thomas H., Maketewah C. C., 5401 Reading Rd., Cin- 
cinnati. 





















LICK ets 








SPECIALISTS IN NUMBERED PRINTING SINCE 1898 






Economical 
STANDARD FORMS 
TO FIT YOUR NEEDS 


Sewtce 
THAT IS THE BEST 
IN THE MARKET 


fort Smith. C7 hana UL. 





Write us NOW for SAMPLES and PRICES 
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Leading Purveyors to 


Chicago District Clubs 


CONTINENTAL COFFEE CO.—CHICAGO 


IRWIN BROS.—Division of Swift & Co. 
America’s Leading Coffee for Restaurants, Hotels 
and Clubs 


Purveyor of Quality Meats and Poultry 
Custom Orders Our Specialty 
Roasting Plants Coast to Coast Chicago 8, Iil. 


SAN-FIL JUICE SALES 
: 5137 West Diversey 
BIRCHBROOK 


Chicago 39, Ill. 
Kentucky Straight Bourbon Whiskey— 


: ALBERT E. BURHOP, INC. 
86 Proof on A Quality Fish & Seafoods 
A Product of “21” BRANDS, INC. 545 N. State St. Chicago 10, Iil. 
NEW YORK CITY ; SUperior 7-7818 
Complete Interior Design for Clubs 
Furniture ® Carpeting © Draperies @ Linens 
CONTRACT DIVISION 
WM. COADY & CO. 
211 No. Green St. Chicago, Iil. CARSON PIRIE SCOTT & CO. 
Purveyors of Fine Meats and Poultry 


One South State, Chicago — Stan Cooke, Rep. 
EDWARD DON & COMPANY 


Best Wishes 
And Its Representatives PINKEY AARSETH 
Chicago 16, Illinois 


Orchestras and Attractions 

224 S. Michigan Ave. Chicago 4, Iil. 

H. W. BAKER LINEN CO. HArrison 7-8633 

315-317 Church St. New York City, N. Y. : : . ; 

L. D. Hamburg, Chicago Representative WANZER on Milk Is Like Sterling on Silver 
Table Napery, Bed and Bath Linens Sidney Wanzer and Sons 
130 W. Garfield Blvd. 

L. KARP and SONS 
126 So. Green St. 


Chicago, Iil. 


BOulevard 8-7900 
Bakeries and Restaurant Supplies 


Best Wishes to the Club Managers’ A ssociation 


BOOTH FISHERIES CORPORATION 
THE MORTON COMPANY, INC. —Wholesale— 
537 So. Dearborn St. 


: 501 N. Des Plaines St. 
Chicago 5, Iil. 

SOAPS—CLEANERS—W AXES—FLOOR M. L. BRILL & CO. 
MACHINES—V ACUUMS Food Service Equipment and Supplies for 
Serving the Chicagoland Area Country Clubs 

IRA I. FISHER, INC. 


Clubs—Restaurants—H otels—Schools 
1000 N. Milwaukee Ave. Chicago 22, Ii. 
Fresh @ Frozen Fruits & Vegetables 


BR 8-7600 
26 W. South Water Market Chicago 8, Iil. 


W. M. WALKER, INC. 
Phone TAylor 9-2323 


Fish and Oysters 
ALLWORTH BROTHERS COMPANY 


213-15 So. Water Mkt. 
Fine Coffee Since 1898 
414 W. Grand Ave. 


CAnal 6-2571 
Chicago, Iil. “When You Buy Borden’s, You Buy the Best” 
DElaware 7-3000 Ray R. Pugh, Pres. THE BORDEN COMPANY 
ARTHUR REIFFEL & CO. 
2700 W. Van Buren 


Chicago Milk Division 
Chicago 12, Ill. 3100 N. Tripp Ave. 
Phone: NEvada 8-0142 


Chicago 41, Ill. 
CAPITOL EMPLOYMENT SERVICE 
New Silverware and Other Club @& Restaurant 
Supplies 


A Link Between You and a Good Employee 
608 So. Dearborn 
JANUS BEER SALES 


1901 W. Cermak Rd. 
Broadview, IIl. 


Chicago, Iil. 


Chicago 8, Il. 


Chicago, Ill. 
HArrison 7-7617 














(Continued on next page) 
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Prato, Remo, Wellesley C. C., 294 Wellesley Ave., Wellesley 
Hills, Mass. 

Presser, George (R.), 1506 Glenbrook, Toledo 14, Ohio. 

Presser, Sr., Henry J. (A.), 2141 Calumet Ave., Toledo 7, Ohio. 

Presson, J. W., Hermitage C. C., Hillard Rd., Richmond, Va. 

Price, A. S., Credit Valley G. & C. C., Erindale, Ont., Canada. 

Price, Charles M., Elyria C. C., Oberlin Rd., Elyria, Ohio. 

Price, Ernest, Highland C. C., Alexandria Pike, Ft. Thomas, Ky. 

Price, Peter G., Paradise Valley C. C., P. O. Box 1208, Scotts- 
dale, Ariz. 

Primeau, Joseph E. (A.), Baldwin Apts., 900 University, 
Seattle 1. 

Pruner, Clayton E., Valley C. C., P. O. Box 71, Rt. 2, Denver 22. 

Purcell, William J., Indian Harbor Y. C., Steamboat Rd., 
Greenwich, Conn. 

Pursell, Lester J., Toledo Club, 14th & Madison Ave., Toledo, 
Ohio. 


Q 


Quick, Paul D., Press Club of Ohio, 61 E. Lynn, Columbus, 
Ohio. 
Quiroz, Robert M. (A.), Oberoi Grand Hotel, Chowringhee Rd., 
Calcutta 13, India. 
R 


Rabbino, Louis C. (A.), 2501 S. Courtney, Mobile, Ala. 

Raes, Alphonse, Minikahda Club, Lake Calhoun, Minneapolis. 

Rainey, David E., C. C., P. O. Box 588, Tuscaloosa, Ala. 

Ralton, Frank E., Brazos Club, Baker Hotel, 200 E. Hubbard 
St., Mineral Wells, Tex. 

Rankin, Charles R., 1414 Oliver Ave., San Diego 9. 

Rawe, Hans W., A. C., 136 E. Broad St., Columbus, Ohio. 

Rawlins, Francis E., Meadowbrook C. C., Northville, Mich. 

Raymond, Robert J., Milwaukee A. C., 758 N. Broadway, 
Milwaukee. 

Ream, Thomas, Grabill, Ind. 

Redman, Edward B., Woodway C. C., 412 Hoyt St., Darien, 
Conn. 

Reed, Mrs. Donna N., 1468 Young Ave., Clearwater, Fla. 

Reich, William R., Mayfair Manor Hotel, Venetian Dr., Delray 
Beach, Fla. 

Reid, Dale Z., Petroleum Club, 1318 Kansas, Great Bend, Kan. 

Reifel, Vaughn A., U. C., 136 E. S. Temple, Salt Lake City. 





Reinhard, James O., Lehigh C. C., Allentown, Pa. 

Renegar, Edward E., Detroit Y. C., Belle Isle, Detroit 7. 

— Franklin S., Wall Street Club, 40 Wall St., New 

ork 5. 

Rhine, Paul A. (A.), 3507 Green St., Harrisburg, Pa. 

Rhodes, Harvey A., Champions G. C., P. O. Box 19207, 
Houston 24. 

Rice, Mendell F., U. C., 1135—16th St., N. W., Washington, D. C. 

Rice, Thomas J., Pittsburgh Athletic Association, 4215 Fifth 
Ave., Pittsburgh 13. 

Rich, Marvin M., Elks Club, El Cajon, Calif. 

Richards, Allan M., Chevy Chase Club, Chevy Chase 15, Md. 

Richards, Spencer J. (A.), Madison Apts. (A-7), Bethlehem, Pa. 

Richardson, Arthur W., National Club, 303 Bay St., Toronto, 
Ont., Canada. 

Richardson, Max, Hillcrest C. C., 50 Groesbeck Hwy., St. 
Clemens, Mich. 

—” Jan H., Oswego Lake C. C., 20 Iron Mt. Blvd., Oswego, 


re. 
Ridout, Frank E., Century C. C., Anderson Hill Rd., Purchase, 
N. Y 


Rieck, Arthur, Bal Harbour Club, 10,201 Collins Ave. Bal 
Harbour 54, Fla. 

Riede, Raymond (R.), 2037 Cherry, Denver. 

Rieder, Arnold M., Meadow Lark G. & C. C., Great Falls, Mont. 

Riesack, Gustav A., New York Produce Exchange Lunch Club, 
26 Broadway, New York 4. 

Rimes, Victor E., Oak Cliff C. C., P. O. Box 13627, Dallas 24. 

— John, Port Arthur C. C., P. O. Box 486, Port Arthur, 

‘ex. 

Ripper, David H., Detroit Club, 712 Cass Ave., Detroit. 

Ritchy, William R., Shawnee C. C., 913 E. 29th St., Topeka, Kan. 

Roach, Harold E., Petroleum Club of Wichita, Union Center, 
Wichita, Kan. 

Robbins, Thomas W., Benvenue C. C., Rocky Mount, N. C. 

Roberts, Clyde, Willow Oaks C. C., 6207 Forrest Hill Ave., 
Richmond, Va. 

Robertson, Sherfield W., CAT Staff Club, Tainan, Taiwan. 

a Charles M., Moose Lodge, P. O. Box 271, Kingstree, 


Robinson, Donald P., Ft. Worth Boat Club, Rt. 9, Box 191, Ft. 
Worth. 














NATIONAL EMPLOYMENT SERVICE 
Specialists in All Types of Help for 
Country Clubs, Restaurants, Hotels, Resorts 
544 S. Dearborn HArrison 7-4396 


BETTER 





718-742 N. Aberdeen St. 


Chicago 22, Iil. 








Leading Purveyors to 


Chicago District Clubs 


(Continued from preceding page) 


ALLEN BROS., INC. 
3737-43 S. Halsted St. 
Chicago 9, Iil. 


For Your Clubhouse Supplies 
FORE SUPPLY COMPANY 
6143 W. Diversey 
Chicago 339, Il. 


E. A. HINRICHS & CO. 
Syracuse China—Reed & Barton Silver 
175 N. Michigan Ave. Chicago 1, Iil. 


ROYAL HAWAIIAN FLOWERS, LTD. 
We Rent Complete Decorations for Tropical and 
Other Theme Parties—Make Arrangements Early 
1313 W. Randolph St. Chicago 7, Ill. 
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ATLANTA PURVEYORS TO THE 
GEORGIA CRACKER CHAPTER 


ATLANTA FISH CO. 
Fish, Shellfish and 
Birds Eye Frosted Foods 
602 Means St. NW Atlanta, Ga. 


DIXIE WHOLESALE CO. 
The Wholesale Fancy Grocers 
of Atlanta 
TRinity 6-1002 


STATE WHOLESALERS, INC. 
Distributors of Schenley Distillers Products 
Importers of Fine Wines and Liquers 
Atlanta, Ga. 


A.B.R. DETERGENTS CO. 
Cleaning Compounds, Protective Coatings 
704 Gladstone Rd. NW Atlanta, Ga. 


NEW CITY PACKING AND PROVISION 
co. 
Haymarket 1-4000 


ZEP MANUFACTURING CORP. 
First in Maintenance and Sanitation 
Atlanta, Cleveland, Dallas, Kansas City 


WHITLOCK-DOBBS, INC. 
Equipment for the Food Service Industry 
JA 2-4451 


EMPIRE DISTRIBUTORS 

Fine Wines and Liquors 

1259 Chattahoochee Ave. 
SY 4-7631 


Best Wishes 
HANES SUPPLY CO. 
Bakery and Decorating Supplies 
JA 5-0778 


UNITED DISTRIBUTORS 
Wholesale Wines and Fine Liquors 
Horace Johnson 


GENERAL WHOLESALE CO. 
Service Is Our Business 
710 Ashby St. NW 


COMPLIMENTS OF A FRIEND 


Augusta, Ga. 


Chicago 8, Iil. 


Atlanta, Ga. 


Atlanta, Ga. 


Atlanta, Ga. 


Atlanta, Ga. 


ATLANTA GROCERY CO. 
148 Piedmont Ave. SE Atlanta, Ga. 
Best Wishes 


NATIONAL DISTRIBUTING CO. 
The Old Crow House 
Atlanta, Ga. 


Compliments of 
MARTIN & JONES PRODUCE CO. 
PO 7-0535 Atlanta, Ga. 


DIXIE BOTTLE AND BEVERAGE CO. 

Distributors of CARLING RED CAP ALE 

and CARLING BLACK LABEL BEER 
Atlanta, Ga. 


CAGLE’S, INC. PRIDE SOUTHERN 
CHICKENS 
Processors and Distributors 
2000 Hills Ave. NW 
Atlanta, Ga. 


SY 9-5661 


Compliments of IRVINDALE FARMS DAIRY 
484 Plaster Ave. NE Atlanta, Ga. 
Home of “Minnie Quarts and the only dairy in 
the world offering 2-way radio dispatch home 
delivery service. . 


Call... TR 2-7703 


GENERAL PAPER GOODS CO. 
Everything in Paper for Clubs & Hotels 
JA 4-0656 Atlanta, Ga. 


SOUTHEASTERN MEAT CO., INC. 
914 Howell Mill Rd. Atlanta, Ga. 
Purveyors of Fancy Meats, Reelfoot Products 
and Talmadge Hams 


Compliments of 
AMERICAN ASSOCIATED COMPANIES 
Complete Line of Linens 


451 Stephens St. SW Atlanta, Ga. 


ARMOUR and CO., Atlanta, Ga. 
Specializing in Choice and Prime 
Meats to all Clubs 
Precision Cut Steaks to Order 


(Continued on next page) 
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Roche, John Joseph, Barksdale Officers’ Open Mess, Barks- 
dale AFB, La. 

Rockey, James A., Elmira C. C., Box 606, Elmira, N. Y. 

Rodgers, Howard E., Indian Hill Club, Winnetka, I]. 

— John G., Woodstock Club, 1301 West 38th St., Indian- 
apolis 8. 

Rohm, — G., Columbus C. C., 4831 E. Broad St., Columbus 
13, Ohio. 

Rohr, Albert E., Radnor Hunt Club, R. D. 2, Providence Rd., 
Malvern, Pa. 

Rolfes, Frank H., Cincinnati Club, Eighth and Race Sts., Cin- 
cinnati. 

Roma, Tony, Idlewild C. C., Dixie Highway, Flossmoor, Ill. 

Romain, Cassie, Rt. 1, Box 180, Edgewater, Md. 

Rood, Raymond E. (A.), Northwood Inn, 2593 Woodward, 
Berkley, Mich. 

Roper, Robert J., C. C. of Virginia, 6031 St. Andrews Lane, 
Richmond, Va. 

Rose, Sidney, Menlo C. C., P. O. Box 629, Redwood City, Calif. 

Rosemond, Jack J., Valdosta C. C., Valdosta, Ga. 

Ross, Roger S., Glen Ridge C. C., Glen Ridge, N. J. 

we Harvey P., Columbus Club, 181 E. Broad St., Columbus 
15, Ohio. 

Roulo, William F. (R.), 359 Mesa Way, La Jolla, Calif. 

Rowell, Jonathan A., Mt. Vernon C. C., Rt., 3, Golden, Colo. 

Rubben, Paul J., Cheyenne Mountain C. C., 9 Lake Ave., 
Broadmoor, Colorado Springs, Colo. 

Rubben, Albert J., Shreveport Club, 410 Travis St., Shreveport, 
L 


a. 
Rubendall, Harry R., Freeport C. C., Park Blvd., Freeport, IIl. 
Rueb, George A., Beacon Club, 2914 First National Bldg., 
Oklahoma City, Okla. 
Ruff, Louis F., Los Angeles A. C., 431 W. 7th St., Los Angeles. 
Ruse, Grant M., Riverside Y. C., Riverside, Conn. 
Rushin, James E., Montgomery C. C., Box 6038, Carolyn 
Station, Montgomery, Ala. 
Russ, Arles, C. C. of Lansing, P. O. Box 537, Lansing 3, Mich. 
et Foil O., Myers Park C. C., P. O. Box 6054, Charlotte 7, 
N 


Russell, Raymond P., Delaware C. C., Muncie, Ind. 
— Joseph V., C. C. of Columbus, Cherokee Ave., Colum- 
us, Ga. 





Ss 


Sacco, John V., Valley C. C., P. O. Box 126, Conyngham, Pa. 

Saccu, Peter, Town Club of Ft. Worth, Hotel Texas, 815 Main 
St., Ft. Worth. 

— Stephen M., Red Run G. C., P. O. Box 110, Royal Oak, 

ich. 

Saldivar, Jaime, Club de Industriales, A. C., Manuel Maria 
Contreras No. 133, Mexico 4, D. F. 

— James P., River Valley Club, Upper River Rd., Louis- 
ville 7. 

Sanborn, M. B., Appleton Elks Club 337, 129 S. Appleton St., 
Appleton, Wis. 

Sander, Carlton A., Seattle Tennis Club, 922 McGilvra Blvd., 

- Seattle. 

Sandford, Mrs. Esme Park, James River C. C., Newport News, 


Va. 

Sandford, Richard R., James River C. C., Newport News, Va. 

Santoyo, Ulises C., Club Campestre de la Ciudad de Mexico, 
Calzada de Tlalpan 1978 Mexico 21, D. F. 

Sargent, Herbert F., Altadena Town & C. C., 2290 Country 
Club Dr., Altadena, Calif. 

Sarver, H. B., 155 W. Paces Ferry Rd., N. W., Atlanta 5. 

Sasser, Earl W., St. Petersburg Y. C., Central & Beach Dr., St. 
Petersburg, Fla. 

Satterthwait, Jr., 
Conn. 

Schachter, Charles W., Green Brook C. C., P. O. Box 391, 
North Caldwell, N. J. 

—T Ernst A., 744 Broad St. Club, 744 Broad St., Newark, 


Walter J., Quinnipiack Club, New Haven, 


Pd A John C., U. C., 800 Powell St., San Francisco. 

Schammel, Wayne Je, Hillcrest C. ec; 8901 O St., Lincoln. Neb. 

Schardein, William G., Hardscrabble G. & C. C., Ft. Smith, 
Ark 


rk. 
Scharpenberg, Fred H., Strathmore-Vanderbilt C. C., 260 C. C. 
Dr., Manhasset, L. L., N.Y. 
Schatz, Ralph R., 72 Arden Rd., Trumbull, Conn. 
Schaubach, Oliver B., N. Oaks G. C., 54 E. Oaks Rd., St. Paul 


Schenck, Robert C. (A.), 492 California St., New Bruanfels, 
ex 





SANITARY SUPPLY CO., INC. 
Everything to Clean With 
Established 1913 Atlanta, Ga. 


WHITE METROPOLITAN HOTEL 
SUPPLY CO. 
33 Hunter St. Atlanta, Ga. 
Purveyors of Meats and Poultry 
to Clubs, Hotels and Restaurants 


ARISTOCRAT ICE CREAM CO. 
Serving Leading Clubs, Hotels and Restaurants 
165 Haynes St. SW Atlanta, Ga. 


KNIGHT ICE CO. 
Crushed, Sized and Block Ice 
Ice Carvings 


595 McDaniel SW JA 5-0497 
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ATLANTA PURVEYORS TO THE 
GEORGIA CRACKER CHAPTER 


(Continued from preceding page) 
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PFAELZER BROTHERS, INC. 
America’s Finest Meats and Poultry 
Union Stockyards Chicago, Iil. 


TENNESSEE EGG CO. 
Wholesale Poultry, Eggs and Butter 


448 Georgia Ave. JA 2-6775 
W. L. GLENN 
428 Sycamore St. DR 3-5210 


Decatur, Ga. 
LINENS—Name W oven and Plain 
NAPERY 


FLOORS, INC. 
840 DeKalb Ave. Atlanta, Ga. 
Janitor Supplies and Service 
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Schiff, Alfred, Battle Creek C. C., Goguac Lake, Battle Creek, 
Mich. 

oo Edgar C., Thunderbird Ranch & C. C., Palm Springs, 
Calif. 

Schlevensky, James I. (A.), Riverwood Apts. 19, 1200 E. 
Singer Circle, Milwaukee 12. 

Schlingmann, Carl F. (A.), 1011 Old Gulph Rd.; Bryn Mawr, 
P. 


a. 

Schmidt, Eli C., Union League, 140 S. Broad St., Philadelphia 2. 

Schmidt, G. Otto M. (A.), 1215 Castro St., San Francisco. 

Schneider, Joseph A., Valley Club of Montecito, P. O. Box 
1140, Santa Barbara, Calif. 

en Walter C., Town Club, 110 N. Poplar, Hutchinson, 

an. 

Schrott, Walter F., Standard Club, 320 S. Plymouth Ct., 
Chicago. 

Schryver, Earl R., Elks Club, Springfield, Ill. 

Schuh, Harry C., 441 N. Front St., Wheeling, W. Va. 

Schulz, John E., Shaker Heights C. C., 3300 Courtland Blvd., 
Shaker Heights 22, Ohio. 

Schultz, Warren H., Atlanta A. C., P. O. Box 1018, Atlanta. 

Schulze, Albert, Green Gables C. C., 6800 W. Jewell, Denver 15. 

Schumacher, Robert F. P., Creek Club, Locust Valley, N. Y. 

Schwab, Major Harry S., O. C., Shaw Air Force Base, S. C. 

Schwarz, William, 615 N. Rossmore, Apt. 209, Los Angeles 4. 

Schwend, John B., Lakeside C. C., P. O. Box 22006, Houston 27. 

Schwend, Mrs. Margaret, Lakeside C. C., P. O. Box 22006, 
Houston 27. 

— Bengt W., Idle Hour G. & C. C., P. O. Box 884, Macon, 

a 


Scioli, John N. (A.), 3294 Clay St., San Francisco. 

Scott, Arthur R., The Metropolitan, 1 East 60th St., New York. 

Scott, Eric, Pinnacle Club, 150 E. 42nd St., New York 17. 

Scott, R. P., Carolina C. C., Box 6126, Raleigh, N. C. 

Scroggs, Mrs. Edna W., Alamance C. C., Burlington, N. C. 

Scroggs, Talmage C., Alamance C. C., Burlington, N. C. 

ee ae Richard L., O. C., 1644—21st St. N. W., Washington 

Seeber, Eugene, Los Angeles C. C., 10101 Wilshire Blvd., Los 
Angeles 24. 

Seeger, Lee M., Brentwood C. C., 590 S. Burlingame Ave., Los 
Angeles 49. 

Segal, Joseph, 2318 Blueridge Ave., Wheaton, Md. 

Seide, Harry C., Westwood C. C., Rt. 4, Box 248, Houston. 

Seidel, Paul K., Chagrin Valley Hunt Club, Old Mill Rd., Gates 
Mills, Ohio. 

—s Steven A., Lido G. C., Lido Blvd., Lido Beach, L. I, 


Seitz, Jr., F. R., Oakmont C. C., Hulton Rd., Oakmont, Pa. 

Sevier, Harold J., Commissioned Officers Mess (Closed), Bldg. 
3333, U. S. Navphibase, Little Creek, Norfolk, Va. 

Sexson, Dale M., CPO Club, Mare Island, Calif. 

Shaner, Frederick E., Youngstown Club, Union Bank Bldg., 
Youngstown 3, Ohio. 

Shaw, Francis H., Exmoor C. C., 700 Vine Ave., Highland 
Park, IIl. 

Shaw, George D., Hacienda G. C., 718 East Rd., La Habra, Calif. 

— Hugh R., Oglethorpe Club, 450 Bull St., Savannah, 


a. 
Sheeran, John J., Wilshire C. C., 301 N. Rossmore Ave., Los 
Angeles 4. 
Sheets, S. T., Box 17, Madison, Ind. 
Shephard, Dale, Campus Club, Coffman Mem. Union, Univer- 
sity of Minnesota, Minneapolis. 
Sherertz, James A., U. C. 232 S. Jefferson Ave., Peoria, III. 
Sherman, Edward I., Heather Downs C. C., 3910 Heather 
Downs Blvd., Toledo 14, Ohio. 
om Leon J., Woodbridge C. C., Ansonia Rd., Woodbridge, 
‘onn. 
Sherman, K. Louise, 22 Buffalo St., Canandaigua, N. Y. 
a Frank T., Elks Club, 19 Cedar Ave., Long Beach, 
alif. 
Shields, Roy J., Annapolis C. C., R. F. D. 3, Annapolis, Md. 
on R. E., Manor House, Standard Register Co., Dayton 1, 
io. 
Short, Stanley, Bath & Tennis Club, Box 323, Spring Lake, N. J. 
Shreiner, Robert M., Odessa A. C., P. O. Box 3502, Odessa, Tex. 
Shugart, Claude M., Nakoma G. C., 4145 Country Club Rd., 
Madison, Wis. 
——* Herbert H. P., Smoke Tree Ranch, Palm Springs, 
alif. 
Sifferlin, F. A., U. C., 40 S. Third St., Columbus 15, Ohio. 
Silberg, David E., Ulen C. C., Lebanon, Ind. 
Silva, Albert J., Cabarrus C. C., Box 281, Concord, N. C. 
Silva, Mrs. Albert J., Cabarrus C. C., Box 1002, Concord, N. C. 
Silva, Manuel M., Warwick C. C., Narragansett Bay Ave., 
R.F.D. 2, Warwick, R. I. 
Simmons, John R., Coeur D’Alene C. C., Hayden Lake, Idaho. 


Simmons, Kenneth I., Concordia-Argonaut Club, 1142 Van 
Ness Ave., San Francisco. 

Simmons, Lee E., Clinton C. C., 714 Argyle Court, Clinton, 
Iowa. 

Simms, James W., Fenway G. C., Old Mamaroneck Rd., White 
Plains, N. Y. 

Singleton, Darrel J., Sunset Grove C. C., Orange, Tex. 

Singleton, Jr., James R., East Lake C. C., 2565 Alston Dr., 
Atlanta. 

Sinopole, Nicholas F., Algonquin G. C., 340 N. Berry Rd., Web- 
ster Groves, Mo. 

Siverson, Garfield C., Memorial Drive C. C., P. O. Box 19062, 
Houston. 

Sizer, Calvin W., Guyan G. & C. C., P. O. Box 1645, Hunting- 
ton 19, W. Va. 

Skalle, Hans, Interlachen C. C., 6200 Interlachen Blvd., Min- 
neapolis 24. 

Skinner, Duane K., Albany C. C., Western Ave., City Line, 
Albany 3, N. Y. 

Skole, E. Guenter, Cosmos Club, 2121 Massachusetts Ave., 
N. W., Washington 8, D. C. 

Slade, Fred M., Thorngate C. C., Box 32, Deerfield, Ill. 

Slaughter, James J., Dallas A. C., Dallas. 

Slaughter, Thomas Lee, Broadmoor C. C., 2155 Kessler Blvd., 
Indianapolis. 

Slosson, Jr., George, Chicago Athletic Association, 12 S. Mich- 
igan Ave., Chicago 3. 

Slowinski, Walter A. (H.), 901 Barr Bldg., Washington 6, D. C. 

Smeltekopf, O. R. (R.), Box 222, Lady Lake, Fla. 

Smiley, Richard E., Loyal Order of Moose 989, P. O. Box 441, 
Wilson, N. C. 

Smith, Charles E., Chevy Chase Club, 6100 Connecticut Ave., 
Chevy Chase, Md. 

Smith, Don W., Belmont Hills C. C., R.F.D. 1, St. Clairsville, 
Ohio. 

Smith, George G., Lake Charles G. & C. C., Rt. 2, Box 122, 
Lake Charles, La. 

Smith, Charles T., Hickory Moose Club, P. OG. Drawer 2467, 
Hickory, N. C. 

Smith, John A. (A.), Amplex of Maryland, Geo. Ritchie High- 
way, Arnold, Md. 

Smith, Roy C., Montecito C. C., Box 1170, Santa Barbara, Calif. 

Smith, Jack, Hillside A. C., P. O. Box 169, Lawton, Okla. 

Smith, Leslie B., Sedgefield C. C., 3207 Forsyth Dr., Greens- 
boro, N. C. 

Smith, Mrs. Louise R., C. C., Box 3295, Amarillo, Tex. 

Smith, Lowell S. (R.), 811 Jefferson, E., Apt. 209A, Detroit 14. 

Smith, William F., Sleepy Hollow C. C., Scarborough-on-Hud- 
son, N. Y. 

Snell, George T., Ambassador A. C., 145 S. Fifth E., Salt Lake 
City. 

Snyder, Edward W., Ent Officers Open Mess, Ent AFB, Colo- 
rado Springs, Colo. 

Sollars, James E., 1411 Fremont, Apt. 17, Las Vegas, Nev. 

Sommerfeld, Phillip H., Park Lane C. C., 2223 Mulberry Ave., 
Muscatine, Iowa. 

Souchon, August, Hill Crest Club, 3621 N. Chester, Indian- 


apolis. 
Southwell, Robert G., Glengarry C. C., 8665 Hill Ave., Holland, 


Ohio. 

Spate, Floyd S., Youghiogheny C. C., 1901 Greenocks Buena 
Vista Rd., McKeesport, Pa. 

Speechley, Anthony T., Memphis C. C., Memphis, Tenn. 

Speidel, Mrs. B. B. (A.), Speidel Hotel, 513 N. Atlantic Ave., 
Daytona Beach, Fla. 

Speidel, Benjamin B. (A.), Speidel Hotel, 513 N. Atlantic Ave., 
Daytona Beach, Fla. 

Speldrich, Fred K., Suburban G. C., P. O. Box 1278, Union, N. J. 

Sperlak, George W., Pueblo G. & C. C., 31st & 5th Ave., Pueblo, 
Colo. 

Spillane, Thomas J., Missouri A. C., 405 Washington Ave., St. 
Louis 1. 

Spoldi, Gene, U. C., Milwaukee, Wis. 

Sprinzing, William, Germantown Cricket Club, Manheim & 
Morris Sts., Philadelphia 44. 

Sroka, John J., 36 Upland St., Port Chester, N. Y. 

Stamer, H. Eric, Twin Brooks C. C., Mountain Blvd., Watchung, 
N 


Es 

Standish, Robert W., Monroe G. C., Pittsford, N. Y. 

Stanley, Robert, Blind Brook Turf & Polo Club, Box 127, 
Purchase, N. Y. 

Stark, John P., Terminal City Club, 837 W. Hastings St., Van- 
couver, B. C., Canada. 

Stathakis, Nick P., Westridge C. C., 4601 Club Rd., Westwood 
Addition, Little Rock, Ark. 

Stauffer, M. D., Arkon City Club, Akron, Ohio. 

Stay, Gary E., 26 Club, 26th Floor, First National Bank Bldg., 
Denver 2. 
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Leading Purveyors to Clubs 
Of the Peninsular Chapter 


‘ 


ALLEN BROS., INC. 
Fancy Meats—Poultry 
3737 So. Halsted YArds 7-5010 
Chicago, Ill. 


CANADA DRY OF GRAND RAPIDS, INC. 
America’s First Family of Beverages 
341 Grant St. S.W. Grand Rapids 
GLendale 4-2888 


BLACKPORT PACKING COMPANY 
The Finest Meats for Hotels, Clubs and 
Restaurants 
959 Lake Drive S.E. Grand Rapids, Mich. 
Phone—GLendale 6-5424 


BURDICK PACKING CO. 
Prime and Choice Meats 
Clubs—H otels—Restaurants 
34 E. Michigan Ave. Battle Creek 


CONTINENTAL COFFEE COMPANY 
More Coffee Flavor 


2550 N. Clybourn Ave. 
Chicago . Brooklyn . Denver . Toledo . Seattle 


Chicago 


GEORGE G. DAMOOSE COMPANY 
Fruit and Produce to Clubs, Hotels and 
Restaurants 
416 Monroe Ave. N.W. 
GL 6-5471 


Grand Rapids 


DEAN’S ICE CREAM 
Dean’s Dairy, Inc. 
Berrien Springs, Mich. 


EDWARD DON & COMPANY 
And Its Representatives 
Chicago 16, Ill. 


HENRY A. FOX SALES CO., INC. 
Wines From All Over the World 
Grand Rapids, Mich. GL 9-4101 


FROST-PACK DISTRIBUTING COMPANY 
Wholesalers of Fine Foods 
69 Front Ave. N.W. Grand Rapids, Mich. 
GLendale 8-1549 


GEORGE A. GARDELLA COMPANY 
Frozen, Canned and Dairy Foods 
1505 N. Burdick Kalamazoo FI 3-4676 


P. B. GAST & SONS COMPANY 
Everything for Cleaning 
Chemicals, Soaps, Sanitary Supplies 
1515 Madison Ave. S.E. Grand Rapids 


LOU GORDON PROVISION CO. 
Quality Meats to the Finest Clubs 
660 W. Randolph 
Call Us Collect—FI 6-7878 


Chicago 


GRAND RAPIDS COAT & APRON 
SERVICE, INC. 
Western Michigan’s Largest and Most 
Complete Linen Supplier 


224 Michigan GL 6-1644 


INDUSTRIAL STATE BANK 
151 E. Michigan Ave. 
Kalamazoo, Mich. 


MILLER-DAVIS COMPANY 
Engineers and Builders 
1029 Portage Kalamazoo 


FI 5-3561 


NORMAN PRODUCE COMPANY 
Produce—Frozen Foods 
86 S. Division St. 
Battle Creek, Mich. 


PARMENTER & ANDRE 
Golf Course Supplies 
1042 Michigan St. N.E. 
Grand Rapids 3, Mich. 


GL 8-1546 


SEALTEST MILK & ICE CREAM 
Division of National Dairy Products 
Grand Rapids 


STANNY-MORRIS-LIVINGSTON CO. 
Consistently Superior 


TEmple 3-5700 Detroit 


WEST MICHIGAN POULTRY, INC. 
Purveyors of the Finest Poultry and Game to 
Hotels, Clubs & Restaurants 
1330 W. Burton Grand Rapids 9 








Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1960 











~— Paul P., Mentor Harbor Y. C., Coronado Dr., Mentor, 

Ohio. 

Steeves, Austin G., Glen Oaks C. C., Glen Ellyn, Til. 

Steger, Willard “Red,” Corpus Christi C. C., 5032 Shell Rd., 
Corpus Christi, Tex. 

Stemble, Donald T., Lancaster C. C., R. R. 2, Lancaster, Ohio. 

Stenger, Frank J., Cherry Valley Club, Garden City, L. I., N. Y. 

Stevens, Jr., Delma W., Tucson C. C., P. O. Box 6427, Tucson, 
Ariz. 

Stevenson, Robert L., New Rochelle Shore Club, Davenport 
Neck, New Rochelle, N. Y. 

Stewart, W. L., Alta Club, 100 E. S. Temple St., Salt Lake City. 

Stone, Philip H., Whitehall Club, 17 Battery Place, New York. 

Storey, Norman W., Phoenix C. C., Phoenix, Ariz. 

Straight, Jr., Bertel W. (A.), 65 Boyce Place, Ridgewood, N. J. 

Strand, Harold S., University Union Club of Tacoma, 539 
Broadway, Tacoma, Wash. 

Street, C. C., Petroleum Club, Box 331, Abilene, Tex. 

Strickland, Ray R., U. C., 1333—7th Ave., San Diego 1. 

Strunc, John R., Midday Club, 2100 Union Commerce Bldg., 
Cleveland. 

Sturm, Jr., Dieter H., Milwaukee C. C., 8000 N. Range Line 
Rd., Milwaukee. 

Sutherland, C. L., Commissioned Officers’ Club, NAS, Oceana, 
Virginia Beach, Va. 

Sutkamp, Herbert J. (R.), 826 Cherry St., Findlay, Ohio. 

Styer, Russell W. (A.), Holiday Inn, Restaurant Div., 13800 E. 
Colfax, Aurora, Colo. 

Suck, Rudy, Louisville C. C., P. O. Box 5, Crescent Hills Sta- 
tion, Louisville. 

Suedhoff, Carl J. (A.), 921-26 Gettle Bldg., Ft. Wayne, Ind. 

Swanner, Mrs. Dorothy L., Pasadena Club, P. O. Box 244, 
Pasadena, Tex. 

Swanner, Mrs. Eleanor, Briarcrest C. C., Box 345, Bryan, Tex. 

Swanner, Ray E., O. C., Ellington AFB, Houston. 

Swensson, Anton (R.), 930 Sunset Dr., Macon, Mo. 

Szep, Louis L., Dallas C. C., P. O. Box 8141, Dallas 5. 


T 


Tabbut, Charles H., Oaks C. C., P. O. Box 1497, Tulsa, Okla. 

Tabor, Paul N., Pine Hills C. C., P. O. Box 155, Sheboygan, Wis. 

Tagen, Herbert H., C. C., P. O. Box 6007, Bakersfield, Calif. 

Tagen, Robert, Tate’s Creek C. C., Lexington, Ky. 

Talbott, Charles R., Lafayette C. C., Lafayette, Ind. 

Tauzin, Eugene A., Eastern Hills C. C., Box 205, Garland, Tex. 

7 Britton M., DuPont C. C., Rockland Rd., Wilmington, 
Del. 

Taylor, Fred D., Loyal Order of Moose, 1316—8th Ave., Seattle. 

Taylor, George A., 2244 N. Bolton Ave., Indianapolis 18. 

i Jack, Pepper Pike Club, 2800 SOM Center Rd., Cleve- 
and 24. 

Taylor, James R., Capital City Club, 7 Narris St. N.W., Atlanta. 

Teel, Harold G., U. C., 401 East 4th St., Cincinnati 2. 

Tenaille, Bernard, Valle Arriba G. C., Apartado Postal 4406, 
Las Mercedes, Edo Miranda, Venezuela. 

TenBroeck, David L., Yorick Club, 91 Dutton St., Lowell, Mass. 

Tenover, Fred, Park Club, Kalamazoo, Mich. 

Terhune, Donn L., San Jose C. C., P. O. Box 5673, Jackson- 
ville 7, Fla. 

Terlau, Richard W., Queen City Club, 331 E. 4th St., Cincinnati. 

Tessier, Peter R., Marlboro C. C., Concord Rd., Marlboro, Mass. 

Thatcher, Eleven L., Stock Exchange Club, 618 S. Spring St., 
Los Angeles 14. 

Thew, William, Kings Bay Y. & C. C., 6371 S. W. 144th St., 
Miami 56. 

Thieme, Otto W., Bethlehem Club, Bethlehem, Pa. 

Thode, Charles, N. Ridge C. C., P. O. Box 326, Fair Oaks, Calif. 

Thomas, Arthur, Montclair G. C., P. O. Box 194, Montclair, 


N. J. 
Thomas, Donald A., Trenton C. C., Sullivan Way, Trenton 8, 
N.J 


Thomas, E. R., Ft. Lauderdale C. C., 415 C. C. Circle, Ft. Lau- 
derdale, Fla. 
Thomas, Frank J., Saucon Valley C. C., Bethlehem, Pa. 
— Max H., Down Town Club, 169 Halsey St., Newark, 
J 


Thomas, Milton E., Brae Burn C. C., P. O. Box 6, Bellaire, Tex. 

Thomas, Mrs. Opal H., Bath & Tennis Club, 1600 Log Cabin 
Lane, Ladue 17, Mo. 

Thomas, Walter E., Colemere Club, Murfreesboro Rd., Nash- 
ville, Tenn. 

Thompson, Bernard B., C. C. of Maryland, 4802 Pilgrim Rd., 
Baltimore. 

Thompson, Bryant N., Fort Worth Club, Ft. Worth. 

Thompson, Harry S. (R.), 350 Via Del Norte, La Jolla, Calif. 

Thompson, Jack H., Canadian Legion Branch 2, 40 Begbie St., 
New Westminster, B. C., Canada. 

Thompson, Robert H. (R.), G. C., Detroit, Mich. 


Thompson, Robert L., Carriage Club, 5301 State Line Rd., 
Kansas City 12, Mo. 

Thompson, Vera S., Minnesota Valley C. C., 6300 Auto Club 
Rd., Minneapolis. 

Thrift, Ernest M., Old York Rd. C. C., Box 31, Jenkintown, Pa. 

Thuris, Robert F., Shawnee C. C., P. O. Box 564, Lima, Ohio. 

Thurnau, Harold F. (A.), 810 Prospect St., Elgin, Ill. 

Tierney, John J., Richland C. C., Elmington Ave., Nashville 5, 
Tenn. 

Timmann, Willy H., Bayside Y. C., Foot of 28th Ave., Bayside 
60, N. Y. 

Tims, John C., Hyde Park G. & C. C., 3740 Erie Ave., Cin- 
cinnati 8. 

Tirman, Valentin W., Phoenix C. C., 7th St. & Thomas Rd., 
Phoenix, Ariz. 

Tomei, George, Edgewood C. C., Box 10538, a 35. 

Tompros, James J., Glen Oaks G. C., Glen Oaks, ay Re ee 

Toner, Mrs. Agnes C., Engineers Club, 314 S. Federal St., Chi- 
cago 4. 

Tonetti, J. P., New Haven C. C., P. O. Box 6145, Hamden 17, 
Conn. 

Tonissi, Maurice P., Merchants Club, 26 Thomas St., New York. 

Toray, Mark, Town Club, 969 Sherman, Denver. 

Torcellini, Gino, Silver Spring C. C., P. O. Box 577, Ridgefield, 


Conn. 

Tower, Harold E., U. C., 431 E. Fayette St., Syracuse 2, N. Y. 

Townsend, George L., V. F. W. Club, Box 848, Enid, Okla. 

Travers, George, Manhattan Club, 32 E. 26th St., New York 10. 

Travers, William O., Worcester Club, Worcester, Mass. 

Trenary, Mrs. Martha S., Press Club, Dallas. 

Trent, Boyd J., Bellevue C. C., Syracuse, N. Y. 

Troutt, Byford E., Lake Shore Club, Chicago. 

Tubach, Henri C., Irvine Coast C. C., 4111 S. E. Coast High- 
way, Newport Beach, Calif. 

Tucker, Albert E., U. C., 226 S. 16th St., Philadelphia 2. 

Tucker, William A, Lauderdale Y. ae Ft. Lauderdale, Fla. 

Tudor, Edgar S., Outrigger Canoe Club, Waikiki, Honolulu, 
Hawaii. 

Tukesbrey, James J., Westwood C. C., 22625 Detroit Rd., Rocky 
River, Ohio. 

Tunnat, Rudy, Hamilton City Club, First National Bank Bldg., 
3rd & High Sts., Hamilton, Ohio. 

Turnage, Jean C., Kent C. C., College & Sweet Sts., Grand 
Rapids, Mich. 

— Edward, C. C. of Jackson, 3135 Horton Rd., Jackson, 
Mich. 

Turpen, Raymond A., Downtown Club, 201 Texas Bank Bldg., 
Dallas. 

Tuvim, Thomas D., Box 7156, Station C, Atlanta 9. 


U 


Umbenhaur, Rex, Commissioned Officers’ Mess (Open), Hollo- 
man AFB, Holloman, N. Mex 

Underhill, Walter B., aden C. & Polo Club, Westfield St., 
Dedham, Mass. 

Underwood, J. Mack, Gaston C. C., Box 117, Gastonia, N. C. 

Upp, Clark W., U. S. Naval Base, Navy 115, Box 20, F.P.O., 
New York. 

mage Lynton A., Petroleum Club, Rice Hotel, Houston 2. 

Uren, J. B., U. C., 918 Baltimore, Kansas City, Mo. 

Utt, John ‘. Colonial C. co 5635 Old Canton Rd., Jackson, Miss. 


Vv 


Valentine, Edward L., Blue Hills C. C., 61st & Blue Hills Rd., 
Kansas City 10, Mo 

Valentjas, George, Metropolis C. C., White Plains, N. Y. 

Vallis, Jack, Vernon Hills C. C., 666 White Plains Rd., East- 
chester, N. Y. 

Van Brabant, A. J., Peninsular Club, 120 Ottawa Ave. N. W., 
Grand Rapids 2, Mich. 

Van Cott, Theodore H., 16 Garfield Ave., Glen Head, N. Y. 

Van Horn, Claude, Commissioned Officers’ Mess (Open), U. S. 
Naval Submarine Base, New London, Conn. 

Van Houten, Thomas W., Midland C. C., Midland, Mich. 

Vanderpool, Wayne F., Rolling Hills C. C., 223 S. Westlink Dr., 
Wichita 13, Kan. 

= Lierop, William F., Buffalo A. C., 69 Delaware Ave., Buf- 
alo 2. 

Varga, John A., 17835 Ponader, South Bend, Ind. 

Vargo, Joseph Paul, Somerset C. C., Somerset, Pa. 

Varner, Giles E., Quincy C. C., 24th & State St., Quincy, IIl. 

Verlander, Walter C., New Orleans A. C., 222 N. Rampart St., 
New Orleans 16. 

Vermandel, Constant L. J., Downtown Club, 607—21st St. N., 
Birmingham 3, Ala. 

Vernon, Charles, Youghiogheny C. C., Rt. 2, Box 525, McKees- 


port, Pa. 
Vest, Herman B., 1 Selma St., Montevallo, Ala. 
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WILD RICE PANCAKE MIX 


Hiawatha Wild Rice Pancakes are a ‘“‘breakfast specialty”’ 
in fine clubs and hotels across the country. They also 
put a splurge in off-hour brunch traffic and earn a place 
on luncheon and dinner menus. The delicate, nut-like 
flavor of wild rice with select buckwheat never fails to 
bring bravos from guests. Feature it on all your menus. 
It’s the fastest selling fancy food in America. 


FREE CATALOG and PRICE LIST 
on full line of Millacs Gourmet Foods 
available on request. 






308 Prince St. e St. Paul 1, Minnesota 


0 
/& Mille Lacs Maple Products Co. 
° 








Vetter, Edward A., Portage C. C., 240 N. Portage Path, Akron 3. 

Vetter, Francis J., Algonquin Club, 217 Commonwealth, Bos- 
ton 16. 

Vetter, Walter F., Buffalo Club, 388 Delaware Ave., Buffalo. 

Viafora, Richard D., Fairlawn C. C., 200 Wheaton Rd., Akron 
13. 


Vignaux, Theodore J., Hartford G. C., 
W. Hartford, Conn. 

Villella, Joseph A. (A.), Town House Motor Hotel, Box 1087, 
Omaha 1. 

Viuf, Hans S., Troy C. C., Brunswick Rd., Troy, N. Y. 

Viviano, Charles J., Shannopin C. C., Ben Avon Heights, Pitts- 
burgh 2. 

Voegeli, Edward P., Noonday Club, 319 N. 4th St., St. Louis 2. 

Voght, William J., Toledo C. C., River Rd., Toledo, Ohio. 

Vollmer, Clarence J., Riegel Oaks, Homewood, IIl. 

Vomacka, Lubos C., Rolling Rock Club, Ligonier, Pa. 

—— John S., Lancaster C. C., P. O. Box 193, Lancaster, 

a. 


134 Norwood Rd., 


Ww 


Wagman, Raymond A., Racine C. C., 2801 Northwestern Ave., 
Racine, Wis. 

Wagner, L. William, Red Run G. C., Royal Oak, Mich. 

Wagner, S. K., Germania of Saginaw, 4075 Shattuck Rd., Sag- 
inaw, Mich. 

Walden, Charles R., Elk C. C., P. O. Box 521, Duncan, Okla. 

Waldron, John H., U. C., 123 University Place, Pittsburgh 13. 

Waldruff, John H., Ravisloe C. C., Box 151, Homewood, IIl. 

Walker, Harold H., Seaview C. C., Absecon, N. J. 

bam L. Ray, Petroleum Club, P. O. Box 1163, Ardmore, 

A. 


Walker, Raymond F., Advertising Club, 23 Park Ave., New 
York 16 

Walker, Wayne W., Sunnyside C. C., 1401 Newell St., Waterloo, 
Iowa. 

Walker, William M., Winston Elks Club, P. O. Box 3015, 
Winston-Salem, N. C 

Wall, Arnold J., Riviera C. C., Box 34-850, Coral Gables, Fla. 

Wallace, Charles C., Harvard Club, 374 Commonwealth Ave., 
Boston. 

Wallace, Edmond H., Twin Hills G. & C. C., 3401 N. E. 36th 
St., Oklahoma City 11, Okla. 

Wallace, Frank A., Harvard Club, 2717 S. Harvard Ave., Tulsa. 

Wallen, Richard K. (A.), Monument Inn, Lenox, Mass. 

Wallner, Herman, Woodholme C. C., Woodholme Ave., Pikes- 
ville 8, Md. 

Walsh, Thomas E., Engineers Club, 96 Beacon St., Boston. 

Walters, Robert L., Flint G. C., 124 E. Fourth St., Flint, Mich. 

Walton, Charles W., Apawamis Club, Rye, N. Y. 

Wargo, Andrew, Butte Des Morts G. & C. C., Rt. 3, Box 150, 
Appleton, Wis. 

Warren, W. G. (R.), Blue Mound G. & C. C., P. O. Box 98, 
Wauwatosa 13, Wis. 

Waskow, Benjamin F., Brookwood C. C., Addison, III. 

“omy Robert W., Victoria Club, P. O. Box 2125, Riverside, 

alif. 

Waterbury, Arthur, Youngstown C. C., P. O. Box 3857, Youngs- 
town, Ohio. 

Wayne, Tony, Riverside G. C., Riverside, Ill. 

Weaver, Walter J., Knollwood C. C., White Plains, N. Y. 

Webb, Thomas, Century C. C., 56th & Shea Blvd., Scottsdale, 


Ariz. 

Weber, Lloyd G., Mayfield C. C., Sheridan Rd., Cleveland. 

Webster, Donald O., U. S. Officers Open Mess, APO 63, San 
Francisco. 

Wecker, Karl L., Florida Y. C., Ortega Station 22, Jackson- 
ville 10, Fla. 

Wegener, Charles W., C. C. of Asheville, Country Club Rd., 
Asheville, N. C. 

Weihe, Gunter, Prairie Club, K. F. H. Bldg., Wichita, Kan. 

Weimer, Myron S., Red Hill C. C., Box 775, Uplan, Calif. 

Weis, Robert B. (A.), 1232 S. W. Second Terrace, Pompano 
Beach, Fla. 

Welch, Edward S., 1 West 64th St., New York 23. 

Welch, Jay C., 1012 Cavender Dr., Hurst, Tex. 

Welch, John F., Maugus Club, 40 Abbott Rd., Wellesley Hills, 


Mass. 
Weller, Ed. C., Everett Y. C., Everett, Wash. 
Weller, Joseph D., Everett G. & C. C., Box 208, Everett, Wash. 
Wells, Jr., Charles S., Brentwood C. C., P. O. Box 111, Brent- 
wood, Tenn. 
Wells, Wallace E., Houston Club, P. O. Box 2138, Houston 1. 
Welty, Joseph D., Cincinnati Club, Cincinnati 12. 
Wendell, Paul V., Elks Club, 456 Post St., San Francisco. 
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Westin, Henry C., Town Club, 228 South Phillips, Sioux Falls, 
S. D. 


Westin, LaRoi B., Wayzata C. C., Wayzata, Minn. 

Wetmore, E. George, Tavistock C. C., P. O. Box 300, Haddon- 
field, N. J. 

Wettengel, Alexander B., Capitol Hotel, King St., Madison, Wis. 

White, Clarence P., White Oak C. C., Box 97, Oak Hill, W. Va. 

White, Daniel (A.), 551 Bethlehem Steel Co., Bethlehem, Pa. 

White, F. Leslie, Commonwealth Club, 401 W. Franklin St., 
Richmond 20, Va. 

White, Leslie L., Wykagyl C. C., 1195 North Ave., New Ro- 
chelle, N. Y. 

White, Jr., Raymond P., Tecumseh C. C., Milwaukee Rad., 
Tecumseh, Mich. 

White, William E., Binghamton C. C., P. O. Box 191, Johnson 
City, N. Y. 

Whitemarsh, Harold E., Elks Club 228, P. O. Box 1503, Spo- 
kane 10, Wash. 

Whitney, John M., Stockton G. & C. C., P. O. Box 336, Stock- 
ton, Calif. 

Wich, John R., Forest Club, 9950 Memorial Dr., Houston. 

Wiedower, Maurice D., Sagewood C. C., 2121 Sage Rd., Hous- 
ton 27. 

Wiese, Lester L., Elks Club 290, 407 East Park, Waterloo, Iowa. 

Wiesepape, Harry J., Harlingen C. C., Box 1867, Harlingen, 
Tex. 

— Robert J., C. C. of Columbus, Box 1339, Columbus, 
Ohio. 

Wilhelm, Armand A., Pendennis Club, 218 W. Walnut St., 
Louisville. 

Willard, Paul N., University-Sequoia-Sunnyside Club, 811 
T. W. Patterson Bldg., Fresno 21, Calif. 

Williams, Perry E., Spokane C. C., Rt. 5, Spokane 53, Wash. 

Williams, Harry, 2620 Wilbur St., Clear View, Dallas 33. 

Williams, R. E., Command Open Mess Supervisor, Hq. Air 
Defense Command, Box 72, Ent Air Force Base, Colorado 
Springs, Colo. 

Willis, CWO John B., U.S.N., Commissioned Officers’ Mess 
(Closed), COMSERVPAC Staffs, P. O. Box 28, Pearl Harbor, 
Oahu, Hawaii. 

Wills, Henry L., Omaha Club, 2002 Douglas St., Omaha. 

Wilmsfloet, John, Concordia Club, 4024 O’Hara St., Pittsburgh 


a3: 

Wilson, D. Robert, Columbia Club, 121 Monument Circle, Indi- 
anapolis 9. 

Wilson, Jr., Joseph M., DuPont C. C., Rockland Rd., Wilming- 
ton, 5 

Winfrey, Warren E., Link Hills C. C., Box 526, Greenville, 
Tenn. 

Winheim, Oscar L., Bayou Desiard C. C., P. O. Box 2656, Mon- 
roe, La. ’ 

Winter, Carl, 136 West 203, Seattle 77. 

Wirth, E. E. “Bud,” Charleston CoCoP: O. Box 228, Charles- 
ton, ll. 

Witt, Fenwick L., St. Francis Y. C., Marina Blvd., San Fran- 
cisco 23. 

Wittek, Owen L., Park C. C. of Buffalo, Sheridan Dr., Wil- 
liamsville 21, N. Y. 

Woeller Emile F., Preakness Hill C. C., 1050 Ratzer Rd., Wayne, 
N. J. 

Wolfe, Herman (R.), 839 McCartney St., Easton, Pa. 

Womeldorf, H. Wallace, Barrington Hills C. C., Barrington, Il. 

Wood, Carl, 1317 N. E. 6th St., Ft. Lauderdale, Fla. 

Wood, Charles N., Anniston C. C., Anniston, Ala. 

Wood, James L., San Diego Y. C., 2803 Talbot St., San Diego. 

Wood, Mrs. Louise H., Texas Club of Dallas, 5646 Milton, 
Dallas. 

Wood, Warner E., Embassy Club, P. O. 582, Des Moines. 

Wooddell, William C., University Club, 105 Fir Hill, Akron 4. 

Woods, Mrs. Harriette E., Emerald Bay Y. C., 759 N. E. 68th St., 
Miami. 

ro Richard, Brooklyn Club, 131 Remsen St., Brooklyn 1, 


Woolf, Richard, Brookside C. C., P. O. Box 7, Canton, Ohio. 

Woolley, Fred E., Tower Club, Skirvin Tower Hotel, Okla- 
homa City, Okla. 

Worth, Adolph W. (A.), 355 East 88th St., New York 28. 

Worthington, Richard M., Plainfield C. C., P. O. Box 311, Plain- 
field, N. J. 

Woxberg, Everett L., Evanston G. C., 4401 Dempster, Skokie, 
Ill. 

Wray, Charles F., Piqua C. C., P. O. Box 916, Piqua, Ohio. 

Wright, John T., Elks Club 517, P. O. Box 984, Muskogee, Okla. 

— V. Graham, Pendennis Cluh, 218 W. Walnut St., Louis- 
ville. 

Wyatt, Samuel C., Little Rock Club, 412 Center St., 

Rock, Ark. 


Little 
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We were delighted to have so many Club Managers visit our 
factory during the recent National Conference in Pittsburgh 
to see the way Shenango China is made... from raw materials 


to final firing. % To all Club Managers we extend a cordial 


invitation to visit us at any time. We believe you will find it a 


very interesting experience. Shenango Chistt, JAC (Be) ecrstsitiavis 
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Washington, D. C. 
Y 


Yates, John M., Richmond C. C., Manakin, Va. 


Wyckoff, Harry S., Capitol Hill Club, 214 First St, S. E, 


Yelverton, Paul, Hannibal C. C., 1200 Country Club Dr., Han- 


nibal, Mo. 
Yetter, M. Russell, 4429 Mark Trail Way, Dallas 32. 


Yohannan, William J. (A.), 2564 Clairmont Rd., N. E., Atlanta 
6 


Young, Clem, Cleveland A. C., 1118 Euclid Ave., Cleveland. 


Yoxall, Robert E., C. C. of Coral Gables, Coral Gables, Fla. 


Yurasits, Steven F., Hempstead G. C., 60 Front St., Hempstead, 


N.Y. 
Z 


Zagone, Alex J., Olympia Fields C. C., 203 South Western Ave., 


Olympia Fields, Ii. 
Zawisza, Jerzy, U. C., Wilmington, Del. 


Zenz, Henry, Germantown Cricket Club, Manheim & Morris 


Sts., Philadelphia 44. 


Zigur, John I., Scarboro G. & C. C., Scarboro Village, Canada. 


Zirkle, Ronald L., Waverley C. C., 1100 S. E. Waverley 
Portland 22, Ore. 


Zock, George J., Elks Club 158, 509 S. Sixth St., Springfield, 


Dr., 
Ill. 


Zoller, Otto J., Airmens Mess, Block 59, Bldg. 1, Kessler AFB, 


Miss. 


PAST CMAA CONFERENCES 


Chicags) Hotel Shermans... <<. 5ssieseus ex Jan. 24-27, 
Deteoit, Hotel BtAtler s..io5.656s ccs cies soseuntes Feb. 22-24, 
Cleveland, Hollenden Hotel.................... Mar. 5-6, 
New York, Motel Astor .....5..606060s0ccc0c8 see Nov. 12-13, 
Pittsburgh, Hotel Wm. Penn.............000s00+ Feb. 23-26, 
Philadelphia, Hotel Warwick................ Feb. 18-20, 
Chicago, Hotel Sherman o.,«..0.<0.:00.000.00066 Feb. 28-Mar. 1, 
Kansas City, Mo., Hotel Kansas Citian.......... Mar. 5-7, 
Cincinnati, Hotel Netherland Plaza............. Mar. 4-7, 
New York, Waldorf-Astoria Hotel............. Jan. 14-16, 
Indianapolis, Severin Hotel................... Feb. 15-18, 
Memphis, Hotel Peabody....................5. Jan. 18-20, 
Denver, Brown Palace Hotel..................6. Feb. 4-8, 
Detroit, Hotel Statler... .............06.00060ccceescs Feb. 27-29, 
Bamato, Fintel Bisver so... cok ss ccasecssaceen Mar. 9-13, 
CAO: DIVAS BIOIE o oo 550s vss easwwer ewes Mar: 4-7, 
St. Louis, Hotel Jemerson. ....... ....6...0:0800%0000% Feb. 13-15, 
Cincinnati, Hotel Gibson........5.....06000:0 60600 Mar. 10-13, 
New York, Hotel Pennsylvania............... Feb. 16-19, 
Minneapolis, Hotel Radisson.................. Mar. 14-17, 
oe StS nn a eee eee Feb. 6-9, 
Seattic, Olompic Hotel... ceiiscccacccccs even Mar. 12-15, 
POOAIDS BRO? BENIN 4 5.5 nse ss osc bend eeeaeee Feb. 4-7, 
Chicago, Edgewater Beach Hotel............... Feb. 10-13, 
Cleveland, Hotel Cleveland................... Feb. 8-11, 
Atlanta, Atlanta-Biltmore....................4. Feb. 7-10, 
Philadelphia, Bellevue-Stratford............... Feb. 9-12, 
Los Angeles, The Ambassador................ Jan. 18-21, 
New York, Hotel Commodore................. Feb. 13-16, 
St. Louis, Sheraton-Jefferson................. Feb. 12-15, 
Houston, Shamrock-Hilton.................... Feb. 18-22, 


LIST OF DEATHS IN CMAA 
Since 1959 Conference 


Robert A. Schmidt 
Robert J. Miller 
Wm. H. G. Whitfield 
Donald O. Vescelius 
Ainsworth E. Hanson 
Clement H. Dini 
Fred Sayles 

Glenn R. Brown 
William W. Cook 
Elmer M. Babb 
Jacob Dowey 


William P. Donovan 
Thomas H. Tremlett 
Louis W. Bock 
James A. MacGoogan 
Edwin C. Long 
William J. Davis 
Norman M. Rush, Sr. 
Carl P. Steidel 
Richard J. Brace 
John E. Barry 


1927 
1928 
1929 
1929 
1931 
1932 
1933 
1934 
1935 
1936 
1937 
1938 
1939 
1940 
1941 
1942 
1944 
1946 
1947 
1948 
1949 
1950 
1951 
1952 
1953 
1954 
1955 
1956 
1957 
1958 
1959 
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Federal Tax Calendar for Clubs 


Prepared by Horwath & Horwath 





March, 1960 


15—Withholding tax and Federal Insurance Contributions 


Act taxes: The sum of tax withheld from wages dur- 
ing February, 1960, and employe tax and employer 
tax under the Federal Insurance Contributions Act 
for February, 1960, if more than $100, payable to an 
authorized depositary. Return on Form 450. 


Exempt corporations: Information return on Forms 
990 or 990-A due from certain exempt corporations 
with accounting periods ended October 31, 1959. 


31—Excise taxes: Tax on membership dues, initiation, 


transfer and assessment fees, admissions and other 
excise taxes for February, 1960, if more than $100, 
payable to an authorized depositary. Return on Form 
537. 


April, 1960 


15—Withholding tax and Federal Insurance Contributions 


Act tax: The sum of tax withheld from wages during 
March, 1960, and employe tax and employer tax under 
the Federal Insurance Contributions Act for March, 
1960, may be remitted to an authorized depositary. 
Return on Form 450. If this option is exercised, Form 
450 must be filed in time to permit authorized de- 
positary to return validated Form 450 prior to filing 
return for first quarter of 1960. 


Exempt corporations: Information return on Form 990 
due from certain exempt corporations with account- 
ing periods ended November 30, 1959. 


30—Withholding tax and Federal Insurance Contributions 


Act tax: Return for first quarter of 1960 due and tax 
payable. Return on Form 941. Attach validated Forms 
450 to return. ‘i 


Excise taxes: Tax on membership dues, initiation, 
transfer and assessment fees, admissions and other 
excise taxes for March, 1960, if in excess of $100, may 
be paid to an authorized depositary. Return on Form 
537. If this option is exercised, Form 537 must be 
filed in time to permit depositary to return validated 
Form 537 prior to date for filing return for first quar- 
ter of 1960. Otherwise, return for first quarter due 
and tax payable. Return on Form 720. Attach val- 
idated Forms 537 to return. If return is accompanied 
by despositary receipts showing timely payment of 
tax for the entire quarter, due date of Form 720 is ex- 
tended to May 10, 1960. 








Plan Now to Attend 
1961 CMAA Conference 


In Denver 











BROWNE VINTNERS Co., INC., N. Y. C. SOLE DISTRIBUTORS, U.S.A. 





Favorites of the club set-— 
this family of fine imports 


From France... From Scotland... From Denmark... From France... From France... 


MUMM’S WHITE ochre MARTELL NOILLY 
the word for HORSE CHERRY France’s most treasured Cognac PR AT 


Champagne Blended Scotch Whisky KIJAFA a api rssh — Extra Dry Vermouth 
86.8 Proof 
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Ladies Program: 


Relaxed Entertainment 


Top: Heinz experimental kitchen. 
Center: Heinz research and quality con- 
trol center. 





B. D. Graham of the H. J. Heinz Co. was host at this table. In 
background at head table, Chairman H. J. Heinz, Il, is shown 
chatting with Mrs. Donadeo and Mrs. Daniel M. Layman, wife of 
CMAA president, to his left. 


N the December issue of CLus Man- 

AGEMENT Mrs. Peggy Wilmsfloet of 
the ladies entertainment committee 
wrote, “Pittsburgh will not fall short. 
We expect to keep the ladies amused, 
relaxed and in a receptive mood for 
our excellent hospitality and enter- 
tainment.” The women who were 
present for the Pittsburgh conference 
were in complete agreement that the 
ladies committee lived up to its prom- 
ise in every way. 

Entertainment for the ladies got off 
to a glorious start on Wednesday, 
January 20, with two coeducational 
tours: one of the U. S. Steel Co.’s 
Homestead Works, and the other a 
conducted tour of the Shenango China 
Co.’s New Castle, Pennsylvania, plant. 

Although it was a cool day, the hos- 
pitality radiated by the wonderful 
folks at the steel plant, the awesome 
sight of steel actually being made, 
plus the warm companionship of fel- 
low conventioners made for an excep- 
tionally interesting day. 

Meanwhile, members of the other 
group boarded buses, and a box lunch 
and an hour and a half later arrived 
at the Shenango China Co., where 
they had the opportunity of watching 
china being formed, baked, glazed, 
decorated and stored or shipped. Fol- 
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lowing the tour through the 32 acres 
of plant, the smaller groups reas- 
sembled in the plant cafeteria where 
President Brown Zahniser, Sales 
Manager Bob Carpenter and Adver- 
tising Manager Rollie Rahr gave 
short talks of welcome, explained 
some of the firm’s policies, then super- 
vised a drawing for a beautiful set of 
Golden Classic Castleton China, won 
by Mrs. Thomas Campagna, Short 
Hills Country Club, East Moline, Illi- 
nois. 

Wednesday evening, with their 
husbands, the ladies sampled the fine 
champagnes of France, then had the 
night on the town. 

The women’s program Thursday in- 
cluded the opening business session 
and luncheon with the men. The after- 
noon was free for any last-minute 
primping or arranging in preparation 
for the formal reception and dinner- 
dance that night, to the music of the 
Glenn Miller orchestra. 

Friday also lived up to the promises 
of the ladies committee; the women 
were permitted to loll in bed because 
the day’s program didn’t begin until 
11 a.m. when buses left for the H. J. 
Heinz Co. plant, where there was lunch 
and then a special tour of the new 


Far Left: Automation at 
Shenango China Co. is dis: 
cussed by managers and their 
guide. 


Left: Group at Shenango 
China Co. stops to watch 
hand operation in manufac- 
ture of china. 
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-—— Leading Purveyors to Clubs —— 


In the Mid-America Chapter 


Quality Meats from the oust of Maden 
ALLIED MEAT CO. 


wholesale 
Meats and Provisions 
500 East Third St. 
Kansas City 6, Mo. 


FOREMOST—TASTEMARK—DAIRY 
PRODUCTS 
Milk Ice Cream Butter 
VA 1-3880 DR1-2250 GR 1-2331 
Kansas City, Mo. 
Topeka, Kans.—CE 3-3288 


Insurance Consultants & Surveys 
Insurance Problems, Contact Us 

HAAS & WILKERSON 
3101 Broadway 


K.C. SNOW CROP, INC. 
1101 South 5th St. 
Kansas City 19, Kans. 


KENNEDY-STUBBERS DISTRIBUTING CO. 


Hiram Walker Products—Heineken’s Beer 
1005 East 5th St. 


MAURER FRUIT AND VEGETABLE CO. 
Wholesale — Phone VI 2-6888 
415-417 Walnut St. 


PIPER COFFEE CO. 
726 Independence Ave. 
Kansas City, Mo. 


SILVER LINEN SUPPLY 
1720 Truman Road 


EVERYTHING 


For the Party! 


e CHAIRS” « TABLES 
e CHINA ~ e LINEN 
+ SILVER & GLASSWARE 


Complete Public Seating 


Requirements Rented and 
Sold 


35 BRANCHES 


TO SERVE YOU ida 


St. Louis Office: 3230 Washington SALES RENTALS 
Kansas City Office: 4041 Broadway 








Kansas City, Mo. 


Kansas City, Mo. 


Kansas City, Mo. 


Kansas City 6, Mo. 


S & S MEAT COMPANY 
637-639 Prospect Ave. 
Kansas City, Mo. 


WILLIAMS MEAT COMPANY 
Nationally Famous K.C. Steaks 
Kansas City, Kans. 


AMERICAN CHAIR RENTAL CO. 
Party Equipment for Clubs 
3107 Gillham Road Kansas City, Mo. 


FEHR HOTEL SUPPLY, INC. 
Distributors of Syracuse China 
545 Minnesota Ave. Kansas City, Kans. 


GREENWOOD’S, INC. 
Fixtures by Greenwoods 
630 Broadway Kansas City, Mo. 


LADY BALTIMORE WHOLESALE 
GROCERY CO. 
35 Southwest Blvd. Kansas City, Kans. 


MID-AMERICA SUPPLY CO., INC. 
Specialists in Club Supplies 
5917 Prospect Ave. Kansas City, Mo. 


PISCIOTTA FRUIT, VEGETABLE AND 
PROVISION CO., INC. 
409-411 Walnut St. Kansas City 6, Mo. 


SMITH-ST. JOHN CO. 
Fabricators of Custom Built Kitchen Equipment 
1517 Walnut Kansas City, Mo. 


G. R. FISHER MEAT CO., INC. 
Kansas City’s Quality Meats 
Kansas City, Mo. 





FAULTLESS LAUNDRY & DRY 
CLEANING CO. 


Complete Laundry and 
Rental Service 


1943 Broadway, Kansas City, Mo. 
HA 1-2373 
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research laboratories and the experi- 
mental kitchens. 

Arriving at the Heinz Co., the 
ladies were welcomed by none other 
than Frank Armour, Jr., president; 
B. D. Graham, executive vice presi- 
dent; J. D. Scott, vice president of 
sales; and Herb Moffat, manager of 
hotel and restaurant sales. It was in- 
teresting to learn that Mr. Armour a 
few years ago served as president 
of Shannopin Country Club where 
Charles Viviano, conference co-chair- 
man, is manager. 

The tour through the gigantic fa- 
cilities of the Heinz plant included 


the beautiful new research and qual- 
ity control center, where the ladies 
were shown the myriad tests all Heinz 
products undergo, the big experi- 
mental kitchens where the complexi- 
ties of preparing quality food varieties 
in mass quantities were explained, 
and the “Organoleptic” laboratory 
(it was explained that this technical 
and mysterious sounding name is 
only a convenient way to describe 
five different and special laboratory 
tests: color, taste, smell, texture and 
appearance). 

Friday evening the ladies again 
joined their husbands for one of sev- 





These Rabat Features 
make HERRICK ‘‘The 
Aristocrat of Refrigerators” 


NEW PRECISION- 
WELDED STEEL 
FRAME Strongest 





Model TSS67 
Top-Mounted 
Reach-In 


=z 


makes 
the big 
difference! 


HERRICh 


STAINLESS STEEL* 
REFRIGERATORS 





Dab, design 
Suatég, materials 
Shuabity, workmanship 







ever built. 

Since 1891, Herrick Refrigerators have 
UNDERCOATING been built to give superior performance and 
ON INSIDE OF unusual durability under the most trying 


CABINET SHELL 
A highly effective 


conditions. This is HERRICK QUALITY. 
It is your assurance of complete dependa- 
bility through the years. It makes certain you 


















vapor seal. 

enjoy low-cost, trouble-free operation at all 
EXTRA-THICK times. It brings you true dollar-for-dollar 
FIBERGLAS value that means more for your money. Get 
INSULATION will the complete HERRICK QUALITY story. 





It will show you why America’s leading 
institutions are Herrick-equipped. 


* Also available with white enamel finish 


not deteriorate. 


20-GAUGE TYPE 
18-8 STAINLESS 

STEEL Won't chip, 
crack or peel. 


ASK ABOUT HERRICK'’S COMPLETE LINE OF 
REFRIGERATORS, FREEZERS 






EXTRA HEAVY-DUTY AND WALK-IN COOLERS 
CONDENSING UNIT 
Trouble-free 


performance. 


Write Dept. C for name of your nearest 


Herrick Duabity, Dealer 
HERRICK REFRIGERATOR COMPANY 


Waterloo, lowa 





. . . plus many, many more 















Equipped with protective helmets, man- 
agers are shown during tour of U. S. Steel 


Co.'s Homestead Works. 


eral tours to either country clubs or 
city clubs. 

Saturday was another wonderful 
day, beginning at the leisurely hour 
of 11 when the ladies were taken to 
Churchill Valley Country Club where 
Mrs. Hilda Donadeo was hostess for 
luncheon. On hand to entertain was 
“Nan-About-Town,” Nan Neugebauer, 
and Price Jenkins, Pittsburgh’s “lead- 
ing exponent of hypnosis.” Mr. Jenk- 
ins demonstrated the art of hypnosis 
on several volunteers, which made 
for an amusing and entertaining aft- 
ernoon. 

Saturday evening the women again 
joined the men, this time for the final 
party at the beautiful new Pittsburgh 
Hilton Hotel. This was one of the 
best, if not the best, entertainment 
features of the conference. 

Arriving at the Hilton guests found 
their way to the part of the ballroom 
where the reception was being held. 
Men and women were dressed in a 
variety of amazing and _ interesting 
costumes that added spice to the 
party. Promptly at 6:50 one wall of 
the room in which thé reception was 
being held was rolled back revealing 
what is said to be the largest hotel 
ballroom in the world, some 30 feet 
high, more than 100 feet long and 
wide, with no supporting pillars! 

On the stage was the Pittsburgh 
Pops orchestra under the direction of 
Strini. The musicians making up this 
marvelous orchestra all hold first 
seats with the Pittsburgh symphony 
and their hour-long concert, “Jazz 
Comes of Age,” was truly one of the 
fine programs of the conference and 







Mr. and Mrs. Lee Seeger, Brentwood 
Country Club, Los Angeles, are welcomed 
by Manager Joseph S. Ovecka of Green 
Oaks Country Club during tour of country 
clubs. 
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City club tour included a stop at the 
Pittsburgh Athletic Association where general 
manager is Thomas Rice. Shown at table are 
newly-elected CMAA President Kenneth 
Meisnest, Washington Athletic Club, Seattle, 
and Mrs. Meisnest, flanking, from left, Mrs. 
Rice, and Miss Ruth Peach, Seattle Tennis 
Club. Standing are Mr. Rice and Albert M. 
Deichler, Jr., City Mid Day Club, New York. 





one of the best received. Contrasting 
with their smooth orchestrations was 
the music of Ben Benack and his 
Gateway Six, which played Dixieland 
in true New Orleans’ style. 

Special acknowledgement is due 
Mrs. Hilda Donadeo and Mrs. Louise 
Gray, Edgeworth Club, Sewickley, 
and their ladies committee for the 
outstanding job they did, not only in 
fashioning a fine program of enter- 
tainment, but in considering the con- 
vention demands on the ladies and 
thus allowing enough free time in a 
busy schedule to permit them to take 
care of the many little requirements 
expected of them. 





Conventionalities 







Morton Weil (left) of National Souvenir 
Co. was an active participant in the confer- 
ence. Others in the picture, from the left: Mrs. 
Reginald Scott; Conference Co-Chairman 
Harry Gray and Mrs. Gray; Charles Tabbutt 
of Oaks C. C., Tulsa, Okla.; and Mr. Scott, 
Carolina C. C., Raleigh, N. C. 




























































At the costume party Jerry Marlatt, Floss- 
moor (Ill.) C. C., dressed as Goldilocks, and 
his wife and two daughters came as the three 
bears. "Goldilocks" smoked a big cigar 
throughout the evening. 







ILLINI—At the costume ball were, 
and Mrs. Thomas Bick, Robert Guynn, Mr. and Mrs. James Sherertz, Betty Long, and Paul 
Yelverton. 


from the left: 


Mr. and Mrs. 


Tom Campagna, 
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There's a size and model 
to meet your specific 


requirements . . . direct- 
connected, or for gas or 
electric operation. 


STEAM-CHEF 
Steamenaft 
SrEnMbner 

STEAM-THRIFT 


STEAM -CHEF 
GIVES THESE BENEFITS! 


Yes, for faster, easier cooking with big 
labor savings, no other method compares 
with STEAM! In fact, ALL the advantages 
shown above are yours when you put steam- 
cooking to work for you. Let us prove 
these statements! 


The complete story is yours for the ask- 
ing in our interesting booklet “For Better 
Steaming”. The proof is in the thousands of 
enthusiastic STEAM-CHEF users, many of 
whom have re-ordered more STEAM-CHEFS 
and Steamcraft Cookers. Let us send you a 
list of current installations in large and 


1 establishments. 


So, write today for all the facts about 
STEAM-CHEF cooking. It’s your first step 
toward getting ALL the advantages you want 
most in cooking equipment. 


THE CLEVELAND RANGE CO. 


“HEADQUARTERS FOR STEAM-COOKERS” 


971-Z EAST 63 STREET * CLEVELAND 3, OHIO 
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Country Club Round Table... 


—_, 


Co-moderators Charles Haynes and Harold Walker. 


Extras for Members, Fringe Benefits 


DISCUSSION of “extras” pro- 

vided for club members led off 
the country club round table meeting 
at the Pittsburgh conference. Charles 
Haynes, Whitemarsh Valley Country 
Club, Philadelphia, and Harold Walk- 
er, Seaview Country Club, Absecon, 
New Jersey, were co-moderators. 

Free coffee for golfers until 10 a.m. 
and free coffee as long as the mem- 
bers want it, were suggestions volun- 
teered by two of the country club 
managers attending the discussion. 
Others told how at their clubs they 
feature free a cheese and cracker tray, 
free cocktails and dinner at the an- 
nual meetings, provide a free opening 
breakfast for golfers, a coffee buffet 
each Saturday night after parties, free 
wine for anniversary dinners, free 
hors d’oeuvres before parties to build 
bar business, free peanuts at the bar, 
free house party at the opening of the 
golf season, personalized matches for 
members’ guests, free cocktail hour 
before parties, free balloons for the 
children, all of which prove to be 
business stimulants at the clubs where 
the ideas are used. 

One of the many items submitted 
for discussion was the continuous 
problem of building prestige for the 
job of club management and the 
CMAA. Lee Seeger, Brentwood Coun- 
try Club, Los Angeles, recommended 
including club officers and officials in 
certain chapter meetings. Several 
managers pointed out that by attend- 
ing and participating in club board 
meetings club officers can be made 
aware of the Association and what is 
being done for clubs by the CMAA. 
Most of the managers reported they 
do attend board meetings. 

William Dawson, Essex Golf and 
Country Club, Sandwich, Canada, 
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Reported by Wesley H. Clark 


suggested that managers have a def- 
inite commitment to community obli- 
gations and should do their share by 
serving on committees. A vote showed 
that approximately 60 per cent of the 
managers that were present belong to 
various civic organizations. 

“Club officers should read reports 
about the CMAA, the several work- 
shops and short courses,” volunteered 
Joseph Donoghue, Losantiville Coun- 
try Club, Cincinnati. He suggested 
managers making Thermofax copies 
of specific parts of the CMAA “News- 
letter” or articles appearing in CLuB 
MANAGEMENT for distribution to club 
officers. Joseph Tonetti, New Haven 
(Connecticut) Country Club, urged 
active participation with allied associ- 
ations and support of the culinary 
and hotel schools. 

Many forms of fringe benefits are 
made available to managers, among 
which are the usual Christmas bonus, 
pension plans and hospitalization in- 
surance. Eric Koch, North Hills Golf 
Club, Douglastown, L. I., New York, 
said that his club recently bought an 
additional life insurance policy for 
him. Moderator Haynes pointed out 
that it should be easier for managers 
to receive fringe benefits and report- 
ed learning of clubs that pay the utili- 
ties for their managers plus giving 
them a family allowance at the club. 
Others receive a car allowance or a 
home allowance where they live off 
club property. Many managers report- 
ed that their insurance policy equaled 
one year’s salary. 

It appears there is a definite trend 
to retirement plans for employes. 
Richard Worthington, Plainfield (New 
Jersey) Country Club, explained a 
plan that can be operated within a 
club whereby the club pays 3% per 
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cent and the employe contributes two 
per cent. The employe can get back 
his share with interest after one year’s 
participation. The vested interest is 
progressive. Disadvantage is that the 
older employes do not receive special 
consideration. Advantage is that it is 
club-administered. 

At the Oakwood Club, Cleveland, 
the 800 members contribute $1 month- 
ly to build a retirement fund for em- 
ployes, said Albert R. Albert, man- 
ager. The board decides on the 
amount to be paid each employe, and 
when it is to be paid. The money is 
invested and interest accrues to the 
fund. a 

Other plans reported include one in 
operation at the Dallas Country Club 
where John Outland is manager. 
There, 28 employes come under a plan 
which is handled through an insur- 
ance company. It funds at the rate 
of ten per cent a year and employes 
are eligible for participation after 
their fifth year at the club. 

Mr. Koch said that at his club each 
employe receives a $1000 policy after 
he has been with the club for six 
months. There is no voluntary mem- 
ber contribution. Mr. Seeger reported 
that a survey of Los Angeles clubs 
shows that 50 per cent of the clubs 
have pension plans which pay em- 
ployes up to $300 a month at age 65. 
The Los Angeles survey also showed 
most clubs pay conference expenses 
of managers, meals, medical, car al- 
lowance of $25 a month, plus sick 
leave. The Christmas fund usually is 
one month’s salary, and salaries range 
from $12,000 to $18,500 annually. 

Golf carts came in for the usual dis- 
cussion and it appears they are here 
to stay, with about 90 per cent of the 
managers reporting carts at their 
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ahoading P urveyors to Delis Chapter 


(Arkansas—Tennessee—Mississippi) 


CROWN MEATS 
Minneapolis, Minn. 
Steaks Perfectly 
Portioned Just for You 


Compliments 
DIXIE MEAT CO. 
Memphis, Tenn. 


ZAHNER-MEMPHIS, INC. 
“Everything but the Food” 
255 Union Ave. 
Memphis, Tenn. 


Compliments 
Breeders of Northern Bob White Quail 
ECHO VALLEY QUAIL FARM 
Hot Springs, Ark. 


Route 1 Box 250 


Compliments 
AMERICAN LINEN SUPPLY CO. 
Memphis, Tenn. 


E. M. GOLDBERG 
Wholesale Poultry and Eggs 
Specializing Hotels and Restaurants 
Memphis, Tenn. 


Compliments 
MALONE AND HYDE 
Institutional Division 


Memphis, Tenn. 


Compliments 
A FRIEND OF DELTA CHAPTER 
Little Rock, Ark. 


Compliments 
LIPSEY FISH CO. 
Memphis, Tenn. 


D. CANALE & CO. 
Institutional Foods, Topmost Canned Foods 
Birdseye Frozen Foods 
Memphis, Tenn. 


J. PALAZOLO 
Catering to Clubs and Restaurants 
110 Avon Phone MU 5-0556 
Memphis, Tenn. 


MEMPHIS ICE CREAM CO. 
Manufacturer of 
Garber’s Super Rich Ice Cream 
& Lady Claire Ice Cream 
Memphis, Tenn. 


BARZIZZA BROS. 
Specializing in Top Quality 
Food and Cheese 


176 N. Main St. Memphis, Tenn. 


Compliments 
CANADA DRY BOTTLING CO. 
Memphis, Tenn. 


LITTLE ROCK FISH AND OYSTER CO. 
Wholesale Dealers 
Fresh Frozen, Salt, Smoked Fish 
Little Rock, Ark. 


Compliments 
M. E. CARTER AND CO. 
415 S. Front 
Memphis, Tenn. 
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Leading Purveyors to 


New England Clubs 


COOK & CLARKE, INC. 
New England’s Leading Institutional Purveyors 
43 North Market St. 


Boston, Mass. CApitol 7-7654 


COSTA FRUIT & PRODUCE CO. 


Specializing in Hotel, Restaurant, Institutional 
& Steamship Trade 


321 Congress St. Boston 10, Mass. 


ARTHUR T. CUMINGS, INC. 
Fruits and Vegetables 
“If It Grows, We Have It” 


66-72 Faneuil Hall Market Boston, Mass. 


FINNERTY & GREY CO. 
Quality Meats—King Size Sirloins & Ribs 
Hotel, Restaurant @& Institutional Service 
27 North Market St., Boston Laf. 3-1125, 3-2137 


FULTON PACKING COMPANY, INC. 
Purveyors of Prime Meats & Provisions 
Frozen Foods 

Philip Porcella, President 
10 Newmarket Square, Boston, Mass. HI 5-4100 


SAMUEL M. GERTMAN CO., INC. 
The House of Flavor Sealed Meats 
40 Newmarket Square 
Boston 18, Mass. 


SAMUEL HOLMES, INC. 
Boston’s Premier Poultry House 
CApitol 7-0708-9-10 
84 Clinton St. Boston, Mass. 


H. P. HOOD & SONS 
Dairy Products 
525 Pleasant St. 
Watertown, Mass. WaAtertown 4-3540 


H. A. HOVEY CO. 
Butter, Eggs and All Types of Imported and 
Domestic Cheese 


35 No. Market St. Boston, Mass. 


JONES, MCDUFFEE & STRATTON, INC. 
Food Service Equipment 
108 Sudbury St. 


Boston 14, Mass. CApitol 7-2410 


RAYMOND J. MACKOUL 
Fruit and Produce 


13A Southwest Cutoff 
Worcester, Mass. 


MASSASOIT FISH COMPANY 
65 Atlantic Ave. 
LAfayette 3-5230 


Boston, Mass. 
MILLER PRODUCE CO. 
Institutional Frozen Food Distributors 


85 Newmarket Square 
Boston 18, Mass. 


MORGAN LINEN SERVICE, INC. 
941 Massachusetts Ave. 
Boston, Mass. 


MORRIS GORDON & SON, INC. 


Food Service Equipment 
Since 1887 


112 Sudbury St. Boston, Mass. 


NEW ENGLAND IMPORTATION 
CO., INC. 


Imported and Domestic Cheese 

Hotel Specialties 

234 State St. Boston, Mass. 
S. S. PIERCE CO. 


133 Brookline Ave. 
Boston, Mass. 


ALBERT RICHARDS CO., INC. 
Clubs—Hotels—Restaurant Purveyors of 
Fresh Meats, Poultry, Dairy @ Frosted Foods 


23 Commercial St. Boston, Mass. 


NATHAN ROBBINS CO. 
Purveyors to Hotels—Clubs—Restaurants— 
Institutions 


29 No. Market St. Boston 9, Mass. 


(Continued on next page) 
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clubs. Most clubs do not own their 
carts; the greatest percentage are 
member-owned. Where carts are rent- 
ed by the club the cost to the member 
is about $7 for 18 holes; pro-owned 
the charge is $6.50 and the club gets 
from 10 to 25 per cent; where mem- 
ber-owned, storage charges run from 
$150 to $240 yearly. 

Fifteen minutes of slides of buffet 
presentations were shown by Dan 
White, Bethlehem Steel Co., and they 
offered an interesting change of pace. 
This led to a discussion of food and 
buffet service. It was pointed out that 
it is up to the manager to give infor- 
mation about a buffet to his staff, and 
managers should make sure it is actu- 
ally a buffet and not a meal served 
buffet style. In setting up a buffet the 
wealth of the club’s membership 
should be considered. It is often pos- 
sible to impress with inexpensive 
pieces of meat attractively presented. 

Changing the atmosphere of your 
club’s dining room was emphasized 
as an important factor in stimulating 
dining room business. The use of can- 
dles was suggested. Feature an inter- 
national night or gourmet night. Fea- 
ture a seafood buffet. Use color, sug- 
gested A. E. Martin, Congressional 
Country Club, Washington, D. C., who 
reported that at his club they feature 
the same buffet with four hot items, 
two art pieces, etc., once a week. The 
continued success, in Mr. Martin’s 
opinion, is the deft use of color in 
putting the buffet together. 





voted to open discussion and covered 
service charges and tipping and min- 
imum house charge, with reference to 
the article in the January issue of 
CLus MANAGEMENT, “In Defense of 
the Minimum,” by Robert L. Brake. 
About half of the clubs represented 
report a minimum house charge plan. 

Fred Hollister, Scarsdale Country 
Club, Hartsdale, New York, reported 
that rather than a minimum house 
charge at his club, a system of switch 
in classification of memberships has 
been worked out similar to the Con- 
gressional Country Club plan, report- 
ed at the Houston conference last 








year. At Scarsdale the classification 
of members who do not spend a basic 
amount of $15 a month food and bar 
for six months is changed so they pay 
an extra $60 plus tax a year. Mem- 
bers who spend below the required 
amount are notified after the fifth 
month. Change in classification has 
not resulted in loss of members, and 
the club still maintains a healthy 
waiting list. 

The meeting closed with a discus- 
sion and a show of hands on food cost, 
which ranged all the way from 40 to 
55 per cent. The median was some- 
where between 50 and 55 per cent. 


Chefs Cooperate at Pittsburgh Conference 



















Here are members of the Chef's Association of Pittsburgh who participated in the Thursday 
evening buffet held in the Pittsburgh Room of the Penn-Sheraton during the conference. The 
culinary display pieces were on the buffet tables, as were several beautiful ice pieces carved 
by Paul Laesecke of the H. J. Heinz Co. From the left are: John J. Downes, Downes’ Drive In; 
John Menerini, Fox. Chapel Golf Club; Emil Gundacker, Pittsburgh Golf Club; Mathew Joffre, 
U. S. Steel Co.; Bill Harris, Gammons; Hubert Schmieder, Adams House; Otto Spielbichler, 
University Club; Anthony Hruza, J & L Executive Dining Room; Mr. Laesecke; and Albert 
Gasnier, Shannopin Country Club. 


The book “Buffet Catering” (see 
advertisers’ index) was recommended 
because of the hundreds of color il- 
lustrations of buffet items it contains, 
and the many fine ideas. 

The last part of the meeting was de- 





Leading Purveyors to New England Clubs 
(Continued from preceding page) 


STACEY & VASSALLO FRUIT CO., INC. 
Frank Stacey, President 
Faneuil Hall Market 


WHITE FARMS 
Golden Guernsey, the W orld’s Finest Milk 
Bonen, Mies. Ice Cream Stand a a Store Open Year 


Route 1A Ipswich, Mass. 
WALD PACKING CORP. 
Top Quality Meats 
90 Newmarket Square 


Highlands 5-3380 


WHITING MILK COMPANY 
40 Cambridge St. 


Boston, Mass. Charlestown 29, Mass. 
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Seminar Report 






Pleasing Members With Portion Control 





HILE many things have com- 

bined to change the food service 
industry during the past years, two 
items are paramount in importance 
since the Second World War. 

1. The war stopped the flow of 
European trained help to the United 
States. 

2. Costs have risen dramatically. 

There is also an attitude which 
has been changed. Today everyone 
wants to be a chief; no one wants to 
be an Indian. The boy of today wants 
to be a manager; he doesn’t want to 
be a cook. 

And when you put all of this to- 
gether you have real problems, prob- 
lems that are facing clubs and other 
food establishments today. 

It seems to me that at least one 
answer to these problems is portion 
control. It isn’t the entire answer, of 
course, because it is not the complete 
substitute for good help in the kitch- 
en. But, lacking that good help, the 
club can still get good quality food 
prepared correctly in mass produc- 
tion so that costly labor in the kitch- 
en, before the item is cooked, is vir- 
tually eliminated. 

The reason for our company’s suc- 
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By Leo J. Coughlin 


Staff Consultant 
Slater Food Service Management 
Philadelphia 


cess, and certainly the reason for its 
growth, is the fact that we don’t have 
competition in the sense that there 
are a lot of other people trying to do 
the same thing as we are doing. We 
sometimes succeed by default—by 
that I mean that no one else is willing 
to take the time and effort to produce 
good food in quantity. This is a change 
in the food service business, and it is 
a change for the worse, of course. A 
club, however, cannot “give up” in the 
battle for quality food. It must pro- 
duce this kind of food for its discrim- 
inating clientele. 

I think the biggest “sales weapon” 
a club has today is its dining room. 
When you think of your membership 
as your “market” you will find you 
have three distinct groups to please: 
the active male, the wife and the 
teen-ager. 

While these three groups differ 
greatly, the one thing they all want 
is good food—and a dining room menu 
that has something for each group 
will be successful. Of course, you 
must learn the character of your 
membership and reflect that in what 
you offer in the dining room. You 
want to sell the food that meets with 
the least sales resistance, will taste 
good and has good digestibility. 

I think that portion control—oven- 
ready meats, fish and poultry—can 
help considerably. You must take the 
time, however, to learn about portion- 
ready items, know what to look for, 
what to avoid. 

For example, in a private club I 
wouldn’t use the so-called club steak 
for anything except a lunch. It makes 
a fine open sandwich—but don’t try 
to present it to your membership as 
a “steak” at dinner time. 

Don’t regard size as the answer to 
your steak problems, though. An 
eight-ounce hip steak is good visually, 
but I recommend it only when you 
have large quantities to serve, such 
as at a banquet or at a party. (Inci- 
dentally, I don’t believe you should 
serve steak to more than 20 people at 
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a time. A good steak needs attention 
on the broiler and your chef just 
can’t handle much more than 20). 

An eight-ounce prime sirloin steak 
will answer most of your dinner prob- 
lems, provided it is well trimmed, 
carefully selected and _ properly 
cooked. And, of course, to insure 
quality, you must set up specifica- 
tions, not only for your steaks and 
other meat, but for other food items 
which you purchase. 

Only through specifications can you 
control quality—and inventory. And 
it has the added value of giving you 
the exact cost of each serving. Pre-fab 
meats are here today because of this 
cost factor, and because, of course, of 
the lack of skilled kitchen help. 

You must use good judgment in 
meat buying. There is always some- 
one who can sell something cheaper, 
but in meat, as in most things, you 
get what you pay for. Watch the trim, 
especially, in pre-fabricated meats. 

By being a careful buyer of con- 
sistent quality, you can build a repu- 
tation for your club of having good 
steaks—and such a reputation is val- 
uable indeed. 

Just two or three more points about 
steaks: I don’t believe in freezing 
them in the first place, but if you do 
you should be sure that they are com- 
pletely defrosted before broiling. And 


. 


i] 
M@ Leo J. Coughlin, who is staff ! 
consultant for the Slater Food ! 
Service Management, entered | 
the food service industry during | 
the depression, worked in the | 
back of the house for a number | 
of establishments including the ! 
Penn Athletic Club in Philadel. ! 
phia, and served as manager at | 
the Ashbourne Country Club, | 
Elkins Park, Pa., from 1941 to } 
1944. After service in the Navy ! 
he joined Slater in 1946. 

' 























LEADING PURVEYORS 10 THE PIEDMONT CHAPTER 





JEPSEN HOTEL SUPPLY CO. 
3150 “V” St., N. W. 
Washington 18, D. C. 

Top Quality Meats—U. S. Govt. Inspected 
& Graded 
Overnight Delivery 





A. E. Shackell, Representing 
Phone Collect—FR 7-6462 Charlotte, N. C. 
LA 9-100—Washington, D. C. 





MARY T. DAVIS 
510 Louise Ave. 
Charlotte, N. C. 


HOME LIFE INSURANCE CO. 
Greensboro, N. C. 
Our Compliments to the Piedmont Chapter 











E MONTGOMERY-GREEN CO., INC. 
E Raleigh, N. C. 
| Complete Equipment for the Preparation & 
Serving of Food 
N. J. Green 


y 
1 SMITH EMPLOYMENT SERVICE 
‘ Our 14th Year 
Clarence H. Smith 
Formerly N. Y. Hotel Association 
Charlotte, N. C. 


CAROLINA LINEN SERVICE 
201 S. Stratford Rd. 
Winston Salem, N. C. 

W. W. Ward, Mgr. 


| COLONIAL BEEF CO. 
, Serving the Finest of Hotels & Clubs 
John Palm, Representing 


JORDAN’S 
Old Virginia Smokehouse Hams & Bacon 
Richmond, Va. 


: BIGGERS BROTHERS 
The Freshest of Fresh Produce 
Charlotte, N. C. 


BENOIT HOTEL & RESTAURANT 
SUPPLIES 
Henry Benoit 
8th & 9th College Sts. 
Charlotte, N. C. 


—_ tt ww eS CP 


Charlotte, N. C. 
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WASHINGTON BEEF & PROVISION 
Co. 


1248 Fourth St., N. E. 
Washington 2, D. C. 


24 Hour Phone Service—LI 7-8277 
Catering to Motels, Restaurants, Schools, Clubs 











Greenville, S. C. 





A. MICHAUD CO. 
The Finest in Portionized Custom Cut Meats 
@ Seafoods 
Oxford & Hancock Sts. 
W. F. Graves Philadelphia, Pa. 


HOOD HOTEL SUPPLY CORP. 

Food Service Equipment & Supplies 

If It’s From Hood It Has to Be Good 
Charlotte, N. C. Phone: ED 3-1600 


THE SOUTHERN SEAFOOD CO. 
H. P. Newman 
Baltimore 2, Md. 


CANADA DRY BOTTLING CO. 
240 E. 36th St. 


Charlotte, N. C. ED 3-5814 


THOMAS & HOWARD 
Wholesale Groceries 
Serving the Carolina’s With the Finest 
Charlotte, N. C. 


COCHRAN RESTAURANT EQUIPMENT 
Co. 
Food Service Equipment for Restaurants, Clubs 


407 Walker Ave. Greensboro, N. C. 


TRADE MARK 


DAIRY PRODUCTS 





S. B. Wingate, Gen. Mgr. 
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don’t age your steaks over 21 days. 
We prefer 15. 

Moving into other food items, I 
suggest buying a boned and rolled 
ham. I grant that the best tasting ham 
is one which you cook yourself, with 
the bone in. But the waste is fearful, 
and today there are excellent boned 
hams on the market—and there is no 
question but what they will save you 
many dollars in kitchen labor cost. 

I’m a great believer in seafood por- 
tion control, and the seafood purvey- 
ors have done a superb job on these 
items. Unlike meat, seafood can be 
cooked right from the frozen state 


(in fact, it is better to do so), and 
the juice should be kept to give added 
flavor. 

One of the most popular items we 
find on our menus is lobster. This, in 
fact, is our second biggest seller (roast 
beef is number one), and I heartily 
recommend it to you, not only for 
your main dining room fare, but as a 
party item or banquet item. 

Shrimp, too, can be a good seller, 
and here there are many fine products 
on the market. While there is nothing 
that can beat a splendid jumbo shrimp 
bought in the shell, cleaned and 
cooked in your own kitchen, there is 





Select || RlPPAR 
oe Lalling Creauly 


TRI-PAR, in presenting this side 


chair and armchair, again exemplifies 


its slogan: ‘‘Custom Design in a 
Mass Seating Line.’”’ For executive 


conference rooms, lounges, restaurants, 


these models are being selected all 


a over America. Here is economy, expressed 
\ in beauty and comfort, that endures 
through the years. 
? 
THE V.1.P 
CHAIR 
4600 ML 


so 


@ Tapered metal tubular legs 
® Adjustable leg tips standard 


@ 2” Polyfoam cushion seat 
standard 


® Stock finishes available in black, 
satin brass and satin chrome 


Sold only through dealers 


WRITE TODAY for 


THE COMPLETE-LINE 1960 CATALOG ) 


TRI-PAR MANUFACTURING CO. 


1712 North Kilbourn Avenue e 


= 


124 












/ 


jj THE 


j/ EXECUTIVE 
/) ARMCHAIR 


4650 ML 
a 









Chicago 39, Illinois 
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much to recommend buying cooked 
shrimp in a can. The quality is stand- 
ard and the labor is practically nil. 
All of these remarks, and all por- 
tion control, are devoted to achieving 
a figure at the bottom of your cost 
sheet of which you will be proud. 
Your problem is to keep your costs 
down as much as possible, while your 
quality remains high, and I believe 
portion control is the best answer. 


Conventionalities 





Exhibits Chairman Floyd Spate, right, pre- 
sents publicity award to Frank B. O'Connell, 
San Diego Chapter, who accepts for John 
Palermo, Kona Kai Club, San Diego, winner 
of grand prize in 1959 for club publicity. 


Ralph Lemon, manager of the Ken- 
wood Club, Washington, D. C., enter- 
tained a group with “inside” baseball in- 
formation. Ralph’s brother is Jim Lemon, 
hard-hitting outfielder for the Washing- 
ton Senators. * 





CMAA President Daniel Layman (left) re- 


ceives a plaque, symbolizing the official 
CMAA flag donated by the Pittsburgh Chap- 
ter, from Nicholas Melle, Pittsburgh Chapter 
president. The flag was shown at the confer- 
ence in an impressive ceremony. 


Florida and the Keys beckoned Harriet 
and Frank Macioge of the Kalamazoo 
(Mich.) Country Club, following the 
conference. They drove from Pittsburgh, 
going south along the East Coast of Flor- 
ida, stopping to visit friends, members 
and play golf, then after visiting the 
Keys planned to return up the West Flor- 
ida Coast. 














Old Man Weather didn’t favor those | 
who drove to Pittsburgh for the confer- | 
ence because most roads leading into the 
city were hazardous due to ice condi- 
tions. Several conventioners reported 
near accidents, and the Elmer Greenes 
of Audubon Country Club, Louisville, 
had a minor scrape. Elmer reported that 
while trying to negotiate his way down 
an icy hill his new Dodge station wagon 
skidded slowly into a car driven by some 
service men. Fortunately Elmer’s car 
emerged with only a slightly scratched 
bumper and the other car ended up with 
a rear deck lid slightly out of kilter. Wearing Quaker hats to identify themselves with their area, members of the Central Pennsyl- 
vania Chapter are, from the left: Paul Donnelly,-C. C. of York; Don Baker, Hanover C. C.; 


Victor Fritts, Harrisburg C. C.; Charles Knisley, West Shore C. C.; Dave Civello, Colonial 
C. C.; Tom Chiffriller, Hamilton Club; and Julien Marburg, Blue Ridge C. C. 


A regular feature of CMAA conferences is 
a luncheon where heads of allied associations 
are introduced and make short talks. From the 
left: Wally Grant, president of the Tri-State 
PGA and representative of the national PGA 
at the meeting; Elmer Borders, president of 
the Golf Course Superintendents Association; 
Joseph P. Dey, executive vice president of the 
U. S. Golf Association; and Daniel L. Layman, 
president of CMAA. 


Leonard Taylor of Benco Party Favors 
reported he was so impressed with Dr. 
Joseph Thompson’s job as seminar speak- 
er on “Brainstorming” that he has hired 
him as a consultant for his firm. Dr. 
Thompson heads the Michigan State Uni- 
versity school of hotel and club admin- 
istration. 


Chatting between sessions at the confer- 


ence the photographer snapped Roy Calvert- 4 ® ® 
tnt Babs c "Srna eeest> MEW DESIGNS in folding furniture 


Co.; and Allan J. Byer, Lanam Club, Andover, 


Mass. An exciting new design from Rastetter 


LEVEN . .. the model 592 wood chair that folds! 

Conventioners were happy again to PRP RAM TORT Luxurious, stylish, economical Rastetter 
have the chance to visit and renew i i chairs are available in 23 models with a 
friendship with Jerzy Zawisza of the Uni- 4 variety of striking finishes and smart 
versity Club in Wilmington, Del. Jerzy ?  leatherettes. Ideal wherever comfortable, 
is always one of the most interested “stu- durable chairs are needed, and they fold 
dents” at the educational programs, and Rastetter chairs fold flat, transport and stack for compact storage. 
this year was no exception. He was tell- easily on Rastetter Chair Trucks. 
ing about the extensive remodeling pro- 
gram at his club, which he says will 
make it one of the most efficient opera- 
tions in the country. Not only was an 
entire wing added to the clubhouse, but 
Jerzy has a new kitchen as well. 


Pewee erereseseeseseeeeee eeeeeesese 


WRITE TODAY FOR MORE INFORMATION. Fill in the blanks below and then attach this coupon 
to your letterhead. Mail to: 


LOUIS RASTETTER & SONS COMPANY, 1320 WALL STREET, FORT WAYNE, INDIANA 


aaa 
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ABBOTTS DAIRIES, INC. 
Special Banquet & Party Items 
The Life of the Party! 
Washington, D. C. Baltimore, Md. 
UN 4-1000 CE 3-4000 


ACME PRINTING COMPANY 
“Distinctive Printing” 
708 13th St. N.W. NA 8-1558 Washington, D. C. 


E. B. ADAMS COMPANY 
Food Serving Equipment 
1612 U St. N.W. Washington, D. C. 
DEcatur 2-8100 


ADAMS-BURCH, INC. 
China—Glass—Silver 
Hotel and Restaurant Equipment 
609 D St. S.W. Washington 24, D. C. 
REpublic 7-6666 


FOHOOHHOHOHOHOHHOHHOOHOHHHHOHOHHHOOHHHOHHOHHHOHOHHHOHOHHOHOOOHHOOOOOO 


mm 
\ 


GEORGE W. ALLEN CO., INC. 
NEW ADDRESS 
200 Riggs Rd. N.E. Washington 11, D. C. 
LA 9-2200 


ASTER FLORIST 
Flowers for All Occasions 
1528 Connecticut Ave. Washington 6, D. C. 
DUpont 7-0092 


EDWARD BOKER FOODS, INC. 
1480 Okie St. N.E. Washington, D. C. 
James T. Doukas, Vice-President 
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BRIGGS ICE CREAM CO. 
3621 Benning Rd. N.E. Washington, D. C. 
LU 1-4100 


ORIENTA COFFEE 
Blended & Roasted by 
BROWNING & BAINES, INC. 
300 6th St. N.W. Washington, D. C. 


BUFFALO SAND & GRAVEL 
for 
Quality—Service 
REdwood 6-6565 


CANADA DRY 
1201 East West Highway 
Silver Spring, Maryland 
JUniper 9-2030 
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FRIENDS OF NATIONAL CAPITAL|E 


WASHINGTON, 


D. C. AREA 


CAPITOL COOLING CORPORATION 
4817 Bethesda Ave. 
Bethesda, Md. 


CAPITOL TOWEL SERVICE CO. 
Complete Linen Rental Service for Over 50 Y ears 
500 Emerson St. N.E. Washington, D. C. 

LA 9-4400 


G. L. CORNELL COMPANY 
Golf Course Equipment 
Bethesda, Md. 


CROWN SUPPLY, INC. 
Paper Products, Janitor & Restaurant Supplies 
310 Sixth St., South Arlington, Va. 
OTis 4-7115 


HOWARD DEVRON ORCHESTRAS 
Music & Entertainment for Any Occasion 
Washington, D. C. 

KEnmore 8-6110 


EDWARD DON & COMPANY 
Ray Rawl—Representative 
4427 Taney Ave. 

KI 9-1296 


ELITE LINEN SERVICE 
Satisfaction Is Our Most Important Service 
DU 7-6371 


C. ENGEL’S SONS, INC. 
Since 1850 
Washington 24, D. C. 
DIstrict 7-0995 


350 D St. S.W. 


EVANS & VAN CLEEFF, INC. 
For Finest MEATS, in Quality and Service for 
Clubs and Hotels 
1266 5th St. N.E. Washington, D. C. 
LI 6-2150 


S. A. FREAS & CO., INC. 
1338 5th St. N.E. 
Washington 2, D. C. 


S. FREEDMAN AND SONS, INC. 
618 K St. N.W. 
Washington 1, D. C. 
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GRIFFITH-CONSUMERS COMPANY 
Coal—F uel Oil—Oil—Burners—Building 
Materials 
1413 New York Ave. N.W. Washington, D. C. 


GUY, CURRAN & CO., INC. 
Wholesale Distributors 
Table & Bed Linens 
Washington 4, D. C. 


L. N. HILL COMPANY 
1616 Eye St. N.W. Washington 6, D. C. 


JEPSEN HOTEL SUPPLY CO. 
Specializing in Prime Hotel Meats and 
Portion Control 
3150 V St. N.E. Washington, D. C. 
Ira Mackler, Gen. Mgr. 


JUNE DAIRY PRODUCTS CO., INC. 
131 R Street St. S.W. Washington, D. C. 
LIncoln 7-6033 


MILTON S. KRONHEIM & CO., INC. 
Established 1903 


LEE MARKEY EQUIPMENT, INC. 
435 Swann Ave. Alexandria, Va. 
KIng 9-3258 


STEPHEN LESIEUR’S MUSIC 
Sheraton Park Hotel, Suite 16 
Washington 6, D. C. 


Yeah Mann! THE MANN CO. 
Manufacturer and Distributor 
Potato Chips, Popcorn, Pretzels, Toast 
2215 Adams Pl. N.E. Washington 18, D. C. 
LA 6-3700 


MARVIN & SNEAD CO. 
“Hankey Bannister Scotch Whisky” 
“Whyte & MacKay Scotch Whisky” 

Washington, D. C. 


MARTY MELTON’S ADCRAFT 
Poster Artists to Washington’s Finest Clubs 
“Lettering at Its Very Best” 

1010 Eye St. N.W. 

ME 8-0216 


METROPOLITAN POULTRY CO., INC. 
210 E St. S.W. Washington, D. C. 
DI 7-2044 
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CLUB MANAGERS ASSOCIATION 


MORRISON-JOHNSON, INC. 
Excavators 


2628 Garfield Ave. Silver Spring, Md. 


NATIONAL HOTEL SUPPLY CO., INC. 
Meats and Provisions 
412 Twelfth St. S.W. Washington 24, D. C. 
Phone NA 8-2941-2942-2943 
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NOLAND COMPANY INC 
136 K St. N.E. Washington, D. C. 





PREMIUM DIST., INC. 
MILLER HIGH LIFE 
The Champagne of Bottle Beer 
Washington, D. C. 


SEALTEST FOODS 
Division of National Dairy Products Corp. 
2535 Penn. Ave. N.W. Washington 7, D. C. 
ADams 2-1011 


Ss 


Oo ESTRAS Ine. 
THE MAYFLOWER, WASHINGTON 


Fine Foods 
Mean satisfied members. That’s why clubs 
everywhere serve products by 


SWIFT & COMPANY 


THOMPSON’S HONOR DAIRY 
2012 11th St. N.W. Washington 1, D. C. 
DEcatur 2-1400 


WASHINGTON BEEF & PROV. CO. 
Finest Meats 
Washington, D. C. 
LI 7-8277 


1248 4th St. N.E. 


WASHINGTON FISH EXCHANGE, INC. 
1701 Jefferson-Davis Highway 
Arlington 2, Virginia 
OT 4-3800 


(Continued on next page) 


LIDOODDDDDOIDODODODIDOIODAIDIODAIDDDAIDOIDIIDDDDD DIDI IPD DDI IID DDD IID DIDI IIIS 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1960 





9OOOOOOOOOOOOSOSOOOOOOSOSOOSOOOOOOSOOSOOOOOOOSOSOOOOOOSOOSOOOOOOOOOOOOOSOOOOOOOOOOOOOOOOOOOOOOOOOOOOO YS 


FRIENDS OF NATIONAL CAPITAL 
CLUB MANAGERS ASSOCIATION 


(Continued from preceding page) 


WASHINGTON GAS LIGHT COMPANY 
1100 H St. N.W. 
Washington 5, D. C. 


WASHINGTON LINEN SERVICE 
(Div. of The Tolman Laundry) 
Linen Rental Service for 
Clubs, Country Clubs, Restaurants 


WASHINGTON REFRIGERATION 
SERVICE CO. 
Improve Y our Service With Our Service 
OT 4-3700 


WESTERN EXTERMINATING CO., INC. 
Termites—Moths—Rodents—V ermin 
4904 Wisconsin Ave. N.W., Washington 16, D. C. 


PEPSI-COLA BOTTLING CO. OF 
WASHINGTON, D. C. 
White Rock 
Sparkling Beverages Since 1879 


WILKINS COFFEE COMPANY 
Coffee & Tea Importers 
525 Rhode Island Ave. N.E. 
Washington 2, D. C. 


WINSLOWS FOR PAINTS 
Benjamin Moore Samuel Cabot 
Gold Bond Winslow 
Washington, D. C. 

Phone NA 8-8610 


YALE LAUNDRY 
Jay P. Conger, President 


437 New York Ave. N.W. Washington 1, D. C. 


NA 8-2492 ST 3-8866 





BALTIMORE AREA 


DELVALE DAIRIES, INC. 


2030 Harford Road elvale 


Baltimore 2, Md. ICE CREAM 


WM. H. DeRUFF & COMPANY 
Veal a Lamb 
Luter’s Smithfield Hams and Pork Products 
Baltimore 18, Md. . 


ELITE LINEN SERVICE 
2100 N. Monroe St. Baltimore 17, Md. 
LA 3-1234 


Best Wishes to a Fine Group From 
KEMP-BOONE CO., INC. 
Sherbrook, Noilly Prat, White Horse 


One Hudson St. 


S. S. KRUM & COMPANY, 
Importers, Packers and Distributors of 
Imported and Domestic Food Products 
New York 13, N. Y. 


MARYLAND HOTEL SUPPLY CO., INC. 
225-227 South Hanover St. 
Baltimore 1, Md. 


REED’S REFRIGERATION SERVICE, INC. 
3401 Sinclair Lane 
Baltimore 13, Md. 
EAstern 7-5400 


W. PRESTON WHORTON 


Wholesale Seafood 
Wholesale Fish Market 
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Old Fitzgerald, Cabin Still, Martel Baltimore 2,.Md. 
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Charles E. Haynes 


Charles E. “Chuck” Haynes, former 
manager of Whitemarsh Valley Coun- 
try Club, Philadelphia, has accepted 
a position as manager of Detroit Golf 
Club, effective the first of this month. 

Mr. Haynes, who was first vice 
president of Philadelphia and Vicinity 
Chapter and regional director of 
CMAA in 1959, graduated from the 
Cornell University college of hotel ad- 
ministration. 

He has been manager of Decatur 
(Ill.) Country Club; Capital City Club, 
Atlanta; and Adirondack League 
Club, Old Forge, N. Y. He served in 
the 17th Airborne Division of the 
U. S. Army Paratroopers. 
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Richard C. Bush 
Kathie, Fort Myers 
Club, have written 
renovation of their 
lounge. 

The lounge now is designed with 
cove lighting, smoky glass back-bar 
with a fountain and an old red brick 
planter-divider between the bar and 
lounge. 

The Bushs have been at the Fort 
Myers Country Club for six years. 
They also were managers of Sailfish 
Yacht and Beach Club, Palm Beach, 
Fla., and for 11 years of Chatham 
Beach Club and Eastward Ho Coun- 
try Club, Chatham, -Mass. 


and his wife, 
(Fla.) Country 
telling of the 
club’s_ cocktail 


James R. Schultz, assumed manage- 
ment of the Terrace City Club, Kan- 
sas City, Kan., February 1. 

Mr. Schultz succeeds Harvey 
Brown, who is now manager of Mead- 
owbrook Golf and Country Club, in 
the same city. 

Mr. Schultz graduated from the 
University of Denver and, before ac- 
cepting the position as manager at 
Terrace City Club, he was manager 
of the Boss Hotel, Des Moines, Ia. 


& & 


Albert E. Patterson assumed man- 
agement of the East Ridge Country 
Club, Shreveport, La., February 1 
succeeding Jules Cates, who took 
over the management of the Shreve- 
port (La.) Petroleum Club. 


& & hb 


Elmer M. Babb, 64, manager of The 
Society of Illustrators, New York 
City, died January 8 in a New York 
hospital. 

A member of CMAA, Mr. Babb 
also had been associated with Na- 
tional Arts Club, New York City; 
Orange Lawn Tennis Club, South 
Orange, N. J.; and Essex County 
Country Club, West Orange, N. J. He 
attended Boston University. 

Burial was in Westbrook, Me. 

Mr. Babb is survived by three step- 
children: Mrs. John H. Whiting, Haw- 
thorne, N. J.; John T. Isleib, Ship 
Bottom, N. J.; and Charles A. Isleib, 
Woburn, Mass. 


John B. Schwend 


John B. Schwend, former manager 
of the Wichita Falls (Tex.) Country 
Club, has been named general man- 
ager of Lakeside Country Club, 
Houston. 

Mr. Schwend assumes his new po- 
sition the first of this month after 12 
years as manager at Wichita Falls. 


& bb 


The gala season for 1960 to be fea- 
tured at the Surf Club, Surfside, Fla., 
where Granville B. Hollenbeck is 
manager, has been outlined and il- 
lustrated in a booklet which we re- 
ceived. The schedule for the interna- 
tionally famous scenic galas is bound 
in a handsomely designed old gold 
and muted blue cover. 

Galas planned for the year include 
a Mardi Gras carnival preview, a 
Shalimar Dance, a Valentine Ball, a 
Tivoli (Carnival), Confederate Ball, 
and an Easter Ball. In addition the 
club is starting a new type of enter- 
tainment called the “Treasure Trove” 
with dining and dancing. 

The club also features a glamorous 
series of fashion luncheons and 
Thursday evening dinner dances with 
vaudeville entertainment. 


Greater Miami Group 


On January 15, at the Surf Club on 
Miami Beach, Florida, a group of club 
managers met to form an area-wide 
segment of The Sunshine State Chap- 
ter. 

The group plans to meet at least 
once a month to discuss problems 
common to the area. Particular em- 
phasis will be given to plans for the 
1962 Convention of the CMAA which 
will be held in Miami Beach. 


CLUB MANAGEMENT: MARCH, 1960 


Those in attendance included Gran- 
ville Hollenbeck, Surf Club; Robert 
Grant, Indian Creek Country Club; 
Paul Brundage, Bath Club; Tom 
Flaherty, La Gorce Country Club; 
Arthur Rieck, Bal Harbour Yacht 
Club; William Thew, Kings Bay 
Yacht and Country Club; Arnold 
Wall, Riviera Country Club; and 
Robert Yoxall, Coral Gables Country 
Club. 
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Theodore R. Pallada 


Theodore R, Pallada was appointed 
general manager of the Standard 
Country Club, Louisville, Ky., taking 
over the club February 1. 

Prior to this, Mr. Pallada held a 
similar position at Braidburn Country 
Club, Florham Park, N. J., and at 
Ridgeway Country Club, White 
Plains, N. Y. He also has been man- 
ager, Wheatley Hills Golf Club and 
Hempstead Golf Club, both in Long 
Island, N. Y., and restaurant and 
catering manager of B.P.O. Elks 878, 
Elmhurst, Long Island. 


Imrich Denes, manager of Lake- 
wood Country Club, Westlake, Ohio, 
since last summer, reports that plans 
are being made for constructing a 
new clubhouse. Presently the club, 
which has a membership of 325, is be- 
ing redecorated and a grill room 
added. 

At one of the club wedding recep- 
tions the nine-foot wedding cake 
shown above was displayed. An open 
house was held recently with free 
cocktails and a wine sampling table. 

Mr. Denes has also been manager of 
Rock Inn, Inc., and Lenawee Country 
Club, both in Adrian, Mich.; Toledo 
(Ohio) Yacht Club; Carlton Hotel, 
Canada; and Hotel Lewhacarmel, Hai- 
fa, Israel. 
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J. W. “Joe” Palise, Country Club of 
Indianapolis, is retiring the first of 
this month after 14 years as manager 
of the club. Mr. Palise, who was one 
of the founders of CMAA, was man- 
ager of several clubs and hotels in 
the Chicago area from 1920 to 1936. He 
is planning to leave shortly on a motor 
trip to the West Coast for about six 
weeks. 


me hb 


Charles E. Davis has accepted the 
position of manager of Twin Hills 
Golf and Country Club, Inc., Joplin, 
Mo. Mr. Davis formerly was manager 
of the Bloomington (Ill.) Country 
Club. 


Fred W. Sayles 


Fred W. Sayles, 70, died December 
14, 1959, at his home in San Diego. 
He had been manager of the Alta- 
dena (Calif.) Town and Country Club 
and Lake Oswego Country Club, Port- 
land, Ore. Before that he was with 
the Santa Catalina Island Co. and 
French Lick Springs Hotel. 

Mr. Sayles served overseas during 
World War I with the 144th Field 
Artillery. After the war he managed 
the Hotel de Crillon, Paris, France, 
and later directed 11 restaurants in 
that city. He operated his own restau- 
rant in Amarillo, Tex., and during 
World War II, directed food depots for 
the Ordnance Department in Texas 
and Indiana. 

He is survived by his wife, Sharon 
Hazel, two stepdaughters, Mrs. Gor- 
don Miller and Mrs. Gordon Gessler, 
and one stepson, Howard Johnston. 


me h he 


Jeff Craft, manager of San Jose 
(Calif.) Country Club for ten years, 
was honored in a brief ceremony at 
the club’s Christmas Formal held 
December 19, 1959. The club present- 
ed gifts to Mr. and Mrs. Craft in 
recognition of their years of service. 
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Axel H. Grove 


Axel H. Grove has been named 
manager of the Lake Shore Country 
Club, Glencoe, Ill., effective March 
15. 

Mr. Grove, former manager of the 
Yahnundasis Golf Club, New Hart- 
ford, N. Y., graduated from New York 
City Community College. He has been 
associated with St. George and Bos- 
sert Hotels, Brooklyn, Stouffer Res- 
taurants, the Treadway Inns, Roger 
Smith Hotel chain and the Hotel 
Utica, Utica, N. Y. 

Born in Saarebruecken, France, Mr. 
Grove is a member of CMAA and 
Hotel Greeters. He and his wife, 
Adeline, have a daughter, Carol, 


Steffen F. Diamant 


Steffen F. Diamant has been ap- 
pointed manager of the South Bend 
(Ind.) Country Club. Mr. Diamant 
was formerly manager of Twin Or- 
chard Country Club, Prairie View, 
Ill. 








FRIENDS OF VIRGINIA CLUB MANAGERS 


G. L. CORNELL COMPANY 
Specialists in Grass Cutting Equipment 
4715 Miller Ave. Bethesda 14, Md. 
Phone OLiver 2-6600- 


DICKINSON & SELFE 
MI 8-7244 — MI 8-7245 
Fruits and Produce 
1809 East Franklin St. 


RICHMOND DAIRY 
Division of Foremost Dairies, Inc. 
Distributors of Milk and Dairy Products 
Manufacturers of Dolly Madison Ice Cream 
Richmond, Va. 


EVANS & VAN CLEEFF, INC. 
Purveyors of Fine Meats 
1266 5th St. N.E. Washington, D. C. 
LIncoln 6-2150 


EMBASSY GROCERY CORPORATION 
Foods of Selected Quality for Better Institutions 
1238 “W” St. N.E. Washington 18, D. C. 
ADams 4-1033 


Established Smithfield, Va. 1779 
TODD’S 
Old Virginia Hams and Bacon 
“The Oldest Name in Virginia Hams” 
E. M. Todd Co., Inc. Richmond 20, Va. 


OLD MANSION 
Coffee—Tea—Spices 
“Taste Is the Test” 


C. W. Antrim & Sons Richmond, Va. 


STARR CHEMICAL CO. 
Manufacturers and Suppliers of Quality 
Sanitary Maintenance, Supplies and Equipment 
827 Orchard Rd. Richmond, Va. AT 8-8181 


EDWARD BOKER FOODS, INC. 
“Fine Foods for Institutional Service” 
1480 Okie St. N.E. Washington 2, D. C. 
Phone LA 6-8350 


WM. F. GRAVINS & CO., INC. 
W holesale—Poultry—Eggs—Butter 
Frozen Fruits @ Vegetables 
23-25 S. Thirteenth St. Richmond, Va. 
MI 8-3729 


RAPPAHANNOCK SEAFOOD COMPANY 
Fresh and Frozen Seafood 
105 N. Robinson St. Richmond, Va. 
EL 5-4364 


RICHMOND LINEN SERVICE 
“Virginia’s Finest Linens” 
1414 Chamberlayne Ave. Richmond, Va. 


Phone: MI 8-1654 — Ed Lyle, Mgr. 


WASHINGTON BEEF & PROVISION CO. 
Southern Division 
Thomas T. Keane, Vice Pres. 


LI 7-8277 Washington, D. C. 


EZEKIEL AND WEILMAN CO., INC. 
The Finest in Food Service Equipment 
1313 West Broad St. 


Richmond, Va. EL 5-4354 


NOLDE’S 
American Maid 
Bread and Cakes 


2520 E. Broad St. Richmond, Va. 


JOHN G. KOLBE, INC. 
311 E. Main St. Richmond, Va. 
Kitchen and Dining Room Equipment 


RICHMOND POWER EQUIPMENT 
CO., INC. 
1408 Roseneath Rd., Richmond, Va. EL 8-4979 
“Toro” “The Best You Can Buy” 


BARTLETT TREE EXPERTS 
Serving Maine to the Carolinas 
3612 Meadowbridge Rd. Richmond, Va. 
MI 9-1736 


R. E. BROWN & CO., INC. 
The Best in Frozen Foods 
1136 Hermitage Rd. Richmond, Va. 
Phone: EL 8-5545 


I. P. MARTIN 
Federal Graded Poultry and Eggs 
“The House of Quality and Service” 
1208-10 E. Cary St. Richmond, Va. 
MI 3-8613 — MI 3-1313 


“Compliments” Morty Wiel 
NATIONAL SOUVENIR CO. 
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Harold Peterson, South Side Swed- 
ish Club, Chicago, sent a color post 
card picturing the Keewaydin Club, 
Naples-on-the-Gulf, Fla., where he is 
vacationing. For three seasons some 
time ago, Mr. Peterson was manager 
of the club, which has a private beach 
on the gulf. 


& bh 


Francis Sifferlin, University Club, 
Columbus, Ohio, recently was hon- 
ored by being retained as a consultant 
for one of the downtown hotels in 
Columbus. 


Alonso Arango Sanin, Club Los 
Lagartos, Bogota, Colombia, sent a 
copy of a booklet published by the 
club giving the history and story of 
the founding 23 years ago. 

The 50-page booklet, written in 
Spanish, is handsomely illustrated 
with exterior and interior views of 
the club, action shots of club activi- 
ties including water skiing, tennis, 
golf and bridge. The publication, dedi- 
cated to the founder and president of 
the club, includes golf standings and 
programs of events. 


Swan O. Swanson has been ap- 
pointed manager of Tam O’Shanter 
Country Club, Chicago, to succeed 
Nic M. Bel Castro, who resigned Jan- 
uary 30. 

Mr. Swanson has been executive 
steward of the club for 13 years and 
prior to that held a similar position at 
the Swedish Club in the same city for 
eight and a half years. 

& h th 

Charles F. Frohnmaier, manager of 

the Harmonie Club, New York, died 


recently according to a report re- 
ceived from CMAA. 














Dallas, Texas 


Specializing in Equipment and Service For 
Country Clubs 


FRIENDS OF 
PELICAN STATE CHAPTER 


GARDNER HOTEL SUPPLY CO. 


BATTISTELLA’S SEAFOODS, INC. 


910 Touro St. 


WILLIAMS MEAT CO., INC. 
20 Kansas Ave. 
Ph.—DRexel 1-8255 





Kansas City 3, Kan. 


New Orleans 





JACK M. PULITZER AND BRO. 
123 Chartres St. 


Wholesale Party Favors, Hats, Horns, 
Noisemakers, Balloons, Etc. 


New Orleans 


CHALMETTE LINEN RENTAL SERVICE 
2500 Magnolia St. 
Ph.—TW 1-6351 


New Orleans 


LOUBAT GLASSWARE & CORK CO. 
Complete Equipment for Hotels, Restaurants, 
Clubs and Institutions 
510-20 Bienville St. New Orleans 16 
Ph.—MAgnolia 2811 


MERCHANTS COFFEE CO., INC. 
800 Magazine St. New Orleans 12 
Ph.—MAgnolia 2431 
Union and Alameda Brands 
Oldest Supplier of Special Blends for Clubs, 
Hotels and Restaurants 











Supplying Better Clubs, Hotels and Restaurants 
Throughout the Country 


F. STRAUSS & SON, INC. 
Distributor for National Distillers Products 
1300 Poydras St. 
Ph.—MAgnolia 3466 


New Orleans 


BUCKELEW’S 
Food Service Equipment 
122 Texas St. Shreveport, La. 
Serving La., Ark., Miss., E. Tex. 


MAGNOLIA LIQUOR COMPANY 
328 North Cortez St. 
The House of Seagram in New Orleans 


RUDOLPH RAMELLI, INC. 
Janitorial Supplies 
New Orleans—P. O. Box 51 
Shreveport, La.—P. O. Box 1085 
Mobile, Ala.—P. O. Box 141 
Jackson, Miss.—P. O. Box 866 
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Captain E. S. Gosline, club officer 
of the 6000th Support Wing Officers 
Mess, San Francisco, sent a copy of 
“Far East Club Activities,” a maga- 
zine published monthly in Tokyo for 
clubs in that area. 

The handsome publication contains 
photos of the officers and managers, 
views of various activities at the in- 
dividual clubs and sections on enter- 
tainment and personalities in the 
news. 


me bh 


John E. Schult has been appointed 
manager of Seawane Harbor Club, 
Hewlett, N. Y. He received his train- 
ing in Europe at the Kur Hotel, Cux- 
haven, Hamburg, Germany, and prior 
to his appointment, he was manager 
of Whyte’s restaurant, New York City. 

Mr. Schult succeeds William Reich, 
who retired from Seawane Harbor 
Club and recently left for Delray 
Beach, Fla. 


Wolfgang Bulka 


Wolfgang Bulka, former manager 
for two and a half years of Wheatley 
Hills Golf Club, L. I., N. Y., has been 
named restaurant manager of Clear- 
view Club, Whitestone, Queens, N. Y. 

Mr. Bulka is a member of CMAA, 
International Chefs Assn., and the 
board of directors of American Cul- 
inary Federation. He is also a mem- 
ber of Academy of Chefs, an honor 
society of 100 top chefs in the U. S. 

Mr. Bulka has had 15 years expe- 
rience in the club field including the 
Regency House, Manhasset; Atlantic 
Beach Hotel and Cabana Club; Sun- 
ningdale Country Club, Scarsdale; 
Pine Hollow Country Club, East Nor- 
wich, Long Island, N. Y.; and Hotel 
Alster Hof, Hamburg, Germany. 

The Clearview Club facilities in- 
clude three olympic-size swimming 
pools, an 800-foot white sand beach, 
five tennis courts, an artificial ice 
rink, the former 34-room Arthur Ham- 
merstein Mansion, a beach house and 
teen center. - 


J. J. O'Reilly 


J. J. O'Reilly has been appointed 
manager of the Wichita Falls (Tex.) 
Country Club, succeeding John B. 
Schwend, who recently accepted the 
position of general manager at Lake- 
side Country Club, Houston. 

Prior to this Mr. O’Reilly was at 
River Crest Country Club and 
Colonial Country Club, both in Fort 
Worth, Tex., and Lubbock (Tex.) 
Country Club. He also spent 18 years 
in the hotel field. 

His family will join him in Wichita 
Falls in June. He has nine daughters 
and one son. 


J. Guy Harris 


J. Guy Harris was appointed man- 
ager of the Meadow Greens Country 
Club, Spray, N. C., and assumed his 
duties February 1. 

Mr. Harris, for the past 11 years, 
has been associated with the St. 
Petersburg (Fla.) Yacht Club, the 
last three years as assistant manager. 


mh th 


Don W. Manning, Atchison, Kan., 
has accepted the position of manager 
of Indian Creek Country Club, Mar- 
ion, Ia. 





Paul Anderson, U.S. Olympic 
Heavyweight Champion 


world’s / 
champion 

weight lifter 
breaks record 
standing on the 
world’s strongest 


all-steel 
ice) Cenberey 
chair , , 


Strength: electrically welded tubu- 
lar steel. Comfort: contoured seats 
and backrests. Easy Folding: legs 
glide open. Safety: hinges can’t 
pinch fingers. Style: your choice of 
11 new colors in snag-free, chip and 
rust-resistant baked enamel. 


now at a new low price 


Samsonite 


folding chairs 


For church, school, club, other group 
seating information,see Yellow Pages 
or write: Shwavder Bros., Institu- 
tional Seating Div., Dept. CM-30, Detroit 29, Mich. 
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Members and guests of the Art Directors 
Club sample wines at a luncheon held Jan- 
uary 6 at the Society of Illustrators Club, 
New York. The "Art of Drinking" luncheon 
centered on a discussion by Schieffelin & Co. 
representatives and was complemented with 
beverages from the company. From left to 
right are: Peter Crameri, Schieffelin & Co.; 
Bill Schneider, vice president of Donahue & 
Coe, Inc.; |. M. Bomba, vice president of the 
Import Division of Schieffelin; Mae S. Mul- 
roney, public relations coordinator for the 
company; Warren Sumner, account executive, 
Donahue & Coe, Inc.; W. A. Gordon, ad- 


vertising director of Schieffelin; Sandy Jamie- 
son, promotion manager for the company; and 
Thomas Crimmins, Michael McAuliffe & As- 


sociates. 


eh he 


Jim A. Sherertz, University Club of 
Peoria, Ill., has launched a four-page 
newsletter for the club to keep mem- 
bers better informed on club events. 

To spark initial interest in the 
newsletter, Mr. Sherertz, featured a 
“Name Your Club Newspaper” con- 
test on the front of the first issue 
with the title “???” The winner of 
the contest will receive an evening 
out on the club and cash for a baby 
sitter. Mr. Sherertz is a past presi- 
dent of Illini Chapter. 


te ce oe 


David Johnstone has accepted the 
position of manager of Atlantis (Fla.) 
Country Club, a new club being con- 
structed as part of a new city just out- 
side of Lantana, Fla. 

The golf course, which was com- 
pleted December 15, is graduated 
from back tees which play just short 
of 7000 championship yards. Par is 
72. 

Mr. Johnstone’s wife, Jeannette, 
will be assisting in the pro shop and 
office. 


te he 


Edward R. “Bob” Perry has been 
named manager of a chain of the 
Holiday Inns in the state of Wiscon- 
sin. Mr. Perry is the former manager 
of Maple Bluff Country Club, Madi- 
son, Wis. 
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BRODIE NATIONAL OF OREGON 
Food Service Supplies and Equipment 
Portland, Oregon CA 8-8481 


HUDSON HOUSE, INC. 
Wholesale Grocers 
Finer Foods Since 1907 
Milwaukee, Oregon OLive 4-3101 


SUNSHINE DAIRY 
Portland’s Finest 
Milk—Ice Cream—Cottage Cheese—Sour Cream 


Try Davidson’s Restaurant Bread—Buns—Cake 
Donuts—Variety Breads—Sweet Goods 
700 N. E. 22nd BElmont 5-8535 


NATURE MAKES THE MEAT—BUT 
ARMOUR MAKES THE DIFFERENCE 
Quality and Dependable Service Guaranteed 


You’re Welcome in the 
Pacific Northwest 
A Vacation You'll Never Forget 


DOHRMANN HOTEL SUPPLY CO. 
Specialists in Kitchen and Dining Room 
Equipment 
9500 S.E. McLoughlin Blvd. 





PACKER SCOTT COMPANY 
Portland, Eugene, Klamath Falls, Pendleton, 
Salem, Nampa 
In Seattle It’s Certified Products Co. 


PORTLAND FISH COMPANY 
301 N.W. Third Avenue 
Portland 9, Oregon 


In Portland 
It’s Pierre’s 


For French Bread—Rolls—Breadsticks 


REPP BROTHERS 
Wholesale Meats 
3904 N. E. Union Ave. AT 7-1284 
Specializing in Aged Choice Beef 


CANADA DRY 
America’s First Family of Beverages 


Portland, Oregon 


CARNATION 
Fresh Milk—Ice Cream—Cottage Cheese 
3342 S.E. Morrison Street 
Portland 15, Oregon 


= 
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Chicago Safari at Packing Plant 


: Photo Courtesy Stock Yards Packing 


Getting a bit of "laboratory" experience to aid them in future purchases and evaluation of 
meat cuts is the group of club managers shown here who were part of a group stopping for one 
day in Chicago on their way to the conference in Pittsburgh. (See related story on page 176.) 
Bernie Pollack, president of Stock Yards Packing Company, describes the aging process in a 


personally conducted tour of his plant. 


me bh 


Russell F. Davidson was appointed 
manager of the Harmony Landing 
Country Club, Goshen, Ky., and as- 
sumed duties February 14. He for- 
merly was manager of Louisville Boat 
Club. 


. 
-? 


Dieter H. Sturm, Jr., has been ap- 
pointed manager of Brynwood Coun- 
try Club, Milwaukee, effective April 
x 

For three years Mr. Sturm has 
been assistant manager at Milwaukee 
Country Club, working with William 
A. Buescher, general manager. 


a 


: You can tell ™. 


: the difference : 


° 


7 


BOOTH’S 


tn the 


dark... 


HOUSE of LORDS GIN 


does so much more for a martim 


A Martini takes on a very special quality when made with Booth’s 
House of Lords gin. You can actually tell the difference in the dark. 


DISTILLED FROM 100% GRAIN NEUTRAL SPIRITS ¢ 86 PROOF 


-~ RAMUC 
ENAMEL 


used on 
more pools 
than 
any other 
paint 


Ramuc is 

America’s leading 

pool paint 

— performance- 

proved in 

thousands of 

public and private 
pools.This fade- 

resistant natural 
rubber-base paint 

is easy to apply — 

gives a tile-like 

finish. Many lovely 

pastel shades. 

Stay with a time- 

tested product... 

don’t make your pool 

a testing-ground for 
so-called new miracle 
finishes. Use Ramuc and 
watch attendance figures 
rise, upkeep costs drop. 
Send for free 32-page 
“Handbook on Painting 
Swimming Pools.” To get 
this valuable book, be sure 
to include pool dimensions, 
whether built of concrete or 
steel, and type of paint 
now on pool. 


INERTOL CO., INC. 


Swimming Pool Division 
496 Frelinghuysen Ave., Newark 12, New Jersey 
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27-V South Park, San Francisco 7, California 























ALAN MAINTENANCE SUPPLY CO. 


Maintenance and Janitorial Supplies and 
Equipment 


17140 Schaefer UN 4-3220 


ALLIED PROVISION COMPANY 


Wholesale Meats 


1515 Alfred St. TE 2-0830 


HARRY ALTMAN AND SONS 


Bar and Restaurant Supplies and Equipment 
2960 Michigan Ave. TA 5-0947 


ATLANTIC PACKING COMPANY 
Quality—S ervice—Dependability 
2801 Humboldt TA 5-2655 


BANNER LINEN SERVICE 
For Over 70 Years 


2233 Brooklyn Ave. WO 3-7200 


BEECHER, PECK AND LEWIS 


Wholesale Paper and Office Supplies 
1313 E. Milwaukee TR 5-0300 


CHARLES R. BELTZ AND CO. 


Air Conditioning and Beltemp Ice Skating Rinks 
11029 Whittier VE 9-1850 


BIRMINGHAM PRINTING AND OFFICE 
EQUIPMENT 
Letterpress—Offset 


369 E. Maple MI 4-4740 


BOCKSTANZ BROS. COMPANY 
Janitor Supplies, Cleaning Material and 
Equipment 


1205 Beaufait LO 7-9292 


BRIGGS DAIRY PRODUCTS 


Hamilton Farm Bureau Eggs, Butter, 
Cheese, Poultry and Frozen Fruit 
1951 E. Ferry WA 2-8763 


THE BRUNSWICKE-BALKE-COLLENDER 
co. 
Marc D. Baldwin, Michigan Branch Manager 
TO 9-9105 


20480 Woodward Ave. 
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CADILLAC COFFEE CO. 


"Since 1888” 


R. S. Gehlert and Co. FO 6-9450 


CADILLAC SQUARE FRUIT COMPANY 


Fresh and Frozen Fruits and Vegetables 
Serving Detroit’s Most Discriminating 
Over 40 Years 


2439 Russell WO 2-5020 


CANADA DRY CORPORATION 


America’s First Family of Fine Beverages 
15004 Third Ave. TO 8-1705 


CITY FOODS COMPANY 
Distributor of “Frosty Acres” Frozen Foods 
1915 E. Ferry St. WA 5-3500 


HARRY CUSMANO 


Wholesale Fruit and Produce 
Servicing Hotels and Clubs for Nearly 
Half a Century 


24021 Berkley, Oak Park LI 5-0685 


DELBRIDGE AND O’HALLORAN 


Orchestras and Entertainment 
301 Fox Building WO 3-6990 


DJERKISS BROTHERS 


Orchestras and Shows 


18218 James Couzens UN 4-4440 


EDW. DON & CO. 


Peter P. Angott, Detroit Representative 
TU 1191 


FAIRMONT FOODS CO. 
Hostess Ice Cream and Cottage Cheese 
608 E. Milwaukee TR 4-0300 


FOREMOST DAIRIES, INC. 
Dairy Products 


9700 Oakland Ave. TO 8-5250 


HENRY FORSTER, INC. 
Detroit’s Finest Flowers 
Fisher Building 
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GAIL AND RICE, INC. 
Top Quality Orchestras and Entertainment 


254 W. Congress at Washington Blvd. 
WO 2-2934 


GEORGE A. GARDELLA CO. 
Complete Frozen Specialty and Dairy Line 
2036 Howard Street TA 5-7500 


GENERAL OFFICE SUPPLY CO. 
Prompt City and Suburban Delivery Since 1927 
123 Penobscot Building WO 2-7983 


GOLD LABEL DISTRIBUTORS 
Gold Seal Champagnes and Wines 


Pontiac FE 4-4514 


GOLD STAR PRODUCTS, INC. 


Michigan’s Largest Restaurant and Bar 
Equipment House 


4403 Russell TE 1-4410 


THE GOLF MART, INC. 


Lyons Steel Lockers—Masslinn Towels 
Victor Electri-Cars for Sale or Rental 


31119 Greenfield, Birmingham MI 4-7878 


GREAT LAKES HOTEL SUPPLY CO. 
Kitchen Equipment—China, Glass, Silver 
1961 Grand River WO 2-9176 


GRILLO PRODUCE 
Wholesale Fruits and Produce 
1341 Winder St. 


Since 1883 


1807 Adelaide G ROBBEL’ S Detroit 7, Mich. 
CORNED BEEF 


GROSSE POINTE FLORIST 
Growers of Fine Flowers 


174 Kerby Road, Grosse Pointe TU 5-3000 


STEWARTS PRIVATE BLEND COFFEE 
UN 1-7519 


Neil Hall 


HANSON SUPPLY COMPANY 
Wholesale Grocers 


2633 Orleans 


HAROLD PAPER CO. 


WO 1-3690 


Serving Clubs With a Complete Line of 


Paper Products 


WO 3-5760 Pontiac 


HARVEY’S, INC. 


FE 4-3244 


Fancy Dressed Poultry and Game 


2529 Orleans 


J. CLIVE HELFERICH AND 


WO 1-0345 


SON 


The Best in Butter, Eggs and Cheese 
Quality and Service Since 1894 


TY 6-1234 


E. A. HINRICHS & CO. 
Syracuse China, Reed-Barton Silver 


Edw. L. Miller, Rep. 


KING COFFEE, INC. 
The Prestige of Fine Coffee 
2777 Edsel Ford Expressway 


JOS. KOCENDA 


DI 1-4494 


TY 8-9111 


Wholesale Fruits and Vegetables 


13102 Monte Vista 


LAFER BROTHERS 


WE 3-0591 


**Michigan’s Largest Coffee Roasters” 


Coffee, Tea, Syrup 


Distributed by George Gardella Co. 


LA GRASSO BROS. 
Fruits and Vegetables 
3170 Ludden 


LO 7-9455 


LA TOURAINE COFFEE COMPANY 
“You Might as Well Have the Best” 


517 Larned, East. 


(Continued on next page) 


WO 1-2630 
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(Continued from preceding page) 


LEE & CADY MILLER BROTHERS POULTRY 15 
Hotel and Institution Divisions “We Talk Turkey” 
905 South Main, Royal Oak JO 6-0777 1957 Brewster TE 3-4800 
648-652 E. Woodruff, Toledo CH 8-4278 
148 Parkway, Kalamazoo FI 5-7101 MOORINS 
Restaurant, Bar and Janitor Supplies 1 
LOEWENSTEIN POULTRY AND GAME 2160 W. Vernor at 14th WO 1.6840 
The House of Proven Quality 
1448 Wabash WO 2-8080 MT. VERNON GARDENS FLORIST 
19800 James Couzens Highway BR 3-4646 ‘ 
ANTHONY J. MANNINO PRODUCE 
Wholesale Fruits and Vegetables NATIONAL WINDOW CLEANING AND 
We Cater to Clubs and Restaurants MAINTENANCE COMPANY 
12775 Maiden LA 6-8199 General Industrial Cleaning 
3573 Fourteenth St. TE 3-4200 I 


MARATHON BRYANT LINEN SERVICE 
O’DONNELL IMPORTING COMPANY 


Suppliers of Fine Linen Kalieditaih Saat ak ales Be 
Sealed Package Delivery abatt’s Beer and Ale—Irish Mist Liqueur 
3433 E. Weneea WA 1.2727 2105 Russell Ave. WO 1-4636 


JIM O’DONNELL, INC. 


A. J. MARSHALL CO. Exclusive Wayne County Distributor : 
Kitchen Equipment and Supplies 


Blatz Milwaukee Beer and Cincinnati Cream 


4400 Cass Ave. TE 1-9450 Imported From Canada 
2735 Livernois Ave. Jim G’Donnell, Pres. 
TA 5-4020 
MCINERNEY’S POULTRY 
Celebrating 111 Years Serving the Finest Clubs 
WO 1-1113 O’NEIL AND HOFFNER COMPANY 
Fish and Sea Foods 
Serving Michigan’s Clubs Since 1874 
METROPOLITAN MEAT SUPPLY WO 2-5077 
COMPANY 
F resh Meats, Poultry and Provisions EARLE PERKINS ENTERTAINMENT 
Catering to Hotels, Clubs, Restaurants and AGENCY 
Institutions Dance Orchestras Strollers 
2888 Riopelle Street Complete Floor Shows 
1809 Book Building WO 2-9887 
MICHIGAN FOOD SALES 
The Best in Live Lobsters and Superior WILLIAM G. LABARGE 
Seafood Specialties Pfaelzer Brothers Representatives ; 
16635 Harper Vassos Eliades, Mgr. TU 2-7779 Grand Rapids CH 5-0208 ; 
GEORGE MIESEL AND SON ART QUATRO AGENCY 
Wholesale Grocers Music and Entertainment 
3540 Vinewood TA 5-7990 1101 Torrey, Grosse Pointe Woods TU 4-7449 
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JACK REED ORCHESTRAS AND 
ENTERTAINMENT 
Local and National Name Bands @& Acts 
15769 James Couzens UN 1-8337 


REICHLE SONS COMPANY 
Food Serving and Preparing Equipment 
China, Glass, Silverware 


145 E. Elizabeth WO 3-1190 


SEALTEST FOODS 
Dairy Products—Ice Cream 


3333 Grand River TE 1-7000 


OVER 103 YEARS OF SERVICE 
SOLOMON FISH CO. 
Detroit WO 5-1387 


SIMON AND LEEMAN 
Fruits, Vegetables and Frozen Foods 
Eastern Market WO 5-2800 


SOLVENTOL CHEMICAL PRODUCTS, INC. 
Maintenance and Dishwashing Compounds 
Dispensers—Rinse Injectors 
TO 8-8466 


STANNY-MORRIS-LIVINGSTON 
COMPANY 
Shipping Choice Meats Throughout Michigan 
1545 Alfred TE 3-5700 


STAR CARPET CLEANING COMPANY 
*Star-Host” Dry Cleaning for 
Wall-to-Wall Carpets 


2182 Mt. Elliott Ave. LO 7-3400 


SUPERIOR FISH CO. 
We Sell Where the Best Is Served 
327 E. Fourth St., Royal Oak LI 1-4632 


SUPERIOR TOWEL SERVICE 
“Complete Linen Service” 


5625 N. Military TY 8-1465 








bsin the Detroit District 


S. J. TESAURO & COMPANY 
Member Billing Service 


14501 West McNichols Rd. BR 3-8630 


THOMPSON-CAIN MEAT CO. 
1515 Winder WO 1-2762 
Meat Purveyors 


TOWN VALET CLEANERS 
Drapery S pecialists 


1825 N. Main, Royal Oak LI 5-3280 


UNIVERSAL WINE AND LIQUOR CO. 
2236 E. Vernor Highway WO 2-2511 


VERNORS GINGER ALE 
Bottled—Draft—Cans—S yrup 
4501 Woodward TE 3-8500 


VERNOR PACKING CO. 
Wholesale Meats 


1454 E. Vernor WO 1-0547 


VIVIANO IMPORTERS, INC. 
Gancia Vermouths—Imported Wines— 
Dry Imperator Champagnes 
2030 W. Fort St. TA 6-0116-7 


WESLEY’S QUAKER-MAID ICE CREAM 
COMPANY 


Catering to Clubs, Hotels and Restaurants 
8920 Lyndon WE 3-5949 


WHITE ROCK BOTTLING CO. OF 
DETROIT 


Sparkling Water and Pale Dry Ginger Ale 
14430 Fenkell VE 7-6000 


IRA WILSON AND SONS DAIRY CO. 
Dairy Products—Ice Cream 


5255 Tillman Ave. TY 5-6000 


WOODHOUSE CIGAR CO. 
Distributors of Fine Havana Cigars 
7645 Gratiot WA 5-7000 
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The Texas Lone Star Chapter enjoyed Pittsburgh hospitality. 


The City of New York and Metropolitan chapters combined for this picture. 
CLUB MANAGEMENT: MARCH, 1960 





Conventionalities 


The Chicago Chapter sent a large delegation. 
CLUB MANAGEMENT: MARCH, !960 























ADELPHIA SEAFOODS 


Specialize in Live Lobsters, Boned Shad and 
Fresh Seafood 


EX 2-6684 Lancaster, Pa, 


Compliments of 
ASSOCIATED LINEN SUPPLY CO. 
State College 
ADams 7-7913 


Harrisburg, Pa. 
CEdar 4-6523 


Compliments of a Friend 


York, Pa. 


ETTLINE GROCERY CO., INC. 
Supplies for Hotels—Clubs—Restaurants 
21 W. Philadelphia, York, Pa. 
YOrk 82-476 


FEESER’S 
140 S. 3rd St. Harrisburg, Pa. CE 8-7234 


Wholesale Produce and Frozen Foods 


FRED FISCHER & SONS, INC. 
Meats and Groceries 


329-335 S. George Street 
York, Pa. 


GERHART COFFEE COMPANY 


Importers and Roasters of Fine Coffee 
Dealers in Fancy Teas 


Lancaster, Pa. 


H & J GROSS, INC. 


Importing Distributors for America’s 
Finest Beer & Ales 


7th & Forster Sts. 


Harrisburg, Pa. 





FRIENDS OF CENTRAPE 


GROSS HOTEL & RESTAURANT SERVICE 
Mechanicsburg, Pa. 
Maxwell House Restaurant Coffee 


General Foods Institutional Products 


HARRISBURG PAPER COMPANY 
3982 Paxton Street Harrisburg, Pa. JO 4-3330 
Paper Products Janitorial Supplies 


INTELLIGENCER PRINTING COMPANY 
Letterpress and Offset Printing 
Black & White or Multi-Colors 


8 W. King Street Lancaster, Pa. 


IRWIN’S DAIRY 
Camp Hill, Pa. 
“You Never Outgrow Your Need for Milk” 


MANUFACTURERS 9 DISTRIBUTORS 
MEATS EAA PROVISIONS 


Lemoyne INC. Harrisburg 


KNICKERBOCKER MEATS, INC. 
401 West 14th Street 


N. Y. City ALgonquin 5-0101 


LANCASTER ELECTRIC CO., INC. 
Industrial and Commercial Electrical Construction 


258 N. Queen St. 
EX 7-8154 


Lancaster, Pa. 


LANCASTER LAUNDRY 
Family and Commercial Laundry 
Coat, A pron & Linen Rentals 


EX 7-8217 Lancaster, Pa. 
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PENNSYLVANIA CHAPTER 


OLEWINES, INC. 
Institutional Wholesale Grocers 
4th & Vaughn Streets 
Harrisburg, Pa. 


PENNSYLVANIA LAUNDRY CO. 
305 N. 32nd Street 
Philadelphia, Pa. 


PensupremE 


Serving Central Pa. 


Lancaster, Pa. 


JACOB RIEKER 
Portion Controlled Meats & Poultry 
New York Primal Cuts a Specialty 
EX 4-2667 


Lancaster, Pa. 


ROUND HILL TURKEYS 
Government Inspected, Grade A 
Packed by Winter Gardens 
New Oxford, Pa. 


FELIX SPATOLA & SONS 
Fresh @ Frosted Fruits & Vegetables 
S. W. Corn. 12th & Hamilton Streets 
Philadelphia 23, Pa. WaAlnut 2-5600 


THE UNITED GAS IMPROVEMENT 
COMPANY 


Philadelphia, Lehigh Valley, Harrisburg, 
Reading and Lancaster County 
Gas Is Best for Commercial Cooking 


WEISS BROS. 
Food Service Equipment 
25 S. 13th St. 


“From a Sandwich Plate to a Complete 


Harrisburg, Pa. 


Installation” 


LOUIS A. WEISS 
Club—Hotel—Restaurant Equipment 
1317-19 N. George St. York, Pa. 
YOrk 35-534 





Pennsylvania's 
Finest 


"It's Brewed to the 
Taste of the Nation” 


; FROM 
> ‘THE 
| POCONOS 


Goll Medal 
BEER 


STEGMAIER BREWING COMPANY 
WILKES-BARRE © SCRANTON ¢ HAZLETON 
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An exciting item 
that’s catching on 
fast, in leading 
Clubs, Hotels and 
Cocktail Lounges 
throughout the 
country. 


FRANKLIN 
PEANUTS 


Call or write for name of 
supplier nearest you. 


FRANKLIN FOODS, INC. 


25-55 So. State Rd., Ann Arbor, Mich. 
NOrmandy 2-4556 


—— Henry, Indvik, Campbell, Boswell and Buescher; Danielle Guillery; and Mrs. 
Hopkins. 


tal is 
ia . 


NATIONAL CAPITAL—Standing, from the left: Jacques Aimi, F. D. Brimmer, Raymond 
Kyber, Donald Beever, Ralph Lemon, George Gillam, Dean H. B. Meek, head of the Cornell 
hotel school, and M. F. Rice. Seated, from the left: Herbert Barrett; Mesdames Barrett, 
Aimi, Kyber, Martin, Gillam and Rice; and A. E. "Lon" Martin. At the conference but in 
another meeting when this picture was taken, were Richard E. Daley and James B. Montford. 


At the Sterno room were Bob Lampe and Mr. and Mrs. Lee Seeger, standing left rear. Stand- 
ing center, from the left, are Larry Goldklang, Ray Raphael and Lou Mandell, all of Sterno, Jack 
Cousins, Fred Shaner and Ben Sheets. Seated, from the left, are Mrs. Sam Keath, Kathy 
Deneberger, Mrs. Cousins and Mrs. Sheets. 


SOUTHERN CALIFORNIA—Standing, from the left: Charles Errington, Lee Seeger, Frank 
Sherwood, Emil Lepp, Jerry Kearn, and Lee Davis. Seated, from the left: Mesdames Sherwood, 
Seeger, Errington, Kearn and Davis. 





Bie , ish ‘ 


Connecticut had an active group representing the chapter at the conference. 


The Saturday night costume ball brought out conventioners in a variety of interesting and 
original dress, first prize going to the couple dressed as George and Martha Washington, just 
to left of center. 


— «a 
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In the Benco room, seated from the left: Thomas H. Powers, E. Boyd Wade of Benco, Mrs. 
Leonard Taylor and Mr. Taylor, president of Benco, Mrs. Bob Yoxall and Mr. Yoxall. Standing, 
from the left: Mrs. Powers, Mrs. Leon de Hart, Mr. de Hart, Mrs. John Tims, Mr. Tims and Roy 
Calvert-Link. 


SAN FRANCISCO—Standing, from the left: Fred Irvin, chapter president; John Bennett, 
newly elected CMAA secretary treasurer; John L. "Bill" Martin, regional director; Dick Felker; 
and Joe McConahy. Seated: Erich Kruger, chapter vice president; and Mrs. Bennett. 


Baking—a great art. 
DUVERNOY recognizes it 
as such and the 
DUVERNOY tradition is... 
always the finest. 

Freshly baked each day, 
and delivered daily, 
including Saturdays, Sundays 
and holidays, within 

an area of 8,000 square 
miles of Manhattan. 

One phone call and we'll 
deliver to your door. 


BREADS ... ROLLS UNLIMITED . . . CAKES 

PIES ... PASTRIES. . . DANISH PASTRY 
‘SKOAL' (rye crisp bread) . . . CRULLERS AND 
DOUGHNUTS . . . DEVONSHEER MELBA TOAST 
SPECIAL OCCASION CAKES ... ENGLISH MUFFINS 
. . ._BROWN 'N SERVE PRODUCTS 


“Consistently Superior!” for over 41 years 


DUVERNOY 
BAKERIES 


633 West 44th St., N.Y. 36, N.Y., PLaza 7-3200 























PBSW SUPPLY & EQUIPMENT CO. 
Office Machines, Supplies & Equipment 
530 W. Washington Phoenix AL 8-6661 


Arizona Star Brand 
Flour and Seeds 


ARIZONA FLOUR MILLS CO. 


Phoenix, Ariz. 


O’MALLEY’S BUILDING MATERIALS 


“For Your Building Needs Always 
Look to O’Malley’s” 


Phoenix Tucson Scottsdale Yuma 


HOUSE OF TROPHIES 


Jack Propstra 


19 West Roosevelt Phoenix 


SCARLA PRODUCE COMPANY 


Phoeniz, Ariz. 


SEVEN-UP BOTTLING OF PHOENIX, 
INC. 


1209 West Jefferson 
Phoenix, Ariz. 


HOLSUM BAKERY 
A Complete Line of Bakery Products 
Phoenix, AL 2-2351 Tucson, MA 4-8621 


CUSHMAN MOTOR PRODUCTS, INC. 


4817 North 16th St. 
Phoenix, Ariz. 


BERRIDGE NURSERIES 
Berridge Flowers 


1651 East Camelback Rd. Phoenix 


PALMER PRINTING COMPANY 


2002 North 22nd Ave. 
Phoenix, Ariz. 
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VIRG DAVIDSON-CHUDACOFF CO. 
Serving Arizona Clubs the Finest 


Corn-Fed Meats, Poultry and Provisions 
Phil Edgin 


Compliments of 
A-1 BEER 
The Western Way to Say Welcome 


PHOENIX LINEN & TOWEL SUPPLY 
A Complete Linen Rental Service 
Home Owned and Operated for 40 Years 
710 S. 3rd St. AL 8-8638 Phoenix 


PHOENIX RENTS 
Complete Party & Catering Equipment 
5813 North 7th St. 


AM 6-5601 Phoenix 


CANADA DRY OF ARIZONA BOTTLING 
COMPANY 
W orld Famous Beverages 
4015 No. 3rd St. 
632 W. Rillito 


AM 5-4766 
MA 2-7012 


Phoenix: 
Tucson: 


7 


O’DAY’S PRINTING COMPANY 
Scottsdale, Ariz. 


BILBY PRODUCE COMPANY, INC. 


Featuring Quality Produce 
410 E. Jackson Phoenix, Ariz. 


THE NORTON COMPANY 
1817 E. Indian School Rd. Phoenix, Ariz. 


SMART & FINAL IRIS CO. 


Wholesale Grocers Since 1871 
2625 W. Cypress Phoenix 


ARIZONA PARTY RENTS 
“Everything for Anything” 
2610 N. 16th St. 





AP 8-8594 


Phoenix, Ariz. 






ARIZONA—Where Summer Spends thqWin 
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60 
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thaWinter—Friends of the Arizona Chapter 


LIEN CHEMICAL COMPANY. 
Washroom Sanitation Service 
“Keep Clean With Lien” 
509 E. Roosevelt AL 3-0043 Phoenix, Ariz. 


UNITED LIQUOR COMPANY 
Liquors — Fine Wines — Beer 
Phoenix—Tucson—Flagstaff—Y uma 


E-Z JANITOR SUPPLY COMPANY 
“Do It the ‘E-Z’ Way” 


601 E. Buchanan Phoenix 
LOSEE’S 
Restaurant Equipment & Supplies 
1600 Grand Ave. Phoenix 


CARNATION COMPANY 
Fresh Milk and Ice Cream 
4140 North Central Phoenix 


HEINZE, BOWEN & HARRINGTON, INC. 
Stationers—Office Outfitters 
424 North Central Phoenix, Ariz. 


HASKELL LINEN SUPPLY 


Tucson, Ariz. 


KERMIT C. OESTREICH 
Electric Company 
Contracting—Repairs—Service 
Tucson, Arizona 


PUEBLO SALES, INC. 
WHOLESALE LIQUORS 
Hiram Walker, Fleischman’s, Glenmore @ 
Schlitz 


Tucson, Ariz. 


BUXTON-SMITH MERC. CO. 
Distributors 
Beer—W ines—Liquors 
Tucson, Ariz. 


Tucson Country Club, Arizona, has the new Turf 
Rider IV electric golf car. For details write 
Ride Around Manufacturing Co. 

250 North Juanita Ave., Los Angeles 4, Calif. 


WESTERN PROVISION CO., INC. 
Independent Meat Jobbers 


340 North 24th St. Phoenix 
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McGREW PRINTING AND 
LITHOGRAPHING COMPANY 
Since 1890 


601 East Adams Phoenix, Ariz. 


CRYSTAL ICE & COLD STORAGE 
Ice—Cubes, Crush, Block 


Phoenix, Ariz. 


EASTERN BEEF AND PROVISION CO. 
Purveyors of Meat to Arizona’s Finest 
Eating Houses 


5119 W. Bethany Home Rd. Phoenix, Ariz. 


McCOY’S DESPATCH LAUNDRY 
& DRY CLEANERS 
1624 East Washington 
Phoenix, Ariz. 


ELGEE MEAT COMPANY 
The Purveyors of Fine Hotel & Restaurant Meats 
1527 East McLellan Phoenix, Ariz. 
5735 West Adams Los Angeles, Calif. 





MARICOPA BRANCH 


Arizona Wholesale Beer 
And Liquor Association 


All American Distributing Company 
Arizona Brewing Company 
Arizona Distributing Company 
Burke Beverages, Inc. 

Zeb Pearce and Sons 
Hensley and Company 
Schubert Liquor Company 
Shamrock Distributing Company 
Standard Mercantile Company 
Southwest Distributing Company 


Wickenburg Ice Company 

















£ FUN WITH 


»- 


Parties and Picnics 
The Year ’Round 


of living—and the easiest wine 
of all is ALMADEN GRENACHE 
ROSE. It goes with everything. 


Sherry can be Exciting 
—Try it Iced! 
Of course it’s ALMADEN SOLERA 


COCKTAIL SHERRY! Serve it frosty 
and refreshing— straight from the 


refrigerator. 


And for Big Occasions 


Be sure to serve ALMADEN BRUT 
CHAMPAGNE—which many experts 
call this country’s best. 


t] 
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ALMADEN 


CALIFORNIA WINES 


ALMADEN publishes “News from the 
Vineyards” with wine notes, recipes and 
interesting articles. It willbe sent FREE 
if you send your request to: 


ALMADEN VINEYARDS, 


WP 


9 
, 
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The Upper Midwest Chapter sent this strong delegation to the conference. 
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O-K—Standing, from the left: C. C. Jack Hall, Harold Roach, Josef Auerbach, Max A. 
Goldner, and Al Addington. Seated, from the left: Gunter Weihe, Frank Wallace, Wayne 
Vanderpool, William Schardein, and R. C. Adams of St. Louis. 


VIRGINIA: Standing from the left: John M. Yates, Mrs. Emil Evancho, and Mr. Evancho. 
Seated, from the left: Mr. and Mrs. Harry E. Forsythe, Mrs. Clyde Roberts, Mr. Roberts. 
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Here, with Shenango President George B. Zahniser (fourth from right) are other members of 
the Shenango family. From the left: Mrs. Thomas Dickey, Jr., Mr. Dickey, Mrs. R. G. Carpenter, 
Mr. Carpenter, general sales manager; Mrs. Zahniser, Mr. Zahniser, Rolland H. Rahr, Wallace 
Briggs, and James S. Higgins. 


Seated in the Renfield room, from the left: Ben Waskow; Ira Lieb of Edward Don; Betty 
Long, June Waskow, and Lucille Woxberg. Standing, from the left: Erwin Kiep and Charles 
Backes, both of Renfield; Everett Woxberg, James Pollack, Austin Steeves, and B. B. Steeves. 
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P. O. BOX 906-X, LOS GATOS, CALIFORNIA 
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Sexton had a popular hospitality room and shown here enjoying it are, standing from the 
left: Frank Dougherty, Sexton, Pittsburgh; N. J. Stiner, Sexton, Chicago; Morey Nelson; Robert 
Shreiner; and Ray Cary. Seated, from the left: Pam Loving, Nan Farrar, Eloise Peterson, Ann 
Carey, and Ray Loving. 


At the Pepsi Cola table at the luncheon sponsored by Pepsi (around the table starting at 
left): Ed McCuskey, Ralph De Paulma and Cheryll Madison, all of Pepsi, Pittsburgh; Claude 
Galloway; Raymond C. Papanti; Jan Richter; Fred Irvin; Charles Mangold, general manager, 
Pepsi, Pittsburgh; Jay Reich of Pepsi; and Joe Conte, Pepsi, Washington, D. C. 


Lex McGrath (seated on sofa at left) was host at the Pfaelzer Bros. room. Standing at left: 
Don Boyd, Earl Sasser, and John Ganter. Seated in front of them: Ray Tiemeier. Seated to the 
left of Mr. McGrath: Mrs. Jan Richter, Jack Rosemond, and Mrs. Boyd. In the extreme fore- 
ground: Mr. Richter and Graham Wright. 


A large group was entertained in the Seagrams hospitality suite, where Jack McCarthy, 
seated center, was the host. Others seated, from the left: Mr. and Mrs. John W. Gremers; 
Mrs. A. R. Albert; Mrs. Al Owen; and Mr. Albert. Standing, from the left: Mr. Owen; Gene 
Gspann, Lowell Smith, Bruce Matthews, Carl Ranno of Seagrams, E. W. Herron, Fred Werle, 
Arthur Green and Samuel E. Franks. 








LAVISH! 


VMNDIe 


POXOLON 


For your members and guests 
—The lavish touch—the charm 
and sparkle of POXOLON and at 
no extra cost. A POXOLON coated 
pool will be appreciated and en- 
joyed by your most discriminating 
members, who are becoming more 
and more accustomed to attractive, 
well maintained pools. 


POXOLON, the Epoxy Pool 
Finish, provides a “Ceramic like” 
glaze which retains its fresh bril- 
liance year after year*. Your pool’s 
radiant POXOLON sparkle and at- 
tractive appearance will be a trib- 
ute to your thoughtfulness and fine 
service. Remember, your members 
expect only the best and will not 
enjoy a dingy pool with a drab 
finish. 

POXOLON, is the choice of 
the older and most informed seg- 
ment of the pool industry. It may 
be rolled or brushed on and can be 
applied over all other types of pool 
paints. Available from most Pool 
Equipment Distributors. 


*The ultimate in fine pool finishes 


16 COLORS! 


Also available — Formula “C” 
(Rubber Base) and Superthane 
(Polyurethane) pool finishes. 


WRITE FOR FREE 


“HANDY POOL 
PAINTING GUIDE” 


THE PAINT CO. 


<<FINE PAINT MAKERS 


LOUISVILLE 10, KENTUCKY 








NEW JERSEY CLUB MANAGERS ASSN. 





AIELLO, INC. 
Prime Meats @ Poultry, Fresh Fruits & 
Vegetables, Frosted Foods 
Montclair, N. J. Pligrim 4-2800 


MORRISON-KENMOR Purveyors 
Meat—Poultry—Dairy Products—F rozen Foods 
178 So. Fulton Ave. 

White Plains, N. Y. 


WILSON MUSHROOM CO. 
Fresh & Canned Mushrooms All Year Around 
P. O. Glen Mills, Pa. 


G. A. F. SEELIG, INC. 
Choice Dairy Products 
524-32 W. 29th St. New York 1, N. Y. 


JAMES F. COLLINS & CO. 
Equipment for Kitchen & Dining Room 
149 Mulberry St. Newark 2, N. J. 


F. JACOBS 
The House of Service, Inc. 


110 W. 27th St. New York, N. Y. 


YOGG AND CO. 
Menus and Club Printing 


17 Frelinghuysen Ave. Newark 5, N. J. 


SMITH-MILLER CO. 
Kitchen Equipment and Supplies 
Port Chester, N. Y. 


ELLIOTT TICKET COMPANY, INC. 
409 Lafayette St. 
New York 3, N. Y. 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1960 































Friends and Purveyors to the Four|M 


CLUB MANAGERS OF THE CITY OF 
NEW YORK 





Since 1896 The 
WHITNEY DUPLICATING CHECK CO. 


Has Supplied Waiters Checks, Food & 
Beverage Forms and Key Tags 
406 W. 31st St. New York 1, N. Y. 


C. FLEISCHMAN & SON, INC. 
Pickles and Condiments 
WYandotte 1-0028 
427 Manida St. 


Est. 1917 
Bronx 59, N. Y. 


DUVERNOY BAKERIES 
“Consistently Superior!” 


GNOME BAKERS, INC. 


320 E. 65th Street New York 21, N. Y. 
Serving Clubs, Hotels and Restaurants 


PAUL J. BRADY & CO. 
Meats 


78 Fair St. New Haven, Conn. 


z 


JAMES J. McDONNELL 


High Grade Coffee and Teas 
1366 Chapel St. New Haven, Conn. 


MILLS-MARSHALL, INC. , 
Gifts—Trophies—Prizes 
329-331 Park Ave. South New York 10, N. Y. 
GRamercy 3-0436-7-8 


SUBURBAN REFRIGERATION CO., INC. 
Refrigeration—A ir Conditioning—E quipment 
175 Orawaupum St. White Plains, N. Y. 
Phone 9-0945 


ECKER BROS. 
Locker Room Supply House—All Y our Needs 
From Head to Toe 
359 Nepperhan Ave. Yonkers 2, N. Y. 










































ur} Metropolitan New York Chapters 


METROPOLITAN CLUB MANAGERS ASSN. 





FREDERICO ZILLI 
F & L Meat Market 
88 Algonquin Road Yonkers, N. Y. 


THE CONNECTICUT BAR & 
RESTAURANT SUPPLY CO. 
400 Crown St. 

New Haven, Conn. 


STATE-WIDE MEATS & POULTRY, INC. 
149 State St. 
New Haven, Conn. 


NATIONAL SOUVENIR CO., INC. 
Souvenirs and Novelties for All Occasions 
110 West 47th St. New York 36, N. Y. 
Telephone PLaza 7-7165-6 


EDER BROS., INC. 
290 Railroad Ave. 
Greenwich, Conn. 


39 Wood St. 
West Haven, Conn. 


MAMARONECK FISH MARKET 
330 Mamaroneck Ave. Mamaroneck, N. Y. 


S. PISACANO FISH MARKET 
Live Lobster Pool 
470 South Broadway Yonkers, N. Y. 
YOnkers 3-5292-3-5293 


RYE FISH MARKET 
Wholesale 
70 Purchase St. 
WO 7-0405 


Rye, N. Y. 


JE 1-9083 WE 9-0340 


LUCIEN PRINCE & CO., INC. 
Fresh & Salt Water Fish 
204 Front St. — Fulton Market — New York 38 


MARTY AMES Music & Entertainment 
Be Sure Your Club Has Our New DOT Album 
“SING AROUND THE BANDSTAND” 
135 Mayhew Drive South Orange, N. J. 
SO 3-1900 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1960 


CONNECTICUT CLUB MANAGERS ASSN. 





JENO BARTAL MUSIC 
Entertainment at Its Best 
PLaza 7-0255 


JOE CARROLL ORCHESTRAS & 
ENTERTAINMENT AGENCY 
For Club and Private Parties 
25 Vanderbilt Ave. New York 17, N. Y. 


All the Best to You All 
BEN CUTLER ORCHESTRAS 
135 East 53rd St. New York 22, N. Y. 
PL 3-0211 


DANIELE LINEN SUPPLY CO., INC. 
4-8 Herriot St. Yonkers, N. Y. 
YO 3-1852 LO 2-9768 


JULIUS WILE SONS AND CO., INC. 
Two Park Ave. New York 16, N. Y. 
MU 6-8500 


Compliments of 
QUALITY BRANDS, INC. 
One Schenley Place Waterbury, Conn. 


CAROLINDA FINE FOODS, INC. 
Serving the Finest Clubs in Westchester-F airfield 
Greenwich, Conn. TO 9-8760 


KINGSDALE FOODS 
Poultry—Butter—E ggs—Cheese 
Dick Chenkin Jerome Wetzler 


COUNTY CHAIR RENTING COMPANY 
Complete Party Equipment 
Established 1914 
27 Mt. Vernon Ave. Mt. Vernon, N. Y. 


BENCO PARTY FAVORS, INC. 
242 West 41st St. 
New York 36, N. Y. 
Best Wishes for a Bigger CMAA 


(Continued on next page) 






Friends and Purveyors to the Four 





Metropolitan New York Chapters 


(Continued from preceding page) 


For the Best in Pest Control 
HARDER 


Harder Extermination Service 
Hempstead, N. Y. IV 1-8800 
Harder Jersey Pest Control 


Glen Rock, N. J. GI 4-5943 


WATERMAN-LEDER CORP. 


Fresh and Frosted Fruits & Vegetables 
Karl Stotz—Special Club Representative 
47-49 Harrison St. New York 13, N. Y. 


H. B. DAY CO. 


“The House of Condiments” 
604-606 West 48th St. New York City 


Compliments of 
THE COTT BEVERAGE CORPORATION 
“It’s Cott to Be Good” 


Compliments of 
LOUIS MILANI FOODS, INC. 


Makers of “1890” French Dressing 
Plants: Chicago—Los Angeles 


STANLEY FORBES 


Orchestra—Entertainment—T rios—A ccordionists 


2556 Fish Ave. 
KIngsbridge 7-6076-7 


BOB & WALTERS, INC. 


Florist 
226 Fulton St. 


Compliments of Murray H. Laurence 
HOLLAENDER, GOULD & MURRAY CO. 


Fresh and Frozen Fruits & Vegetables 
Bronx Terminal Market 


WILLIAM ALLEN & CO., INC. 
Club Printing—Stationery—Equipment 
3 East 28th St. 
250 Page Catalogue on Request 


New York 69, N. Y. 


New York 7, N. Y. 


New York 16, N. Y. 
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A. SARGENTI & CO., INC. 
Affiliate Frencis Moreau & Son, Inc. 
Importers and Wholesale Grocers 
Catering to the Finest Clubs, Hotels and 
Restaurants 


Purveyors to the Most Distinguished 
Clubs, Hotels and Restaurants 
“WOTIZ” MEAT 
Newark, N. J. 


LYNCH, SCHULTZ & BAILEY, INC. 


Designing, Contracting and Furnishing of 
Commercial Interiors 
2141B Route No. 4 Fort Lee, N. J. 





FISHER & HUGHES, INC. 
Morristown, N. J. 
Bar & Restaurant Equipment—Refrigeration— 
Air Conditioning 





Your Color Snapshot 
Reproduced on Our Score Cards 
Pay Less Than Your Present Two Color Card 


ANTHONY CUDOSKY & SON 
Ringwood, N. J. 





THORMAN BAUM & CO., INC. 


Fresh @ Frozen Fruits & Vegetables 
345-349 W. 45th St. New York 14, N. Y. 
ALgonquin 5-2500 


ALDERNEY ICE CREAM 


The Old Fashioned Kind—25 Flavors 
26 Bridge St. Newark, N. J. 
MArket 2-3000 


E. M. NILES 
Since 1876—Purveyors of Fine Meats 
25 New Faneiul Hall Market Boston 9, Mass. 


ANDERSON AND TARLOW, INC. 
“Always Tasty” Brand Kosher Style Provisions 
482 Austin PI. New York 55, N. Y. 
CY 2-5500 























Honored at the past presidents’ luncheon were these former CMAA leaders. Seated from 
the left: Clyde Mingledorff, Atlanta A. C.; Carl J. Jehlen, Baltusrol G. C., Springfield, N. J.; 
Thomas C. McGulfey, Missouri A. C., St. Louis; Wayne Miller, Northmoor G. C., Ch 
Richard E. Daley, Army Navy C. C., Arlington, Va.; and Eric Koch, North Hills G. C., Douglas- 
ton, L. I., N. ¥. Missing from photo: Edward Grenard, University Club of Detroit. 


icago; 


NEW JERSEY—From the right: Richard Worthington, Plainfield C. C.; Robert Halpin, Ham- 


AARON BUCHSBAUM COMPANY, INC. 


.729 Ninth Ave. co 
MARVIN BUCHSBAUM, INC. 
184 Eighth Ave. CH 
JASON D. CHIOS, INC. 
39 Ninth Ave. CH 
COLONIAL ST. MORITZ BEEF CO., INC. 
204 Ninth Ave. CH 
COLORADO MARKETS, INC. 
976 Second Ave. EL 
CUNNINGHAM BROS., INC. 
700 Brook Ave. MO 
EDWARD DAVIS, INC. 
420 West 14th St. WA 
DeBRAGGA & SPITLER, INC. 
826-D Washington St. WA 


GOTHAM HOTEL SUPPLY CO. 
Div. of Wilson & Co., Inc. 


5-8510 


3-6461 


3-9032 


3-4789 


5-3360 


5-2700 


9-8200 


4-1311 


46 Tenth Ave. CH 3-2426 
GOURMET MEAT CO., INC. 
826 Washington St. CH 3-8035 
M. H. GREENEBAUM, INC. 
165 Chambers St. DI 9-4300 
S. & S. HEYMAN, LTD. 
835 Washington St. CH 2-1614 
IDEAL PURVEYORS, INC. 
665 Brook Ave. ME 5-8257 
E. JOSEPH, INC. 
183 Van Brunt St., Brooklyn UL 8-9600 
KANSAS PACKING CO., INC. 
822 Greenwich St. CH 3-0700 
KNICKERBOCKER MEATS, INC. 
401 West 14th St. AL 5-0103 








ilton Club, Paterson; Mr. and Mrs. Louis Parlamento, Executive Lunch Club, New York; C. M. 
McAllister, Morris C. C., Convent; Philip Gunter, Essex C. C., W. Orange; and Herbert Moran, 
Canoe Brook C. C., Summit. 


MEAT AND POULTRY PURVEYORS OF NEW YORK 
50 Broadway, New York 


252 Ninth Ave. 


State Highway No. 17, Woodridge, N. J PE 6-7574 
J. LOWENSTEIN & SON, INC. 
WA 4-0200 
McKINLEY MEAT & POULTRY CORP. 
WA 9-4621 


25 Ninth Ave. 


NEW YORK BUTCHERS DRESSED MEAT CO. 
Division of Armour and Company 


2286 Twelfth Ave. 
2 Ninth Ave. 

352 West 14th St. 
601 West 40th St. 
821 Washington St. 
13 Little W. 12th St. 
2305 Twelfth Ave. 
509 West 16th St. 


421 West 14th St. 


AU 6-8050 
OTTMAN & COMPANY, INC. 
WA 9-0111 
PACIFIC HOTEL SUPPLY CO., INC. 
CH 3-6700 
PETERSEN-OWENS, INC. 
LO 3-7490 
PURITAN BEEF CO., INC. 
AL 5-7000 
ROGER BEEF CO., INC. 
CH 3-5521 
GEORGE SCHAEFER & SONS, INC. 
AU 6-6420 
NATHAN SCHWEITZER & CO., INC. 
CH 3-3900 
S. SCHWEITZER & SONS 
CH 2-8800 
STANDARD HOTEL SUPPLY CO. 
WA 4-2260 


421 West 13th St. 


VOLUNTEER HOTEL & RESTAURANT SUPPLY, by ° 


401 West 38th St. 


573 Ninth Ave. 


LO 3-3991 
WASHINGTON BEEF COMPANY, INC. 
LO 3-0200 
WEST HARLEM MEAT CO. 
AU 6-8200 


2298 Twelfth Ave. 
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LINCOLN HOTEL SUPPLY CO., INC. 






Ben and Helen Sheets, who have been 
taking things easy in Madison, Ind., since 
Ben’s retirement from Lake Shore Coun- 
try Club, Glencoe, IIl., last year, reported 
they were planning to leave New Orleans 
on February 5 on the freighter Valleta 
for a trip around the world. A few of the 
stops on their itinerary include Panama, 
Manila, Hong Kong and Japan. 


L. Shell Jones was a welcome visitor 
at the Pittsburgh conference, as he has 
had many years of membership and serv- 
ice to the CMAA. He was regional direc- 
tor in 1942, 1943 and again in 1949. Mr. 
Jones was the manager of the Roanoke 
(Virginia) Country Club from 1936 to 
43; then the Maketewah Country Club 
in Cincinnati, and later the Richmond 
Commercial Club and the Danville (Vir- 
ginia) Country Club. He organized the 
Piedmont Chapter of the CMAA. He is 
now connected with the Washington 
Beef and Provision Company in Wash- 
ington, D. C. 


Charles Haynes arrived at the Pitts- 
burgh conference as manager of White- 
marsh Valley Country Club, Philadel- 
phia, and left as manager of the Detroit 
Golf Club. Chuck had been interviewed 
by Detroit Golf Club officials prior to the 
meeting and received word on his appli- 
cation just before he began his job as 
co-moderator of the country club round- 
table discussion. 






























































































































GAY 90'S * ROARING 20'S 


Creators of 
Atmosphere 
and Moods 


For Club Managers... 
Savers of Time and 
Trouble 


For Club Members... 
An Affair to 
Remember 


Send for Free 


PACKAGED PARTIES 


Merchandise Mart Bldg. 
1000 Washington Ave. 
St. Louis 1, Mo. 


Tel. GArfield 1-3279 


THE 


“HI-BAND” 
TROUSERS 


ANOTHER 


Golden Trophy 


OUTFIT BY 
SAXOon wy 


The Hi-Band, a unique 

One-piece trouser-cum- 

merbund combination, (® 

affords new comfort, 

greater freedom of \ 

movement and “all 

around” good looks. 

With exclusive 41/2” waist- 

band all-around, there’s 

no embarrassing back 

exposure common with 

old fashioned cummer- 

bunds. And the trousers 

are comfortable, long- 

wearing dacron blend SS 
throughout. No elastic to bind, slip or slide. 
Designed to enhance the uniform jackets you now 
use, or to complement Saxony’s “Bon Soir” Eton, 
the Hi-Band adds distinctive smartness to the finest 
decor. 


Black Trousers with black Hi-Band and matching 
Black Trousers with plaid or colored Hi-Band, 
matching bow tie 


Colored Trousers with any color or plaid Hi-Band, 
matching bow tie 


7.0 40], bh aed oka. i -) 
230 CANAL STREET, N.Y. C. 13, N.Y. + WOrth 2-6290 
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Edward Don & Company was host to a reception Friday evening, and shown here are the 
Don representatives. From the left: George Hayden; Al Krans; Joe Kriznik; Ira Lieb; John 
Saiger; Bob Miller; Jerry Don; and Ross Wilson. 


he 


ST. LOUIS DISTRICT—From the left: Johnson Poor, CLUB MANAGEMENT; Chris and Claire 
Murphy, Algonquin Golf Club; Donald H. Clark, CM; Catherine and Tom McGulfey, Missouri 
A. C.; Ray McGrath, University Club; and Wes Clark, CM. Also attending the educational 
part of the conference but returning to St. Louis before the costume party were Einar and 
Hazel Carlsen of Greenbriar Hills C. C. 


. 2 


{ 


% # 
MID-AMERICA—Standing, from the left: Berry Haug, Robert Thompson, Edward L. Valen- 
tine, and Ed Fleck. Seated, from the left: Eugene Mullican, Dorothea Buschmann, Mrs. Thomp- 
son, Mrs. Valentine, Mrs. Fleck, and John Fatino. 


Be 


Lf 

“OG U Ee : 
EVERGREEN AND OREGON—Standing, from the left: Claude Galloway, Kenneth E. 
Meisnest, Jan Richter, and H. G. "Bud" Goode. Seated, from the left: Mrs. Galloway, Margery 


Leonard, Mrs. Meisnest, Mrs. Richter, and Ruth Peach. 


Jack McCarthy of Seagrams was host to a post-conference breakfast on Sunday morning. 
Standing, from the left: Forest "Red" Large; William Purcell; Eric Scott; Mr. McCarthy; 
Fred Hollister; Archie Munday; and Richard Kirwan. Seated, from the left: Mesdames Scott, 
Purcell, Large, Kirwan, Munday and Hollister. 

ii _ 





Robert Brothers, Alliance (Ohio) C. C., 
admires the burro (being held by his train- 
er) which he won at the conference in Pitts- 
burgh. The animal, a Colorado product, was 
a door prize given by the Mile High Chapter 
in connection with the conference to be held 
next year in Denver. Rumor has it that Mr. 
Brothers is starting now to ride the beast to 
Denver and has high hopes of arriving in time 
for the conference. 


Frank Macioge, Kalamazoo (Mich.) Coun- 
try Club, accepts award from Hershel V. 
Nead of the Texas Lone Star Chapter for the 
Peninsular Chapter, which had the best per- 
centage of members present for the confer- 
ence. 


Say BEAUTY and COMFORT 


lease 


ASTRA BENT wooD FURNITURE CO., 


61 West 46th Street 
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Just as much as the Houston conven- 
tion, the Pittsburgh conference was “free 
wheeling.” Early birds were treated to a 
bus tour of either the Shenango Pottery 
or the Homestead Works of U. S. Steel 
on Wednesday, there were tours by bus 
of country clubs and city clubs on Fri- 
day and buses took everyone to the new 
Hilton Hotel on Saturday for the costume 
party. 


- Norman G. Norman, Willow Creek 
Country Club, Salt Lake City, was with- 
out his lovely wife Maureen who broke 
her leg in a skiing accident just before 
the conference. Norm was “the” Utah 
delegation, the only one from that state 
at the conference. 


Also without his charming wife was 
Jim Diamond, Ridgewood Country Club, 
Danbury, Conn. “Sugar” contracted—of 
all things—a bad case of mumps a week 
before the conference and was recover- 
ing at home. The Diamonds had been in 
Florida and were as far as Alexandria, 
Va., on their way to Pittsburgh, when 
Mrs. D. came down with the mumps. 


Dick Means, River Road Country Club, 
Louisville, and his wife included the con- 
ference in their vacation plans. Follow- 
ing the Pittsburgh meeting they left for 
New York City, then headed for Maine 
where they visited friends.and relatives. 
They were planning to return to Louis- 
ville about February 1. 


J. P. Tonetti (left), of the New Haven 
(Conn.) Country Club, and Paul H. Brown, 
of the Brooklawn Country Club, Bridgeport, 
Conn., pictured above, left soon after the 
conference for a month's trip to Barbados and 
neighboring islands. Both Joe and Paul have 
been president of the Connecticut Club Man- 
agers Association and Joe is past national 
director of the CMAA, having served as 
such for more than five years. 


Howard Mehlman, manager of the 
Denver Country Club, is not only “a 
grand old man of the CMAA,” but he has 
been instrumental in training personally 
a number of prominent club managers. 
Among those who have received training 
at the famous Denver Country Club are 
Howard Duncan, manager of Cherry 
Hills Country Club, Denver; Byron 
Aries, manager of the Lakewood Coun- 
try Club, Denver; and George Stay, The 
26 Club, Denver. Howard was director 
of the CMAA in 1939, ’40 and ’41. He will 
have an active part in the arrangements 
for the 1961 conference to be held in 
Denver next January. 





and youll 
think of 
ASTRA’S 
TRADITIONAL ar 
and MODERN aN 4 
FURNITURE 


New York 36, N. Y 





Springtime Is Party Time 


Bock 
Beer 
Festival 


Our representatives are trained party plan- 
ners. Write us and we will make an appoint- 
ment for one of them to see you, or we will 
send you complete information. 


242 W. 41st, N.Y. WHI7-1142 
1020 E. 16th St., Hialeah, Fla. 


Hawaiian 
Luau 


Derby Day 


BENCO 


Party Favors 
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AMERICA'S c-awouce Buti; THEME 
State witha... 


: 
awe af 
2 HAWAIIAN PARTY 2 3 


SD BE SADR FH BE GE AR MEARE OF eae Beles Me A 
Capture the romance of the ALOHA 
We guarantee you: 


The most enthusiasm from your members. 
The biggest turn-out of the year. 


The most compliments on the results. 


It’s easy and simple when dealing with our company. 
Check these advantages: 


@ The lowest prices available. 


@ The largest selection of authentic items (over 
200 kinds of leis, flowers, room and table 
decorations, party attire and foods). 


@ Ten-year club shipping experience. 


@ Free ideas, Hawaiian posters, Hawaiian table 
matches, and suggested menus and recipes. 


SEND FOR FREE ORDER KIT TODAY! 


tussuassaeocsansne | y yi . 


National Hawaiian Party Specialists 


HAWAIIAN PARADISE PRODUCTS, INC. | 
P.O. Box 415, El Cerrito, Calif. Landscape 4-6434 
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News of the Chapters— 


Tidewater 
Reported by Roy M. Niel, Jr. 


Al Clark, Commissioned Officers Mess, 
Oceana, Va., was elected president of 
Tidewater Chapter at the annual meet- 
ing held January 18-19 at Boonesboro 
Country Club, Lynchburg, Va. 

Other officers for the year are: Ralph 
Hewlett, Cavalier Yacht and Country 
Club, Virginia Beach, Va., vice president; 
Si Ameen, Fort Monroe Officers Club, 
Old Point Comfort, Va., secretary; and 
Bernard Klein, Norfolk, Va., treasurer. 

Members and their wives journeyed by 
train from Norfolk to Lynchburg, enter- 
tained enroute with cards, refreshments 
and luncheon. Frank and Ruth Hodge- 
kins, host and hostess for the meeting, 
escorted members to their club for cock- 
tails and dinner. 

Out-going President Hodgekins was 
presented with a silver chafing dish as 
a token of the chapter’s appreciation of 
his leadership the past year. 

A tour of the new Downtown Club and 
an informal breakfast completed the ac- 
tivities. 


Tidewater Chapter members stand beside 
the train ready to journey to Lynchburg, Va., 
for the annual meeting of the chapter which 
was held at Boonesboro Country Club January 
18. From left to right are: Ralph Hewlett, 
Cavalier Yacht and Country Club; Al Clark, 
Commissioned Officers Mess, Oceana; Mrs. 
Al Clark; Roy M. Niel, Jr., Princess Anne 
Country Club; Bernard Klein, Norfolk, Va.; 
Mrs. Carol Sutherland, Commissioned Officers 
Club, Oceana; and Mrs. Bernard Klein. 


Tidewater Chapter President Franklin 
Hodgekins, left, Boonesboro Country Club, 
and Mrs. Hodgekins receive the chapter's 
gift of appreciation for Mr. Hodgekins' year 
of leadership, with hearty congratulations from 
Roy M. Niel, Jr., a former president. 
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Standing behind the smorgasbord display 
featured at the meeting of Piedmont Chap- 
ter January 10-11 at Hickory Moose Lodge, 
Hickory, N. C., are: Charles T. Smith, host 
and manager of the club; T. C. Smith, Ala- 
mance Country Club, Burlington, N. C., del- 
egate to the Pittsburgh conference; and W. R. 
Lamb, Starmount Forest Country Club, 
Greensboro, Piedmont Chapter president. 
Over 100 items were offered on the luncheon 
smorgasbord. Also host for the meeting was 
Guy Stroud, Lake Hickory Country Club. 


at 


Piedmont 


Reported by Ray F. Garrett, 
Secretary 


The chapter’s first meeting of the year 
was held January 10-11 in Hickory, N. C., 
at two host clubs, Lake Hickory Coun- 
try Club with Guy Stroud as manager 
and Hickory Moose Lodge with Charles 
T. Smith as manager. 

To launch the meeting, a social hour 
and buffet dinner were held January 10 
at Hickory Lake. 

The next morning we were treated to 
a “mountaineer’s” breakfast before the 
regular business session began. At this 
session the following new members were 
approved: Clinton E. Anderson, Kins- 
ton (N. C.) Country Club; A. F. Denise, 
Greenville (N. C.) Country Club; John 
Pottle, Pinehurst (N. C.) Country Club; 
Charles W. Wegener, Country Club of 
Ashville, N. C.; Mrs. Eleanor S. Gar- 
rett, Statesville (N. C.) Country Club; 
George Shissias, Columbia (S. C.) Coun- 
try Club; Tom Devlin, Sedgefield Coun- 
try Club, Greensboro, N. C.; and James 
O. Glassen, Danville (Va.) Country Club, 
and Thomas G. Perry, Raleigh (N. C.) 
Country Club (provisional). 

Maximum registration fees were estab- 
lished for host clubs entertaining future 
meetings. The chapter gave a rising vote 
of thanks to Charles Lockwood for the 
handsome job he did on the first issue of 
the “Piedmonter.” 

Swift & Co. showed a motion picture 
demonstrating advantages of portion cut 
meats and Hood Hotel Corp., in conjunc- 
tion with Raytheon Co. & Duke Power 
Co., demonstrated a new electronic range. 
A luncheon smorgasbord at Hickory 
Moose Lodge featuring 100 items was 
the delightful finale to the meeting. 


San Francisco and Bay Area 


Reported by Joseph E. Castillo, 
Secretary 


Erich Kruger, Burlingame Country 
lub, Hillsborough, was elected 1960 pres- 








IMPORTED | 

FOOD 

SPECIALTIES 

AND CANNED MEATS 

FROM ALL OVER THE WORLD! 


Your choice for gracious serving— 
Foie Gras French Gooseliver & Pate 
Acceptance and recognition since 
1820. Packed in Strasbourg. 


Importers of Bonavita Brand 
Our 80 page catalog available for all your needs. 


Liberty Import Corp. 


105 Hudson Street, New York 13, N. Y. «© WAlker 5-6150 
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solve your 


ikea Mfitchelbes | 
SPACE NEEDS... 

















2 3 


COMPLETE INSTITUTIONAL LINE 
Popular models include standard rectangu- 
lar, square, round; with handy storage — 
trucks — plus two versatile rolltng-folding Mitchell . . . giving you the 
units for limitless uses. greatest values ever. 


PLATFORMS 


SUPERIOR QUALITY GUARANTEED 


Your high standards for quality 
and performance are met with 


SEATING 


j 
| 
Moke multi-level ‘‘unitized"’ set-. 
* ups for countless activities. 


Create one-level platforms and. 


' Assure unobstructed view for best 
fi stages for any occasion. 


| appea and per 





Today's most progressive clubs are modernizing with Mitchell . . . for increased 
operational efficiency, more attractive appearance, trouble-free service, and 
long-range economy. To serve and please your members and guests, to 
keep your club ahead in every way — invest in the best — buy Mitchell! 


Write for descriptive literature by product number 


MITCHELL MANUFACTURING COMPANY) 





(Turn to puge 163) 2742 S$. 34th St. * Milwaukee 46, Wis. 
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Leading Purveyors to Clubs 


MAIN ELECTRIC COMPANY 
Electrical Contracting 


Pueblo, Colorado 


FIRST NATIONAL BANK 
Pueblo’s No.1 Bank 
Pueblo, Colorado 


COLORADO LAUNDRY & DRY CLEANING 
60 Years of Quality Service 
109 W. 3rd St. Pueblo, Colo. 


BOOTH FISHERIES CORPORATION 
(The Most Respected Name in Seafoods ) 


1716 Market Street Denver, Colo. 


CHAMPA LINEN SERVICE COMPANY 
Complete Linen Rental 
2033 Champa St. Denver, Colo. 
GIAMBROCCO PRODUCE COMPANY 
Wholesale Fruits and Vegetables 
Denargo Market Denver 5 
Quality Purveyor to Denver Clubs 
SALYN POULTRY AND EGGS 


Denver 


SEATTLE FISH COMPANY 
If It Swims We Have It 
1537 Market St. 


Best Wishes 
SPRAY-CONTINENTAL COFFEE CO. 
2110 Market St. KE 4-7181 Denver 
AMERICAN LINEN SUPPLY CO. 
“It Pays to Keep Clean” 
Denver, Colorado 


WESTERN REFRIGERATION CO. 
(Colorado Ice & Cold Storage Company ) 
Denver, Colorado 


INLAND FROSTED FOODS, INC. 
Denver—AC 2-1533 
Colorado Springs—ME 2-3002 


THE HOLLYWOOD CREAMERY CO. 
Hollywood Butter Churned in Colorado Springs 
110 West Vermijo 


THE NATIONAL COMMISSION COMPANY 
Poultry, Eggs, Fish 
109 S. Cascade Ave. Colorado Springs 
PLAT PACKING COMPANY 
Hotel & Restaurant Supply House 
907 E. 50th Ave. Denver, Colo. 
MEADOW GOLD 
Quality Dairy Products 
Denver’s Choice for Over 50 Y ears 
MAin 3-5131 


A & J REFRIGERATION CO. 
613 22nd Street 
KE 4-0782 Denver 5, Colorado 
MAJESTIC MULTIGRAPHERS 
1925 Curtis—MA 3-5690 


Denver, Colorado 


“Service Our Hobby” 
HAMILTON TOWEL SUPPLY—AC 2-1847 
Serving Denver for Over 40 Years 


Institutional Wholesale Grocers 
KNOEBEL MERCANTILE CO. 
Denver, Colorado 
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in the Mile High Chapter 


JOHN COVILLO FRUIT COMPANY 
Wholesale Fruits & Vegetables 
811 Denargo Market AC 2-0101 


SANTANGELO & COMPANY 
Fine Fruits & Vegetables 
209 Denargo Mkt. Denver 
BECK’S FLOWERS 
**Denver’s Largest Flower Shop” 
20th Avenue and Sherman 


OWEN PRODUCE 
Wholesale Produce and Beverages 
645 S. 7th St. Grand Junction 


RICHARDSON OFFICE SUPPLY 
A Good Name Back of Every Transaction 
523 Main Grand Junction 


Western Colorado’s FINEST by 
CRESCENT CREAMERY 
Grand Junction—Montrose—Delta 


ENSTROM & COMPANY 
Velvet Ice Cream 
216 South 7th Grand Junction 


NEW METHOD 
Laundry—Dry Cleaners—Linen Supply 
“Service With a Smile” 
321 Reed Avenue Grand Junction 


LANE & COMPANY 
Heating and Plumbing 
1325 North 5th Grand Junction 


COLUMBINE CIGARETTE SALES 
Cigarette Machines Exclusively 
2005 Welton St. Denver, Colo. 


HACKSTAFF AND COMPANY 
General Insurance—Bonds 


817—17th Street, Denver AC 2-0689 


LANTZ LAUNDRY & DRY CLEANING 
Exclusive Work” 
For Over Half a Century 


FAB’S FAMOUS FOODS CO. 
575 St. Paul Street 
Denver 6, Colorado 


COLORADO CENTRAL POWER COMPANY 
3470 South Broadway Englewood, Colorado 
“The Friendly People” 


(Continued on next page) 
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THE PLANT 


Pp. O. 8 i 
testiot Roland meson O. Box 5014, Terminal Annex, Denver 17 
Founder 


Specializing in U. S. Choice and 
Prime Beef, experienced personnel 
prepare meat products to cus- 
tomers’ specifications under super- 
vision of U. S. Dept. of Agricul- 
ture inspectors. 


Fast, efficent delivery service is 
provided in Denver, and from 
coast to coast with latest in re- 
frigerated trucks. 
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Leading Purveyors to Clubs]in 


(Continued from preceding page) 


SHOENBERG FARMS 
Eggs and Dairy Products 
Dolly Madison Ice Cream 


VALLERO MERC. COMPANY 
Since 1901 
Quality Specialty Grocers 


Greetings 
VERNE S. WARRINER 
Printer 


Read Estate—Property Management 
Insurance—Mortgage Loans 
VAN SCHAACK & CO.—Denver 


Quality Purveyor to Denver Clubs 
BREDAN CREAMERY 


Denver 


BALL FLORAL 
Hilton Hotel and 
6101 E. Colfax—Denver 


Quality Purveyor to Denver Clubs 
H. H. POST & CO. 


Denver 


PONTIAC CREAMERY, INC. 
First in Quality, Fairest in Price, Fastest in Service 
7024 E. Colfax—Denver—FL 5-6586 





It’s the Number 


of carts on the course that counts 


WAZEE ELECTRIC 


can keep them there 


Denver AC 2-4533 


Any Time 











Quality Purveyor to Denver Clubs 
VOLLMER’S HOME OF FINE PASTRY 
Denver, Colorado 


Visit Your Barber & Beauty Shop Often 
THE BUERGER BROS. SUPPLY CO. 
1885—75th Year—1960—Diamond Anniversary 
1738 Champa, Denver 


COTTAGE FLOWER SHOP 
Where Flowers Are Guaranteed 
162 St. Paul St. Denver, Colorado 


OSER EXTERMINATING COMPANY 
“The Pied Piper of Denver” 


IDEAL LAUNDRY & DRY CLEANING CO. 
Service Anywhere 
Denver, Colorado and Suburbs 


CARSON’S, INC. 
Complete Food Service 
Equipment and Supplies 


1301 Wazee Denver 4, Colorado 


Avoid the Fuss—Charter a Bus 
DENVER BOULDER BUS CO. 
1805 Broadway—TA 5,8201 


ZIMMERMAN BROKERAGE COMPANY 
Fresh Lobsters—Crab Meat 
Wazee Market KE 4-3023 


Denver 





Get the Best 


in fresh 
and frozen 


Foops 


Call AC 2-1501 


Grand Junction Food Co. 


930 W. Seventh Denver 
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in the Mile High Chapter 


STAMISON PRODUCE COMPANY 
High Grade Fruits & Vegetables 
Wholesale 
KE 4-6523, AC 2-4271 


COLORADO SPRINGS PACKING CO. 
Pre-Fab Meats to * Hotels * Restaurants * Clubs 
119 South Cascade Colorado Springs 


PUEBLO PACKING COMPANY 
Energy Brand Sausages 
Processors of Portion Control 


812 Denargo Mkt. 


PUEBLO HOTEL SUPPLY CO. 
Complete Food Service Equipment 
Main at First Pueblo, Colo. 


Compliments of 
COLORADO TENT AND AWNING CO. 


1642 Lawrence Denver, Colorado 





Specialists... 


... in Club, Hotel and Restaurant 


Cuts From Choice and Prime Beef 


U. S. Government Inspected 


Meat Plant 


LOMBARDI BROS. MEAT CO. 
GE 3-2551 
1926 W. Elk Place 


Denver 21 














HOME MERCANTILE COMPANY 
Colorado Springs’ only exclusive Bakery and 
Restaurant Supply 
611 W. Vermijo ME 2-9144 


Golf and Tennis Equip. Mtn. States 
DENVER GOLF & TENNIS COMPANY 


1807 Welton Street Denver 
SEALTEST DAIRY FOODS 
Get the Best, Get Sealtest” 
E. 60th Ave. & Albion Denver 


Quality Purveyor to Denver Clubs 
THE E. B. MILLAR COFFEE COMPANY 
1822 Blake St. TA 5-5131 


Compliments 
ROCKY MOUNTAIN BANK NOTE CoO. 
112 West 3rd—Pueblo, Colo. 


(Continued on next page) 





RELI onus 
we are ABLE 


to satisfy 


Comp Bcc of 


RELIABLE LINEN SERVICE 
AC 2-7828 
3330 Downing 


Denver 
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Leading Purveyors to Clubs 
in the Mile High Chapter 


(Continued from preceding page) 


ELECTRONIC NETWORK 
Engineered Sound & Communication Systems 
Denver Colorado 
INSTITUTIONAL DISTRIBUTING, INC. 
Quality Foods 
4401 E. 6th Ave. Denver, Colorado 


COLLIER ELECTRIC 
Industrial & Commercial Electrical Contractors 
Denver Colorado 
REPUBLIC DRUGS 
All your locker room requirements 
Denver, Colorado 


TRAILWAYS BUS CENTER, INC. 
Charters—S pecial Groups 
17th & Broadway KE 4-2291 Denver, Colo. 
Compliments of 
STAINLESS EQUIPMENT COMPANY 
2829 S. Santa Fe Englewood, Colo. 


JOE HOFFMANN PACKING CO. 
1410 Market Street AC 2-4518 Denver 


Rhodes Quality—The Standard of Comparison 
Since 1881 


RHODES RANCH, INC. 
1550 West Colfax Ave. Denver 4, Colorado 
ROBINSON’S DAIRY, INC. 


Serving Denver’s Finest Restaurants 
Hotels, Clubs and Institutions 


STURGEON, INC. 
Electric Contracting and Supplies 
300 Vallejo St. Denver 
J. ZEROBNICK, INC. 
Food Service Equipment 


1239-43 Larimer St. Denver 


HY-GRADE MEAT SPECIALTIES Co. 
U. S. Government Inspected 


4990 Jackson St. Denver 16 


INTERMOUNTAIN ELECTRIC CO. 
Serving Colorado’s Clubs 


1820 E. 16th Denver 


CHIPS DISTRIBUTING CO. 
Bar and Restaurant Supplies 


State Dist. Quickway Bar Products 
EM 6-1214 


CENTRAL PACKING CO. 


Specializing in Hamburger Patties 
and Cut Meat Service 


1161 Market St. Denver 


JOHN FREDERICK PRINTING CO. 
Printing Specialists for Clubs , 


1908 Lawrence St. Denver 


AC 2-2891 


DENVER WHOLESALE MEAT CO. 
Quality Purveyor to Denver Clubs 
64 Varieties of Fine Meat Products 





To win a reputation for 


QUALITY—SERVE 


LINDNER'S 


U. S. Gov't Inspected 


Prime and Choice Corn-Fed Beef Carefully 
Selected and Scientifically Aged for Per- 
fect Quality Control! Wrapped in Flavor 
Pack Cry-O-Vac. 


THE LINDNER PACKING & 


PROVISION CO. 
1624 Market MAin 3-0121 
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ident at the meeting held January 12 
at the Merchants Exchange Club with 
Eugene Foley as host. 

Other officers are Cannon Lorimer, 
Claremont County Club, Oakland, vice 
president, and Joseph Castillo, Olympic 
Club, San Francisco, secretary-treasurer. 
Directors are: John G. Halkett, Olympic 
Club; Fred Irvin, Peninsula Golf and 
Country Club, San Mateo; John Kay, 
Woman’s Athletic Club, San Francisco; 
and Peter Kuchinos, Green Valley Coun- 
try Club, Suisan. 

President Fred Irvin extended a 
“thank you” to his officers, directors and 
committeemen for their cooperation dur- 
ing his year as president. The chapter 
presented a transistor radio and an en- 
graved plaque to Mr. Irvin in apprecia- 
tion of his work and leadership this past 
year. 

Elected as new members were: Harold 
Koch, Pacific Union Club; R. Karrick, 
Corral de Tierra Country Club, Salinas; 
and Russell Adams, Hidden Valley 
Country Club, Reno, Nev. 

The chapter expressed its appreciation 
to Eugene Foley, our host, for the en- 
joyable cocktail hour and dinner. 


Pelican State 


Reported by Jorgen Andersen, 
Secretary 


A meeting of the chapter was held 
January 16-18 in Shreveport, La., with 
Jules Cates, Petroleum Club, Miss Mar- 
sada Burdett, Petroleum Club, E. J. In- 





Dining at the Florentine Club, Shreveport, 
La., where John Noble is manager, are mem- 
bers of Pelican State Chapter at the meeting 
there January 16-18. 


gouf, Shreveport Country Club, John 
Noble, Florentine Club, and Albert J. 
Rubben, Shreveport Club, as hosts. 

J. W. Holloway, Elks Club, Shreveport, 
and Sgt. C. E. Price, Non-Commissioned 
Officers Club, Barksdale Air Force Base, 
Shreveport, were elected to membership. 

Letters of resignation from Eric O. 
Boehme, Petroleum Club of New Or- 
leans, and Shelby Meek, Bayou DeSiard 
Country Club, Monroe, La., have been 
received. 

Mr. Ingouf and Mr. Noble were ap- 
pointed to see the dean of Centenary 
College, Shreveport, about making ar- 
rangements for students with an interest 
in the club field to work during vaca- 
tions and holidays in country clubs and 
city clubs in the area where they are at- 
tending school. 

Jorgen Andersen, reporting on his 
progress in translating the Danish book 
“Training Waiters,” said that there is still 
work to be done before copies of the 






book can be distributed to chapter mem- 
bers. 

President Cates thanked the hosts for 
the meeting. An invitation was accepted 
from Harry Duke and Charles Brandt of 
Baton Rouge for the May meeting. 


New England 


Reported by Beatrice M. Phillips, 
Secretary 


The chapter met January 18 at Brae 
Burn Country Club with R. Alan Chese- 
bro, host and presiding officer. 

Treasurer Remo Prato reported that 
Fred Cuzner, chairman of the chapter 
committee for securing advertising for 
this convention issue of CLusB MANAGE- 
MENT, had obtained 22 advertisements, 
four additions to last year. 

William Gosselin, Chilton Club, was 
appointed chairman of the annual din- 
ner dance with Allan J. Byer to assist. 

Warren Zacher, University Club of 
Boston, was voted into membership. 

It was reported that Mr. and Mrs. Peter 
Berrini, Tatnuck Country Club, attended 
a conference of the American Culinary 
Federation, of which Mr. Berrini is pres- 
ident, in Pittsburgh before the CMAA 
conference. Mr. Berrini was also a sem- 
inar committeeman with Charles Wallace 
for the 7th annual Food Seminar held 
January 27-29 at the University of Mas- 
sachusetts. The chapter is co-sponsor of 
the Massachusetts Food Service Educa- 
tional Council in connection with the 
university. 

After a discussion of the recent suspen- 
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ELYRIA COUNTRY CLUB 
HAWTHORNE VALLEY COUNTRY CLUB 
KIRTLAND COUNTRY CLUB 
LAKEWOOD COUNTRY CLUB 
MADISON GOLF AND COUNTRY CLUB 
MAYFIELD COUNTRY CLUB 
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Cleveland Area Clubs 
Salute 32nd CMAA Conference 


ACACIA COUNTRY CLUB 
ALLIANCE COUNTRY CLUB 
AKRON CITY CLUB 
ASHTABULA COUNTRY CLUB 
BROOKSIDE COUNTRY CLUB 
CHAGRIN VALLEY COUNTRY CLUB 
CHAGRIN VALLEY HUNT CLUB 
CLEVELAND ATHLETIC CLUB 
CLEVELAND EAST SIDE TURNERS CLUB 
CLEVELAND SKATING CLUB 
CLEVELAND YACHTING CLUB 
CLIFTON CLUB 
COSHOCTON TOWN AND COUNTRY 


MENTOR HARBOR YACHT CLUB 
MID-DAY CLUB 
OAKWOOD COUNTRY CLUB 
PEPPER PIKE COUNTRY CLUB 
PORTAGE COUNTRY CLUB 
ROSEMONT COUNTRY CLUB 
SHAKER HEIGHTS COUNTRY CLUB 
SPRING VALE COUNTRY CLUB 
SQUAW CREEK COUNTRY CLUB 
THE CANTON CLUB 
THE COUNTRY CLUB 
THE HERMIT CLUB 
THE TAVERN CLUB 
TOLEDO YACHT CLUB 
TRUMBULL COUNTRY CLUB 
UNION CLUB 
UNIVERSITY CLUB OF AKRON 
UNIVERSITY CLUB 
WESTWOOD COUNTRY CLUB 
YOUNGSTOWN CLUB 
YOUNGSTOWN COUNTRY CLUB 
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sion of federal lamb grading for a year, 
the chapter voted that a written protest 
be submitted to the Department of Agri- 
culture concerning this. 

James J. White, Harris, Kerr and Forst- 
er, guest speaker of the evening, spoke 
on “Accounting and Auditing as Man- 
agement Tools.” His speech was divided 
into four sections: general accounting; 
budget; uniform system of accounts; and 
audit by management. 

Copies of the survey results of club 
fees and charges, dinner menu prices, 
etc., from the clubs in the chapter were 
distributed. 

After the meeting a delightful buffet 
supper was held. A meeting was sched- 
uled for February 15 at the Algonquin 
Club with Francis Vetter as host. 


City of New York 


H. Alton Owen, Jr., Harbor View Club, 
was elected president for the coming 
year at a City of New York Chapter meet- 
ing held January 12 at the Princeton 
Club. 

Officers to serve with him are: Norris 
A. Foster, National Democratic Club, 
vice president; Franklin S. Reynolds, The 
Wall Street Club, secretary; Harry R. 
Langdon, The Lotos Club, treasurer; and 
Carl J. Engelhardt, Yale Club, George 
C. Jehlen, The Broad Street Club, Inc., 
and Philip H. Stone, Whitehall Club, di- 
rectors. 

A letter from Frank Reynolds was read 
thanking everyone for the cards and 
notes he received during his illness. It 
was reported that he was expected to 
return to his club soon. 

The resignation of Harry G. Neher, 
Knickerbocker Club, was accepted. Frank 
Knesz, Lawyers Club, was elected to 
membership. 

President Carl J. Engelhardt reported 
on the Four Chapter scholarship for club 
management at the University of Florida 
and it was approved that this policy be 
continued. 

Richard Kirwan gave a short résumé 
of the recent club union pension meet- 
ing. 

Guests attending the meeting were: 
Chris Murphy, Algonquin Golf Club, St. 
Louis; and Bill Birner, Sunningdale 
Country Club, Scarsdale, president of 
Metropolitan Chapter. 

At the chapter round table one man- 
ager reported sitting in on labor discus- 
sion with officers of the Lunch Club, 
Wall Street Club and Recess Club. It was 
announced that the Lotos Club is re- 
novating and reconditioning, three clubs 
have raised food and beverage prices, 
and that garbage and swill removal prices 
may be increased. 

Host Ray Adams had a delightful din- 
ner on hand after the meeting. 


Upper Midwest 


Hans J. Skalle, Interlachen Country 
Club, Minneapolis, was elected president 
for the year at the annual meeting held 
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November 17, 1959, at Edina Country 
Club, Minneapolis. 

Elected to serve with him were Ger- 
ald Horgen, The Lafayette Club, Min- 
netonka Beach, vice president, and How- 
ard R. Bell, Golden Valley Golf Club, 
Minneapolis, secretary-treasurer. Direc- 
tors elected were: Walter H. Mund, Mid- 
land Hills Country Club, St. Paul; Bruce 
G. Plante, Le Sueur Golf Club; Al- 
phonse Raes, Minikahda Club, Minneap- 
olis; Stuart Johns, Minneapolis Golf 
Club; and Dale Shephard, Campus Club, 
Minneapolis. 

A Christmas party was held at Inter- 
lachen Country Club December 22, 1959, 
with Mr. and Mrs. Skalle as host and 
hostess. Cocktails and hors d’oeuvres 
were served. There was dinner and danc- 
ing to the music of Tony Grise and his 
orchestra. 

A luncheon and business meeting was 
held January 12 at Town and Country 
Club, St. Paul, with Harold J. Berndt as 
host. A report was given of the Tri-State 
meeting in Madison, Wis., November 
29-30, 1959. 

Stuart Johns was elected to represent 
the chapter on the national nominating 
committee. 


Chicago 


Reported by Paul C. Frederick, 
Secretary 


At the meeting of the board of direc- 
tors December 29, 1959, at Riverside Golf 
Club the following committee chairmen 
were elected: 

G. V. Marlatt, Flossmoor Country Club, 
education; A. J. Zagone, Olympia Fields 
Country Club, membership; P. C. Fred- 
erick, Knollwood Club, finance; A F. La- 
Monte, personnel _ relations; Austin 
Steeves, Glen Oaks Country Club, and 
Ben Waskow, Brookwood Country Club, 
entertainment and stag; Miss Agnes Ton- 
er, Chicago Engineers Club, publicity and 
yearbook; Ernest L. Flaim, by-laws; Mr. 
Marlatt, convention transportation; A. A. 
Ackerman, Glen View Club, and June 
Waskow, hospitality and welfare. 

A general discussion of the member- 
ship meetings, entertainment schedules 
and their related costs was held. 

Resignations were accepted from Rus- 
sell Davidson, John A. Smith and Miss 
Louise K. Buell. 

A motion was passed that members of 
the chapter be allowed to bring key em- 
ployes as guests to educational meetings 
since the meetings should be of interest 
to department heads. 

On January 11, G. V. Marlatt, Floss- 
moor Country Club, educational commit- 
tee chairman of the chapter for 1960, 
opened the meetings of the new year 
with an excellent program and luncheon 
at Lake Towers Motel. 

Informative talks were given by John 
Jeager of Harris, Kerr, Forster and Co., 
on the importance of club budgets, and 
by Stephen Kindig, John Reid and Asso- 
ciates, on the value of using the poly- 
graph in personnel work. 

About twenty club managers, book- 
keepers, accountants and officers attend- 
ed the luncheon. 
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Connecticut 
Reported by Grant M. Ruse, Secretary 


As this issue went to press, the chapter 
held a meeting at the New Haven Lawn 
Club with Richard F. Kirwan, manager, 
as host. 

Plans were for a guest speaker and 
discussion of the Pittsburgh conference, 
after which a social hour and dinner 
were scheduled. 


Metropolitan 


Reported by John A. McCabe, 
Secretary 


At the executive meeting of the chap- 
ter held December 8 at Hampshire Coun- 
try Club, Mamaroneck, L. I., N. Y., it was 
recorded that $360 had been contributed 
toward the Fred Miller Fund. 

Pete D’Angelo, chairman of the in- 
surance committee, reported that encour- 
aging progress had been made toward 
obtaining group insurance covering each 
member of the chapter. 

The regular meeting of the chapter was 
held January 11 at the Pinnacle Club, 
New York, with Eric Scot as host. 

Letters of thank you were read from 
Mrs. R. J. “Tiny” Miller and Mrs. Wil- 
liam J. “Johnnie” Reich. A letter from 
Douglas T. Currie, who received the Four 
Chapter scholarship in club management 
at the University of Florida, expressed 
his gratitude to MCMA and said that he 
would be available for a job as assistant 
manager at a club after graduation, 
which was at the end of January. 

The treasurer, Bob Carney, reported 
that statements for dues were being 
mailed and that the enclosed card should 
be returned along with the dues check 
as the cards are to be used in obtaining 
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LOW COST GROUP INSURANCE 

@ DISABILITY INCOME—Up to $400.00 per 
Month Tax Free 
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the best possible rate for the group in- 
surance premium. ; 

Elected to membership were: George 
Leadbetter, Middle Bay Country Club, 
Oceanside; Stephen L. Bartosh, Island 
Hills Golf Club, Sayville; Derek D. At- 
kinson, The River Club of New York; 
and Steven A. Seiden, Lido Golf Club, 
Lido Beach, Long Island (provisional). 

At the round table after the meeting, a 
spray for color coating and refinishing 
upholstered furniture was discussed and 
there was also discussion of union con- 
tracts with the merits of separate or 
group discussions before negotiations. 

It was suggested that a survey be made 
of all the chapter club managers to de- 
termine the average salary for managers 
under certain classifications and Eric 
Koch was placed in charge of this. 


Mile High 


Reported by Finn V. Petersen, 
Secretary 


The meeting was held January 11 at 
the Petroleum Club, Denver, with Finn 
Petersen as host. 

President Horace Duncan reported that 
he bought a burro, which was to be used 
as a door prize at the convention. The 
purpose of the burro, which was to be 
equipped with mining tools and led into 
the convention hall by Howard Mehlman 
and Mel Conway, was to publicize the 
1961 convention in Denver. 


Ohio Valley Chapter 
Reported by Robert M. Dorion 


The chapter held its winter conference 
on February 21 and 22 in Columbus as 
this issue was going to press. 

Plans for the meeting included: Feb- 
ruary 21. Registration and cocktails at the 
Columbus Athletic Club; dinner with 
W. Ralston Westlake, mayor, giving the 
welcoming address; the dinner address 
given by James F. Bell, judge of the 
Ohio Supreme Court; dancing to the or- 
chestra of Bob Motzer; February 22, “kof- 
fee klatch” at the Ohio Fuel Gas Co. with 
a general meeting afterward; speech on 
“Personnel Problems” by George Kienzle, 
director of the School of Journalism, 
Ohio State University; refreshments and 
luncheon; “What’s New in Equipment” 
with Tom Z. Dunn, Ohio Fuel Gas Co., 
as speaker; cocktails and dinner at the 
Columbus Athletic Club with the dinner 
address by Fred Taylor, head basket- 
ball coach, Ohio State University. 





Directors Elected 


Stockholders of the Miller Brewing 
Co. January 28 added two new direc- 
tors: J. Peter Grace, president of 
Grace and Co., New York; and J. A. 
Puelicher, president of the Marshall 
and Ilsley Bank, Milwaukee. 

At the meeting Miller President 
Norman R. Klug reviewed activities 
and gave an extremely favorable re- 
port on earnings for 1959 and future 
prospects. 
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Deluxe Portable Seating 
by 


Heywood-Wakefield 
portable chairs pro- 
vide an economical, | 
convenient means of 
obtaining additional, 
temporary seating 
capacity without sacrificing comfort 
or dignity of decor. Available in full- 
upholstered spring cushion models, 
semi-upholstered, and durable ply- 
wood, the entire line features welded 
tubular steel frame construction which 
assures years of extra service. Write 
for illustrated literature. 





EST. 1826 


HEYWOOD-WAKEFIELD COMPANY 
Auditorium Seating Division 
MENOMINEE, MICHIGAN 




















CMAA Committee Reports 


Membership Committee 
John W. Bennett 
W orkING with Robert Guynn, 


vice chairman, this past year, it is my 
privilege to report to you that again 
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an increase has been registered over 
the preceding year. 

The statistics developed by our ex- 
ecutive secretary’s office are close to 
pin point in accuracy and are invalu- 
able to your board. They directly re- 
flect the interest and desire of Ed 
Lyon and his staff for which we 
highly commend them. 

At December 31, 1959, our mem- 
bership was composed of 1589 active 
(a net gain of 44), ten provisional, 
124 associate, 40 retired and five hon- 
orary members for a grand total of 
1768. Although we are still somewhat 
short of our goal of 2000, the changes 
during the past year reflect the de- 
velopment of a stronger, more stable 
organization and our desire to de- 
velop better managers and better 
clubs. 

However, we can not sit back and 
say we do not need additional mem- 
bers. We have a sound Association, 
one that has attained recognition and 
prestige in its field, and we need 
those new members, their fresh ideas, 
interest and stimulation to keep 
progressing. 

Many of us know of good, capable, 
qualified managers who are not yet 
members of CMAA. Let’s again re- 
solve to contact them and endeavor 
to interest them in becoming a mem- 
ber in 1960. 


Editorial Advisory 
Lowell S. Smith 


Tue authority of the editorial adviso- 
ry committee is necessarily limited and 
the scope of its functions is such that 
spectacular results are never to be ex- 
pected. Working in the background 
to corrolate the Association’s view- 
point with the policies of CLus MAn- 
AGEMENT, we have reviewed numerous 
articles, recommending acceptance or 
rejection. We have encouraged mem- 
bers to write for publication. 

The committee appreciates the com- 
ments, criticisms and _ suggestions 
which came to us from the members, 
and here we note that one explicit 
criticism, which was rather outside 
our province, has been placed before 
the directors. We are sure you will 
agree that the free expression of 
opinion, whether one agrees with it or 
not, is in the best American tradition. 

Our thanks go to the officers and the 
executive secretary for their guidance 
and to the members for their interest 
and assistance. We conclude our re- 
port with an expression of sincere 


appreciation to the editors of CLus 
MANAGEMENT and their staff for their 
unfailing cooperation. 


Advertising Advisory 


John T. Brennan 


A S a result of a contract made with 
Citus MANAGEMENT in 1957, your As- 
sociation received benefit from the 
advertising in CLuB MANAGEMENT. 

The committee has been attempting 
to help Ctus MANAGEMENT secure ad- 
ditional advertising revenue in many 
fields of endeavor. We have especially 
concentrated on the automotive field 
and were, we believe, on the verge 
of success with one of the major auto- 
mobile companies when the steel 
strike stopped our progress. At the 
present time, prospects for this par- 
ticular piece of business seem bright- 
er and it is being pursued by Wesley 
Clark. 

Ed Vetter of our committee was 
able to sell an account and has other 
prospects in his area. Frank Rolfes 
also has prospects in the Cincinnati 
area. 

The realization of this type of ad- 
vertising would be most helpful in 
securing advertising in related fields. 
Our committee would welcome any 
help that any individual club man- 
ager would give to us to further 
CiuB MANAGEMENT advertising with 
any national advertiser. 

Wesley Clark, in a letter to our 
committee, has suggested ways for 
our committee to cooperate with CLuB 
MANAGEMENT and to ‘give you all the 
suggestions at the present time would 
make this report too lengthy. How- 
ever, there are details that we believe 
should be stressed at this time and 
seriously considered by our mem- 
bership at large. A few of these sug- 
gestions are as follows: 


1. CMAA members should be en- 
couraged to study advertising now 
appearing in CLuB MANAGEMENT and 
if prices and quality are competitive, 
select your purchases from the ad- 
vertisers. 

2. Members should watch ads for 
coupons and other type of offers 
that are written up in the maga- 
zine and ask suppliers for literature 
or samples that may be mentioned 
in the ads. This is most helpful, as 
direct response is what most adver- 
tisers are seeking. 

3. Members should watch “timely 
tips” printed in the magazine and 
other editorial features, and write 
for items mentioned in the articles. 

4. Members should be ever mind- 
ful of the fact that CMAA will ben- 
efit directly as CituB MANAGEMENT 
grows and will be rewarded with a 
better trade paper for our profes- 
sion. It goes without saying that the 
size and quality of the magazine is 


Write advertisers you saw it in CLUB MANAGEMENT: MARCH, 1960 














dependent to a large extent on the 
revenue received from advertising, 
and to obtain it, the full cooperation 
of every one of us is required. 

5. Every member should report 

large purchases of equipment, fur- 
nishings and other items to the 
chairman of the advertising com- 
mittee or to CLus MANAGEMENT. This 
information is especially helpful 
when advertisers who supply this 
equipment are reminded of the fact, 
and it also can be used in selling 
would-be advertisers who have sup- 
plied a club but have not been ad- 
vertising in the magazine. 
We feel sure that if members would 
follow these few suggestions that the 
net results will be mutually beneficial 
for both CMAA and CM. 

We wish to thank Don Clark, Wes- 
ley Clark and Johnson Poor for their 
cooperation during the past year. 


Chapter Relations 
John G. Outland 


THE chapter relations committee has 
accomplished a great deal this year. 
Needless to say there is much yet to 
be done, and “chapter relations” is a 
field that should have constant atten- 
tion. Our Association is strong only 
as long as our chapters are strong. 

This year we continued a program 
of several objectives: 

1. To complete a clear definition of 
all chapter boundaries; 

2. To acquire a complete file of 
chapter by-laws; 

3. To see that each chapter had in 
its possession a set of by-laws and 
an official charter from CMAA. 

During 1959 boundaries were es- 
tablished clearly and reported to the 








national office by 12 chapters. Twenty- 
seven chapters had done this pre- 
viously, leaving only ten chapters 
whose boundaries are not clearly de- 
fined. 

During the year the “Chapter Of- 
ficers Handbook” was completed by 
the national office and was sent to all 
chapter presidents and secretaries, to 
the regional directors and the board 
of directors. This handbook gives 
vital information and suggestions for 
chapter operation and will be of im- 
mense value to the chapter officers if 
they will read it and digest its con- 
tents. 

Surprisingly the president’s reports 
from several chapters have not been 
received by the time prescribed by 
the by-laws. Neither have the meet- 
ings of some chapters been reported 
properly nor have some chapters had 
the required number of educational 
meetings during the year. Your com- 
mittee did not recognize this de- 
ficiency in time to try to correct it. 
We recommend that the minimum 
standards, as prescribed by the by- 
laws, be called to the attention of 
all chapter presidents and secretaries 
and urge that every effort be made to 
bring all chapters into compliance 
with those standards. We have con- 
fidence in the active interest of our 
CMAA chapters and membership and 
feel that they will see to it that the 
chapters meet the minimum stand- 
ards as set forth in the by-laws, which 
they themselves adopted. 

We wish to acknowledge the sup- 
port and cooperation of the officers 
and directors of CMAA who had a 
great part in helping to achieve these 
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results. Also we wish to thank Ed 
Lyon and his staff who were quite 
zealous in helping us to attain these 
objectives. 










































Public Relations 
Charles E. Errington 


Ir was the consensus of the commit- 
tee that the most effective approach to 
public relations and widespread pub- 
licity would be through the assistance 
and cooperation of chapter presidents 
as well as regional directors. 

A letter, therefore, was addressed 
to all of these people early in the 

(Turn to page 171) 
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LEADING PURVEYORS TO CLUBS|IN 


ABBOTTS DAIRIES, INC. 
Milk Division—31st & Chestnut Sts. 
Ice Cream Division—238 Lombard St. 


China—Glass—Silverware—Utensils 
ALBERT H. DUFFY CO. 
Food Service Equipment 
818 Pleasant Avenue 
Philadelphia 18, Pa. 


ADVERTISERS PRESS 
919 Locust Street 


Philadelphia 7, Pa. WA 3-1333 


MARTIN J. BENEDICT COMPANY 
Food Service Equipment 
2207 Chestnut St., Philadelphia 3 


BORDEN’S ICE CREAM COMPANY 


Wilmington 2, Delaware 


D. BUCCELLA 
Sanitary Bakery 
Rolls—Bread—Pastries 
1949.51 South 21st Street 
Philadelphia 45, Pa. 


COLONIAL BEEF COMPANY 
Purveyors of Fine Meats 
401-09 N. Franklin St., Philadelphia 23 


CONSOLIDATED DRESSED BEEF CO., INC. 


Grays Ferry Ave. & 36th Street 
Philadelphia, Pa. 


GA 6-8700 
ALBERT A. KAPLAN 
Meats—Poultry—Provisions 
128-30 W. Cumberland Street 
Philadelphia 33, Pa. 


DAWSON’S SEA FOOD 
Wholesale 
Brokers 
Wilmington, Delaware 


821-23 Madison OL 8-4238 


ELLIS IMPORTING COMPANY 
126 N. Delaware Ave., Philadelphia 6 


J. E. McCLOSKEY CO., INC. 
Provisions—Poultry—Meats 
1015 Spring Garden Street 
Philadelphia 23, Pa. 
POplar 5-5670 


Greetings to 
THE CLUB MANAGERS 
from 
FOREMOST DAIRIES, INC. 
The Great Name in Dairy Products 


GORDON-DAVIS LINEN SUPPLY 
Eleventh & Oxford Sts., Philadelphia 22 
POplar 3-2500 


GRAFCO, INCORPORATED 
Specialists in Design and Production of Brochures 
For Hotels, Restaurants, Clubs, Resorts, 
Motels, etc. 

TWO COLOR—FULL NATURAL COLOR 
914 West Street, Wilmington 1, Delaware 
OLympia 8-7549 


HARDWICK & MAGEE COMPANY 
Contract Department 
Carpets—Rugs—Office Furniture 
1209 Chestnut St., Philadelphia 7 


Since 1860 WA 2-242! 
4 Generations 

HITSCHLER AND BENDER CO. 
Poultry—Butter—Eggs—Cheese—Margarine 
Purveyors of Top Quality for Over 100 Years 


Reading Terminal Market 


Philadelphia 7 
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F. W. HOFFMAN & CO., INC. 
Cleaning and Sanitation Supplies 
35 South 4th St., Philadelphia 6 


M. J. KELLY COMPANY 
Meat—F ood Products 
24 S. Delaware Ave., Philadelphia 6 


COMPLIMENTS 
of 
Ee G... Re 


Famous for Quality Since 1916 
STANLEY MARVEL 
Butter—Eggs—Cheese 


MA 7-1166 106 N. Delaware Ave. 


F. W. ECHENHOFER COMPANY 
426 Horsham Road 


Horsham, Pennsylvania 


McGILL ASSOCIATES 
We Cover Pennsylvania 
7816 Roanoke St. 
Philadelphia 18, Pa. 


THEODORE MEYER, INC. 


The Best in Pest Control 
Baltimore Washington 
213 So. 10th St. 


Philadelphia 7, Pa. 


CE 6-9000 
Private Phone Exchange 
MILDEN & WHITE, INC. 
Established 1874 
Poultry—Game—Sea F ood—F rozen Foods 
1224 North 9th Street 


JAMES MORONEY, INC. 
Importer and Wholesaler 
Wines & Liquors 
312 S. 24th St., Philadelphia 3 


Philadelphia 22, Pa. 


S}IN PHILADELPHIA AND VICINITY 


NOVICK BROTHERS 
Farm Fresh & Frozen 
Fruits and Vegetables 
448-52 N. Franklin St., Philadelphia 23 
WaAlnut 5-4583 


Phone 24 Hours Around the Clock MA 7-8450 
PIERCE & REESE, INC. 
Just Consistently Fine 
Meats—Poultry—Provisions 
Frosted Foods 
130-132 N. Delaware Avenue 
Philadelphia 6 


HENRY J. ROHNER 
Wholesale Grocers 
62 N. Front St., Philadelphia 6 
MaArket 7-3142 


L. H. PARKE COMPANY 
Purveyor of Selected Foods and 
Sundry Products 
7746 Dungan Road 
Philadelphia 11, Pa 


WRENN PAPER CO., INCORPORATED 
118 South State Road 
Upper Darby, Pa. 


FELIX SPATOLA & SONS 
Established 1880 
Fresh & Frosted Fruits & Vegetables 
S.W. cor. 12th & Hamilton Streets 
WaAlnut 2-5600 Philadelphia 23, Pa, 


STANDARD COAT, APRON & LINEN 
SERVICE, INC. 
A Complete Rental Service for Country Clubs 
300 Orange Street—Wilmington, Delaware 
Phone OL 4-7392 


(Continued on next page) 
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Leading Purveyors to Clubs in 
PHILADELPHIA AND VICINITY 


(Continued from preceding page) 


THE JULIUS STEIN CO. H. T. WHITE & CO. 
Meats—Provisions—Poultry Printers—Stationers—Engravers 
146-48 W. Laurel St., Philadelphia 23 Specialists in Hotel and Club Printing 
Complete Line of Items for the Office 
Local and Suburban Delivery 


STERLING PRINTING COMPANY 126 S. Eleventh St., Philadelphia 7 


5th and Tatnall Streets WAlnut 3-1225 
Wilmington, Delaware 
Phone OL 4-2466 
John S. Wilson Phone GLobe 9-2367 
Andre Frederic Established 1925 
KRAMEDAS BRCS., INC. WILSON MUSHROOM CO. 
Wholesale Fruit & Produce P. O. Glen Mills, Pa. 
Specializing in Frozen Foods Fresh and Canned Mushrooms All the Year 
3018 Gov. Printz Blvd. Around 
Wilmington 2, Del. 
ee VIRNELSON’S BAKERY, INC. 
GINGHAM LADY BREAD 
VENTURI, INC. Thompson & Hutchinson Sts. 
Fresh and Frozen Fruits and Vegetables STevenson 4-7700 Philadelphia 22 
1430 South St., Philadelphia 46 
KIngsley 5-2012 Tux Brand Canned Foods 
GEORGE B. VROOMAN, INC. 
GEO. L. WELLS, INC. Philadelphia 47, Pa. 
Wholesale 
Quality Meats, Provisions and Poultry WESTERN EXTERMINATING CO. 
402-404 N. Second St., Philadelphia 23 Offices in Principal Eastern Cities 
Pest and Termite Control 
BA 2-7300 Philadelphia 






THE PHILLIPS NURSERIES, INC. 
Landscape Consultants and Contractors 
Concord Pike Food Service Equipment 


Wilmington, Delaware 5026 Spruce St., Philadelphia 
OL 5-2070 Phone SHerwood 8-1050 


E. A. WOODRING COMPANY 
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year setting forth the objectives of 
the committee together with many 
suggested methods of implementing 
these objectives. It was pointed out 
that the implementation must of ne- 
cessity take place at chapter level 
because it is at this level that the 
bulk of newsworthy activity takes 
place. 

The objectives set forth in this 
letter in their order of importance 
were: First, selling the merits of 
CMAA to club boards of directors 
and club members; second, acquaint- 
ing the general public with the fact 
that such an organization exists; and 
third, selling all club managers on 
the idea that they can ill afford not 
to belong to CMAA. 

The effectiveness of the committee’s 
work and the excellent cooperation 
of chapter presidents and regional 
directors is reflected to some degree 
by the marked increase in news clip- 
pings received by the national of- 
fice. I am advised by Secretary Ed 
Lyon that the volume of clippings re- 
ceived by headquarters for the scrap- 
book has more than doubled that of 
previous years. I also know of one 
instance where a regional director has 
been instrumental in greatly enhanc- 
ing the prestige of CMAA with the 
directors of several prominent golf 
associations. 


Club Management Institute 
Carl J. Jehlen 


Crus Management Institute con- 
ducted six workshops during 1959 in 
the following predetermined _loca- 
tions: at Chicago, Denver, Seattle, 
San Diego, Philadelphia and Lansing, 
and a five-day short course at Cornell 
University. Total attendance exceeded 
that of any previous year. 

Preparations presently are under- 
way to repeat the workshops in 1960 
in other designated areas. The Michi- 
gan State University workshop will be 
continued and a 24-day workshop 
conducted at Ithaca will take the 
place of the short course at Cornell 
University. 

Club management has_ received 
recognition and honor during the past 
year by the establishment of a four- 
year course of instruction at Cornell. 

Other schools have indicated an 
interest in making a similar course 
of instruction available to their stu- 
dents. In this connection, CMI has 
approved a basic curriculum for a 
four-year course of instruction in club 
management, drafted by Committee- 
man Royce Chaney. This will be made 
available shortly to any college or 
university interested in the establish- 





ment of such a course. The curricu- 
lum is offered as a suggested study 
requirement leading to a Bachelor of 
Science degree. 

Efforts to increase the effectiveness 
of the course in club management at 
the University of Florida are con- 
tinuing. The Thomas Phelps Jones 
Scholarship Award again was made to 
the University in 1959 by CMAA. 

- During the 1959 fall semester, an 
elective course in club management 
was repeated at Cornell University, 
under the guidance of Committeeman 
Edward Grenard, who prevailed upon 
CMAA members Dan Layman, Tom 
McGuffey, Dan White, Henry Bar- 
bour, Ashton Castle and Lon Martin 
to address the students. The commit- 
tee has plans under consideration to 
expand the elective course to other 
colleges that have indicated a desire 
to add a similar elective to their cal- 
endar. 

Last year, each of you received a 
printed digest of the 1958 elective 
course conducted at Cornell Univer- 
sity which was edited by Committee- 
man Henry Barbour. Mr. Barbour is 
to be congratulated upon the excellent 
editing of these lectures made to the 
students by members of our Associ- 
ation. This pamphlet provides tangible 
evidence of the acceptance of CMI’s 
effort to obtain recognition in the 
field of higher education. 

Mr. Barbour now is engaged in the 
preparation of a text book on club 
management. To date he has visited 
200 clubs of all description, gathering 
material for this project. From per- 
sonal observation, as well as the evi- 


dence already provided by his editing 
of the digests for the Houston Con- 
ference and the elective at Cornell, 
CMAA will receive an excellent pub- 
lication. 

CMI assumed full responsibility, 
this year, for the conference educa- 
tional program. We were most fortu- 
nate in obtaining the acceptance of 
well-known speakers to appear at 
Pittsburgh. To these men and women, 
CMI expresses a debt of gratitude for 
taking time out of their busy sched- 
ules to appear without any compen- 
sation, giving our members the bene- 
fit of their experience and knowledge. 


Governmental Affairs 
Richard E. Daley 


SIncE I reported to you last year, 
some noteworthy changes have been 
made in certain excise tax laws af- 
fecting clubs. 

The most important change was 
brought about by the enactment of 
H.R. 8725 which, briefly, provides 
that any amount paid as dues, mem- 
bership fees or initiation fees shall be 
exempt from club dues tax if used for 
the following purposes: 


a. For the construction or re- 
construction of any social or 
sporting facility; or 

b. For the construction or re- 
construction of any addition to, 
or capital improvement of, any 
such facility; or 

ce. For furnishings or fixtures 
(including installation charges) 
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for any such facility, to the ex- 
tent that such furnishings or fix- 
tures are required by reason of 
the construction or reconstruction 
described above, or for the use of 
such facility upon completion of 
such construction or reconstruc- 
tion. 


Funds earmarked for any of the 
purposes above referred to must be 
spent within a period of three years 
after date of payment or the exemp- 
tion ceases to apply and the club will 
be liable for the tax. 

The committee wishes to express 
its appreciation, and we are sure, also 
that of the entire membership, to 
Congressman Thomas B. Curtis of 
Missouri, Congressman Burr P. Har- 
rison of Virginia, and Congressman 
Aime J. Forand of Rhode Island for 
their part in making this tax relief 
legislation possible. 

On August 25, 1958, our Association 
received notification from the chief, 
Exempt Organizations Branch of the 
Internal Revenue Service, that, among 
other things, utilization of general As- 
sociation funds for the making of 
death benefit payments to beneficiar- 
ies of deceased Ohio members had 
resulted in an inurement of our net 
earnings to the benefit of such in- 
dividuals and therefore, we did not 
qualify for exemption from federal 
income taxes as an organization de- 
scribed in Section 501 of the 1954 
Code. Accordingly, a tax and an as- 
sessment in the amount of $9000 was 
levied against the Association. After 
much correspondence and many con- 











“They Grow Trout by the Millions” 


says Reader’s Digest in an entertaining 
and informative feature on the Snake 
River Trout Company. 

Several years ago young, optimistic Bob 
Erkins answered a call of the wild by 
moving into the Snake River area of Ida- 
ho. There he commenced a new kind of 
fascinating life, and there he built what 
has become the world’s largest—and a 
most interesting—commercial trout farm. 

Don’t miss reading of this wonderful 
adventure in a featured article appearing 
in the March 1960 Reader’s Digest. From 
this exciting true story by Frank Taylor 
you'll gain a greater appreciation for the 
fine flavored “1000 Springs’ trout available 
to you fresh-in-ice or frozen; regularly 
dressed or boned, or boned and breaded. 


SNAKE RIVER TROUT COMPANY 
Post Office Box 546 ° Buhl, Idaho 











ferences, both in Washington and 
Baltimore, which took the better part 
of a year, the following ruling was 
received on July 22, 1959, from the 
Exempt Organizations Branch, Inter- 
nal Revenue Service: 


Based upon a consideration of the 
additional information which you 
have furnished, it is our conclusion 
that you are qualified for exemption 
from federal income tax as an or- 





ganization described in Section 501 
of the 1954 Code for 1957 and prior 
years as well as 1958 and subsequent 
years, and our ruling dated August 
25, 1958, is hereby so modified. 


The tax lien in the sum of $9000 
was removed. 

A great deal of credit for this favor- 
able ruling must go to our Associa- 
tion counsel, Walter Slowinski, and 
to our secretary, Edward Lyon. 


Chapters Importance Spotlighted 
In Officers and Regional 
Directors Meeting 


By Johnson Poor 


Associate Editor 


CHAPTER activities and their im- 
portance to the national Association 
were emphasized at the meeting at the 
conference of chapter presidents and 
regional directors. CMAA President 
Dan Layman of the Union League of 
Philadelphia presided, and the other 
national officers and a good many 
directors were present. 

President Layman emphasized that 
chapters are the life blood of the 
CMAA and they provide the dynamic 


President Layman presents chapter achieve- 
ment award to Emil Lepp, president of the 
Southern California Club Managers and man- 
ager of Hillcrest Country Club, Los Angeles. 


aoe 








Tony Wayne, president, Chicago Chapter, 
accepts re-issue of original charter from 
President Layman. 


quality for the Association. He pointed 
out the regional directors are the per- 
sonal representatives of the president 
and that their role*in the CMAA’s 
future is vital. 

John Outland, Dallas Country Club, 
and chairman of CMAA’s committee 
on chapter relations, called attention 
to the reinstatement of the chapter 
achievement award and thanked chap- 
ter officers for their work during the 
past 12 months. 

Mr. Outland pointed out the CMAA 
by-laws provide that a chapter have at 
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least three educational programs a 
year, that chapter secretaries send in 
reports of meetings at least 15 days 
after they occur, and that chapter 
presidents give the national office an 
annual report. 

President Layman said there is still 
work to do on chapter boundaries and 
pointed out one fact that has made it 
difficult to complete this task has 
been the failure of a few chapter of- 
ficers to respond to correspondence 
from the national. 

Chapter newsletters are an interest- 
ing and hopeful development, Presi- 
dent Layman reported, and he called 
attention to at least three chapters 
which are putting out good ones: San 
Francisco, O-K and Piedmont. 

The executive secretary, Ed Lyon, 
reminded chapter officers that the 
national office sends handbooks to 
newly-elected chapter presidents and 
secretaries to help them in their 
duties. 

There was a short discussion on how 
chapters raise money to meet their 
needs, in response to a question from 
Emil Lepp, president of the Southern 
California Chapter. A show of hands 
indicated that the majority of chapters 
have annual dues of $10 to $15. 

The question of a manager belong- 
ing to one or more chapters was dis- 
cussed as well as that of a man belong- 
ing to a chapter which is not the one 
to which he logically should belong. 
There also was a question on associate 
member status, and President Layman 
reported to the group that the CMAA 
board is considering the question of 
assistant managers in relationship to 
their membership in the CMAA. 


Midwest Hotel Show 


Marcus Ruben, Inc., manufacturer 
of uniforms, extends an invitation to 
visit their Booth No. 152 at the Mid- 
west Hotel Show, which will be held 
at the Morrison Hotel, Chicago, March 
29-31. 





“Live United” Counsels Judge Weiss 


JuDGE Samuel Weiss, luncheon 
speaker at the conference, asked 
the question: “Why is it so hard for 
us to live together in harmony? Why 
is there so much trouble among 
groups?” he continued. “We must 
stop hatred of minorities if we are to 
move forward and fulfill our destiny.” 

He recalled the wartime story of 
the four chaplains aboard the U. S. 
Dorchester, who, although of different 
faiths, prayed together as the ship 
went down. The judge felt that we 
should all pray together in our every- 
day life to accomplish our tasks. 


The better way of life will be better 
only if it is better for all people re- 
gardless of their race or religion. “If 
these chaplains of different faiths 
could die together, then why can we 
not live together?” asked Judge Weiss. 
Courage and gallantry during the war 
certainly was not confined to one 
group. 

To build America we must live 
united; we must not hate, and the 
parents must not foster hatred in their 
children, but rather a love of God, said 
Judge Weiss. This will certainly build 
a better America, he concluded. 





New Sales Manager 


Melvin B. Lee, formerly St. Louis 
branch manager for Libbey Glass, 
division of Owens-Illinois Glass Co., 
has been promoted to manager of in- 
stitutional sales, succeeding Charles J. 
Zihlman who has been named man- 
ager of plastic sales. 

James M. Falvey, Chicago branch 
sales representative, succeeds Mr. Lee 
as manager of the St. Louis branch. 

Mr. Lee joined Libbey’s sales or- 
ganization in 1948 after seven years 
experience in the firm’s Toledo, Ohio, 
plant. In 1957 he was named manager 
of the St. Louis sales branch. 


Hot Wine Drink 


From the Wine Institute of Cali- 
fornia comes this recipe: 


Olympic Wine Torch 
(Serves 25) 


3 cups apple juice 

20 whole cloves 

4 sticks cinnamon 

Peel of 1 lemon, cut in strips 
Juice of 1 lemon 

1 (4/5 qt.) California Burgundy 


1 (4/5 qt.) California Port 
4 ounces California Brandy 


For 15 minutes simmer the apple juice, 
cloves, cinnamon and lemon peel. Strain, 
add lemon juice, Burgundy, and Port, 
and simmer again. Heat Brandy, ignite 
it and ladle into the hot wine slowly. 
Serve in hot mugs or glasses. 





AVAILABLE 


Executive chef, steward or man- 
ager. French. Experienced in every 
department of clubs, hotels, res- 
taurants. 

Can furnish best of reference. 


WRITE TO: P. O. Box 5812 
Bethesda 14 
Maryland 








FOOD and CATERING MANAGER 
—lady—Master’s Degree plus ten years 
experience, wishes to relocate in Ari- 
zona, Texas or Florida, in year-round 
operation. Qualified to direct all de- 
partments of food operation, includ- 
ing wine service. Also can handle spe- 
nn assignments. Meets people 
well. 

ADDRESS: Box 97-Y, c/o CtLus 
MANAGEMENT, 408 Olive Street, St. 
Louis 2, Missouri. 
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NEED LEMON JUICE? 
“DON’T SQUEEZE—USE FEE’S” 


Contains no saponin or other harmful in- 
gredients. No crystals to dissolve. No 
egg white to add. Simply dilute the pint 
with water to make a gallon of perfect 
lemon base for all drinks requiring lemon 


FROTHY MIXER 
One pint of Frothy Mixer makes 256 
cocktails costing less than '/2 cent per 
drink. Gives the finest lemon flavor and 
body possible. Used in leading Clubs, 
Restaurants and Bars throughout the 
country. Write for FREE Sample. 


114 Field ST 
ROCHESTER 20. N.Y 
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Here is a book based on the author's 
personal experiences working in prac- 
tically every hotel department. From tales 
that are exciting, funny and often hair- 
raising, the story runs the gamut from 
crises to heart-warming anecdotes. 

If you've ever worked in, visited or 
plan to visit a hotel—or if you simply 
want to be lavishly entertained—be sure 
to read BED, BATH AND BEDLAM. 
You'll be startled, amazed and far wiser 
than you were before you opened the 
pages of this dramatic and revealing 


ook. 
Autographed copies on request 
Mail this coupon today 


- 
VAR. d'‘Albert, 1516 Warrensville Center 
7 Rd., Cleveland 21, Ohio 

1 . Please rush me ...._ copies of Bed, 
j Bath and Bedlam at $3.75 each. 
t (© Payment enclosed 
; O Send C.O.D. 
1 Name 
! Address . 


I'll pay postage 
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Thank You, CMAA 


(Continued from page 5) 


Sheraton Hotel in Pittsburgh with 
the Pittsburgh Chapter as host. 

This issue contains reports of all of 
the CMAA business meetings and the 
annual election, the important educa- 
tional seminars and the featured 
speeches, and the many social activi- 
ties that are so vital to the successful 
operation of a club. This wealth of 
valuable information will serve as an 
important reference to club manag- 
ers who attended the meeting. It will 
serve as a “Conference in Print” to 
those managers who were unable to 
attend. 

Without the support of firms inter- 
ested in selling to clubs, this issue 
would not be possible. We sincerely 
hope the next time you buy for your 
club you will support the firms which 
have advertised in this issue. 

Many people contributed time and 
energy to make this conference issue 
possible, Special thanks are due Pres- 
ident Daniel M. Layman and Vice 
President Kenneth Meisnest of the 
CMAA, and the CMAA advertising 
committee of John Brennan, chair- 
man, Edward Vetter and Frank Rolfes 
for their efforts to interest firms in 
the club market. Thanks are also due 
the many chapter members who 
worked hard and long to secure local 
advertising. To all of them we give 
our sincere thanks and appreciation 
for a job well done. 

We are especially grateful to the 
following chapter committee chair- 
men and their committee members 
who, with the help of local purvey- 
ors, have sponsored pages in this spe- 
cial conference issue: 


Arizona: Chairman, George E. Harring- 
ton, Arizona Country Club, Phoenix; 
William J. Hodges, Paradise Valley Coun- 
try Club, Scottsdale. 

Central Pennsylvania: Chairman, 
Thomas Chiffriller, Hamilton Club, Lan- 
caster. 

Chicago: Chairman, Gerald V. Marlatt, 
Flossmoor Country Club; Vincent C. 
Crump, Butterfield Country Club; John M. 
Jones, Forest Golf Club. 

Cleveland: Chairman, James Tukes- 
brey, Westwood Country Club. 

Detroit: Chairman, Charles F. Bart- 
lett, Detroit Boat Club. 

Delta: Chairman, Sam W. Keath, Colo- 
nial Country Club, Memphis; Thomas 
Hughes, Country Club of Little Rock; 
John J. Marckstein, Ridgeway Country 
Club; Martin Deneberger, Chickasaw 
Country Club; Anthony J. Speechley, 
Memphis Country Club; Nick P. Statha- 
kis, Westridge Country Club; Jerry Lof- 
tin, Country Club of Jackson, Mississippi. 

Georgia: Chairman, Warren H. Schultz, 
Atlanta Athletic Club. 

Metropolitan (includes City of New 
York, Connecticut, Metropolitan and 
New Jersey Chapters): Chairman, Rich- 
ard F. Kirwan, New Haven Lawn Club; 
C. Maynard McAllister, Morris County 
Golf Club; Leon J. Sherman, Wood- 





bridge Country Club; William Birner, 
Sunningdale Country Club; Herbert J. 
Moran, Canoe Brook Country Club; 
—* Worthington, Plainfield Country 
Club. 

Mid-America: Berry Haug, Indian Hills 
Country Club; Robert Thompson, Car- 
riage Club; William C. Lahman, Quivira, 
Inc.; William M. Dover, Oakwood Coun- 
try Club; Miss Dorthea Buschmann, Kan- 
sas City Country Club. 

Mile High: Chairman, Laurice T. Hall, 
Pinehurst Country Club; Horace Duncan, 
Cherry Hills Country Club; Howard 
MehlIman, Denver Country Club; George 
Sperlak, Pueblo Golf and Country Club; 
Mark Toray, Town Club; Finn Peterson, 
Petroleum Club; J. Mel Conway, Denver 
Athletic Club. 

National Capital: Chairman, James B. 
Montfort, National Press Club. 

New England: Chairman, Fred H. Cuz- 
ner, Myopia Hunt Club; Peter R. Berrini, 
Tatnuck Country Club; R. Alan Chese- 
bro, Brae Burn Country Club; Aime Des- 
estrait, Waltham; William J. Gosselin, 
Chilton Club; Henry Q. Grant, Belmont 
Country Club; Harold T. Heuber, The 
Country Club; James J. McMahon, Kern- 
wood Country Club; Remo Prato, Welles- 
ley Country Club; William O. Travers, 
Worcester Club; Francis J. Vetter, Algon- 
quin Club. 

Oregon: Chairman, Norman O. Moyer, 
Arlington Club. 

Pelican: Chairman, West J. Matthies- 
sen, Lakewood Country Club. 

Peninsular: Chairman, B. J. Collins, 
Cascade Hills Country Club; Alfred 
Schiff, Battle Creek Country Club; Roy 
Calvert-Link, Blythefield Country Club; 
Howard L. Hall, Jr., Elcona Country 
Club; Frank Macioge, Kalamazoo Coun- 
try Club. 

Philadelphia: Co-Chairmen, Fernand 
and Eugene Gspann, Downtown Club. 

Piedmont: Chairman, Ray F. Garrett, 
Statesville Country Club. 

Southern California: Emil M. Lepp, 
Hillcrest Country Club; Henri C. Tu- 
bach, Irvine Coast Country Club. 

Upper Mid-West: Chairman, Hans J. 
Skalle, Interlachen Country Club; Ger- 
lad Horgen, Lafayette Club; Alphonse 
Raes, Minikahda Club; Stuart Johns, 
Minneapolis Golf Club. 

Virginia: Harry E. Forsythe, Oak Hill 
Country Club; Robert Roper, Country 
Club of Virginia; G. E. Leftwich, Jr., 
Downtown Club; Dorothy J. Bender, 
Colony Club. 











RETIRED hotel, club, food or 
catering managers, to represent 
my very fine champagne in your 
locality. Please contact: HANNS 
KORNELL Cellars, St. Helena, 
California. 































TOP RATED country club in South- 
ern city of one-half million seeks ex- 
perienced club manager. 18 hole golf 
course, swimming pool, tennis courts 
included among modern facilities. 
Please send photo and complete ré- 
sumé of past experience in original 
letter. ADDRESS: 

Box 94-Y 

c/o CLuB MANAGEMENT 
408 Olive Street 

St. Louis 2, Missouri 






















CLUB MANAGER AVAILABLE 


Congenial manager, 42 years old, 
years of experience in club, hotel 
and restaurant management. Pres- 
ently employed in the South. De- 
sires summer position in the North. 
Excellent references. ADDRESS: 
Box 93-Y, c/o CiuB MANAGEMENT, 
408 Olive Street, St. Louis 2, Mis- 


souri. 























CLUB MANAGER AVAILABLE 


Country club manager presently as- 
sociated with one of the best own 
country clubs in the world . . . seeks 
change. A personal interview and/or a 
review of past and present performance 
will guarantee you a man of integrity, 
honesty, character and ability ... an 
exponent of business engineering as 
well as good playing conditions and 
atmosphere. Minimum starting salary 
$13,000. ADDRESS: Box 95-Y, c/o Cius 
MANAGEMENT, 408 Olive Street, St. Louis 
2, Missouri. 














MANAGER WANTED 


For country club in mid-western 
state. Must be neat, sober and re- 
liable. Open year-round. No living 
quarters. 400 members. Give refer- 
ences and salary expected. AD- 
DRESS: Box 99-Y, c/o Cius Man- 
AGEMENT, 408 Olive Street, St. Louis 
2, Missouri. 















FOR TOP FLIGHT 
EXECUTIVES AND 
DEPARTMENT HEADS 


Consult Us Confidentially 
Write or Call: 

GENE RAFFERTY, Personnel Director 
HOTELMEN’S EMPLOYMENT 
SERVICE 
45 West 45th St., New York 36, N. Y. 
JUdson 2-4382 














CLUB MANAGER AVAILABLE 
CITY OR GOLF CLUB 


Ambitious, competent, with well-rounded 
and successful experience in all phases of 
club management. Specific experience in 
exclusive clubs—control, preparation and 
service of fine foods, parties and banquets. 
Entertainment, sports and social activities. 
Good personal relation with club members 
and staff. Highest references—European 
trained. If requested, wife trained in every 
department, well liked. ADDRESS: Box 
98-Y, c/o CLuB MANaGEMENT, 408 Olive 
Street, St. Louis 2, Missouri. 



















POSITION WANTED 


CLUB MANAGER—Private Club, City 
Club, Country Club. Mature, qualified and 
experienced. Cornell trained. Approximate- 
ly fifteen years experience in all phases 
of club operation from kitchen to front 
office. Promotion minded. Will be happy 
to send personal data statement with ex- 
cellent recommendations. Available for 
personal interview. Presently employed but 
can relocate on two weeks notice. AD- 
DRESS: Box 96-Y, c/o CLuB MANAGEMENT, 
408 Olive Street, St. Louis 2, Missouri. 
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Mrs. Ray Wagman, Racine (Wis.) Country Club 
nd William Buescher, Jr., Milwaukee Country Club, 
njoy a few moments of conversation on the train 
arrying the "safari" to Pittsburgh. 


tlub, and J 
heck the bus in front of the Lake Shore Club before 
ightseers departed on the Chicago tour. 
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(Photos by Jerry Marlatt) 





Co-chairmen Alex Zagone, Olympia Fields Country 


erry Marlatt, Flossmoor Country Club, 


HE 33rd annual conference again 

brought visiting club managers, pur- 
veyors and their wives to the Chicago 
area for a “Day in Chicago” January 
19. Official headquarters was the pent- 
house atop the new Executive House 
Hotel where Dan O’Sullivan of the 
House of Seagrams was host at an 
11 a.m. cocktail party to start the day 
rolling. 

At noon we departed to the Lake 
Shore Club where Manager By Troutt 
hosted an excellent luncheon and gave 
us a tour of his club. On hand were 
Bernie Pollack, Stock Yards Packing 
Co., Ira Leib, Edward Don and Co., 
and Dan O’Sullivan and Tom Kelly, 
Seagrams. G. V. “Jerry” Marlatt and 
Alex Zagone of the Chicago Chapter 
were co-chairmen and Mr. Marlatt 
was master of ceremonies for the 
luncheon program. A wire from the 
mayor of Chicago, Richard J. Daley, 
was read. 

Then Mr. Zagone, as guide, took 
charge of the sightseeing bus and we 
were off for a tour of Chicago, along 
the Outer Drive to the new plant of 
the Stock Yards Packing Co. General 
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“Day in Chicago” 


Proves Sucessful Send-Off 


By Jerry Marlatt 


Transportation Chairman 
Chicago District 


Manager Pollack and Harry Schwartz 
guided the tour through the plant. 
We went to the home of Stewarts Pri- 
vate Blend Coffee Co., where Walter 
Arnold, Vince Pompei, and the whole 
Stewarts gang took us on a tour of a 
coffee roasting plant. Tea, coffee, 
sweets and “a nip of nectar” were 
served after the tour. From there we 
took a trip to the Edward Don and 
Co. plant on the southern edge of 
downtown Chicago. Mr. Leib, Kelly 
Don and Matt Fyda had arranged an 
interesting tour of their facilities. 

We then returned to the Executive 
House Hotel for an evening of cock- 
tails and a beautiful seafood hors 
d’oeuvre table. Lou Drenthe and Sam 
Cira, Booths Fisheries, with Fabio Di- 
Guardia of the Executive House, put 
on a display of seafood at its finest. 
Dan O’Sullivan and Seagrams again 
handled the liquid refreshments to 
perfection. They were aided by two 
charming little models dressed as rail- 
road workers who helped dispense the 
refreshments. 

After cocktails and hors d’oeuvres 
we were off to the Kungsholm Res- 
taurant for a Swedish smorgasbord. 
Gifts supplied by Kraft, Bordens 
Dairy Co., and Procter and Gamble 
were given to the ladies. Claude Gal- 
loway and his wife, Waverley Country 
Club, Portland, Ore., traveled the 
farthest of any to attend the “Day in 
Chicago.” After dinner we left for 
Pittsburgh. 

On the train we were joined by 
some of the purveyors, and we had a 
lot of fun in the club car until we de- 
cided to call it a day. Our bus was 
waiting at the station and we were 
whisked to the Penn-Sheraton. 

Persons making the tour from far 
and near included the following: Ake 
Grauers and wife, Hutchinson, Kan.; 
Mr. Galloway and wife from Portland; 
the Wayne Vanderpools and Jack 
Halls, Wichita, Kansas; Mr. and Mrs. 
Ed Fleck, Kansas City; “Bob” Adams 
and his wife, St. Louis. 

The Ray Carys, Cedar Rapids; the 
Chuck McGlinchs, Madison, Wisc.; the 
Archie Livingstons of Sterling, IIL; 
Lynn Markham, Oklahoma City; and 
Paul Yelverton, Hannibal, Mo., were 
also on hand. 
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Purveyors were Lex McGrath, 
Pfaelzer Bros., Irv Domash, Conway 
Import Co., J. J. Murray, New City 
Packing Co., and Tony Conrad of 
Fleischmann Distilling. Jim Strauss, 
formerly of Pfaelzer Bros. and now 
with his own company of Freness 
(where he is with our old friend 
Heinie Friend) had planned to make 
it but was unable to at the last 
minute. He greeted old friends at the 
Executive House and saw us off on 
our trip. 

Chicago managers who took the day 
off to be with the group were the 
Ernie Flaims, the Jack Febels, the 
Don Edics, the Mel Fraccaros and 
Tony Roma. 

The following managers went by air 
to get to the convention a little ear- 
lier: the Tony Waynes; Everett Wox- 
bergs; Vince Crumps; Austin Steeves; 
and William “Bill” Mathieu. Travel- 
ling by train were Eric Johnson, Alex 
Zagone, the Ben Waskows, the Ray 
Wagmans, the William Bueschers, the 
Wayne Millers and the Jerry Mar- 
latts along with their two daughters, 
Sherry and Patricia. 

Special thanks go to all of the pur- 
veyor friends of the Chicago Chapter 
who helped make this possible and 
special thanks go to Stock Yards 
Packing Co., Stewarts Private Blend 
Coffee Co., Edward Don and Co., 
Booth Fisheries, Inc., and the House 
of Seagrams, who were generous in 
providing food, beverage and bus 
transportation. 

The crowning part of the trip for 
Co-Chairmen Alex Zagone and Jerry 
Marlatt was when Mayor Barr of 
Pittsburgh presented them with the 
“keys to the city” at the opening .of 
the convention. 

Note: Plans are already being made 
with Horace Duncan and Howard 
Mehlman for the 1961 “safari” to Den- 
ver. We hope all of you from De- 
troit, Cleveland, Ohio Valley, Pitts- 
burgh, Upper Niagara, Empire State, 
Philadelphia, New York City, Con- 
necticut, Washington, D. C., and Vir- 
ginia will write now to Jerry Marlatt, 
c/o the Flossmoor Country Club, so 
we will have a whole year to make 
plans for the 1961 “safari.” 

See you all in Denver in ’61. 
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your choice of two rare African woods—Avodire or figured Mahogany 










The distinctive design, polished elegance and rich color tones of 
WEAVEWOOD bowls and plates create a glamorous effect that 
members appreciate. You'll find these hand-woven masterpieces a 
profitable investment, too, because replacements are seldom needed. 


WEAVEWOOD bowls and plates are the only woodenware that can 
take the steam of a dishwasher without warping. They do not 
absorb garlic odors, crack, chip or break. 

Enhance the appeal of your salads, beautify your tables—and 
save replacement costs the WEAVEWOOD way. BOWL SIZES: 534"; 
614"; 8” and 11”. PLATE SIZES: 7” and 1014”. Contact your dealer or 
write us direct for price list. 





MANUFACTURED ACCORDING TO A 
7520 -WAYZATA BLVD. MINNEAPOLIS 26, MINN. REVOLUTIONARY, HAND-WEAVING 


iad PROCESS EXCLUSIVELY WEAVEWOOD’S 
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SERVE A BOURBON MAN’S BOURBON! Your guests will appreciate 
the wholesomeness of flavor in CABIN STILL. How it gets there, we don’t 
really know. May be our family way of genuine COPPER DISTILLING which 
creates our special Stitzel-Weller Bourbon flavor. Or the 


KENTUCKY WEATHER-RIPENING that seasons it to a nisoevane seeroee 


ONLY BY 
rare gentleness in airy, open-rick timber warehouses. 


The important thing to you is you can serve it with a) 


the full confidence that this is the GENUINE! 


FAMILY DISTILLERS 
SINCE 1849 
91 Proof Kentucky Straight Sour Mash Bourbon 











